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1.3.2 Average percentage of courses that include experiential learning through project
work/fieldWork/internship during last five vears

Summery Sheet for Last 5 years

3-;??}:2:; csE | Ece | EFE | mas | MB4 | wmTECH | cviL| mECH | rorar
2019-2020 | 37 | 34 | 32 | 25 19 5 NA NA 152
2018-2019 | 37 | 30 | 26 | 21 08 16 | NA NA 138
0172008 | 24 | 23 | 16 | 7 0 | N NA 131

[ zmie207 | a0 | 2 | 3 31 13 3 2 | | 18
20152016 | 26 | 23 | 6 17 9 . 19 21 169
TOTAL is¢ | 132 | 83 | 125 | s 142 31 32 755
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1.3.2 Average percentage of courses that include experiential learning through project
work/fieldWork/ internship during last five vears

MBA:MASTER OF BUSINESS

2019-2020
.| Sr.no Regulations No. of Course Year of Study |
1 R19 13 I vear I & Ilsem
2 R17 | [ | IT year 1 & Ilsem
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MASTER OF BUSINESS ADMINISTRATION MBA (Regular) R-19

| Year | Semester

Effective from Academic Year 2019 - 20 Admitted Batch

COURSE STRUCTURE AND SYLLABUS

R15 MBA

Course Code "~ Course Title L | T | P | Credits
19MBAD1 Management and Organizational 31l o 4
Behaviour
1aMBADZ Business Economics |10 0 4
19MBAD3 Financial Accounting & Analysis 1|0 4
18MBAD4 Research Methodology and Statistical Analysis 3|10 4
19MBADS Legal and Business Environment 3|10 4
Open Elective-l | BA Business Ethics and Corporale Governarce i
19MBADG 6B Project Management
G6C Technology Management 3198 3
60 Cross Cultural Management
19MBAO7 Business Communication Lab. ] ) 0o 2 2
19MBAOS Statistical Data Analysis Lab o|no|z2 2
| TOTAL 185 4 27 |
| Year || Semester
Course Code Course Title L[ TP Credits |
18MBADS Human Resource Management EIERE: 4
| 18MBA1D Marketing Management 31410 4
19MBATT Financial Management a1l & |
19MBA12 | Quantitative Analysis for
Business Decisions o RN 4
19MBA13 Entreprenaurship I1110 4
TOMBA1T4 Lagistics & Supply Chain Management 11|10 4
Open Elective-1l | 15A Total Quality Management
19MBA1S 15B Marketing Research
| 15C International Business L1 1%| B
15D Rural Marketing
TOTAL 2186 |0 27
Internship during Summer vacation (after Semester -ll)
Il Year | Semester
Course Code Course Title L|T]P] Credits |
19MBA1E Production & Operations 3110 4
Managament
1OMBATT Management Information 5| 1 |8 4
Systems
19MBA18 Data Analytics 3|l1]|0 l
19MBA19 (MRKG/HRM/FIN/ENTP) al1lo 4
M1/HTFIE 1
19MBAZ0 (MRKG/HRM/FIN/IENTFP)
M2/H2/F2/E2 i Il 4
18MBA21 {(MEKG/HRM/FIN/ENTP)
M3/H3/3IE3 il R




R18 MBA

[ 19mMBA22 Summer Internship [oJofo] 2
| TOTAL ) 186 |3 26
Il Year Il Semester
Course Code | Course Title L | T| P | Credits
19MBA 23 Strategic Management 0 I I 4
19MBA 24 {MRKG/HRM/FINENTP)
M4/H4/F4/E4 =1 e 1
18MBAZS {MRKG/HRM/FIN/ENTF) 3|10 4
ME/HE/FS/ES
19MBAZE (MREKG/HRM/FIN/ENTP)
ME/HE/FE/EE ST 8
19MBAZT Pre-submission project Seminar 0|0]| 2 2
18MBAZE Main Project Viva-Voce 0|24 4
TOTAL 12| 6 | 6 22

LIST OF ELECTIVE SUBJECTS

Students have to select any One Specialization (Marketing, Finance, Human Resources, and
Entrepreneurship) and he/she needs to select the Core Elective subjects listed under the
chosen specialization only.

Course Code | Specialization Credits
MARKETING
19MBATOM1 Digital Marketing 4 |
19MBAZ20 M2 Advertising and Sales Managament 4
TI9MBAZT M3 Consurmer Behaviour 4
19MBAZ4 M4 Customer Relationship Management 4
19MBA25 M5 International Marketing 4
19MBAZ2E M6 | Services Marketing 4
FINANCE
19MBAT9F Security Analysis and Portfolic Management 4
19MBAZ0 F2 Financial Institutions, Markets & Services 4
19MBA21 F3 | Strategic Management Accounting 4
19MBAZ4 F4 International Financial Management 4
19MBAZS F5 Strategic Investment and Financing Decisions 4
19MBAZEFE Risk Management and Financial Derivatives 4
HUMAN RESOURCES
19MBATOH Performance Management Systems 4 )
19MBAZ0 H2 Learning and Development 4
19MBAZ1 H3 Management of Industrial Relations 4
19MBAZ4 H4 International Human Resource Management 4
TOMBAZEHS Leadership and Change Management 4
T9MBAZE HE Talent and Knowledge Management 4
ENTREPRENEURSHIP
19MBATSE1 Startup Management 4
19MBAZ0 E2 MSME Management 4
19MBAZ1 E3 Family Business Management 4
19MBAZAE4 Entrepreneurial Finance 4
18MBAZS ES Entrepreneurial Marketing 4
19MBAZ6 E6 Creativity Innovation and Entrepreneurship 4
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R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
19MBAD1: MANAGEMENT & ORGANIZATIONAL BEHAVIOR

Course Objective: To understand the Fundamentals of Management and Behavioral aspects of
individual and groups in an organization.

Learning outcome: Students will be able to understand a) Evalution of Management and contribution
of Management thinkers b} the relevance of environmental scanning, planning and to lake decisions,
c} Organizing and controlling d) Individual and group behaviour ) Leadership and Motivation,

Rt s

Unit - I: Introduction to Management: The Management Process. Management Functions, kinds
of managers, Managenial roles and skills.

Evolution of Management - Theories of Management - Classical, Scientific, Administrative,
Behavioral, Management Sciences Theories; Systems and Contingency theory.

Unit — II: Planning and Decision Making: Planning and goal setting — Organizational planning -
Vision, Mission and goals, Types of plans, steps in planning process, Approaches to planning,
Planning in Dynamic Environment.

Decision making process, types of decisions, decision making styles. “room's Participative
decision-making model.

Unit = llI: Organizing and Controlling: Organizational Structure, Principles of Organizing,
Authority, Power and Influence, designing organizational structure. Mechanistic and Organic
structures, contemporary organizational design and its challenges.

Controlling: The Control process, controlling for organizational performance, types of control,
financial controls, Balanced Scorecard, Bench Marking, Contemporary issues in controlling.

Unit - IV: Organizational Behavior: Individual and Group Behavior: |mportance of
Organizational Behavior, Culture and dynamics of diversity, personality theories, perception,
formation of group behavior, classification of groups, group properties, group cohesiveness, build
teams.

Unit — V: Leadership and Motivation: Leadership traits, Leadership styles, Leadership theornes,
Power and Paolitics.

Maotivation: Approaches to Motivation, Maslow's needs hierarchy theory, two factor theory of
maotivation, McGregor's theory, ERG theory, McClelland's needs theory, Valance Theory.

Suggested Readings:

« Stephen P. Robbins, Timothy A. Judge, Meharika Vohra, Organizational Behaviour,
Pearson, 16e, 2017.

« Richard L. Daft. New Era of Management, Cengage Learning. 11e, 2017.

» Afsaneh Mahavandi, Robert B. Denhardt, Janet V. Denhardt, Maris P. Aristigueta,
Organizational Behaviour, Sage Publications, 2015,

+  Ricky W Griffin, Management Principles and Practices, Cengage Learning, 11e, 2017,

o Laurie J. Mullins, Management and Organizational Behaviour, Pearson Publications, 9e,
2017

+ Ramesh B. Rudani, Management and Organizational Behaviour Tata McGraw hill, 2011.



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
19MBAO2: BUSINESS ECONOMICS

Course Objective: To understand the Business, impact of Micro and Macro Economic Environment
on business decisions,

Learning Outcome: Students will be able to understand (a) Economic Principles in Business {b)
Forecast Demand and Supply (¢) Production and Cost Estimates (d) Markel Structure and Pricing
Practices )

LR

Unit - I Introduction to Business Economics: Definition, Nature and Scope, Relationship with other
disciplines — business decision making process- The role of managerial economist- Basic economic
principles — the concept of opportunity cost, Marginalism, Equi-marginalism, incremental concept,
Time perspective, discounting principle, risk and uncertainty.

Unit - Il: Theory of Demand and Supply: Demand Analysis - demand function, law of demand,
determinants of demand, types of demand. Elasticily of demand, types, Measurement and
significance of Elasticity of Demand. Demand Forecasting, Need for Demand Forecasting, Methods of
Demand Forecasting.

Supply = Supply function, determinants of supply, law of supply. Elasticity of Supply.

Unit - Ill: Production and Cost Analysis: Production function, Production function with one, two
variables, Cobb-Douglas Production Function, Marginal Rate of Technical Substitution, Isoguants and
|socosts, Retuns to Scale, Economies of scale - Innovations and global competitiveness., Cost
concepts, determinants of cost, cost-output relationship in the short run and long run, short run vs.
long run costs, average cost curves, Break Even Analysis.

Unit - IV: Market Structures- Pricing and Qutput decisions:

Classification of Markel Structures - Features - competitive siluations - Price-Output determination
under Perfect competition, Monopoly, Monopaolistic competition and Oligopoly - both the long run and
short run,

Unit - V. Pricing Strategies: Pricing Policy, Price Discrimination, Cost Plus Pricing, Pricing of
multiple products, Transfer pricing, Pricing over Product Life Cycle. Theory of Firm - Managerial
Theones and Behavioral Theories of firm. International Price Discrimination; Dumping, Effects of
Dumping.

Suggested Readings:
« HL Ahuja, Business Economics, S, Chand & Co, e, 2017,
+« D N Dwivedi, Managerial Economics, Vikas Publications 8e, 2015.
+ Chaturved, Business Economics, International Book House, 2012
. Craig H. Petersen, W. Cris Lewis and Sudhir K. Jain, Managerial Economics, Pearson, 14e,
2014,
« Dominick Salvatore, Managerial Economics, Oxford Publications, 7e, 2012,
* Mark Hirschey, Managerial Economics, Thomson, 10e, 2003.



R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
19MBAO3: FINANCIAL ACCOUNTING AND ANALYSIS

Course Objective: To prepare, analyze, interpret the financial statements for business decision
making.

Learning Outcome: Students will be able to understand a) Principles of Accounting, Accounting
Process b) Inventory Valuation ¢ Preparation, Analysis and Interpretation of Financial Statements,

ki

Unit - I: Introduction to Accounting: Importance, Objectives and Principles, Accounting Concepts
and conventions, and The Generally Accepted Accounting Principles (GAAP), their implications on
accounting system; Double entry system-recording business transactions-Classification of accounts—
=Accounting cycle.

Unit - Il: The Accounting Process: Overview, Books of Original Record; Journal, ledger, Trial
Balance, Classification of capital and revenue expenses, Final Accounts with adjustments.
Rectification of Errors, Valuation of Fixed Assets -Tangible vs. Intangible assets.

Depreciation, Methods of depreciation—their impact on measurement of business Accounting.

Unit - ll: Inventory Valuation: Methods of inventory valuation and valuation of goodwill, methods of
valuation of goodwill. Accounting from incomplete records, advantages and disadvantages of single
entry and double entry system and the differences between the two, preparation of accounts, and
ascertainment of profit from incomplete records, Accounting Treatment as per the statement of affairs
method and calculation of missing figures,

Unit - IV: Financial Analysis-l: Statement of Changes in Working Capital, Funds from Operations,
paid cost and unpaid costs. Distinction between cash profits and book profits. Preparation and
analysis of cash flow statement and funds flow statement.

Unit - V: Financial Analysis-ll: Analysis and interpretation of financial statements, Horizontal
Analysis and Vertical Analysis of Company, Financial Statements, Liquidity, leverage, solvency and
profitability ratios — Du Pont Chant —Accounling Standards Issued by ICAI- Focus on importance of
Standards to give a general view on Financial Accounting practices, International Financial Reporting
Standards (IFRS).

Suggested Readings:
+ 5. N. Maheswari, S, K. Maheshwari, Sharad K. Maheshwari Accounting for Management, 4,
Vikas Publishing House, 2018.
« Dhanesh K. Khatn, Financial Accounting & Analysis, Tata McGraw-Hill Publishing Limited,

New Delhi, 2015,

« V. Rajasekharan, R. Lalitha, Financial Accounting & Analysis, Pearson Education, New Delhi,
2015

+ Paresh Shah, Basic Financial Accounting for Management, Oxford University Press, New
Delhi, 2014,

* Seema Srivastava, Financial Accounting, Jawaharlal, S. Chand, 2014.
s Ashish K. Bhattacharya, Financial Accounting & Analysis, PHI, 2012.



R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
19MBADO4: RESEARCH METHODOLOGY AND STATISTICAL ANALYSIS

Course Objective: To understand the basic statistical tools for analysis & interpretation of qualitative
& guantitative data.

Learning outcome: Students will be able to understand a) Conceptual overview of Research b) To
apply, analyze various simple & advanced statistical tocls c) to apply the principles of research
methadology for various projects.

Unit - I: Introduction to Research - Types of Research, Research Process-Conceptualization of
variables and Measurement - Types and measurement of variables — Reliability and validity in
measurement of variables- sources of error in measurement-  Ethics in business research,

Unit - Il: Research design - Research Problem- purpose of Research desion, Types of Resaarch
Design- Experimental research design, Research Design for cross sectional, longitudinal studies,
Research design for action research — Characteristics of the good research design.

Data Collection Methods & Tools: Types of Data, Sources and Instruments for data, Guidelines for
questionnaire, Sampling and its application.

Unit — Ill: a) Tabulation of Univariate, Bivariate and multivariate data, Dala classification and
tabulation, Diagrammatic and graphical representation of data. One dimensional, two dimensional and
three-dimensional diagrams and graphs

b} Small Sample Tests - (-Distribution-properties and applications, testing for one and two means,
paired t-test.

Unit — IV: a) Analysis of Variance - One Way and Two-Way ANOWVA (with and without Interaction),
Chi-Square distribution: Test for a specified Population variance, Test for Goodness of fit, Test for
Independence of Attributes.

b} Correlation Analysis- correlation, limits for coefficient of Correlation, Karl Pearson’s coefficient of
correlation, Spearman’s Rank correlation, Linear and Multiple regression analysis. Discriminant
analysis, Exploratory Factor Analysis. Introduction to Structural Equation Modeling, Cluster Analysis
and Conjoint Analysis.

Unit = V: Time Series Analysis and Report Writing:

a) Components, Models of Time Senes—Additive, Multiplicative and Mixed models; Trend Analysis-
Free hand curve, Semi averages, moving averages, Least Square methods and Index numbers —
infroduction, Characteristics and uses of index numbers, types of index numbers, unweighted price
indexes, weighted price indexes, Tests of adequacy and consumer price indexes.

b} Importance of Report writing, Types of Research Reports, Report Preparation and presentation,
Report structure, Report formulation, Guides for effective documentation, Research Briefings,
Referencing styles and citation in Business Managemen! Research.

Suggested Readings:

+ Donald R Cooper, Pamela 5. Schindler, Business Research Methods, Tata Mc Graw Hill, 128,
2019,

» Wiliam G Zikmund, Barry J Babin, Jon C. Carr, Atanu Adhikar, Mitch Griffin , Barry J. Babin,
Business Research Methods Cengage Learning, 2012.

* Prahalad Mishra, Business Research Methods, Oxford University Press, 2015.

« Maval Bajpai, Business Research Methods, Pearson Publications, 26 2017,

« S.P. Gupta, Statistical Methods, Sultan Chand &Sons, 2018.

= P.C. Tulsian, Bharat Jhunjhunwala, Business Statistics, 5. Chand, 2016.



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
18MBAOS: LEGAL AND BUSINESS ENVIRONMENT

Course Objective: To understand the Legal and Regulatory Framewaork for doing business in India
Learning Outcome: Students will be able to understand a) Business Laws related to incorporating a
company b) Law of contract and Negotiable Instruments ¢) Regulatory framework in India.

ko

Unit - I: Introduction: Companies Act, 2013, Steps and procedure for incorporation of the company,
Appointment of Directors, Powers, duties, & liabilities of Directors, Role of Audit and Auditors,
Company Meetings, Resolutions, Winding-up of 8 Company,

Unit = II: Law of Contract: Nature and types of Contract and Essential elements of valid contract,
Offer and Acceptance, Consideration, Capacity to contract and Free Consent, Legality of Object.
Unlawful and illegal agreements, Contingent Contracts, Performance and discharge of Contracts,
Remedies for breach of contract.

Contracts-|l: Indemnity and guarantee, Contract of Agency, Sale of goods Act -1930: General
Principles, Conditions & Warranties, Performance of Contract of Sale, Auction sale and E-auctions

Unit — lll: Negotiable Instruments Act - 1881: Negotiable Instruments- Promissory Note, Bills of
Exchange, & Cheque, Parties to negotiable instruments, Types of endorsements, Holder- Holder in
due course, Dishonour and discharge of negotiable Instruments, Offences by the companies.

Unit — IV: Business Environment: Industrial Policy, Five Year Planning, Foreign Direct Investment
(FDI), Fiscal Policy- Latest Union Budget- Reforms Undertaken by the government, Monetary Policy,
Banking Sector Reforms.

Unit - V: Business Regulations and Environment Laws:
{a) Consumer Protection Act 1986, IT Act 2000, Competition Act 2002, Intellectual Property Rights.
(b} Environmental Law- Water, Air pollution, Green Tribunal in protecting Envircnment,

Suggested Readings:
«  MC Kuchhal, Vivek Kuchhal, Business Legislation for Management,\ikas, Publishing House,
Be, 2018.
» Ravinder Kumar, Legal Aspecis of Business,Cengage Learning, d4e, 2016,
= Akhileshwar Patha, Legal Aspects of Business, Tata Mc Graw Hill, Te, 2018,
+ P.P.5.Gogna, Company Law, S.Chand, 2016,
s  Francis Cherunilam, Business Environment Text & Cases, Himalaya Publications, 2012
+« Justin Paul, Busingss Environment Text and Cases, 3e, Mc Graw Hill Publication, 2010,



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
19MBAOGA: BUSINESS ETHICS AND CORPORATE GOVERNANCE
{OPEN ELECTIVE - )

Course Aim: To understand the growing importance of Corporate Governance in Indian and Global
Context.

Learning Outcome: Students will be able to understand a) Need for Business Ethics and Corporate
Govemnance in India b) Codes and Committees in Corporate Governance c) Role of Board in
Corporate Governance d) Stakeholder perspective of Corporate Governance.

R

Unit - I: Business Ethics The Changing Environment: Business Ethics-why does it matter?; Levels
of Business Ethics-Five Myths about Business Ethics-can Business Ethics be taught and Trained?:
stages of Moral development Kohlbara's study-caral Gilligan's Theory-Principles of Ethics.

Unit - ll: Professional Ethics: Introduction to Professional Ethics- Ethics in Production and Product
Management-Ethics of Marketing Professionals-Ethics in HRM-Ethics of Finance and Accounting
Professionals-Ethics of Advertisement-Ethics of Media Reporling-Ethics of Healthcare Services.
Ethical Dilemma. Intreduction, Dilemma and Ethical Dilemma-Mounting Scandals-Ethical lssues-
Preparatory Ethics: Proactive sleps-The software challenge.

Unit - lll: Corporate Governance: Introduction to Corporate Governance - Major Corporate
Governance Failures- Meed for Corporate Governance - Corporate Governance in India, Theories of
Corporate Governance - Agency Theory, Stewardship Theory, and Stakeholder Theory -
Convergence- Problems of Governance in Companies,

Corporate Governance codes and committees — Global reporting initiative — OECD Principles -
Cadbury Committee Report - Kumara Mangalam Bida Committee Report - Naresh Chandra
Committee Report - Narayana Murthy Committee Report - SEBI| Clause 49 Guidelines- Corporale
Governance Committees - Role of capital Markets, Regulator, Government in Corporate Governance.

Unit - IV: Role of Board: Functions of the Board, Structure of the Board, role of the board, Role,
duties and responsibilities of Directors, Types of Direclors, Board as a learning organization,
Leveraging Good Govarnance for Competitive Advantage.

Conflicts of Interest, Remedial Actions. Governance Ratings- Merits and Demerits.

Unit - V: Corporate Social Responsibility: Definition, Models for Implementation of CSR, Scope of
CSR, Steps to attain CSR, Core - BCSD India, Ethics and Social Responsibility of Business, Social
Responsibility and Indian Corporations, CSR as a business strategy for sustainable development.

Suggested Readings:
* A C. Fernando: Business Ethics and Corporate Governance, 2e, Pearson, 2018.
+ 5K Mandal: Ethics in Business and Corporate Governance, TMH, 2012,
« C.5V. Murthy: Business Ethics, Himalaya Publishing House, 2012
« Sateesh Kumar, Corporate Governance, Oxford University Press, 2015,
+ Chrsline A. Mallin, Corporate Governance, Oxford University Press, 4e, South Asia Edition,
2016,
+ Bob Tricker, Corporate Governance Principles, Policies and Practices, Oxford University
Press, 2015,
M. Balasubramanian, Corporate Governance and Stewardship, TMH,2012.
s A C. Fernando, Corporate Governance, Principles, Policies and Practices, Pearson, 2012,



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
19MBAOGE: PROJECT MANAGEMENT
(OPEN ELECTIVE - 1}

Course Objective: The objective of this course is to lay an important foundation to students in
managing projects with a special focus on every phase such as project planning, execution,
maenitoring and evaluation.

Learning Outcome: Students will be able to understand a) Importance of Project Management

by Project Planming, Execution and implementation c) Significance of teams in projects d) Project
evaluation technigues.

ooooo

UNIT - I: Introduction: Intreduction to Project management —Project Characteristics- Project Life
cycle — Project Identification, Formulation and Implementation- Project management in different
sectars; Construction, Services Sector, Public sector and Government Projects. Systems approach to
project management.

UNIT - ll: Project Appraisal: Project Planning = Steps in Project Flanning - Scheduling - Project
Appreaisal- Feasibility study- Technical, Commercial, Economic, Financial, Management, Social Cost
Benefit Analysis-Project Risk Analysis.

UNIT - Ill: Project Finance: Project Cost Estimation, Project Financing- Investment Criteria, Project
Evaluation Techniques- Pay Back Period, Accounting rate of return, Net present value, Internal Rate
of return, Profitability Index, Cash Flows Estimation for new and replacement projects- Cost of
Capital. Risk Analysis.

UNIT - IV: Project Control: Network Diagrams, Network Analysis, Critical Path, Quality
Management, Project Execution, Monitoring and control, Agile project Management, Scrum, Lean
Production and project management.

UNIT - V: Organizational Behavior in Project Management: Organizational Struclure and
Integration, Role of project manager, Roles in the project team, Project stakeholder engagement,
Leadership in project management, participative management, team building approach, Conflict
Management in Projects, Stress Management.

Suggested Readings:

s« John M, Nicholas and Herman Steyn, Project Management for Engineering, Business and
Technology, 5e, Routledge, 2017.

* Prasanna Chandra, Projects, Planning, Analysis, Selection, Financing, Implementation and
review, Ge, Tata Mc Graw Hill2008.

« K. Nagrajan, Project Management, New Age International Publishers, 7e 2015,

» Jack Gido, Jim Clements Rose Baker, Successful Project Management, Cengage Learning,
7e 2015,

+ R, Paneerselvam, P. Senthil Kumar, Project Management, PHI, 2009



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
18MBAOGC: TECHNOLOGY MANAGEMENT
{OPEN ELECTIVE -1}

Course Objective: To understand the importance of technology in conduct of business.

Learning Qutcome: Student will be able to understand: a) Importance of Technological Innovation
b} Imporiance of Research and development in technology management

¢} Forecasting of Technology

Ehhd

Unit - I: The Process of Technological Innovation: The need for a Conceptual Approach,
Technological Innovation as a Conversion Process, Factors Contributing to  Successful
Technological Innovation, Characteristics of Innovative firms, Dynamics of diffusion, A model of
Innovation Adoption, Factors that drive the process of diffusion.

Unit — II: Technology Strategy: Coliaborative Arrangements in domains of Technelogy Sirategy,
Risks of Collaborative Activity, Evolution of Technology Appropriation principles, External Sourcing of
Technological Capability, Productivity of in-house R& D, influence of Environmental Trends

Unit = lll: Research and Development: Programme Planning and Control, Portfolio Planning, Project
Flanning and Control, Project Termination, Resource Allocation and Management- New Product
Development: Mew Product Development as a Competlitive Strategy, Market Research For
Developing Mew Products, Commercialization of Research OCutcomes, Industrial Design, Product
Architecture and Design For Manufacture, Developing Indigenous Substilute For Raw Materials,

Unit — IV: Technological Forecasting for Decision Making: Technological Forecasting, Forecasting
System Inputs and Qutputs, Classification of Forecasting Techniques, Organization for Technological
Forecasting.

Transfer of Technology: Modes of technology transfer, Price of technology transfer, Negotiation for
price of MOT.

Unit — V: Technological Intelligence: Levels of Technological Intelligence, External Vs Internal
Technological Intelligence, Mapping Technological Enviranment, Mechanism for Data Ceollection,
Analytic Tools, Managing Environmental Analysis in organizations, Contemporary challenges in
mapping the technology environment.

Suggested Readings:

*  Tarek Khalil, Management of Techneology -The Key to Competitiveness and Wealth, Tata
MecGraw Hill, Boston, 2015.

» V. K. Narayanan, Managing Technology and Innovation for Competitive Advantage, Pearson
Education, 2015.

* Norma Harison and Samson, Technology management — Text and cases, TMH, 2015

= Shane, Technology Strategy for Managers and Entrepreneurs, Pearson, 2015.

= Khandwala, Corporate Craeativity, TMH, 2015

*  Lucy C. Morse, Daniel L. Babeock: Managing Engineering and Technology,6e, Pearson.
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R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER -1
19MBAGD: CROSS CULTURAL MANAGEMENT
(OPEN ELECTIVE- 1)

Course Objective: To understand the importance of cross culture in conduct of business.
Learning Outcome; Student will be able to understand; a) Importance of culture b) Values ¢) cullure
and styles of Management d) communication in different cultures &) cross cultural team management.

ki

Unit - I: Introduction = Determinants of Culture — Facets of culture — Levels of Culture — National
Cultural dimensions in the business context — The influence of National Culture on business culture.
Business Culiures; East and Wast,

Unit - II: Cultural Dimensions and Dilemmas: Value orientations and Dimensions - Reconciling
cultural dilemmas — Culture and Styles of Management: Management tasks and cultural values.

Unit - lll: Culture and Organizations: Culture and corporate structures — Culture and Leadership -
Culture and Strategy — Cultural change in Organizations- Culture and marketing — Cultural Diversity,

Unit - IV: Culture and Communications: Business communication across cultures — Barriers o
intercultural communication = Negotiating Internationally.

Unit - V: Cross Cultural Team Management: Working with International teams — Groups processes
during international encounters = Conflicts and cultural difference — Understanding and dealing with
conflicts — Developing Intercultural relationships.

Suggested Readings:

= Marie-Joelle Browaeys and Roger Price: Understanding Cross-Cultural Management,
Pearson, 2015.

» David C.Thomas: Cross Cullural Management, 2/e, Sage Publications, 2014,

» Nigel Holdon, Cress Cultural Management: Knowledge Management Perspective, Pentice
Hall, 2012,

s Parissa Haghirian: Multinational and Cress-Cultural Management, Routledge, 2012

+ Richard Mead: International Management-Cross cultural Dimension, 3/e, Blackwell, 2015,

« Jerome Dumelz -Cross-cultural management textbook: Lessons from the world leading
experts in cross-cultural managemant, Create Space Independent Publishing Platform;
Student edition (September 5, 2012), Oakland, USA

11



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA SEMESTER - |
19MBADT7 BUSINESS COMMUNICATIONS (LAE)

Course Objective: To understand the importance of cral and wntten communication and its
applications in Business.

Learning Qutcome: Students will be able to understand a) the importance of Communication in
Business b) to develop writing skills and presentation c) writing business proposals and letters d)
application of business communication in the self-development process.

A

Unit-l: Introduction; Introduction to Business Communication, Communication Barriers,
Communication Media Choices, Inter cultural and Team Communication, Interpersonal
Communication: Respecting social protocol, Netwarking and Socializing professionally, Mon-Verbal
Communication, Listening, Communication through Social Media, Business Meetings.

Unit-ll: Developing Business Writing Skills: Process of Writing, Drafting, revising Visuals, Editing,
proofreading and formatting, Writing positive and MNeutral Messages, Persuasive Messages, Bad
Mews Messages, Business Letter Writing, Kinds of Business Letters, Communicating with e-mail and

memos.

Unit-lll: Business Reports and Proposals: Writing the report, planning the Report, Steps in wriling
Business Reports, Parts of a Report, Corporate Report and Business Proposal, citing sources.

Unit-IV: Oral and Employment Communication: The role of Business Presentations, Planning and
organizing presentations, Team Presentations, onling Presentations. Understanding yourself. Career,
Goal Setting, Preparing Resume, Resume Formats, Writing Covering Letters, and Enguiry mails,
Preparing for the job interview.

Unit-V: Contemporary Aspects in Communication: Business etigustte, developing professional
telephone skills, Mass Media, Public Relations Management, Cross Cultural and Global
Communication, Communication in Information Technology, e-Business related operations.

Suggested Readings:

s Ober Newman, Communicating in Business, Cengage Learning, 2015.

+ P. Subba Rao, B Anita Kumar, C.Hima Bindu, Business Communication, Cengage Learning
India. Pvt. Ltd. 2012,

+ Rebecca Moore Howaward, Writing Matters, 3e, Mc Graw Hill Education, 2018,

« Jeff Butterfield, Soft Skills for Everyone, Cengage Learning, 2017,

« Rajendra Pal, J S Korlahahi, Essentials of Business Communication, Sultan Chand & Sons,
Mew Delhi,2013.

+ Sailesh Sen Gupta, Business and Managerial Communication, PHI,2011.

= Elevate english , Mc Graw Hill, www.ellevateenglish.com

12



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |
19MBAOSB: STATISTICAL DATA ANALYSIS LAB

Course Objective: To understand the application of Statistical tools to Research Problem / Projects.
Learning Outcome: Students will be able to understand a) Analyse and apply the statistical tools for
decision making b) Hypotheses Testing ¢) Discussion of Results for better decision making.

Unit - I: Introduction to Statistical Packages - MS - EXCEL/SPSS: Introduction, uses, functions
and features of Statistical Packages, Getling started with excel/SPSS, Highlights and main functions:
Home, Insert, page layout, formulas, Data, review, view, add-inns, Using help function, Customizing
the Quick Access Toolbar.

Unit - Il: Creating and Using Templates: Working with Data: Entering, Editing, Copy, Cul, Paste,
Paste Special, Formatting Data and Using the Right Mouse Click, Saving, Page Setup, and Printing,
Using Headers and Footers. Manipulating Data, using Data Names and Ranges, Filters and Sort and
Validation Lists.

Unit - lll: Data from External Sources: Using and Formatting Tables, Basic Formulas and Use of
Functions, Data Analysis Using Charts and Graphs, Managing, Inserling, and Copying Worksheets,
Securing the Document, Advanced Formulas and Functions, Workshest Features, Data Analysis

using Pivot Tables and Pivot Charts.

Unit - IV: Data Analysis - I: Tabulation, bar diagram, Multiple Bar diagram, Pie diagram, Measure of
central tendency: mean, median, mode, Measure of dispersion: variance, standard devialion,
Coefficient of variation. Correlation, regression lines.

Unit - V: Data Analysis - Il t-test, F-test, ANOVA one-way classification, chi square test,

independence of altributes.
Time series: forecasting Method of least squares, moving average method. inference and discussion

of results.

Suggested Readings:

*  Glyn Davis & Branko Pecar “Business Statistics Using Excel” Oxford University Press, 2012

« [P Apte : Statistical Tools for Managers USING MS EXCEL, Excel, 2012

. David M Levine, David. F. Stephan & Kathryn A. Szabat, Statistics for Managers — Using M3
Excel, PHI, 2015,

. Bruce Bowerman, Business Statistics in Practice, TMH, S/e 2012.

+«  Shelly, M3 Office, 2007, Cengage, 2009.

«  Ajai.5 Gaur, Sanjaya S.Gaur, Statistical Methods For Practice and Research, Response,
2009
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R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
19MBAQ09: HUMAN RESOURCE MANAGEMENT

Course Objective: To understand various functions of HRM and to manage the human resources of
any organization effectively.

Learning Outcome: Siudents will be able to understand a) HR concepts b) Process of recruitment
and selection, c) Learning and development d} Performance Management and Compensation e)
Employee retention slrategies f) employee welfare and grievances.

TEEER

Unit - I: Intreduction of HRM: Intraduction to HRM - Line Managers — HR Role and responsibilities -
Mew Approaches to Organizing HR - Globalization & Competition Trends = Technological Trends -
Trends in Nature of Work — Workforce and Demographic Trends — Economic Challenges — High
Performance Work Sysiem's — Equal Employment Opportunity — HR Score Card developed. Human
Rasource Information System (HRIS) - @ HRM.

Unit - II: Recruitment and Selection: Basics of Job Analysis and talent Management process —
Methods for Collecting Job Analysis Information —= Job Descriptions and specifications = Job
Satisfaction = Job Enlargement, Job Enrichment, Job Rotation,

HR Planning — Recruitment & Selection Process — Planning & Forecasting of human resources =
Sources of Recruitment — Recruitment on Diverse Wark Force - Employee Testing and Selection -
Basic typas of Interviews — Errors in Interviews,

Unit - lll: Training and Developing and Performance Management - Imporance of Training and
Development — Training process - Analyzing Training needs & Designing the program -
Implementation of training programmes — training methods — Management development process —
Ewvaluation of training and development programmes.

Performance Management - Concept of Performance management and appraisal, The performance
appraisal process. Technigues for Performance Appraisal — Career Management

Unit - IV: Compensation and Employee Welfare — Basic factors in determining pay rates — Job
evaluation methods - Establishing pay rates — Pricing Managerial and Professional Jobs -
Performance based pay -Benefits — Insurance — Retirement Benefits — Employee Welfare facilities.
Salient features of Workmen Compensation Act & Minimum Wages Act.

Unit - V: Employee Relations — Labor Movement — Collective Bargaining Process — Grievances —
Grievances handling procedure — Employee Separation — Employee Safety and Health -
Occupational Safety Law — Work Place Health Hazards Problems & Remedies — Work life Integration
- Stress Management — Salient features of Industrial Disputes Acls 1947 - Faclones Act.

Suggested Readings:

o Gary Dessler, Biju Varkkey, Human Resource Management, 4e, Pearson 2017.

+ Robert L. Mathis, John H. Jackson, Manas Ranjan Tripathy, Human Resource Management,
Cengage Learning 2016,

+ Uday Kumar Haldar, Juthika Sarkar, Human Resource Management, Oxford University Prass
2013.

+ K. Aswathappa, Human Resource Management, Text and Cases, TMH, 2011,

+ Sharon Pande and Swapnalekha Basak, Human Resource Management, Text and Cases, |
Vikas Publishing , 2e, 2015,

» Biswajeet Pattanayak, Human Resource Management, 5e, 2018.
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R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
1SMEA10: MARKETING MANAGEMENT

Course Objective: To understand the basic marketing concepts and its applications in markets.
Learning outcome: Siudenis will be able to understand a) concepts of marketing management b) to
analyze markets and design customer driven strategies c) to communicate the decisions towards
business development with superior customer value.

LR

Unit - I: Introduction to Marketing: Importance and scope of Marketing, Core Marketing Concepts,
Market Place, Marketing in practice, Marketing Environment, Marketing Strategies and Plans, The
New Marketing Realities.

Market Research - Marketing Research process, Marketing Information systems.  Marketing
Research and Ethics, International Marketing Research.

Unit - Il Analyzing Marketing Opportunities, Customer Value and Marketing Mix: Consumer
Decision Making, Building Customer Value, Analyzing Consumer Markets — Consumer Behavior —
Cultural, Social & Personal Factors, developing products & brands — product levels, classifying
products, product range, product line & product mix, Product Life Cycles, new product development.,
New Service Development, Stages of Product! Service innovation development, The process of
adoption, Branding.

Unit - 1ll: Designing a Customer Driven Strategy: Market segmentation — Segmentation Targeting
Positioning Process - segmentation of consumer market, business market, requirement for effective
segmentation, markel targeting - evaluating market segmentation, selecting target market
segmentation, positioning — Positioning and repositioning positioning maps, product positicning
strategies.

Unit - IV: Distribution Decisions, Promotion & Communication Strategies: Marketing Channels,
Channel intermediates and functions, channel structure, channel for consumer products, business
and industrial products, alternative channel, channel strategy decisions. The promotional mix,
advertising, public relations, sales promotion, personal selling, Direct and online Marketing. Marketing
communication - communication process, communication promolion mix, factors affecting the
promolion mix.

Unit - V: Pricing Decisions & Personal Communication: Imperiance of price, cost determinant of
price, markup pricing, profit maximization pricing, break even pricing, pricing strategies, ethics of
pricing strategy, product line pricing, Word of Mouth, Rural marketing, Bottom of the Pyramid,
relationship Marketing, Retail Marketing, Digital marketing, Social media and mobile marketing,
market sustainability and ethics, Global marketing, green marketing.

Suggested Readings:

e Fhilip Kotler, Gray Armsirong, Prafulla Agnihotr, Frinciples of Marketing, 17e, Pearson
Education, 2018.

* Lamb, Hair, Sharma, Mc Daniel, Principles of Marketing, A South Asian Perspective Cengage
Learning, 2016,

= Paul Baines, Chris Fill, Kelly Page, Piyush Sinha, Marketing, Asian Edition, Oxford University
Press, 2015.

s Arun Kumar & N. Meenakshi, Marketing Management, Vikas, 2012

s Rajan Saxena, Marketing Managemenl, 3e, Tata Mc Graw Hill, 2012.

* Kenneth E Clow, Donald Baack, Cases in Marketing Management, Sage South Asia edition,
2012
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R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
19MBA11: FINANCIAL MANAGEMENT

*The students need Discounting Table and Annuity tables for the examination,

Course Objective: To understand the basic decisions taken by a finance manager in & Corporate.
Fi helps in understanding the use of resources efficiently, effectively and economically.

Learning Outcome: Students will be able to understand a) Goals of financial function b) Investment
criteria and decision process c) Capital structure and Dividend Decisions d) Asset Liability
management

Unit - I: The Finance Function: Nature and Scope; Evolution of finance funclion - Its new role in the
contemporary scenario —Goals of finance function — maximizing vs. satisfying; Profit vs. Wealth vs.
Welfare: the Agency relationship and costs; Risk-Return trade off; Concept of Time Value of Money —
Future Value and Present value and the basic valuation model.

Unit - II: The Investment Decision: Investment decision process- Project generation, project
evaluation, project selection and project Implementation. Develeping Cash Fiow; Data for MNew
Projects; Capital Budgeting Techniques—Traditional and DCF methods. The NPV vs. IRR Debate;
Approaches for reconciliation. Capital budgeting decision under conditions of risk and uncertainty.
Cost Of Capital: Concept and messurement of cost of capital, Debt vs. Equity, cost of equity,
preference shares, equity capital and refained earnings, weighted average cost of capital and
marginal cost of capital. Importance of cost of capital in capital budgeling decisions.

Unit - lll: Capital Structure and Dividend Decisions: Capital structure vs. financial structure -
Capitalization, financial leverage, operating leverage and composite leverage. EBIT-EPS Analysis,
Indifference Point/Break even analysis of financial leverage, Capital structure Theories —The
Modigliani Miller Theory, NI, NO| Theary and Traditional Theory —A critical appraisal.

Dividend Decisions: Dividends and value of the firm - Relevance of dividends, the MM hypothesis,
Factors determining Dividend Policy - dividends and valuation of the firm - the basic models - forms
of dividend. Declaration and payment of dividends. Bonus shares, Rights issue, share-splits, Major
forms of dividends — Cash and Bonus shares. Dividends and valuation; Major theories centered on
the works of Gordon, Walter and Lintner, A brief discussion on dividend policies of Indian companies.

Unit - IV: Working Capital Management and Finance: Working Capital Management: Components
of working capital, gross vs. net working capital, determinants of working capital needs, the operating
cycle approach. Planning of working capital, Financing of working capital through Bank finance and
Trade Credit, regulation of bank finance.

Unit - V. Management of Current Assets: Management of cash - Basic stralegies for cash
management, cash planning, cash budget, cash management techniques/processes. Marketable
securilies: characleristics, selection criterion, Management of receivables- Credit policy. credit
evaluation of individual accounts, monitoring receivables, factoring.

Managemnent of inventory- Inventory management process, Inventory control systems, analysis of
investment in inventory.

Corporate Restructuring: Corporate Mergers, Acquisitions and Takeovers: Types of Mergers,
Economic rationale of Mergers, motives for Mergers, Financial evaluation of Mergers,

Suggested Readings:

= | M Pandey, Financial Management, 11 e, Vikas Publications, 2015.
« MY Khan, P K Jain, Financial Management-Text and Problems, 8e, Mc Graw Hill, 2018,
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Prasanna Chandra, Financial Management, 10e, Mc Graw Hill, 2019,
James C Van Horne, Sanjay Dhamija, Financial Management and Policy, Pearson  Educalion,

Mew Dethi,
Eugene F Brigham Michael C. Ehrhardt, Financial Management. Cengage Learning, 12e, 2012,

Arindam Banerjee, Financial Management, Oxford Publications, 2016.
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R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
19MBA12: QUANTITATIVE ANALYSIS FOR BUSINESS DECISIONS

Course Objective: To provide the basic tools of Operations research in sclving the management
problems using mathematical approach for decision making.

Learning Outcome: Students will be able to understand a) The course covers origin and application
of OR, b) Linear Programming Method, ¢) Decision Theory and queuing theory. These concepts help
the student in taking decisions for business.

e

Unit - I: Introduction to Operations Research: Nature and scope of Operations research: Qrigins of
OR, Applications of OR in different Managerial areas, Problem solving and decision making,
Quantitative and qualitative analysis, Defining a modal, types of model, Process for developing an
operations research model, Practices, oppeortunities and short comings of using an OR model.

Unit - ll: Linear Programming Method: Structure of LPP, Assumptions of LPP, Applications areas of
LPP, Guidelines for formulation of LPR, Formulation of LPP for different areas, solving of LPP by
Graphical Method: Extreme point method, simplex method, converting primal LPP to dual LPP,
Limitations of LPP.

Unit - Ill: Assignment Model: Algorithm for solving assignment model, Hungarians Method for
solving assignment problem, variations of assignment problem: Multiple Optimal  Solutions,
Maximization case in assignment problem, unbalanced assignment problem, travelling salesman
problem, simplex method for solving assignment problem.

Transportation Problem: Mathematical Model of transportation problem, Methods for finding Initial
feasible solution: Northwest corner Method, Least Cost Method, Vogels approximation Method, Test
of optimality by Modi Method, unbalanced Supply and demand , Degeneracy and its resolution.

Unit - IV: Decision Theory: Introduction, ingredients of decision problems. Decision making — under
uncertainty, cost of uncertainty, under risk, under perfect information, decision tree, construction of
decision tree.

MWetwork Analysis — Network Diagram, PERT, CPM, Critical Path determination, Project Completion
Time, Project Crashing.

Unit - V: Queuing Theory: Queuing Structure and basic component of an CQueuing Model,
Distributions in Queuing Model, Different in Queuing Model with FCFS, Queue Discipline, Single and
Multiple service station with finite and infinite population, Game theory, Suddie point, Value of the
Game.

Suggested Readings:
« 5.0 Sharma, Operations Research, Kedarnath Ramnath and Company.
s R, Pannerselvam, Operations Research, Prentice Hall International, 3e,2012
+ J K. Sharma, Operations Research: Theory and applications, 5e, Macmillian, 2013.
«  Anderson, Sweeney, Willams, Camm, Martin, Quantitative Methods for Business, 12e,
Cengage Learning, 2013,
» Hamdy A.Taha, Operaticns Research: An Introduction, 9 e, Pearson, 2013,
= Prem Kumar Gupta, D.S. Hira, Operations Research 5e, 5. Chand , 2012,

13



R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
19MBA13: ENTREPRENEURSHIP

Course Objective: To make students understand the Entrepreneurial process and also inspire them
to be Entrepreneurs.

Learning Outcomes: Students will be able to understand a) mindset of the entrepreneurs, b} identify
ventures for launching. ¢) develop an idea on the legal framework and d) strategic perspectives in
entrepreneurship.

Unit - I: Understanding Entrepreneurial Mindset: The revalution impacl of entrepreneurship- The
evolution of entrepreneurship - Functions of Entrepreneurs — types of entrepreneurs -Approaches to
entrepreneurship- Process approach- Role of entrepreneurship in economic development- Twenty
first century trends in entrepreneurship.

Unit - Il: The individual entrepreneurial mind-set and Personality: The enirepreneurial journsy-
Stress and the entrepreneur - the entrepreneurial ego - Entrepreneurial motivations- Motivational
cycle — Entrepreneurial motivational behavior — Entrepreneurial competencies.

Corporate Entrepreneurial Mindset, the nature of corporate entrepreneur- conceptualization of
corporate entrepreneurship Strategy-sustaining corporate entrepreneurship,

Unit - Nll: Launching Entrepreneurial Ventures: Creativity and Business |dea, opportunities
identification- Finding gaps in the market place — techniques for generating ideas- entrepreneurial
Imagination and Creativity- the nature of the creativity process - Innovation and entrepranaurship.
Methods to initiate Ventures- Crealing new venlures-Acquiring an Established entreprenaurial
venture- Franchising- advantage and disadvantages of Franchising.

Unit - IV: Legal challenges of Entrepreneurship: Intellectual property protection - Patents,
Copyrights - Trademarks and Trade secrels - Avoiding trademark pitfalls.

Feasibility Analysis - Industry and competitor analysis - Formulation of the entrepreneurial Plan- The
challenges of new venture start-ups, developing an effective business model — Sources of finance -
Critical factors for new venture development - The Evaluation process.

Unit - V: Strategic perspectives in entrepreneurship: Sirategic planning - Strategic actions-
strategic positioning- Business stabilization - Building the adaptive firms - Understanding the growth
stage — Internal growth strategies and external growth strategies, Unique managerial concern of

growing ventures.
Initiatives by the Government of India to promote entrepreneurship, Social and women

entrepreneurship.

Suggested Readings:

« [ F Kuratko and T V' Rao, Entrepreneurship- A South-Asian Perspective, Cengage Leaming,
2012

« Robert D. Hisrich, Michael P. Peters, Dean A, Shepherd, Entrepreneaurship, Mc Graw Hill,
2018.

« Bruce R. Barringer/ R.Duane Ireland, Entrepreneurship Successfully launching new ventures,
de, Pearson, 2015

+ Stuart Read, Effectual Entreprensurship, Routledge, 2013,

+ Rajeev Roy, Entrepreneurship, 2e, Oxford publications, 2012,

» Nandan .H, Fundamentals of Entrepreneurship, PHI, 2013
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R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - I
19MBA14: LOGISTICS AND SUPPLY CHAIN MANAGEMENT

Course Objective: To understand the importance of Supply chain management in present Business
context.

Learning Outcome: Students will be able to understand a) growing importance of Logistics and
Supply Chain Management b) LSCM Costs and Performance ¢) Benchmarking in SCM d) Sourcing
and transportation &) Global aspecls in SCM

EmEE

UNIT - I: Logistics and Competitive strategy: Competitive advantage — Gaining Competitive
advantage through logistics-Integrated supply chains— Competitive performance - Models in Logistics
Management - Logistics to Supply Chain Managamenl - Focus areas in Supply Chain Management-
Customer service and retention- Basic service capability Value added services.

UNIT - Il: Measuring logistics costs and Performance: The concept of Total Cost analysis —
Principles of logistice costing — Logistics and the bottom-line — Impact of Logistics on shareholder
value - customer profitability analysis — direct product profitability — cost drivers and activity-based
costing,

UNIT - Ill: Logistics and Supply chain relationships: Benchmarking the logistics process and SCM
operations -Mapping the supply chain processes — Supplier and distributor benchmarking —setting
benchmarking pricrities — identifying logistics performance indicators —Channel structure — Economics
of distribution —channel relationships -logistics service alliances.

UNIT = IV: Sourcing, Transporting and Pricing Products: Sourcing decisions and transportation in
supply chain = infrastructure suppliers of transport services = transportalion economics and pricing —
documentation - pricing and revenue management Lack of coordination and Bullwhip Effect - Impact
of lack of coordination. - CRM — Internal supply chain management.

UNIT - V: Managing Global Logistics and global Supply Chains: Logislics in a global economy —
views of global logistics- global operating levels — interlinked global economy — The global supply
chains -Global supply chain business processes — Global stralegy — Global purchasing — Global
logistics — Channels in Global logistics — Global alliances — Issues and Challenges in Global Supply
Chain Management.

Suggested Readings:

« Donald J. Bowersox and David J.Closs: “Logistical Management” The Integrated Supply
Chain Process, TMH, 2011,

s« Edward J Bradi, John J Coyle: "A Logistics Approach to Supply Chain Management, Cengage
Learning, Mew Delhi, 2012,

e« Sunil Chopra and Peter Meindl. “Supply chain Management Strategy, Planning and
Operation”, Pearson Education, New Delhi 2013

o« Rahul V Altekar: Supply Chain Management, PHI Learning Ltd, New Delhi, 2009

s« Deepak P, Milind M.Oka: "Supply Chain Management" Everest Publishing House, New Delhi.

« Manish Bansal, Babita Singla: “Retail and Supply Chain Management *, Kalyani Publishers,
MNew Delhi, 2012

20



R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
19MBA15A: TOTAL QUALITY MANAGEMENT (OPEN ELECTIVE- I}

Course Objective: To facilitate students understand the quality concepts and tools and techniques
relating to total quality management.

Learning outcomes: Students will be able to understand a} importance of Quality b) Principles and
Practices of TQM c) tools and techniques in Quality management.

UNIT - I: Principles and Practices - || Introduction - Quality Gurus - Benefits of TQM — Quality
Dimensions- Products and Services, Leadership and TQM, characteristics of Quality leaders. The
Deming Philosophy - Quality councils - Strategic Planning - Customer Satisfaction-Customer
perception of Quality - service Quality - Customer Retention - Employee Involvement - Employee
survey — Empowerment -Gain sharing - Performance Appraisal,

UNIT - Il Principles and Practices-ll. Continuous process Improvement - the Juran trilogy- The
FDCA Cycle - Kaizen - Reengineering. Supplier Partnership = Partnering = Sourcing -Supplier
Selection - Supplier rating- Performance Measures - Basic concept — Strategy - Quality cost - Bench
marking - reasons for bench marking — Process - Understanding current performance - Pitfalls and
criticism of benchmarking.

Unit - Il Toels and Techniques-l: Information Technology-Computers and the quality functions-
Infarmation quality Issues-Quality management System-Benefits of IS0 registration-150 9000 series
Standards-Internal Audits. Environmeantal Management System-180 14000 series-Benefits of EMS-
Retation to Healthy and safety-Quality Function Deployment-The voice of the Customer- Building a
House of Quality-QFD Process, Six Sigma

UNIT - IV: Tools and Technigues-ll: Cuality by Design- Benefits-Communication Model-Failure
Mode and Effective Analysis-Failure Rate, FMEA Documentafion-The process of FMEA
Documentation-Product liability-Proof and Expert Witness. Total Productive Maintenance- promoting
the Philosophy and Training-Improvements and needs- Autonomous Waork groups.

UNIT - V: Management Tools: Management Tools — Introduction - Forced field Analysis - Tree
diagram - Process decision Program Chart - Statistical Process Control - Cause and Effect diagram -
Histogram-state of control — Process Capability- Experimental Design-Hypothesis -Orthogonal Design
-Two factors and Full factors-Quality Strategy for Indian Industries - Quality Management in India.

Suggested Readings:
» Joel E Ross : Total Quality Management, 3e, CRC press, 2015,
* Dale H.Besterfeild, Carlon Besterfeild: Total Quality Management, Pearson Education, 2015
»  Sridhara bhat: Total Quality Management Texts and Cases, Himalaya, 2016
= Poornima M Charantimath Total Quality Management, Pearson Education, 2015
»  Kanishka Bedi: Quality Management, Oxford, 2015.
= Dr.S Kumar , Total Quality Management, University Science Press, 2015
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R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - 1l
19MBA15B: MARKETING RESEARCH (OPEN ELECTIVE - 1I)

Course Objective; To facilitate students to understand the marketing research design and
application of research methodology to Marketing issues.

Learning Outcome: Students will be able to understand a) importance of Marketing Research b)
Research design ¢) Scaling and sampling methodology d) data presentation.

L

Unit - I: Introduction to Marketing Research: Definition of Marketing Research, Factors that
influence Marketing Research, Scope of Marketing Research, Limitations of Marketing Research,
Marketing Research Process, Role of Marketing Research in Marketing decision making, qualities of
a Marketing Research Manager, Organising Marketing Research function, Evaluation and Control of
Marketing Research, International Marketing Research, Marketing Research in Social Media, Mobile
Marketing Research, Ethics in Marketing Research.

Unit - Il: Marketing Research Design: The process of defining the problem and developing an
approach, Defining an Marketing Research Problem, Exploratory, Descriptive, Casual Research
Design, Marketing Research Proposal.

Unit - lll: Measurement and Scaling: Sources and Collection of data, Nature of Measurement,
Measurement Scales, Charactenistics of 2 good Measurement, Nature of Atfitude Scale, Rating scale,
Ranking scale, Questionnaire Design.

Unit - IV: Sampling: Sampling Design Process, Classification of Sampling Technigues, Probability
and Non- Probability Sampling Technigues, Internet Sampling, Sampling distribution, Sample Size
Determination, Non-Response Issues in Sampling.

Unit - V: Analysis and Presentation of Data: Data Preparation, Dala Preparation Process,
Statistically Adjusting Data, Frequency Distribution, Cross Tabulation, Hypothesis Testing, Bi Variate
Analysis, Discriminant, Logit Analysis, Factor Analysis, Cluster Analysis, Multi- Variate Analysis,
Report Writing, Report Preparalion and Presentation,

Suggested Readings:
«  Maresh Malhotra, Satyabhushan Dash, Marketing Research, 7e, Pearson, 2018,
» GC Beri, Marketing Research, 4e, 2018, Mc Graw Hill 2018.
« Denald R Cooper, Pamela S Schindler, Marketing Research Concepts and Cases, 2007
s David JLuck, Ronald S Rubin, Marketing Research, 7e, PHI, 2002
« David A Aaker, V.Kumar, Georges, Marketing Research, Se, Wiley India Pwt Lid, 2009,
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R18 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
19MBA15C: INTERNATIONAL BUSINESS (OPEN ELECTIVE - 1)

Course Objective: To understand the International Business theories and methods, Econemic
Environmenl. Strategic and Operational issues of |B.

Learning Outcome: Students will be able to understand a} Importance of International Business b)
International Trade theories ¢) International Economic environment d) Strategic and operational
issues of IB.

EE LY

Unit - I: Introduction to International Business- Need for International Business- Drivers of
Globalization- Distinction between Domestic and International Business- International Business
Approaches - Modes of International Business - Impediments in international Business- Opportunities
and Challenges of International Business - Multi National Corporation (MNCs) - International Business
Environment- Cultural, Political and Technological Environment.

Unit - Il International Trade Theories: Mercantilism- Absclute Advantage Theory- Comparative
Advantage Theory- Product Life cycle theory- Mew Trade Cycle theory- Mational Competitive
advantage- India's Foreign Trade- Foreign Direct Investment in India- Balance of Payments,

Unit - Ill: International Business and Economic Integration: Levels of Economic Integration-
Benefits and Challenges of Economic Integration- Free Trade Agreement (FTA)- The Customs Union,
The Common market, The Economic Union, Arguments surrounding Economic Integration, Regional
Econemic Groups, European Union, NAFTA, ASEAN, SAARC. Multilateral Trade agreements- GAAT,
WTO, TRIPS and TRIMS, UNCTAD. International Trade Policy of India,

Unit - IV: Strategy and Structure of International Business: Envircnmental Analysis, Value Chain
Analysis, Types of Strategies, Strategy Implementation Process, Control and Evaluation, Strategic
Alliances- Mature, Benefits, Pitfalls of Strategic Alliances, Scope of Strategic Alliance, Alliance
development process, Economic Considerations for Strategic alliances. Organizational Design-
Factars influencing organizational Structure — organizational Structures-  Choosing a structure,
issues in Global Organizational Design.

Unit - V: International Business Operations: Issues involving International Production- Sourcing
and vertical Integration, - Major activities in International Marketing- Brand Decisions-

Issues of International Financial management- Forex market, International Monetary System,
International Financial Markets- Expon Financing- Managing International HR Activities- HR Planning,
Recruitment and selection, Expatriate Selection, Cross Cultural Issues in International Business,

Suggested Readings:

» Michael R. Czinkota, lika A. Ronkainen, Michael H. Moffett, International Business, Ve,
Cengage Learning, 2008,

s K Ashwatappa, International Business, 6e, Mc Graw Hill, 2015,

s Sanjay Misra, P.K. Yadav, Intermational Business, PHI, 2009

« Charles W. L Hill, G. Thomas M Hult, Rohit Mehtani, International Business,11e, Mc Graw
Hill, 2019,

= Rakesh Mohanh Joshi, international Business, Oxford University Press, 2009

= Subba Rao, International Business, Himalaya Publications, 2007
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R12 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER -1l
19MBAD15D: RURAL MARKETING (OPEN ELECTIVE - II)

Course Objective: To understand the importance of Rural Marketing, Rural Environment, Problems
in Rural Marketing in India and Strategies to be adopted by the corporate.

Learning Outcome: Students will be able to understand: (a) Rural Marketing opportunities (b} Rural
Economy and Environment ¢) Social and cultural aspects in rural India d) innovations in rural
marketing.

e

Unit = I: Introduction: Meaning - Ewvolution — Nature and Characteristics of Rural Market -
Understanding the Indian Rural Economy —Rural Marketing Models — Rural Marketing Vs Urban
Marketing — Parameters differentiating Urban & Rural Market - Differences in consumer behavior in
Rural and Urban market.

Unit = II: Rural Market Research: Sources of Information- Factors influencing rural consumers
during purchase of products — Rural consumer Life style =Approaches and Tools of Marketing
Research - Rural Business Research- Evolution of Rural Marketing Research — Sources and methods
of data collection , dala collection approaches in rural areas, data colleclion tocls for rural market.
Limitation and challenges in rural marketing research, role of rural marketing consulting agencies.

Unit — lll: Rural Marketing Mix: Rural Marketing Mix — Additional Ps in Rural Marketing — 4As of
Rural Marketing Mix — New Product Development for Rural Market — Rural Market Product Life Cycle
— Objectives behind new product launch — New Product development process,

Unit — IV: Rural Market Brand & Channel Management: Brand Loyalty in Rural Market — Regional
Brands Vs Mational Brands = Channel Management — Indian Rural Retail Market = Rural Retail
Channel Management — Strategies of Rural Retail Channel Management.

Unit — V: Applications and Innovations: Marketing of Consumer products, services, social
marketing, agricultural marketing, rural industry products- Innovation for Rural Market — Marketing
Strategies — e-Rural Marketing — Agricultural Co - operative Marketing — Rural Market Mapping -
Corporate Sccial Responsibility — Organized Rural Marketing - IT for Rural Development — e-
Governance for Rural India.

Suggested Readings:

« (. 5. G. Knshnamacharyulu, Lalitha Ramakrshnan, Rural Marketing: Text and Cases,
Fearson Education, 2009,

* Pradeep Kashyap, Rural Marketing, 3e Perason Education, 2016,

s Balram Dogra & Karminder Ghuman, Rural Marketing, TMH, 20089.

e Sanal Kumar Velayudhan, Rural Marketing, 2e Sage publications, 2012,

¢ T P Gopalaswamy, Rural Marketing, Environment, problems and sirategies, 3e Vikas
Publications, 2016.
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R19 MBA

JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il
SUMMER INTERNSHIP

Course Objective: To acquire practical knowledge by working in any organization, Students should
leamn application of conceptual learning to practical business problems and also develop interpersonal
relations, waorking in teams and understanding dynamics in an organisation,

Learning Outcome: Students will be able to understand a) Management functions and
Organizational structure b) organizational dynamics in terms of organizational behaviour, culture,
climate ¢) Functional domain knowledge d} Processes and systems d) External and Internal
environment impact on the organization.

wEead

Approach to Summer Internship:
Students should take covering letier/s from the college, addressed to the organization/professional

institutions during the beginning of the second semester coursework. The students in consultation
with Supervisor / Mentor and head of the department should choose any area / topic of Business
Management as per the Syllabus prescribed by the University.

The students can approach any Business organizations / Corporale of Public and Private sectors,
Government Departments, Research organizations, J-Hub, T-Hub etc. for the summer internship. The
students should do the internship during the summer break,

Summer internship report has to be submitted to the department after approval by the concerned
Supervisor/Mentor and the Head of the department for the Power point (PPT} presentation for
evaluation.

Summer internship report is evaluated for 25 marks internal Exam and 75 marks External Exam,

The report has to be evaluated by the Head, Supervisor/ mentor and the senior faculty of the
department.

The External Exam should be evaluated by the External Examiner.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MASTER OF BUSINESS ADMINISTRATION (MBA) R17
Effective from Academic Year 2017 - 18 admitted batch

COURSE STRUCTURE AND SYLLABUS

| Semester
Course Code Course Title Int. Ext. |[L |T|P|C
marks | marks
1TMBAOT Management and Crganisational 25 ‘ 75 |3 [1]0]4
Behaviour |
1TMBADZ Business Economics 25 | 75 311|104
TTMBADS Financial Accounting & Analysis 25 | 7 |[3[|1]0]4
1TMBADS Business Stalistics 25 H |3 (1|04
1TMBADS Business Law and Ethics 2 | 75 3 |1)|0] 4
OPEN ELECTIVE-I 64 Business Research 2% | 75 3 |ojol 3
1TMBADE Methodology
68 Project Management
6C Technology Management
60 Rural Marketing ‘ [
17TMBAOT Business Communication - Lab 100 | - |0j0|3)2
TOTAL 250 | 450 |18]5[3]3%
Il Semester
Course Code Course Title Inmtl Ext LTTIPT &
marks marks
17MBADE Human Rescurce Management 25 75 al1|0] 4
17MBADS Marketing Management 25 7w |3 |1|0] 4
17TMBA1D Financial Management 25 7w | 3|1]0] 4
17TMBATT Cluantitative Analysis for 25 75 11104
Business Decisions
1TMBAT2 Entrepreneurship 25 75 | a|1]0]| 4
OPEN ELECTIVE-I 134 Total Quality Management 25 To J|0|]0] 3
1TMBATS 13B Corporate Governance
13C International Business
13D Supply Chain Management
17MBAT4 Summer Internship 100 - ) 2
TOTAL 250 450 18 25
Il Semester
Course Code Course Title Intl Ext L|(T|P| C
marks marks |
17MBATS Production & Operations 25 75 |3 1|0 4
Management
17TMBATE Management Informaticn 258 i) 3|16 4
Systems
17MBATT Data Analytics 25 75 3|10 4




17TMBA1R (MRKGHRM/FIN/ 25 Fi BB ‘ 3
MA/H1FIET | Entrepreneurship)
1TYMBA1TS (MREKG/HRM/FIN/ 25 75 (0o 3
MZI'H_?IFZI'EE Entrepreneurship )
17MBAZ0 | (MRKG/HRMFIN/ 25 75 alojao] 3
M3H3/F3/ES Entrepreneurship ) |
TOTAL 150 450 (18 [ 3|0 | 21
IV Semester
Course Code | Course Title Intl Ext L|T|(P|C
marks marks
17MBAZ1 Strategic Management 25 75 D] 4
1TMBAZZ (MRKGHRM/FIN/ 25 75 0 3
MA/HATFA/EA Entrepreneurship)
17TMBAZ3 [MREGHREMFIN/ 25 75 3|0[0] 3
MS/HS/FS/ES Entrepraneurship)
17MBAZ4 T (MREG/HRMFIN | 25 75 3(olo] 3
ME/HEFEFES Entrepreneurship)
17MBAZS Pre Submission of Project Work 100 - 1111
17TMBAZE Comprehansive Viva-Voce | - 100 T =0
1TMBAZT |' Main Project Viva-Voce = 00 [0|0|56] 2|
TOTAL 200 500 123|717

Students have to select any One Specialization (Marketing, Finance, Human Resources, and

LIST OF ELECTIVE SUBJECTS

Entrepreneurship) and hefshe needs to select the Core Elective subjects listed under the
chosen specialization only.

Course Code MARKETING Credits
17MBATE M1 | Digital Marketing 3
1IMBATG M2 | Advertising and Sales Management 3
17MBAZ0 M3 | Consumer Behaviour 3
17MBAZ2M4A | Customer Relationship Management 3
17TMBA23IMSE | International Marketing 3
17MBAZAME | Marketing of Services - T
FINANCE

1TMBAIBF1 | Security Analysis and Portfolio Management 3
17MBAT9F2 | Financial Institutions, Markels & Services 3
17MBAZOF3 | Strategic Management Accounting 3
1IMBAZ2F4 | International Financial Management 3
1TMBAZ3FS | Strategic Investment and Financing Decisions 3

| 17MBAZ4F6 | Risk Management o 3

HUMAN RESOURCES

17MBA1BH1 | Perormance Management Systems ] 3
17MBAT9HZ | Learning and Development 3




17MBA1E | {MRKG/HRM/FIN/ 25 (i) 3 (0|03

M1UHVFIED Entrepreneurship)

17MBATS {MRKG/HRM/FIMN/ 25 75 3|0|0)] 3

M2/H2IF2/E2 Entreprensurship )

17TMBAZD | (MRKG/HRMFIMN/ 25 8 |00

MAHEYES | Entrepreneurship ) ,
TOTAL 150 | 450 183021

IV Semester

Course Code Course Title Intl Ext L[TIP
marks | marks

17TMBAZ1 Strategic Management 25 75 I 11|10

17MBAZZ {MRKGHRM/FIN/ 25 75 ilo

M4/H4/FA'E4 Entrepreneurship)

17MBAZ3 {MRKG/HRM/FIN/ 25 78 31010

M&/HE/FSED Entraprenaurship)

1iMBEAZ4 | (MRKG/HRMFIN 25 | 75 ERIEHE

MEB/HEFE/ER Enfreprenaurship)

17MBAZS Pre Submission of Project Work 100 - o111

17MBAZE Comprehensive Viva-Voce - 100 111

I TMBAZT | Main Project Viva-Voce [ = w0 o |ols
TOTAL | 200 500 12|37

LIST OF ELECTIVE SUBJECTS

Students have to select any One Specialization (Marketing, Finance, Human Resources, and
Entrepreneurship) and he/she needs to select the Core Elective subjects listed under the
chosen specialization only.

Course Code MARKETING Credits
1TMBEATE M1 | Digital Marketing 3
1TMEATE M2 | Advertizing and Sales Management 3
1TMBAZ20 M3 | Consumer Behaviour 3
17MBAZZM4 | Customer Relationship Management 3
17MBAZIMS | Inlernational Marketing 3
17MBAZAME | Marketing of Services - 3
_ FINANCE ]
17MBA18F1 Security Analysis and Portfolio Management a
17TMBA19F2 Financial Institutions, Markels & Services 3
1TMBAZOF2 | Strategic Management Accounting 3
17MBAZZF4 | International Financial Management 3
1TMBAZAFS Strategic Investment and Financing Decisions 3
1TMBAZAFE Risk Management 3
HUMAN RESOURCES
17MBA18H1 | Performance Management Systems | 3
17MBA19HZ | Learning and Development 3




17MBAZOHI | Management of Industrial Relations 3
17MBA22H4 | Intemational Human Resource Management 3
| 17MBA23H5 | Leadership and Change Management 3
17MBAZAHE | Talent and Knowledge Management 3
ENTREPRENEURSHIP
17TMBATBET | Star up Management 3
1/MBATSEZ | MSME Management 3
17MBAZ0EZ | Family Business Management 3
17MBAZ2E4 | Entrepreneurial Finance 3
17TMBAZ3ES | Entreprensunal Marketing 3
17MBAZ4EG | Crealivily Innovation and Entrepreneurship 3




JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Ill

17MBA15: PRODUCTION AND OPERATIONS MANAGEMENT

Course Objective: To understand the concepts of production and operations management in an
organization and analylical methods.

Course Outcome: Students will be able to understand a) Concepls of Operations managerment, b)
Product & process design, analysis, ¢} Plant location and  layout, d) Scheduling and Malerial
Management

UNIT - I Introduction to Operations Management: Functional Subsysltems of Crganization,
Definttion, Systems Concept of Production, Types of Production Systems — Flow, Job Shop, Batch
Manufacturing and Project, Strategic Operations Management — Corporate Strategic, Generic
competitive Strategies, Functional Strategies, Productivity, Word Class Manufacturing

UNIT - Il: Product Design and Analysis: New product development -its concepts, Steps of Product
Design, Process Planning and Design- Selection of Process, Responsibilities of Process Flanning
Engineer, Steps in Process Planning, Process Design - Process Research, Filol Plant Development,
Capacity Planning, Enhanced Capacity using Optimization. Value Analysis/Value Enginearing —Value
Analysis application, Value Engineering Procedure, Advantages and Application Areas. Ergonomic
considerations in Product Design. Standardization: Standardization Procedure, Advantages of
Standardization, Application of Standardization

UNIT- 1ll: Plant Location & Plant Layout: Factors Influencing Plant Location, Break-even Analysis.
Single Facility Location Problem, Multi facility Lacation Problems — Maodel for Multi facility Location
Problem, Model to Determine X- Coordinates of Mew Facilties, Model to Determine Y-Coordinate,

Plant Layout - Plant layout introduction, Classification of Layoul, Advantages and limitations of
Product Layout, Advantages, and limitations of Group Technology Layout, Layout Design Procedures.

UNIT - IV: Scheduling: Introduction, Johnson's Algorithm, Extension of Johnson's rule. Jab Shop
Scheduling: Introduction, Types of Schedules, Schedule Generalion, heuristic Procedures, Priority
Dispatching Rules. Two Jobs and m Machines Scheduling. Quality control concepts

UNIT - V: Materials Management: Integrated Materials Management, Components of Integrated
Materials Management- Materials Planning, Inventory Control, Purchase Management, Stares
Management, EOQ., Models of Inventory, Operation of Inventory Systems, Quartity Discount,
Implementation of Purchase Inventory Model- Incoming Materials Control, Obsolete Surplus and
Scrap Management, ABC Analysis, XY2 Analysis, VED Analysis, FSN Analysis, SDE Analysis,

Suggested Readings:

« Panneerselvam, Production and Operations Management, PHI, 2012

* K. Ashwathappa, Sridhar Bhatt, Production and Operations Management, Himalaya
Publishing House, 2012

* Jay Heizer, Barry Render, Operations Management, 11e, 2016

= K. Boyer, Rohit Verma, Operations Management: Cengage Leaming, 2011

= Ajay K. Garg, Production and Operations Management, TMH, 2012

» B. Mahadevan, Operations Management: Theory and Practice, Second Edition, Pearsan,
2010,

= Danny Samson "Operations Management: Integrated Approach” Cambridge, 2012,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il

1TMBA16: MANAGEMENT INFORMATION SYSTEM

Course Objective: To understand the importance of information systems in organization for decision
making.

Course Outcome: Students will be able to understand

a) Concepts & applications of Management Information Systems.
b} Information Systems Planning & Implementations

¢) Cyber crime and information security.

UNIT - I
Intreduction : MIS importance, definition, nature and scope of MIS, Structure and Classification of

MIS. Information and Systems Concept, Types of Information, Information systems for competitive
advantage.

UNIT - Iz
Business Applications of Information Systems: E-Commerce. ERP Systems, DSS, Business
Intelfigence, and Knowledge Management System.

UNIT- lil:
Management of I5: Information syslem planning, system acquisition, systems implementation,
evaluation & maintenance of 1S, 15 Security and Control.

UNIT - IV

Building of Infermation Systems: System Development Stages, System Development Approaches,
Syslems  Analysis and Design- Requirement Delermination, Strategies for Requirement
Determination, Structured Analysis Tools, System Design — Design Objectives, Conceptual Design,
Design Methods, Detailed system design.

UNIT - v:

Introduction to Cyber Crime: Cyber space; cyber law,; e-business; & - consumers. spam; phishing,
Cyber crime and information security, cyber criminals |, Classification of cyber criminals - Indian
Perspectives - Cyber crimes and Indian |T Act 2000, Global perspective on cybercrime - Cybercrime
era.

Suggested Readings:
*  Management Information Systems, Laudon & Laudon, Pearson, 2015.
*  Management Information Sysiems-Managerial Perspeclive, D P Goyal, MacMillan, 3e
Edition, 2010
*  Management Information Systems Text and Cases, Jawadekar, Tata Mc Graw Hill, 2012
*  Managemeant Information Systems, Kelkar, Prentice Hall India, 2012,
+  Cyber Security, Nina Godbole & Sunit Belapure, Wiley India, 2012



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - 1Il

17MBA17: DATA ANALYTICS

Learning Objective: To understand the importance of ever-increasing volume, variety and velocity of
dala in organization and application of data analytical tools for decision making.

Learning Outcome: Siudenis will be able to understand a) Importance of Analytics b) Understanding
the analytical tools ¢) Application of Analytical tools to solve business problems.

UNIT-I:

Introduction te Data Analytics: Introduction to Data- Importance of Analytics- Data for Business
Analytics —Big Data - Business Analytics in Practice. Data Visualization — Data Visualization tools,
Data queries, Statistical methods for Summarizing data, Exploring data using pivot tables

UNIT - II:

Descriptive Statistical Measures - Population and samples, Measures of location, Measures of
Dispersion, Measwes of wvariahility, measures of Association. Probability distribution and Data
Modeling — Discrete Probability distribution, Continuous Probability distribution, Random sampling
from Probatility Distribution, Data Modeling and Distrnbution fitting

UNIT - 1l

Predictive Analytics: Karl Pearson Correlation Technigues - Multiple Correlation-Spearman’s Rank
correlation-Simple and Multiple regression-Regression by the method of least squares — Building
good regression models — Regression with categorical independent variables - - Linear Discriminant
Analysis-One way and Two Way ANOWVA

UNIT - IV:

Data Mining : Scope of Data Mining, Data Exploration and Reduction, Unsupervised learming -
cluster analysis, Associalion rules, Supervised learning- Partition Data, Classification Accuracy,
prediction Accuracy, k-nearest neighbors, Classification and regression rees, Logistics Regression.

UNIT - V:
Simulation: Random MNumber Generation, Monte Carlo Simulation, What if Analysis, Verffication and
Validation, Advantages and Disadvantages of Simulation, Risk Analysis, Decision Tree Analysis

Suggested Readings:

+ James Evans, Business Analytics, 2e, Pearson, 2017

+ Camm, Cochran, Fry., Ohlmann, Anderson, Sweeney, Williams Essential of Business
Analytics, Cengage Learning.

«  Thomas Eri, Wajid Khattack & Paul Buhler : Big Data Fundamentals, Concepts, drivers and
Techniques by Prentice Hall of India, New Delhi, 2015

+  Akil Maheswan: Big Data, Upskill ahead by Tata McGraw Hill. New Delhi, 2016

+ Seema Acharya & Subhashini Chellappan: Big Data and Analytics, Wiley Publications, New
Delhi, 2015.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - IV

1TMBAZ21: STRATEGIC MANAGEMENT
Course Objective: To provide a strategic orientation in conduct of the business,

Course Qutcome: Students will be able to understand a) Strategic management concepts b) Tools
and Techniques for Strategic analysis ¢} Strategies for competing in globalised markets d) Strategy
Evaluation and Contral.

UNIT - I: Introeduction - Concepts in Stralegic Management, Strategic Management Process,
Developing a strategic vision, Mission, Objectives, Policies — Factors that shape a company's
strategy, Environmental Scanning: Industry and Competitive Analysis — Methods.  Evaluating
company resources and compelitive capabilities — SWOT Analysis — Value Chain Analysis and
Competitive advaniage.

UNIT = lI: Tools and Techniques for Strategic Analysis - Porier's Five Force Model, BCG  Matrix,
GE Model, TOWS Matrix, |E Matrix, The Grand Strategy Matrix Market Life Cycle Model - and
Organizational Learning, Impact Malrix and the Experience Curve, Generic Sirategies- Strategy
Formulation - Types of Strategies — offensive strategy, defensive strategy, Exil and entry bamiars -
Tailoring strategy to fit specific industry and company situations

UNIT — lll: Strategy  Implementation: Strategy  and  Structure, Strateqy and Leadership,
Strategy and culture connection - Operationalising and institutionalizing strategy - Sirategies for
competing in Globalising markets and internet economy - Crganizational  Values  and  Their
Impact on  Strategy — Resource Allocation as a vital part of strategy — Planning systems for
implernentation.

UNIT - IV: Turnaround and Diversification Strategies: Tumnaround strategy - Management of
Strategic Change, stralegies for Mergers, Acquisiions, Takeovers and Joinl Ventures -
Diversification Strategy: Why firms diversify, different types of diversification strategies, the concept of
core compelence, stralegies and competitive advantage in diversified companies and its evaluation.

UNIT — V: Strategy Ewvaluation and control — Establishing strategic controls for  Measuring
performance - appropriate measures- Role of the strategist - using qualitative and quantitative
benchmarking to evaluate performance - strategic information systems — problems in  measuring
performance — Guidelines for proper control- Strategic surveillance -strategic audit - Strategy  and
Corporate Ewvaluation and feedback in the Indian and international context,

Suggested Readings:

» Hitt & Ireland el al., Strategic Management: & South Asian Perspective, Cengage Learning,
Se, 2013

» Gregory Dess and G.T. Lumpkin: Strategic Management — Creating Competitive Advantage,
TMH, 2009

+« V.3.P. Rao, V. Hari Krishna, Stralegic Management, 1e, Excel Books, 2012

= Adrian & Alison, Strategic Management: Theory & Applications, Oxford University Press,
2010

= 5 K Sarangi, Modern Strategic Management, Everest Publishing, 2012,

+ Thompson & Strckland: Strategic Management, Concepts and Cases. TMH, 2009,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Ill SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

17TMBA1EM1: DIGITAL MARKETING

Course Objective: The objective of this course is to understand the importance of digital marketing
and its applications.

Course Outcome: Students will be undersland a) the applications of digital marketing in the
globalized market b) Channels of Digital Marketing c) digital marketing plan d)Search engine
marketing e) Online Advertising

UNIT - I: Understanding Digital Marketing: Concept, Components of Digital Marketing, Need and
Scope of Digital Marketing, Benefits of Digital Marketing, Digital Marketing Flatforms and Strategies,
Comparison of Markeling and Digital Marketing, Digital Marketing Trends.

UNIT - ll: Channels of Digital Marketing: Digilal Marketing, Website Marketing, Search Engine
Marketing, Online Adverlising, Email Marketing, Blog Marketing, Social Media Marketing, Audio,
Video and Interactive Marketing, Online Public Relations, Mabile Marketing, Migrating from Traditional
Channe!s to Digital Channels.

UNIT - II: Marketing in the Digital Era: Segmentation — Imporlance of Audience Segmentation, How
different segments use Digital Media — Organizational Characteristics, Purchasing Characteristics,
Using Digital Media to Reach, Acquisiion and Retention of new customers. Digital Media for
Customer Loyalty.

UNIT - llI: Digital Marketing Plan: Meed of a Digital Marketing Plan, Elements of a Digital Marketing
Flan - Marketing Plan, Executive Summary, Mission, Situational Analysis, Opportunilies and Issues,
Goals and Objeclives, Marketing Strategy, Action Plan, Budget, Writing the Marketing Plan and
Implementing the Plan.

UNIT - IV: Search Engine Marketing and Online Advertising: Importance of SEM, understanding
Web Search - keywords, HTML tags, Inbound Links, Online Adverising vs. Traditional Advertising,
Fayment Methods of Online Adverlising — CPM (Cost-per-Thousand) and CPC (Cost-per-click).
Display Ads - choosing a Display Ad Formal, Landing Page and its importance.

UNIT - V: Social Media Marketing: Understanding Social Media, Social Metworking with Facebook,
Linkedin, Blogging as a social medium, Microblogging with Twilter, Social Sharing with YouTube,
Social Media for Customer Reach, Acquisition and Retention.

Measurement of Digital Media: Analyzing Digital Media Performance, Analyzing Website
Ferformance, Analyzing Adverlising Performance.

Suggested Readings:
+  Michael Miller, B2B Digital Marketling, 1e. Pearson, 2014,
+ Vandana Ahuja, Digital marketing, Oxdford University Press 2015
+ Michasl R Solomon, Tracy Tuten, Social Media Marketing, Pearson, 1e, 2015
+  Judy Strauss & Raymond Frost, E-Marketing, Pearson, 2016
» Richard Gay, Alan Charles worth and Rita Esen, Online markefing = A customer led approach
Oxford University Press 2007,
= Arup Varma, Pawan 5. Budhwar, Angelo 5. De Misi, Digital Marketing, Wiley, 20186,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - |ll SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

1TMBA19M2: ADVERTISING AND SALES MANAGEMENT

Course Objective: To understand Advertising, Sales Management and Sales Personnel, the role of
Distribution Channels and enabling them to manage Channel Institutions.

Course outcome: Student will be able to understand the importance of Sales Management, Sales
Flanning and Budgeting and need for distribution channels and managing them.

UNIT = I:

Advertising: Concepl, Evolution, Promaotion Mix. Importance, and Funclions of Advertising. Role of
Advertising, AIDA model, Types of Advertising, Advertising Plan, DAGMAR Approach, Visualizalion of
Advertising Layoutl — Functions, Principles, Elements of a layout.

UNIT =i

Advertising Media: Types of Media = Print, Electronic, Other Media — Merils and Demerits of each
media, Media Planning — frequency, reach and outcome. Appeals, Setting Advertising Objectives,
Advertising Message, Advertising Budget, Evaluation of Advertising Effectivenass — Methods, and
Regulation of Advertising in India — Misleading and deceptive advertising.

UNIT = I

Sales Management: Importance, lypes of Selling, difference between Selling and Marketing, Sales
Activities, Selling Skills, Selling Strategies, Selling Process, Sales Flanning Process, Sales
Forecasting Methods, Sales Budgeting Process. Sales Force Management - Recruitment and
selection, training, sales force motivation, compensation, sales force contral and evaluation.

UNIT - IV:

Sales Promotion: Concepts, need, objectives, Personal Selling vs. Adverising, Types of Sales
Promation, Sales Promotion Strategies - Sales Promotion and Product Life Cycle, Cross Promotion,
Surrogate Selling, Bait and Switch advertising, Ethical and legal aspects of sales promotion,

UNIT= ¥:

Sales Distribution: Distribution Channels, Need for Channels, Channel Intermediaries and
Functions, Channel Structure, Channel for consumer products, business and industrial products,
alternative channel, Channels for Rural Markets, channel Strategy Decisions. Designing, Motivating
and Evaluating Channel Members, Managing Retailers, Wholesalers, Franchisers, Managing Confiict
- reasons for Channel Conflicts, Managing International Channel of Distribution, Ethical issues in
Sales and Distribution Managament

Sugagested Readings:

= Terence A Shimp, J. Craig Andrews, Adverlising, Promotion, and other aspects of Integrated
Marketing Communications, 9e. Cengage, 2016

+ Jaishri Jethwaney, Shruli Jain, Advertising Management, Oxford, 2015

+ Richard R Still, Edward W Cundiff, Norman & P Govoni, Sales and Distribution Management,
Se, Pearson. 2011

+ Ramendra Singh, Sales and Distribution Management. A Practice-Based Approach, e
Vikas, 2016

+ K. .Sridhara Bhat, Sales and Distribution Management, 1e, HPH, 2011,

»  S.AChunawalla, Sales and Distibution Management, 3e, HPH. 2012



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - lll SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

1TMBAZ0M3: CONSUMER BEHAVIOR
Course Objective: To understand marketing decisions keeping in mind the consumer behaviour.

Course outcome: Student should be able lo a) understand consumer behaviour b) environmental
influences on consumer behaviour, ¢) perception and attitude of consumers, d) consumer decision
making &) marketing ethics towards consumers.

UNIT - I

Understanding Consumer Behaviour: Defining consumer behavicur, need for Consumer
Behaviour, Understanding Consumer through research process, Consumer behaviour in & world of
economic instability, Rural Consumer Behaviour, Consumear Segmentation, Targeting and Positioning,
Segmentation & Branding, Rural Markets.

UNIT - ill:
Environmental influences on Consumer behaviour: [nfluence of Culture, Sub Culture, Social
Class, Social Group, Family and Personality, Cross-Cultural Consumer Behaviour,

UNIT - lIE:
Consumer as an Individual: Personality and Self-concept, Consumer Motivation, Consumer

Perception, Consumer Attitudes and Changing Attiludes, Consumer Learning and Information
Processing.

UMNIT - IV:

Consumer Decision Making Processes: Problem Recognition, Search and Evaluation, Purchasing
processes, Post purchase behaviour, Models of Consumer decision making, Consumers and the
diffusion of Innovations.

UNIT - V:

Consumerism and Ethics: Roots of Consumerism, Consumer Safety, Consumer Information,
Consumer Responsibilities, Marketer responses lo consumer issues, Marketing Ethics towards
Consumers.

Suggested Readings:
+ David |. Loudon and Albert J.Della Bitta, 4e, TMH, 2011,
* Leon G Schiffman, Leslie lazer Kanuk, S, Ramesh Kumar, 10e, Pearson, 2011,
= Satish Batra, SHH karmi, Consumer Behaviour-Text and Cases, Ze, Excel Books, 2011,
+ HKardes, Cling, Cronley, Consumer Behaviour-Science and Practice, Cengage Learning, 2012,
« S Ramesh kumar, Consumer Behaviour and Branding, Pearson, 2013,
» Dheera] Sharma, Jagadish Deth, Banwarn Mittal, Consumer Behaviour — A managerial
Perspective, Cengage Learning, 2015.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

1TMBA22M4: CUSTOMER RELATIONSHIP MANAGEMENT

Course Objective: To understand the importance of Customer Relationship Management in
Business.

Course Outcome: Students will be able to understand a) need of CRM b) building customer relations
¢) CRM process dj CRM structures e) Planning and Implementation of CRM,

UNIT -1

Introduction to CRM: Concepts, Evolution, Meed. understanding goals and objectives of CRM,
Components of CRM, Benefits, CRM as a sirategic marketing tool, CRM significance to tha
stakeholders, CRM Applications in Consumer and Business Markets, CEM |ssues & Problems

UNIT -1l

Building Customer Relations: Customer information Database — Cuslomer Profile Analysis -
Customer perceplion, Expectations analysis - Customer behaviour in relationship perspectives:
individual and group customer's -Customer life time value — Selection of Profitable customer
segments - Custormer Life Cycle, Business Networks and CRM

UNIT - 1l

CRM Process: Infroduction and Objectives of a CRM Process; an Insight into CRM and e-
CRTA/online CRM, The CRM cycle i.e. Assessment Phase, Planning Fhase; The Execulive Phase,
Modules in CRM, 4C's (Elements) of CRM Process, CRM Process for Marketing Organization, CRM
Value Chain, CRM Affiliation in Retailing Sector

UNIT - IV

CRM Structures: Elements of CRM — CRM Process — Strategies for Customer acquisition —
Customer Retention and Development — Strategies for Customer Retention, Models of CRM - G-
SPOT Model, KOEL's Model, WebQual Audit Model, ONYX Model - CRM road map for business
applications.

UNIT -V

CRM Planning and Implementation: Strategic CRM planning process — Implementation issues —
CRM Tools- Analytical CRM —Operational CRM — Call centre management — Role of CRM Managers,
Trends in CRM- e-CRM Solutions —Features and advantages of e CRM, Funclional Components of e
CRM- Data Warehousing — Data mining for CRM — an introduction to CRM software packages

Suggested Readings:

¢« (. Shainesh, Jagdish, MN.Sheth, Atul Parwatiyar, Customer Relationship Management
Emerging Concepls, Tools and Applications, Macmillan 2005,

* Francis Buttle, Customer Relation Managemenl: Concepts and Technologies, 2e, Routledge,
2013,

* Ekta Rastogi, Customer Relation Management: Text and Cases, Excel Books, 2011.

+  Zikmund, Customer Relationship Management, Wiley 2012,

+  Paul Greenberg, CRM al the speed of light. 4e, TMH, 2009,

+ Lakshman Jha. Customer Relationship Management: A Strategic Approach, Global India Pwt
Ltd. 2008



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

17TMBAZ3MS5: INTERNATIONAL MARKETING

Course Objective: To understand the Global Markets, formulation of Global Marketing Strategies
and its Implementation.

Course Objective: Students will be to get deeper insight into a) the Global Marketing Management,
b) Emvironment of global markets, ¢) Assessing Global Markel Opportunities, d) Developing and
Implementing Global Marketing Strategies.

UNIT =1:

Introduction to International Marketing: Environment and Sustainability, Scope, Importance of
Waorld Trade, Features, Opportunities and Challenges in International Marketing, Comparison of
Domestic with International Marketing, Stages of International Marketing, Motivating Factors of
International Marketing, Internationalisation — Reasons and Strategies.

UNIT =11

Global Environmental Drivers: WTO and Globalization — lssues, Types - Political, Economic, Social,
Legal and Technological Environments, EXIM Policy, Intermational Trade and its barriers, trade in
Goods & Services, International Trade Agreements.

UNIT = Il

Global Customers: Drivers of Global Consumers, Influences of the Global Consumer -Role of
Culture - elements, Social Factors, Situational Factors, Industrial Buyer, Govermnment Buyer,
International Marketing Research: Opporfunity Analysis, Market Selection, Assessing Market Size and
Sales Potential, Government Policies of Target Markels, SWOT Analysis of Target Markets, Global
Market Entry Modes — Strategies, Problems and Challenges.

UNIT - IV:

Global Marketing: Globalization Drivers — Marke!, Cost, Environmental, Competitive Factors,
International Marketing Mix, Developing the Global Marketing Program, Segmentation of product
&services, Marketing channels and Distribution Promotion Strategies, Pricing strategies — Factors
influencing Pricing Decisions, Concepl of International Product Life Cycle.

UNIT-V:

Implementing Global marketing strategies: Megotiation with customers and selection methad —
Cultural and International Negotiations, E-Marketing channels organization &controlling of the global
marketing programme, Export Documentation, Export Procedures, Steps in processing an Export
Order.

Suggested Readings:
*  Michael R. Czinkota, llkka A Rankainen, International Marketing, 10e, Cengage, 2017
+ Justin Paul, Ramneek Kapoor, International Marketing: Text and Cases, 2e, TMH, 2012
+ Philip R, Cateora John L Graham Prashant Salwan, Intermnational Marketing =137 edition,
TMH-2011
* Svend Hollensen, Madhumita Benerjee-Global Marketing-4" Edition- Pearson-2010
* Rajagopal —=Internaticnal Marketing-2" Edition —\ikas -2011
+  P.K Vasudeva, international Marketing-4" edition-Exce! Books-2012
« HKiefer Lee, Steve Carter-Global Marketing Management-3" edition-Oxford-2011



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Il SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

17MBA18F1: SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

Course Objective: To understand the investment process, investment alternalives. Valuation of debt
and aquity,

Course Qutcome: Students will be able lo understand a) Indian Investment Environment  b)
Portfolio Analysis ¢} Bond valuation and management d) Equity valuation of Cash markel and
derivatives e) Performance evaluation of Portfolios

UNIT - I:

Introduction to Investment - Investmenl, Speculation and Gambling. Features of Investment,
Investrment Avenues, Investment Process. The Investment Ervironment — Securities Market of India,
- Securities Trading. and Settlement — Types of Orders - Margin Trading.

UNIT - 1l

Portfolio Analysis: Risk and returm Analysis - Markowitz Portfolio Theory, Mean- variance approach,
portfolio selection - efficient portfolios, Single Index model - Capital Assel pricing model, Arbitrage
Pricing Theory.

UNIT - 11

Bond Valuation: Classification of Fixed income securities, Types of bonds, Interest rates, Term
Structure of interest rates, measuring bond yields, Yield to Maturity, Yield to Call, Yield to Maturity,
Holding Period Return, Bond pricing theorems, bond duration, Adive and Passive bond management
Strategies, bond immunization, bond volatility, bond convexity.

UNIT - IV:

Equity Valuation: a) Equily Analysis & Valuation, Equity Valuation Models, Relative Valuation
technigues — Earmings Multiplier Approach, Valuation using P/E ratio, Price to Book Value, Price/sales
ratio, Economic value added approach.

b} Fundamental Analysis, Technical Analysis, Efficient Market Hypothesis

UNIT - V:

a) Derivatives: Overview of Indian dervatives Markets, Option Markets, Oplion Strategies and Option
Valuation, Forward & Future markets, Mechanics of Trading, Strategies.

b) Performance Evaluation: Mulual Funds, Types of Mutual Funds Schemes, Structure, Trends in
Indian Mutual Funds, Net Asset Value, Risk and Return, Performance Evaluation Models- Sharpe
Model, Treynor Model, Jensen Model, Fama's Decomposition

Suggested Readings:

*  Willam F. Sharpe, Gordon J Alexander & Jeffery V Bailey: Fundamentals of Investments,
Prenlice Hall, 2012.

* 2Vl Bodie, Alex Kane, Alan J Marcus, Investments, TMH,

¢ Donald E Fischer, Ronald J Jordan: Security Analysis and Portfolio Management, 67 Edition,
Pearson,

¢ Charles P. Jones, Investimenis Analysis and Management, 9e, Wiley. 2004

*  Shalini Talwar, Security Analysis and Portfolio Management, Cengage Learning, 2016,

* Prasanna Chandra: Investment analysis and Portiolio Management” 4™ Edition, TMH, 2013,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Il SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

17TMBATIF2: FINANCIAL INSTITUTIONS, MARKETS, AND SERVICES

Course Objective: To give an understanding about Indian Financial system with respect {o Markets,
Institutions, and Services,

Learning Outcome: Students will be able lo understand a) Introduction to Indian Financial system b)
Banking and Non Banking Institulions ¢} Financial and Securities markets d) Fund and Fee based
services

UNIT - I:

Introduction: The structure of Indian financial system, Equilibrium in financial markets; Indicators of
Financial Dewelopment, Structure of Financial Instilutions, Financial system and economic
development ; Financial Sector reforms after 1981 —Recent Developments of Indian Financial
System.

Regulatory and Promotional Institutions: Function and Role of RBI, Monetary Policy and
techniques of monetary control of RBI, Major Changes in Monetary Policy. The role and functions of
SEBI. An updale on the performance on Mon-statutory Financial organization like IFCI, IRBI, 1DFC,
NABARD, SIDBI, and SFCs

UNIT - 1l

Banking and Non Banking Institutions: Commercial banks = Growth and structure of commercial
Banks- competition, interest rates, spreads. and NPAs. Bank capital = adequacy norms and capital
market support. Banking Innovations- e-banking- Risk Management in Banking. Co-operative banks-
Features. Structure and Growth, Government initiatives 1o strengthen the co-operative banks
Non-banking financial Institutions: Structure and functioning of Unit Trust of India and Mutual
Funds. Growth of Indian Mutual funds and its Regulation, The Role of AMFI. Insurance Companies -
Structure and |Investment Pattem of Public and Private Seclor insurance companies, Competition,
innovation, Role of IRDA, Challenges of Insurance Sector in India.

UNIT - 111

Financial and Securities Markets: Structure and functions of Call Money Marke!l, Government
Securities Markel — T-bills market, Commercial Bills market, Commercial paper and cerificate of
deposits- Securities markets - Organization and structure, Listing trading and settlement. SEBI and
Regulation of Primary and Secondary Markets. Role and functions of Clearing Corporation of India
Ltd.

UNIT - IV:

Asset /Fund Based Financial Services — Lease Finance- Conceptual and Regulatory Framewark,
Classificalion and Financial leasing. Hire Purchase and Consumer Credit | Factoring and Forfeiting |
Housing finance, Venture capital financing

UNIT - V:

Fee-based / Advisory services: Invesiment Banking — Introduction, Funclions and activities of
Merchant bankers, Lead Managers, underwriting, bankers o an issue, debenture trustees, portfolio
managers, Challenges faced by investment bankers Stock broking, Custodial Services, Deposilory
system, Credil raling — Role of agencies, Process, regulations. CIBIL



Suggested Readings:

= L. M Bhole: Financial Institutions and Markets, TMH, 2012,

= M. Y. Khan: Financial Services, TMH, 2012

* 5 Gurusamy: Financial Services and System, Cengage, 2012

*  Justin Paul and Padmalatha Suresh: Management of Banking and Financial Services,
Pearson, 2012.

* Frank. J. Fabozzi & Franco Modigliani. Foundations of Financial Markets and |nstitutions,
Pearson, 2012,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - lll SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

1TMBAZOF3: STRATEGIC MANAGEMENT ACCOUNTING

Course Objective: To undersiand the components of product cost, their calculation methods, and
their control.

Course Outcome: Students will be able 1o understand a) Fundamentals of Management accounting
and Cost accounting b) Cost analysis ¢ Marginal costing d) Budget and Budgetary controls,

UNIT -1

Introduction to Management Accounting, Cost analysis and Control: Management accounting
Vs, Cost accounting vs. financial accounting, Role of accounting information in planning and control,
Cost concepts and Managerial use of classification of costs,

Cost analysis and control: Direct and Indirect expenses, allocation and apportionment of overheads,
calculation of machine hour rate. Activity based costing.

UNIT - ll:

Costing for Specific Industries: Unit costing, Job Costing, Cost Sheet and tender and process
costing and their variants, trealment of nommal losses and abnormal losses, inler-procass profits,
costing for by-products and equivalent production

UNIT - il

Marginal Costing I Introduction, Application of Marginal costing in lerms of cosl control, profit
planning, closing down a plant, dropping a product line, charging general and specific fixed costs,
fixation of selling price. Make or buy decisions, key or limiting factor

UNIT - IV:

Marginal Costing Il: Selection of suitable product mix, desired level of profits, diversification of
products, closing down or suspending activiies, level of aclivity planning. Break-even analysis:
application of BEF for various business problems. Inter-firm comparson: need for interfimm
companson, types of comparnsons, advanlages.

UNIT = V-

Budgetary Control: Budget, budgetary control, steps in budgetary control, Flexible budget, different
types of budgets: sales budget, Cash budget, Production budgel, Performance budgets, Zero Based
Budgeting: An introduction to cost audit and management audit,

Standard Costing: Standard Cost and Standard Cosling, Standard costing Vs Budgetary contral,
Standard costing Vs estimated cosl, Standard costing and Marginal costing, analysis of variance,
Material variance, Labor variance and Sales variance.

Suggested Readings:

*  Hansen Mowen, Cost and Management Accounting& Control, Thompson Publications 2012

= 5 P. Jain and K. L. Narang, Cost and Management Accounting, Kalyani Publishers, New
Delhi, 2006.

= M. Y. Khan, P. K. Jain, Managemeni Accounting; Theory and Problems, TMH, New Delhi,
4te, 2007

s James Jiambalvo, Managerial Accounting, John Wiley & Sons, Inc. New Delki, 2007

= Atkinson, Banker, Kaplan and Young, Management Accounting, PHI, 2006,

=  Manash Gupta, Cost Accounting Principles and Practice, Pearson Education, 2006



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR FINANCE
17TMBAZ2F4: INTERNATIONAL FINANCIAL MANAGEMENT

Course Objective: To give an understanding about MMNC Financial Management, Balance of
Payments and Forex markets

Course Outcome: Students will be able to understand a) International Financial Management b)
Balance of Payments c) Foreign Exchange Markets d) Assel and liability Management,

UNIT-I:

Intreduction: An overview, Imporiance, nature and scope of Inlernational Financial Management,
Domestic FM Vs, IFM, Inlernational Business Methods, Recent changes and challenges in
International Financial Management.

UNIT - I
International Flow of Funds: Balance of Payments (BOP), Fundamentals of BOP, Accounting

components of BOP, Factors affecting Inlernational Trade flows. Agencies that facilitate International
flows. Indian BOP Trends.

International Monetary System: Evolution, Gold Standard, Bretton Woods's system, the flexible
exchange rale regime, evaluation of floating rates, the current exchange rate arrangements, the
Ecanomic and Monetary Union {EMU).

UNIT - lil:

Foreign Exchange Market: Function and Structure of the Forex markets, major participants, types of
transaclions and settlemenis dates, Foreign exchange quotations. Process of arbitrage, speculation in
the forward markel Currency Futures and Options Markets, Overview of the other markels — Euro
currency market, Eurc credit market, Euro bond market, International Stock markel.

UNIT - IV:

(a) Exchange Rates: Measuring exchange rale movements, Faclors influencing exchange rales
Government influsnce on exchange rates — exchange rale systems. Managing Foreign exchange
Risk. International arbifrage and interest rate parity.

(b) Relationship between inflation, interest rates and exchange rates — Purchasing Power Parity -
International Fisher Effect — Fisher Effect- Interest Rale parity, Expectations theory

UNIT - V:

Asset-liability Management:  Foreign Direct Investmenl, Inlemnational Capital Budgeting,
International Capital structure and cost of capital. International Portfolio Management.

International Financing: Equity, Bond financing, paralled loans - International Cash management,
accounis receivable management, inventory management. Payment methods of international trade,
trade finance methods, Export — Import bank of India, recent amendments in EXIM policy, regulations
and guidelines.

Suggested Readings:
* Jeff Madura, International Corporate Management, Cengage, 2012,
& Alan C. Shapiro, Mulinational Financial Management, John Wiley, 2012
* 5. Eun Choe! and Risnick Bruce: International Financial Management, TMH, 2012
® Sharan. V, International Financial Management e, PHI, 2012
* P G Apte, International Financial Management, TMH 2012
+  Madhu Vij Intemational Financial Management, Excel, 2012,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

17MBAZ23F5: STRATEGIC INVESTMENT AND FINANCING DECISIONS

Course Objective: To develop an understanding of the role of financial strategy, in the investing.
financing and resource allocation decisions within an organization

Course Outcome: Students will be able to understand a) Investment Decisions in Risk and
uncertainty b} Strategic investment decisions c) Investment Appraisal Techniques d) Financing
Decisions

UNIT - I

Investment decisions under conditions of Risk and uncertainty: Concepts of risk and uncertainty.
Risk Analysis in Invesiment Decisions. Risk adjusted rate of return, cerainty equivalents, Probability
distribution of cash flows, decision trees, sensitivity analysis and Monte Carlo Approach to Simulation.
Investment Decisions under capital constraints: Capital Rationing vs. Portfolio. Porifolio Risk and
diversified projects,

UNIT - I

Types of Investments and disinvestments: Project abandonment decisions, Evidence of IRR
Multiple IRR. Maodified IRR, Pure, simple and mixed investments. Lorie Savage Paradox.  Adjusted
NPV and impact of inflation on capital budgeting decisions.

UNIT - I

Critical analysis of appraisal technigues: Discounted pay back, post pay back, surplus life and
surplus pay back, Bail-out pay back, Return on Investment, Equivalent Annual Cost, Terminal Value,
single period constraints, multi-period capital constraint and an unresolved problem, NPV mean
variance analysis, Hertz Simulation and Hillier approaches. Significance of information and data bank
in project selections.

UNIT - IV:

Strategic Analysis of selected investment decisions: Lease Financing, Operating Risk, borrawing
vs. procuring. Hire purchase and Installment decisions. Lease Risk Management, Leasing as a
Financing Decision, Advantages of Leasing, and Leasing Decision in practice.

UNIT - V:

Financing Decisions: Mergers and Acquisitions - need, Strategy, Diversification and Mergers and
Acquisitions, Theories of Margers, Types of Mergers, Cost of Mergers | Governmenl guidelines for
Takeover, Problems on Mergers & Acguisitions and cases

Suggested Readings:
= Ravi M Kishore “Strategic Finandal Management, Taxman 2012,
*  Prasanna Chandra: Financial Management. Ble, TMH, 2012
*  Prasanna Chandra: Projects: Planning, Analysis, Financing Implementation and Review, Gle,
TMH, 2012
= | M. Pandey: Financial Management, Vikas 2012
*  Brigham & Ehrhardt; Financial Management, Text and Cases, Cengage, 2012,
= MY Khan and PK Jain: Financial Management: Text, Problems & Cases, TMH, 2012,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

1TMBAZ24F6: RISK MANAGEMENT

Course Objective: To understand the concepts of Risk Management, measurements and risk
management strategies using derivatives

Course Dutcome: Studanis will be able to understand a) Concepls of Risk Management b) Risk
Management Measurement c} Risk Management using Forward and Futures d) Risk Management
using Options and Swaps.

UNIT-I:

Introduction to Risk Management: Risk Management Overview - Types of Risks -Impact of risk on
organizations- scope of risk management- Risk Management Levels, Risk management process - risk
maodels- Risk identification and measurament.

UNIT - II;

Risk Management and Measurement: Risk Management Tools. Regulatory Framework - Capital
Adequacy requirements - inlerest rate sk, liquidity nsk, Market nsk, credit risk, exchange rate risk.
Value at Risk (VaR), Cash Flow at Risk {CaR).

UNIT - lll:

Risk Management Techniques - Forward and Future Contracts: Pricing Forward Contracts,
Foreign Currency Forward Contract, Cormmodity forward contract. Counterparty risk in the forward
contract, Future Contracts, Cash Vs Physical Delivery, Pricing Fulure contracis, The role of expected
future spol price, Impact of Financial market imperfections

UNIT —1V:

Risk Management Techniques - Options: Structure of Option Markel, Types of Options, Cption
Strategies, exercise price and option values, Principles of Call oplion Pricing and put option pricing,
Put - Call parity theorem, Option values and cash payouts, Oplion pricing, Arbitrage pricing and the
Binomial Model, The Black- Scholes and Mertin Model.

UNIT - V:
Risk Management Techniques - SWAPS: SWAP Market and its Evolution, Pricing and valuing -
Interest rate swap, Pricing and valuing - Currency Swap, Pricing and valuing - Equity Swap, Pricing
and valuing — Commodity Swap, Swapations.

Suggested Readings:
« Don M Chance, Roberi Brooks, An Introduction to Derivatives and Risk Managemeni, 9,

2013,
» R, Madhumathi & M. Ranganatham, Derivatives and Risk Management, Pearson, 2012
+ Greorge E Rejda, Principles of Risk Management and Insurance, Pearson, 2005,
« Rene M. Stulz, Risk Management & Derivatives, Cengage Learning, 2003.
« Jayanth Rama Varma, "Dernvatives and Risk Management”, TMH.
¢ Hull, Risk Management and Financial Institulions, Wiley, 2015



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - 11l SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

17MBA18H1: PERFORMANCE MANAGEMENT SYSTEMS

Course Objective: To understand about performance management and reward system and
communicating to enhance employes peformance.

Course Outcome; Students will be able to undersiand a) Significance of Performance Management
b) Communicatien of Performance Management ¢} Performance Management and Development of
Employees d) Reward System, ejother performance related concepls.

UNIT - I:

Performance Management: Scope and Significance - Advanlages of Peformance Management -
Organizational Structure - Impact of Organizational structure and Operational Problems Performance
management process - Performance Planning - Performance Appraisal - Peformance Mentoring -
Ferformance Management Strategic Planning.

UNIT - 1l

Communication of Performance Expectations: Job Description - Defining Performance and
Choosing a measurement approach measuring resulls and Behaviors, Gathering performance
Information - Presentation, Information and Taking Corrective action — Metrics- Types of Metrics -
Critical Success Factors Indicalors— managing Metncs- Ownership and Responsibility.

UNIT - 11I;

Performance Management and Employee Development: Pedormance Management Skills,
performance Management Framework, Employee Assessmenl system, Role of HR Professionals in
Performance management,

UNIT - IV:

Reward Systems and Legal Issues: Reasons for introducing contingent Pay Plan, Problems
associaled with contingent pay plans- Selecting a contingent pay plan- Pay Struclures- Job
Evaluation- Broad Banding- Legal Principles affecting Performance Managemenl,

UNIT - V:

Relevant Performance related concepts: Bench marking, Six Sigma, Compelency Mapping,
Balance Score card, Coaching and Menloring Pygmalion effect, Job Analysis, High Performance
Work Teams, Steps for Building High Perormance Waork Teams, Reward Practices in Word- Class

Organizations

Suggested Readings:
+  Soumendra Marian Bagehi, Performance Management, 2e, Cengage Learning 2013
+  Herman Aguinis, Performance management, 3e, Pearson, 2014,
+ A SKohli, T. Deb, Perdformance Management, Oxford Higher Education, 2012,
+  Prem Chadha, Performance Management, Macmillan, 2012
« Anjali Ghanekar, Essentials of Performance Management, Everast Publishing House, 2010,
« Arup Varma, Pawan S. Budhwar, Angelo S. DeNisi, Performance Management Systems: A
Global Perspective, Routledge, 2008.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEBA - il SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

17TMBA19HZ: LEARNING AND DEVELOPMENT

Course Objective: To undersiand the concepl of Leaming with emphasis on training and
Developmant and its role in organizational Development.

Course Outcome: Sludenls will be able to understand a) the importance of Leaming performance b)
Training and Development ¢) Training Meed Analysis d) Training Methods

UNIT - I:

Introduction to Learning: Concepis of Leaming, Phases in Leaming, Learning theories -
Reinforcement theory, Social leaming Theory, Goal theories, need theories, expectancy theory, Adult
Learning theory Information Processing Theory, The Learning Process, The Learning Cycle,
Instructional emphasis for learning outcomes.

UNIT - I

Training Strategy and Designing Training: The evolution of Training's Role, Strategic Training and
development Process, Training needs in different strategies, Models of Training Department. Training
needs Assessment, Reasons for planned training. Designing the training program, developing the
group and the climate, Trainers and training styles, Evaluating training and Follow-on suppor

UNIT- ll;
Training methods - Traditional methods- Presenlation methods, Hands-on methods, Group Building

Methods, e-learning and use of technology in training- Technology influence on training and learming,
Technology and multimedia, computer- based training, developing effective online learning, blended
learning, mobile technology and training methods, technologies for training Administration.

UNIT =1IV:

Development: Employes development, Essential ingredients of Management Development, Strategy
and Development, Approaches to Employee Development — Formal education, Assessment, Job
expenences, Interpersonal Relationships, the development Planning Process, company's strategies
for providing development, e-learning and employee development, Electronic MDPs.

UNIT - V:

Contemporary issues in Training and Development: Orientation iraining, diversity training, sexual
harassment training, team-training, cross funclional teams, cross cultural training. training for talent
managemeant and compelency mapping. Career Management, career managemenl systems, Career
paths, Career Plateauing, Coping with career breaks, Training for virtual work arrangements.

Suggested Readings:

+ Raymond A Noe, Amitabh Deo Kodwani, Employee Training and Development, McGraw Hill,
2012,

= Rolf Lynton, Uday Pareek, Training for Development, Sage, 2012,

+ . Nick Blanchard, James W. Thacker, A Anand Ram, Effective Training, d4e. Pearson, 2012,

* Jean Barbarelle - Training Needs Assessment Methods, Tools, and Technigues- Wiley,
2014

+ G5, Pandu Naik, Training and Development, Excel Books, 2011,

+ Steve W. J. Kozlowski, Eduarde Salas, Learning, Training, and Developmenl in
Organizations, Routledge, 2010,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Il SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

1TMBAZ0H3: MANAGEMENT OF INDUSTRIAL RELATIONS

Course objective: To understand of dynamics of Industrial Relations against the backdrop of
monitoring and regulatory environment in India.

Learning Outcomes: Students will be able to understand a) importance of Industrial Relations b)
Colleclive Bargaining Mechanism ¢) Paries and role in Industrial Relations d) Labour Legislation
aspecls.

UNIT - I:

Industrial Relations : Economy and the Labour Force in India — Approaches to Industrial Relations -
Industrial Refations in Comparative Frame work- Management and Employer organizations —
Introduction — orgin and growth. Trade Unions- introduction-Definition and objectives-growth and
structure of Trade Unions in India-Trade Unions Act , 1926 and Legal framewaork-Union recognition-
nion Problems- Non-Union firms —Management of Trade Unions in India

UNIT =11

Caollective Bargaining: Nature and legal framework of collective bargaining — Levels of Bargaining
and Agreements- Change in the Labour - management relations in the post-liberalised India-
Changes in the |egal frame work of collective bargaining, negotiated flexibility, productivity bargaining,
improved work relalions, public sector bargaining and social security — Negotiating technigues and
skills —drafting of an agresment

UMNIT - 111
Tripartism and Social Dialogue: Types and levels of Triparism — social dialogue and the Reform
Process - Strengthening tripartite social dialogue — Role of government in industrial relations,

UNIT - IV
Labour Legislation-l —-Factories Act, 1948, Workmen's Compensation Act, 1923, ESI Act, 1948- The

Payment of Wages Act, 1938, Minimum Wages Act, 1948, The Payment of Bonus Act, 1965, Naticnal
wage policy — Contemporary issues in Wage systems.

UNIT - V:

Labour Legislation Il Industrial Disputes Act, 1948 - Grievance Handling Employes Grievances -
Causes of Grievances -Conciliation, Arbitration and Adjudication procedural aspects for Settlement of
Grievances —-Standing Orders- Code Discipline. Indusinal Disputes: Meaning, nature and scape of
industrial disputes - Cases and Consequences of Industrial Disputes —Prevention and Settlement of
industrial disputes in India- Employee Parlicipation - Quality of Work Life- Managing good industrial
relations.

Suggested Readings:
* 8 Venkatarainam: Management of Industrial Relations, Oxford University Press, 2009
»  Memoria and Gauskar: Dynamics of Industrial Redations, Himalaya, 2009
= Arun Monappa: Industrial Relations, TMH, 2009
*  Tapamoy Deb: Managing Human Resources & Industrial Relations, Excel, 2009
* B D Singh: Industrial Relations & Labour Laws, Excel, 2008,
*  Sinha: Industrial Relations, Trade Unions and Labour Legislation, Pearson, 2009,
»  P.K.Padh: Labour and Industrial Laws, PHI. 2008,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

17TMBAZ2H4: INTERNATIONAL HUMAN RESOURCE MANAGEMENT

Course Objective: To understand the growing significance of international Human Relations
management in the context of Global workforce.

Course Qutcomes: Sludents will be to understand a) Cultural aspects of IHRM b) Role of IHREM in
Successful MNC ¢) Global human Resource Planning d) Training and development of Global
employeas &) Performance Management of Global employees.

UNIT - I:
Introduction and Overview- Global Markel Contexd-Key Perspective in Global Workfarce
Management - Cultural Foundations of Intemational Human resource Management-

Understanding culture-Major models of National Culture- final Caveats on Culture and Global
Workforce Management- Changes and challenges in the Global Labor Market- Globalization-
Technological Advancement- change in labour force Demographics and Migration-Emerging on the
contingent workforce- Offshore sourcing- global workforce Management challenges.

UNIT- 1I;

The key role en International HEM in Successful MNC Strategy-Knowledge Transfer-Global
Leadership training and Development-Strategic Control Needs-Competitive strategy of Multinational
carporations-Structuring for Optimal giobal Performances- Linking Human Resource management
practices to Compelitive Strategy and Organization Struciure-Faradigm Shift of international Human
Resource Management form conlingency model to Process Development.

UNIT- NI

Global Human Resource Planning — From strategy 1o Decision about work Demand and labour
supply Exlermnal Emvironment Scanning- Job Design for Meeting global Strategy work demand HR
planming for the Long lerm-Global Staffing: General Acdlors Affecting Global Staffing-Global
Recruitment of Human Resources- Global selection of Human Resources.

UNIT - IV:

Global Workforce Training and Development : Strategic role of Training and Development in the
global Market Place- Fundamental concepts and prnciples for Guiding global Training and
Development- Training imperative for the glebal workforce- Managing International Assignments-
Expatriate Freparation, Foreign Assignment an Repatriation-International Assignmenis considerations
for Special Expatriates-MNew and Flexible International Assignments.

UNIT - V:

Global workforce performance Management: Ferforming Management Process-lmportant
consideration for Global Performance Management-Planning and Implementing Global Performance
Appraisal- Compensation for a Global workforce- Managing Compensation on a global Scale:
Fundamental Practices-Key compensation for Expatriates, HCN's and TNC's - Global Employee
Relations- current ER issues-Influence of MNC's and Union on Global ER.

Suggested Readings:
+ Charles M Vance and Yongsunpaik, Managing Global Werk force, PHI. 2009,
«  Mark E Mendenhall, Gary R Oddou, Gunter K. Stahl, Reading and Cases in International
Human Resource Management, Routledge, Fourth Edition, 2007,
« Tony Edwards and Chris Rees: International Human Resource Management. Pearson, 2009,



Milanjan Sengupta, Mousumi S. Bhattacharya, Excel Books, 2007,

Feter Dowling, International Human Resource Management Managing Feople in a
Multinational Context, Se, Thomson, 2008,

K. Ashwathappa, Sadhna Dash, International Human Resource Management, Tata Mc Graw
Hill, 2008,

5. K. Bhatia, International Human Resource Management, Deep & Deep Publications, 2005



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES
17TMBAZ3HS: LEADERSHIP AND CHANGE MANAGEMENT

Course Objective: To understand leadership traits, slyles and theories to manage change in the
organization.

Course Outcomes: Students will be able to understand a) Leadership, Role and function of a Leader
b} Leadership theories and styles c) Organizational change concepts d) Perspectives of change e)
Strategies for Managing change

UNIT- I

Intreduction to Leadership - Leadership, role and funclions of a Leader, Leadership motives
Characteristics of an Effective Leader, Leadership as a process - the complexities of leadership -
Effective leadership behaviors and attitudes — Leadership and power, coercion, Management, Trait
approach, Leadership Behaviour and styles — Lewin's Leadership styles, Ohio state Leadership study,
The University of Michigan Study, Blake and Mouton's Managerial Grid.

UNIT - II:

Leadership Theories and styles : Contlingency theories of Leadership- Fiedier's Contingency Model,
The path-Goal Theory, The Hersey - Balanchard Situational Leadership Theory, Transformational
Leadership, Transactional Leadership Style, Charismatic Leadership. Leadership and Empowerment,
Servant leadership, Team leadership, Leadership Ethics.

UNIT - lii:

Organizational Change — Change, Malure of organizational change - Sources of change -
Emvronmental triggers of Change, Organizational responses to change, Impact of change on
organizations - Resislance to change. Types of change. changing faces of change, Predictable
Change, Diagnosing change situation. Perspectives on change - Contingency Perspective - Resource
dependence Perspective - Population ecology Perspective - Institutional perspective.

UNIT - IV:

Organizations for Change: Crganizational Structure, Models of Structure, Influences on structure,
Organizational structure, and change. Crganizational Culture, dimensions of organizational culture,
sources of organizational culture, Organizational cullure and change, Organizational politics, The link
between politics, power and conflict, Power and conflict in times of change. Management and
leadership, Leadership in times of change. Cultural factors influencing leadership practice.

UNIT - V:

Strategies for Managing Change: Systematic approaches to Change, The hard systems model of
change, Soft systems models of change — Organizational Development, The OD process, OD-an
action —research based model of change, Factors for effective change — Demographic changes,
changing lifestyles, occupational changes, Operating Vidually, The multiple paths to change.
Developing Leadership Skills,

Suggested Readings:
«  Gary Yulk, Leadership in organizations, Pearson, 2012
+ Ranjana Mittal, Leadership Personal Effectiveness and Team building, Vikas Publications,
2015
« Peter G, Northhouse, Leadership Theory and Practice, Sage Publications, 2011,
+ Barbara Senior, Jocelyne Fleming, Organizational Change, 3e, Pearson publications, 2040
= Mark Hughes, Managing Change, Universities Press, 2011,
+  Nic Beech and Robert Macintosh, Managing Change, Cambridge Univarsity Press, 2012,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES
17TMBA24HG: TALENT AND KNOWLEDGE MANAGEMENT

Course Objective: To understand the importance of nururing talent and managing knowledge in the
organization.

Course Outcomes: Siudenis will be able to understand a) Talent Management Process b)
Succession and career planning approaches c) Knowledge management aspects d) Knowledge
management assessment and solutions

UNIT -t

Talent Management: Meaning, impartance, Evolution, Talent Management System, Talent Reservoir
— Components, Talent Management Grid, Talent Management Assessment Tools, Process of Talent
Management, Competence =Core Competency, Compelency Assessment, Competency Modeling —
Steps in developing a valid competency model, Potential Forecast.

UNIT - Il

Succession and Career Planning: Succession Planning — Traditional Approaches, Contemporary
Approaches, Talent Acquisition - Talent |dentification & Business Alignment, Recruiting &
Assessment, Talent Development — Training & Coaching — Action-Oriented Coaching, Remedial
Coaching, Attitude Based Coaching, Performance Based Coaching, Executive Coaching, Talent
Management Stralegies,

UNIT = il

Knowledge Management: Concept. Forces DOriving Knowledge Management, Knowledge
Management Systems, Issues in Knowledge Management, Knowledge Management Strategies,
Technologies for Knowledge Management, Factors influencing Knowledge Management

UNIT = IV:

Mature of Knowledge: Data, Information, Knowledge, Wisdom, Views of Knowledge — Subjective
and Objective, Types of Knowledge — Location of Knowledge - Knowledge in People, Knowledge in
Arifacts, Knowledge in Organizational Entities, Knowledge Management Assessment — Types of
Assessmenl, Importance of KM Assessment

UNIT - V:

Knowledge Management Solutions: Knowledge Management Processes — Discovery, Capture,
Shanng, Mechanisms, Technologies, Knowledge Management Approaches — Hansen-Earl's Seven
Schools of Knowledge Management, Alversson and Karreman's knowledge management, Knowledge
Management Infrastructure, Organizational Impacts of Knowledge Management — on People, on
Processes, on Products, on Organizational Performance.

Suggested Readings:

+ Lance A Berger, Dorothy R Berger, The Talent Management Handbook, 2e, TMH, 2008

+ Irma Becerra-Fernandez, Avelino Gonzalez, Rajiv Sabherwal, Knowledge Management:
Challenges, Solutions, and Technologies, Pearson, 2009

s Sudhir Warier, Knowledge Management, Vikas, 2004,

+ Ravinder Shukla, Talent Management: Process of Developing and Integrating Skilled
Workers, Global India Publications, 2009,

*  Marshall Goldsmith, Louwis Carter, Best Practices in Talent Management: How the Word's
Leading Corporations, Wiley, 2010.

+  Hugh Scullion, David G. Collings, Global Talent Management, Routledge, 2011



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEBA - |ll SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

17TMBA1BE1: STARTUP MANAGEMENT

Course Objective: To understand New venture creation opporfunities. s resources. and
requirements for Enterprise Startup.

Course Qutcomes: Students will be able to understand a) Startup opporlunities b) Legal and other
requirements for new venturas ¢ Financial 1ssues of startups d) Sustainability and growth of starlups
&) Exil strategies

UNIT - I:

Startup opportunities: The New Industrial Revolution - The Big |dea- Generate |deas with
Brainsiorming- Business Startup - |deation- Venture Choices - The Rise of The starfup Economy -
The Six Forces of Change- The Startup Equation- The Entrepreneurial Ecosystem —Entrepreneurship
in India. Government Initiatives

UNIT - I:

Startup Capital Requirements and Legal Environment: |dentifying Starup capital Resource
reguirements - estimating Starfup cash requirements - Develop financial assumptions- Constructing a
Process Map - Positioning the venfure in the value chain - Launch strategy o reduce risks- Starup
financing metrics - The Legal Environment- Approval for New Ventures- Taxes or duties payable for
neww ventures

UINIT - Hil:

Startingup Financial Issues: Feasibiity Analysis - The cost and process of raising capital - Unique
funding issues of a high-tech ventures - Funding with Equity — Financing with Oebt- Funding startups
with bootstrapping- crowd funding- strategic alliances.

UNIT - IV:

Startup Survival and Growth: Siages of growth in a new venlure- Growing with the market -
Growing within the industry- Venture life patlerns- Reasons for new venlure failures- Scaling Ventures
- preparing for change - Leadership succession. Support for growth and sustainability of the vanture,

UNIT - V:
Planning for Harvest and Exit: Dealing with Failure: Bankruplcy, Exit Strategies- Selling the
business - Cashing out but staying in-being acquired- Going Public (IPO) - Liquidation.

Suggested Readings:

¢« Kathleen R Allen, Launching MNew Ventures, An Entrepreneurial Approach. Cengage
Learning, 201G

«  Apjan Raichaudhuri, Managing Mew Venlures Concepls and Cases, Prentice Hall
International, 2010,

« 2 R Bhowmik & M Bhowmik, Entreprensurship, New Age International, 2007,

« Steven Fisher, Ja-nae' Duane, The Startup Equation -A Visual Guidebook for Building Your
Starlup, Indian Edition, Mc Graw Hill Education India Pwt. Lid, 2016,

s Donaid F Kuratko, Jeffrey S, Hornsby, New Venture Management: The Entrepreneur's Road
Map, 2e, Routledge, 2017,

« Vijay Sathe, Corporate Entrepreneurship, 1e, Cambridge, 2009



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA - 1lIl SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

1TMBA19E2: MSME MANAGEMENT

Course Objective: To understand the setting up and management of MSMEs and initiatives of
Government and other institutions support for growth and development of MSMEs.

Course Outcomes: Students will be able to understand a) Issues and Challengss in MSMEs b)
Setting up of MSMESs ¢} Management of MSMEs d) Institution and Government support.

UNIT - It

Introduction for Small and Medium Entrepreneurship (SME): Concept & Definition, Role of
Business in the modern Indian Economy SMEs in India, Employment and export opporlunities in
MSMEs. Issues and challenges of MSMEs

UNIT - 11

Setting of SMEs": |dentifying the Business opporunity, Business opporiunities in various seclors,
formalities for setting up an enlerprise - Location of Enterprise — steps in setting up an enterprise -
Environmental aspects in setting up, Incentives and subsidies. Rural entreprensurship = Women
entrepreneurship,

UNIT - 1l

Institutions supporting MSMEs: —Foms of Financial support, Long term and Short term financial
support, Sources of Financial suppor, Development Financial Instilutions, Investment Institutions,
Central level institutions, State leve! institutions, Other agencies, Commercial Bank — Appraisal of
Bank for loans. Institulional aids for enfrepreneurship development = Role of DST, SIDCO, NSIC,
IRCI, NIDC, SIDBI, SISI, SIPCOT, Entrepreneurial guidance bureaus.

UNIT - IV:

Management of MSME: Managementi of Product Line, Communication with clients - Credit
Maonitoring System - Management of NPAs - Restructuring, Revival and Rehabilitation of MSME,
Problems of entrepreneurs — sickness in SMI — Reasons and remedies — Evaluating entrepreneurial
performance

UNIT - V:

Role of Government in promoting Entrepreneurship: MSME policy in India, Agencies for Policy
Formulation and Implementation: District Industries Centers (DIC), Small Industries Service Institule
(3121}, Entrepreneurship Development Institute of India (EDII), National Institute of Entrepreneurship
& Small Business Development (NIESBUD), National Entrepreneurship Development Board (NEDB).

Suggested Readings:

+ Vasant Desai, Small Scale Industries and Entreprensurship, Himalaya Publishing House,
2003,

« Poomima M Charanthimath, Entrepreneurship Development Small Business Enterprises,
Pearson, 2006,

« Paul Bums & Jim Dew Hunt, Small Business Entrepreneurship, Palgrave Macmillan
publishers, 2010

+  Suman Kalyan Chaudhury, Micro Small and Medium Enterprises in India Hardcover, Raj
Publications, 2013,

+  Aneet Monika Agarwal, Small and medium enterprises in transtional economies”,
challenges and opportunities, DEEP and DEEP Publications.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Ill SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

1TMBAZ0E3: FAMILY BUSINESS MANAGEMENT

Course Objective: To understand the importance of family-owned businesses for achieving
Competitive advantage in the market place.

Course Outcomes: Students will be able lo understand a) Perspeclives in Family Business b)
Ownership Challenge and Family Governance ¢) Successor Development strategies d) Strategic
Flanning and Transgenarational Entrepreneurship ) New Leaders of the Evolution and Change.

UNIT - I: Introduction to Family Business: Family Business as a unique synthesis- Succession and
Continuity: The three generation rule- Building Family business that last- The systems theory model of
Family Business - Agency Theory of Family business - The stewardship perspective of family
business - Competitive Challenges and Competitive advantages of family businesses- The role of
Genograms and family messages to understand the family system. Family emotional intelligence -
The ECI-U Maodel.

UNIT - Il: Ownership Challenges and Family Governance: Sharehclder FPriorities — Managers vs
Ownars - Responsibilities of shareholders to the company - Effective Governance of the shareholder -
firm relationship = Family Governance: Structure, Challenges to family governance, Managing the
challenges of succession. Enterprise Sustainabilily: Twelve elements of strategic —fit and its
implications on family firms

UNIT - lll: Successor Development: Characleristics of next-generation leaders - Nexl-generation
attributes interests and abiliies for responsible leadership- Mexi-generation personaliies-managing
imerdependence- CED as an architect of succession and continuity - Types of CEQ Spouse and the
transfer of power.

UNIT - IV: Strategic Planning and Transgenerational Entrepreneurship: Life cycle stages
influencing family business strategy - Tuming core competencies into competitive advanlage - The
unique vision of family-controlled businessas - Stralegic regeneration- The Business Rejuvenation
maftrix - Intrapreneurship.

UNIT - V: The Future of Family Business: New Leaders of the Evolution - Three states of evolution-
Continuity and culture - changing the culture - The change formula - Crganization Development
approaches to change - Commitment planning - Organic competencies and business's future -
Thriving through competition - Institlutionalizing the change,

Suggested Readings:

« Ermesto J.Poza, Mary 5. Daughterty, Family Business, 4e, Cengage Leaming, 2015,

« Frank Hoy, Pramodita Sharma, Entreprensurial Family Firms, Prentice Hall, 2010

+« Sudipt Dutta, Family Business in India, Sage Publications, 1987,

+ Laura Hougaz, Entrepreneurs in Family Business Dwynasties: Stones of ltaban-Australian
Family Businesses over 100 years, Springer, 2015,

« John L. Ward, Keeping the Family Business Healthy: How to Plan for Continuing Growth,
Profitahility and Family Leadership, Palgrave Macmillan, 2011.

« M. Nordgvist, T. Zellweger, Transgenerational Entrepreneurship: Exploring Growth and
Performance in Family Firms across Generations. Edward and Elgar Publishing Limited,
2010,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER. ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

17MBA22E4: ENTREPRENEURIAL FINANCE

Course Objective: To understand the role of Entrepreneurial Finance, Planning and valuation of an
Enterprise.

Course Outcomes: Students will be able o understand a) Financing through venlure life cycle b)
Crganizing and operating the enterprise ¢) Financial Planning of an enterprise  d} Valuation of an
enterprise &) Financing for growing enterprises.

UNIT - I: Finance for Entrepreneurs: Principles of Entrepreneurial Finance- Role of Enfrepranaurial
Finance- The successful venture life cycle- Financing through venture lifecycle- Life Cycle approach
for teaching - Entrepreneurial finance, Developing Business Idea, Business Model. Screening venture
opportunities:  Pricing / Profitability considerations, Financial, / harvest Considerations, Financial
Flans and Projections.

UNIT- II: Organizing and Operating the Venture: Financing a Mew venture, Seed, Startup and First
Round Financing Sources- Financial Boot Strapping. Business Angel Funding, First Round Financing
Opportunities. Prepanng and Using Financial Statements: Obtaining and Recording the resources to
start and Build a new venture, Asset and Liabilities and Owners Equity in Business, Sale expenses
and profits Internal Operating Schedules, Statement of cash flows, Operating Break even Analysis
Evaluating operating and financial performance using ratio analysis.

UNIT - Ill: Financial Planning: Finandal Planning throughout the Venture's life cycle, Short Term
cash planning tools, projected monthly financial statements. Types and costs of Financial Capital
Implicit and Explicit financial capital costs, Financial Markets, Determining the cost of Dabt Capital,
Investment Risk, Estimating the cost of Equity Capital, Weighted average cost of capital

UNIT - IV: Venture Valuation: Valuing Eary stage Venlures, Venlure Worlh, Basle Mechanics of
valuation, developing the projected financial statements for & discounted Cash Flow Valuation,
Accounting Vs Equity Valuation Cash Flow. Venture Capital Valualion Methods: Basic Venture Capital
Yaluation Method, Earnings Multiplier, and Discounted Dividends.

UNIT - V: Financing for the Growing Venture: Professional Venture Capital, Venture Investing
Cycle, Determining the fund objectives and policies, Qrganizing the new fund, Soliciting investments
in the new fund, Capital Call, Conducting due diligence and actively investing, arranging harvest or
liquidation, Cther financing alternatives: Facilitators, Consultanis and Intermediaries, Banking and
Financial Institutions, Foreign Investors, State and Central Government Financing Programmes.
Receivables Lending and Factoring, Mortgage Lending, Venture Leasing.

Suggested Readings:

« Leach/ Melicher, Entrepreneurial Finance, S5e, 2015

+ Steven Rogers, Enirepreneurial Finance: Finance and Business Siralegies for the Serous
Entreprenaeur 3e, Tata Mc Graw Hill, 2014,

+  Douglas Cumming, Entrepreneurial Finance. Oxford University Press, 2012,

« M J Alhsbeeb, Entreprensurial Finance: Fundamentals of Financia Planning and
Management for Small Business, Wiley, 2015.

«  Philip J. Adelman, Alan M. Marks, Entrepreneurial Finance, Se, Pearson, 2011,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

1TMBAZ4EG: CREATIVITY, INNOVATION AND ENTREPRENEURSHIP

Course Objective: To understand the creativity and innovations management aspecls in an
enterprise.

Course Outcome: Students will be able to understand a) basics of Crealivity b) Creative Problem
solving ¢} Creative Inteligence d) Perspectives of Innovation

UNIT - I:

The Creativity Phenomenon: Creative Carebration- Creative Personality and Motivation —Creative
Environment- Creative Technology- Creativity Training- Puzzles of Creativity- Spirilual and social
roots of crealivity- Essence, Elaborative and Expressive Creativilies- Quality of Creativity- Existential,
Entreprensurial and Empowerment Crealiviies — Criteda for evaluating Creativity- Credible
Evaluation- Improving the quality of our creativity.

UNIT - Il

Mastering Creative Problem Seolving: Structuring of ill- defined problems- Creative Problem solving-
Models of Creative problem solving- Mechanisms of Divergent thinking- Useful mechanisms of
cenvergent thinking- Technigues of Creativity Problem solving-

UMNIT - liI;

Creative Intelligence: Creative Inlelligence abilities - A model of Creative Intelligence - Convergent
thinking ability - Traits Congenial to creativity - Creative Personality and farms of crealivity- Motivation
and Creativity- Blocks to creativity- fears and Disabilities. Strategies for Unblacking- Energy for your
craativity- Designing Creativogenic Environment

UNIT - IV:

Innovation Management: Concept of Innovation- Levels of Innovation- Incremental Vs Radical
Innovation-Inbound and Outbound Ideation- Open and Other Innovative |deation Methods- Thearies
of outsourcing Mew Producl Development: Transaction Cost  Resource Based, Resource
Dependence, Knowledge Based Thearies.

UNIT - V:

Micro and Macro Perspectives of Innovation: Systems Approach to Innovation- Innovation in the
context of Emerging Economies- Organizational factors affecting innovation at the firm level-
Leadership and Innovations- Open Innovation- Innovation Framework- Innavations developed by
Open Technology Communities

Suggested Readings:
= Pradip N Khandwalla, Lifelong Creativity, An Unending Quest, Tata McGraw Hill, 2004,
= Vinnie Jauhari, Sudanshu Bhushan, Innovation Management, Oxford Higher Education, 2014,
= Innovation Management, C. 5. G. Krishnamacharyulu, R. Lalitha, Himalaya Fublishing House,
2010,
* ADale Timpe, Creativity, Jaico Publishing House, 2003,
« Brian Clegg, Paul Birch, Creativity, Kogan Page, 2009,
* P. N. Rastogi. Managing Creativity for Corporate Excellence, Macmillan 2000,
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MASTER OF BUSINESS ADMINISTRATION (MBA) R17

Effective from Academic Year 2017 - 18 admitted batch

COURSE STRUCTURE AND SYLLABUS

| Semester
Course Code Course Title [ nt Ext. L|T|P|C
marks marks
17MBAT1 Management and Organisational 25 75 A REHE R
Behaviour |
17MBADZ Business Economics 25 75 3 |1(0] 4
17MBAD3 Financial Accounting & Analysis 25 75 AENE RS
17MBAD4 | Business Statistics 25 75 FTT10] &
17TMBADS ] Business Law and Ethics 25 75 F(1[0[4
OPEN ELECTIVE-I 6A Business Research 25 75 3lofo] 3
17TMBACE Methodology
68 Project Management
6C Technology Management
60 Rural Marketing
17MBAOT Business Communication - Lab 100 D EREN |
TOTAL 250 450 18|53 |25
Il Semester
Course Code Course Title Intl Ext L|T|P|C|
marks marks
17MBAOS | Hurman Resource Management 25 75 | 3 |1]|0] 4
| 17TMBADS Marketing Management 25 75 3[1]of 4]
[ 17MBA10 Financial Management 25 75 R ERAED
17TMBATT Quantitative Analysis for 25 75 31|04
Business Decisions
17MBA12 Entrepreneurship 25 75 31|04
OPEN ELECTIVE-II 13A Total Quality Management 25 75 3|(ola]3
17MBA13 13B Corporate Governance
13C International Business
130 Supply Chain Management
17MBA14 Summer Internship 100 - 0 32|
TOTAL 250 450 18 3 I 25
Il Semester
Course Code Course Title Intl Ext L[T|P]|C
marks marks
T7TMBA15 Production & Operations 25 75 3 (1|04 |
Management
17MBAE Management Information 25 75 3 1|10 4
l Systems
| 17TMBA17 Data Analytics 25 75 |10l 4




17MBATE (MRKG/HRM/FIN/ 25 75 3|00 3
M'HHIIFI#I_Ej_ Entrepreneurship) | |
17MBA19 (MRKG/HRM/FIN/ 25 75 3(olo]3
M_ZFHE_JFEIEE Entrepreneurship )
17MBA20 (MRKG/HREMIFIN/ 25 75 3(olo] 3
M3/H3/F3/E3 Entrepreneurship )
TOTAL B 150 450 18 (30|21
IV Semester
Course Code Course Title Intl Ext LIT[P]C
marks marks .
17MBA21 Strategic Management 25 75 1 4
1TMBA22 (MRKG/HRM/FIN/ 25 75 ool 3
MaH4/F4/E4 Entrepreneurship)
17MBAZ3 (MRKG/HRM/FIN/ 25 75 3|00 3
| MA5/H5/FS/ES Entrepreneurship)
17MBA24 (MRKG/HRM/FIN/ 25 75 3|ofo]| 3
M6E/HE/FB/EE Entrepreneurship)
17TMBA25 Pre Submission of Project Work | 100 0|11
17MBAZE Comprehensive Viva-Voce - 100 RIS EE
17MBAZT Main Project Viva-Voce - 100 00 5 2
TOTAL 200 500 123717

LIST OF ELECTIVE SUBJECTS

Students have to select any One Specialization (Marketing, Finance, Human Resources, and
Entrepreneurship) and he/she needs to select the Core Elective subjects listed under the
chosen specialization only.

| Course Code MARKETING Credits

" 17MBA18 M1 | Digital Marketing 3
17MBA19 M2 | Advertising and Sales Management 3
1TMBAZ20 M3 | Consumer Behaviour 3
1TMBAZ2M4 | Customer Relationship Management |
17TMBA23M5 | International Marketing -
17TMBAZ24ME | Marketing of Services 3

FINANCE

17TMBATEF1 Security Analysis and Portfolio Management 3

| 1TTMBA19F2 | Financial Institutions, Markets & Services 3

' 1TMBA20F3 | Stralegic Management Accounting i
17TMBAZ2F4 | International Financial Management 3
17MBAZ3FS | Sirategic Investment and Financing Decisions 3
17MBA24F6 | Risk Management 3

HUMAN RESOURCES

1TMBA1BH1 | Performance Management Systems 3
1TMBA18H2 | Leaming and Development 3




17/MBAZOHI | Management of Industrial Relations 3
17MBAZZH4 | International Human Resource Management 3
17TMBAZ3HS | Leadership and Change Management 3
T7TMBAZ24HE | Talent and Knowledge Management 3
ENTREPRENEURSHIP
17MBA1EEY | Start up Management 3
17TMBA1SEZ | MSME Management 3
17MBAZ0ES | Family Business Management 3
17MBAZ22E4 | Entrepreneurial Finance 3
17MBAZ3ES | Enfrepreneurial Marketing 3
1YMBAZ4EG | Creativity Innovation and Entreprensurship 3




JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17MBAD1: MANAGEMENT & ORGANIZATIONAL BEHAVIOR

Course Objective: To understand the Fundamentals of Management and Behavioral aspects of
individual and groups in an organization.

Course outcomes: Students will be able to understand a) Evolution of Management and contribution
of Management thinkers b) the relevance of environmental scanning, planning and to take decisions,
¢} Organizing and controlling d) Individual and group Behavior e) Leadership and Motivation.

UNIT = I:

Intreduction te Management: The Management Process. Manmagement Functions, kinds of
managers, Managerial roles and skills.

Evolution of Management -Theories of Management - Classical, Scientific, Administrative,
Behavioral, Management Sciences Theories; Systems and Contingency theory.

UNIT - II:

Planning and Decision Making: Planning and goal setting — Organizational planning - Vision,
Mission and goals, Types of plans, steps in planning process, Approaches to planning, Planning in
Dynamic Environment,

Decision making process, types of decisions. decision making styles, Vroom's Participative decision
making model.

UNIT — Il

Organizing and Controlling: Organizational Structure, Principles of Organizing, Authority, Power
and Influence, designing organizational struciure. Mechanistic and organic structures, contemporary
organizational design and its challenges.

Controlling: The control process, controlling for organizational performance, types of control,
financial contrals, Balanced Scorecard, Bench Marking, Contemporary issues in controlling.

UNIT —IV:

Organizational Behavior: Individual and Group Behavior: Importance of Organizational Behavior,
Culture and diversity, personalily theories, perception, formation of group behavior, classification of
groups, group properties, group cohesiveness

UNIT - V:

Leadership and Motivation: Leadership traits, Leadership styles, Leadership theories, Power and
Politics.

Motivation: Approaches to Motivation, Maslow's needs hierarchy theory, two factor theory of
motivation, McGregor's theory, ERG theory, McClelland's needs theory, Valance Theory.

TEXTBOOKS:

1. Richard L. Daft, New Era of Management, Cengage Learning, 11e, 2017,

2. Afsaneh Nahavandi, Robert B Denhargt, Janet V. Denhardt, Maris P. Arstigueta,
Organizational Behaviour, Sage Publications, 2015,

3. Laurie J. Mullins. Management, and Crganizational Behaviour, Pearson Publications, 9e.

4, Stephen P. Robbins, Timothy A.Judge, Neharika Vohra, Organizational Behaviour, Pearson,
16 e, 2017

5. Ramesh B. Rudami, Management and Qrganizational Behaviour Tata McGraw hill, 2011.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17MBAD2: BUSINESS ECONOMICS

Course Objective: To understand the Business, impact of Micro and Macro Economic Environment
on business decisions.

Course Outcome: Students will be able to understand (a) Ecanomic Principles in Business (b)
Forecast Demand and Supply (c) Production and Cost Estimates (d) Market Structure and Pricing
Practices () Economic Policies.

UNIT- I
Introduction to Business Economics: Definition, Nature and Scope, Relationship with other
disciplines — business decision making process- The role of managerial economist- Basic economic
principles — the concept of oppertunity cost, Marginalism, Equi-marginalism, incremental concept,
Time perspective, discounting principle, risk and uncertainty.

UNIT- II:

Theory of Demand and Supply: Demand Analysis - demand function, law of demand, determinanis
of demand, types of demand. Elasticity of demand, types, Measurement and significance of Elasticity
of Demand. Demand Forecasting, Need for Demand Forecasting, Methods of Demand Forecasting.
Supply — Supply function, determinants of supply, law of supply, Elasticity of Supply.

UNIT- Il
Production and Cest Analysis: Production function, Production function with one, two variables.

Cobb-Douglas Production Function, Marginal Rate of Technical Substitution, Isoquants and |socosts,
Returns to Scale, Economies of scale - Innovations and global competitiveness. Cost concepts,
determinants of cost, cost-output relationship in the short run and long run, shart run vs. long run
costs, average cost curves.

UNIT- IV:

Market Structure and Pricing Practices: Classification of Market Structures - Features -
competitive situations - Price-Output determination under Perfect competition, Monopoly, Menopolistic
competition and Oligopely - both the long run and short run.  Pricing Practices- Price Discrimination-
Pricing Strategies- Pricing Over Product Life Cycle- Break Even Analysis,

UNIT- V:
Introduction to Business Environment: Macro Economic Analysis (PESTEL MODEL); Industrial

Policy of 1991 and recent developments, Fiscal Policy, Monetary Palicy, Export - Import Policy,
Foreign Direct Investment in India.

TEXTBOOKS:
1. H L Ahuja, Business Economics, 8, Chand & Co, 13e, 2016,
2. Chaturvedi, Business Economics, International Book House, 2012,
3. Craig H. Pelersen, W. Cris Lewis and Sudhir K, Jain, Managerial Economics, Pearson, 14e,
2014,
4. Dominick Salvatore, Managerial Economics, Oxford Publications, 7e, 2012,
Justin Paul, Business Environment, Tata McGraw Hill, 2010.
6. Francis Cherunilam, Business Environment Text & Cases, Himalaya Publications, 2012.

o



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17TMBAD3: FINANCIAL ACCOUNTING AND ANALYSIS

Course Objective: To prepare, analyze, interpret the financial statements for business decision
making.

Course Outcome: Students will be able to understand a) Principles of Accounting, Accounting
Process b) Inventory Valuation c) Preparation, Analysis and Interpretation of Financial Statements.

UNIT- I:

Introduction to Accounting: Importance, Objectives and Principles, Accounting Concepts and
conventions, and The Generally Accepted Accounting Principles (GAAP), their implications on
accounting system; Double entry system—recording business transactions—Classification of accounts—

—Accounting cycle,

UNIT- II:

The Accounting Process: Overview, Books of Original Record; Journal, ledger, Trial Balance,
Classification of capital and revenue expenses, Final Accounts with adjustments. Valuation of fixed
assels -Tangible vs. Intangible assets. Depreciation, Methods of depreciation—their impact on
measurement of business Accounting,

UNIT- 11l
Inventory Valuation: Methods of inventory valuation and valuation of goodwill, methods of valuation

of goodwill Accounting from incomplete records, advantages and disadvantages of single entry and
double entry system and the differences between the two, preparation of accounts, and ascertainment
of profit from incomplete records, Accounting Treatment as per the statement of affairs method and
calculation of missing figures.

UNIT- IV:

Financial Analysis-l: Staterment of Changes in Working Capital, Funds from Operations, paid cost
and unpaid costs. Distinction between cash profits and book profits. Preparation and analysis of cash
flow statement and funds flow statement.

UNIT- V:

Financial Analysis-ll: Analysis and interpretation of financial statements, Horizontal Analysis and
Vertical Analysis of Company, Financial Statements, Liquidity, leverage, solvency and profitability
ratios — Du Pont Chart —Accounting Standardslissued by ICAI- Focus on importance of Standards to
give a general view on Financial Accounting practices, International Financial Reporling Standards
(IFRS).

TEXTBOOKS:

1. Dhanesh K Khatri, Financial Accounting & Analysis, Tata McGraw-Hill Publishing Limited,
MNew Delhi, 2015.

2. S5.N. Maheswari ,3.K. Maheshwari, Financial Accounting, 5e, Vikas Publishing House, 2013.

3. V. Rajasekharan, R. Lalitha , Financial Accounting & Analysis, Pearson Education, Mew
Delhi, 2015

4. Paresh Shah, Basic Financial Accounting for Management, Oxford University Press, New
Delhi, 2014,

5. Seema Srivastava, Financial Accounting, Jawaharlal, S. Chand, 2014,
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17MBAO4: BUSINESS STATISTICS

Course Objective: To understand the basic statistical tools for analysis & interpretation of gualitative
& guantitative data.

Course Outcomes: Students will be able to understand a) Conceptual averview of Statistics b) To
apply. analyze various simple & advanced stalistical tools ) To interpret data through statistical tools.

UNIT = I;

Introduction te Statistics - Functions of Stalistics and Managerial Applications of Stalistics,
Relationship with other subjects.Measures of central Tendency- Mean, Median, Mode, Geometric
Mean and Harmonic Mean.

UNIT -1

Measures ofDispersion - Range, Quariile deviation, Mean Deviation, Standard deviation and co-
efficient of variation. Skewness : Karl Pearson's co-efficient of skewness. Bowley's co-efficient of
skewness, Kelleys co-efficient of skewness, Kurtosis.

UNIT - 1II;

a) Tabulation of Univariate, Bivariate and multivariate data, Data classification and tabulation,
Diagrammatic and graphical representation of data. One dimensional, Twe dimensional and three
dimensional diagrams and graphs

k) Small Sample Tests- t-Distribution-properties and applications, testing for one and two means,
paired t-lest.

UNIT = IV:

a) Analysis of Variance -One Way and Two Way ANOVA (with and without Interaction). Chi-Square
distribution: Test for a specified Population variance, Test for Goodness of fit, Test for Independence
of Attributes.

b) Correlation Analysis-Scatter diagram, Positive and Negative carrelation, limits for coefficient of
Correlation, Karl Pearson's coefficient of correlation, Spearman's Rank comelation, concept of
Multiple and partial Correlation, Regression Analysis-Concept, least square fit of a linear regression,
two lines of regression, Properties of regression coefficients,

UNIT = V:

Time Series Analysis-Components, Models of Time Series—Additive, Multiplicative and Mixed
madels; Trend analysis-Free hand curve, Semi averages, moving averages, Least Square methods
and Index numbers — introduction ,Characteristics and uses of index numbers, types of index
numbers, unweighted price indexes, weighted price indexes, Tests of adequacy and consumer price
indexes.

TEXTBOOKS:
1. P.C. Tulsian, Bharat Jhunjhnuwala, Business Statistics, S. Chand, 20186,
2. Levin R.l, Rubin S, David, Statistics for Managerment, Te Pearson, 2015.
3. Anderson, Sweeney, Williams, Camm, Cochran, Statistics for Business Economics, Cengage
12e, 2014,
4. J. K Sharma, Business Statistics, 4e, Vikas Publishing House, 2015.
Beri, Business Stalistics, 1e, Tata McGraw Hill, 2015,
6. Gupta 5.C., Fundamentals of Statistics, 6e, Himalaya Fublishing House, 2015,
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17MBAO5: BUSINESS LAW AND ETHICS
Course Objective: To understand the Legal and Regulatory Framewaork for doing business in India.

Course Outcome: Students will be able to understand a) Business Laws related to incorparating a
company b) Importance of Ethics in Business c) Cyber Crime and Legal Aspects.

UNIT =1:

Companies Act, 2013: Steps and procedure for incorporation of the company, Appointment of
Directors, Powers, duties, & liabilities of Directors, Company Meetings, Resolutions, Winding-up of a
Company.

UNIT =i

Law of Contract: Nature of Contract and Essential elements of valid contract, Offer and Acceplance,
Consideration, Capacily to contract and Free Consent, Legality of Object. Unlawful and illegal
agreements, Conlingent Contracts, Performance and discharge of Contracts. Remedies for breach of
contract. Contracts-ll: Indemnity and guarantee, Contract of Agency, Sale of goods Act -1830:
General Principles, Conditions & Warranties, Performance of Contract of Sale.

UNIT - i

Negotiable Instruments Act - 1881: Negotiable Instruments- Promissory Note, Bills of Exchange, &
Cheque, and their definitions and characteristics, Types of endorsements, Holder- Holder in due
course, Discharge of Parties. Introduction to Goods and Services Tax (GST).

UNIT = IV:

Business Ethics: The Changing Environment: Business Ethics-why does it matter? ; Levels of
Business Ethics-Five Myths about Business Ethics-can Business Ethics be taught and trained?
stages of Moral development Kohlberg's study-carol Gilligan's Theory-Principles of Ethics,

UNIT = V:
Cyber Crime: The Legal Landscape - Need for cyber laws in the Indian context - The Indian IT Act-
challenges to Indian Law and cyber crime scenario in Indian - issues and Challenges in Cyber Crime.

TEXTBOOKS:

1. Ravinder Kumar, Legal Aspects of Business, 4e,Cengage Learning, 2016.
F.P.5.Gogna, Company Law, §.Chand, 2016.
RSN Pillai, Bagavathi, Legal Aspects of Business. S.Chand, 2016.
Akhileshwar Pathak | Legal Aspects of Business, Tata McGraw Hill, 3e. 2011
Nina Godbole & Sunit Belapure, Cyber Security, Wiley India, 2012.
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17TMBAOGA OPEN ELECTIVE-: BUSINESS RESEARCH METHODOLOGY

Course Objective: To understand the basic research methodology and apply the tools for
interpretation of quantitative and qualitative data,

Course Outcome: Students will be able to understand a) Basics of Research Methodology and
Research Design b) Data Collection methods and the tools for analysis and interpretation ¢)
Importance of presentation of data analysis and report writing including referencing  style

UNIT- I:
Introduction to Research - Types of Research, Research procass-Conceptualization of variables and
Measurement — Types and measurement of variables — Reliability and validity in measurement of
variables- sources of error in measurement- Ethics in business research.

UNIT- II:

Research design - Research Problem- purpose ofResearch design, Types of Research Design-
Experimental research design, Research Design for cross sectional, longitudinal studies,

Research design for action research — Characteristics of the good research design.

Data Collection Methods & Tools: Types of Data, Sources and Instruments for data, Guidelines for
guestionnaire, Sampling and its application.

UNIT- 1l

Univariate and Bivariate techniques for data Analysis: Tabulation and Diagrammatic
representation of data, Cumulative frequency table, Descriptive statistics, Measures of Central
Tendencies, Dispersion, Skewness and Kurtosis. Cross tables, scatter plot, Correlation, Bi variate

regression,

UNIT = IV:
Multivariate techniques for data analysis: Multiple regression analysis, Discriminant analysis,
Exploratory Factor Analysis. Introduction to Structural Equation Modeling, Cluster Analysis and

Conjoint Analysis.

UNIT- V:

Report writing and Presentation of Results:Introduction, Importance of Report writing, Types of
Research Reports, Report Preparation and presentation, Report structure, Repart formulation. Guides
for effective documentation, Research Briefings. Referencing styles and cilation in Business
Management Research.

Ethics in business research,

TEXTBOOKS:

1. Jon C Carr, AtanuAdhikari, Mitch  Griffin , Barry J. Babin, Business Research
Methods Cengage Learning, 2012,

2. Prahalad Mishra, Business Research Methods, Oxford University Press, 2015.

3. B. Sreejesh, Sanjay Mohapatra, Anusree, Business Research Methods: An Applied
Crientation, Springer International Publishing, 2014,

4. Donald R Cooper, Pamela S, Schindler, Business Research Methods Tata McGraw Hill,
2013,

5. Deepak Chawla, Neena Sondhi, Research Methodology concepts and cases, Vikas
Publications, 2e 2016.
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17TMBAQEB: OPEN ELECTIVE - I: PROJECT MANAGEMENT

Course Objective: The objective of this course is to lay an importani foundation to students in
managing projects with a special focus on every phase such as project planning, execution,
monitoring and evaluation.

Course Outcome: Students will be able to understand a) Importance of Project Management
b) Project Planning, Execution and implementation ¢ Significance of teams in projects d) Project
evaluation technigues,

UNIT -
Introduction: Introduction to Project management —Project Characteristics- Project Life cycle —

Project Identification, Formulation and Implementation- Project management in different sectors:
Construction. Services Sector, Public secter and Government Projects. Systems approach to project
management,

UNIT -1l
Project Planning and Appraisal: Project Planning — Project Appraisal- Feasibility study- Technical,
Commercial, Economic, Financial, Management, Social Cost Benefit Analysis-Project Risk Analysis.

UNIT - 1lI:

Project Finance : Project Cost Estimation, Project Financing- Investment Criteria, Project Evaluation
Technigues- Pay Back Period, Accounting rate of return, Net present value, Internal Rate of return,
Profitability Index, Cash Flows Estimation for new and replacement projects- Cost of Capital, Risk
Analysis.

UNIT - IV:

Project Planning and Control: Planning Steps- Scheduling- Network Diagrams, Network Analysis,
Critical Path, Quality Management, Project Execution, Monitoring and control, Agile project
Management, Scrum, Lean Production and project management.

UNIT - V:

Organizational Behavior and Project Management: Crganizational Structure and Integration, Role
of project manager, Roles in the project team, Project stakeholder engagement. Leadership in project
management, participative management, team building approach, Conflict Management in Projects,
Stress Management.

TEXTBOOKS:

1. John M, Nicholas and Herman Steyn, Project Management for Engineering, Business, and
Technology, Se, Routledge, 2017,

2. Prasanna Chandra, Projects, Planning, Analysis. Selection, Financing, Implementation, and
review, Ge, Tata McGraw Hill 2008,

3. K. Magrajan, Project Management, New Age Inlernational Publishers, 7e 2015,

4. Jack Gido, Jim Clements Rose Baker, Successful Project Management, Cengage Leaming,
Te 2015,

5. R. Paneerselvam, P. Senthil Kumar, Project Management, PHI, 2008,
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17MBADGC: OPEN ELECTIVE - I: TECHNOLOGY MANAGEMENT
Course Objective: To Understand the importance of technology in conduct of business.

Course Outcome: Student will be able to understand: a) Importance of Technological Innovation b)
Importance of Research and development in technology management c) Forecasting of Technology

UNIT =1

The Process of Technological Innovation: The Need for a Conceptual Approach,
Technological Innovation as a Conversion Process, Factors Contributing to  Successful
Technological Innovation, Strategies For Research and Development: R&D as A Business,
Resource  Allocation to R&D, R&D Strategy In the Decision Making Process,
Selection and Implementation of R&D Strategy, R and D and Competitive Advantage,

New Product Development- Techniqgues For Creative Problem Solving.

UNIT - LI

Financial Evaluation of Research and Development Projects: The Need For Cost
Effectiveness, R&D Financial Forecasts, Risk as a Faclor In Financial Analysis, Project
Selection  Formulae, Allocation of Resources, DCF and Other Techniques of evaluating
R&D wventures,

UNIT - Ili;
Research and Development: Programme Planning and Contral, Fortfolio Planning,
Project Planning and Control, Project Termination, Resource Allocation and Managemeni-

Mew Product Development: New Product Development as a Compelitive Strategy,
Markel Research For Developing New  Products, Commercialization of Research Outcomes.
Industrial Design, Product Architecture and Design For Manufacture, Developing
Indigenous  Substitute For Raw Materials.

UNIT = IV:
Technological Forecasting For Decision Making: The Definition of Technological
Forecasting, Forecasting  System  Inputs and Outputs, Classification of Forecasting

Techniques, Organization For  Technological Forecasting, Current Status.

UNIT - V:
Transfer of Technology: Modes of technology transfer, Price of technology transfer, Negotiation for
price of MOT.

TEXTBOOKS:
1. Tarek Khalil, Management of Technology—The Key to Competitiveness and Wealth, Tata
McGraw Hill, Boston, 2015,
2. V.KNarayanan, Managing Technology and Innovation for Competitive Advantage, Pearson
Education, 2015.
Norma Harison and Samson, Technology management — Text and cases, TMH, 2015
Shane: Technology Strategy for Managers and Entrepreneurs, Pearson, 2015,
Khandwala: Corporate Creativity, TMH, 2015,
Lucy C. Morse, Daniel L. Babcock: Managing Engineering and Technology (6th Edition),
Pearson,
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17MBAQED: OPEN ELECTIVE - I: RURAL MARKETING

Course Objective; To understand the importance of Rural Marketing, Rural Envirenment, Problems
in Rural Marketing in India and Strategies to be adopted by the corporate.

Course Outcome: Students will be able to understand: (a) Rural Marketing opportunities (b) Rural
Economy and Environment ¢) Social and cultural aspects in rural India d) innovations in rural
marketing.

UNIT - I:

Introduction: Meaning - Evolution — Nature and Characteristics of Rural Market — Understanding the
Indian Rural Economy —Rural Marketing Models — Rural Marketing Vs Urban Marketing — Parameters
differentiating Urban & Rural Market - Differences in consumer behavior in Rural and Urban market.

UNIT -1

Rural Market Research: Sources of Information- Factors influencing rural consumers during
purchase of products — Rural consumer Life style —Approaches and Tools of Marketing Research -
Rural Business Research- Evolution of Rural Markeling Research - Sources and methods of data
collection | data collection approaches in rural areas, data collection tools for rural market. Limitation
and challenges in rural marketing research, role of rural marketing consulting agencies.

UNIT - 110
Rural Marketing Mix: Rural Marketing Mix — Additional Ps in Rural Markeling — 4As of Rural

Marketing Mix — New Product Development for Rural Market — Rural Market Product Life Cycle -
Objectives behind new product launch — New Product development process.

UNIT = IV:
Rural Market Brand & Channel Management: Brand Loyalty in Rural Market — Regional Brands Vs
National Brands — Channel Management - Indian Rural Retail Market — Rural Retail Channel

Management — Strategies of Rural Retail Channel Management.

UNIT = V:

Applications and Innovations: Marketing of Consumer products, services, social marketing,
agricultural marketing, rural industry products- Innovation for Rural Market — Marketing Strategies — e-
Rural Marketing — Agncultural Co - operative Marketing — Rural Market Mapping — Corporate Social
Responsibility — Organized Rural Marketing — IT for Rural Development - e-Governance for Rural

India.

TEXTBOOKS:
1. C.5.G. Krishnamacharyulu, Lalitha Ramakrishnan, Rural Marketing: Text and Cases, Pearson
Education, 2009.
Pradeep Kashyap, Rural Marketing, 3e Perason Education, 2016,
Balram Dogra & Karminder Ghuman, Rural Marketing, TMH, 2009,
Sanal Kumar Velayudhan, Rural Marketing, 2e Sage publications, 2012,
T P Gopalaswamy, Rural Marketing, Environment, problems, and strategies, 3e \ikas
Publications, 2016,
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17TMBAOT: BUSINESS COMMUNICATIONS (LAB)

Course Objective: To understand the imporiance of oral and written communication and its
applications in Business.

Course Outcome: Students will be able to understand a) the importance of Communication in
Business b) to develop writing skills and presentation c) writing business proposals and letters d)
application of business communication in the self development process,

UNIT - I:

Intreduction: Introduction to Business Communication, Communication Barriers, Communication
Media Choices, Inter cultural and Team Communication, Interpersonal Communication, Non-Verbal
Communication, Listening, Communication through Social Media, Business Meetings.

UNIT - 1I:

Developing Business Writing Skills: Importance of Writing Business Communication, Process of
Writing, Process of Revision, Writing positive and Neutral Messages, Persuasive Messages, Bad
Mews Messages, Business Letter Writing. Kinds of Business Letters, Business Memos.

UNIT - 111
Business Reports and Proposals: Writing the report. planning the Report, Steps in writing Business
Reports, Parts of a Report, Corporate Report and Business Proposal.

UNIT - IV:

Oral and Employment Communication: The role of Business Presentations, Planning and
organizing presentations, Team Presentations, online Presentations, Understanding Yourself |
Career, Goal Setling, Preparing Resume, Resume Formats, Writing Covering Letters, and Enquiry
mails, Preparing for the job interview, Practicing Business etiguettes.

UNIT - V:
Contemporary Aspects in Communication: Mass Media, Public Relations Management, Cross
Cultural and Global Communication, Communication in Information Technology, e-Business related

aperations,

TEXTEOOKS:

1. Ober Newman, Communicating in Business, Cengage Learning, 2015,

2. P. Subba Rao, B. Anita Kumar, C. Hima Bindu, Business Communication, Cengage Laarning
India. Pvt. Ltd. 2012.

3. Stephen Bailey, Academic Writing for International students of Business, Routledge, 2013,

4. Rajendra Pal, J S Korlahahi, Essentials of Business Communication, Sultan Chand & Sons,
New Delhi, 2013,

5. Sallesh Sen Gupta, Business and Managerial Communication, PHI, 2011,
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17TMBAOE: HUMAN RESOURCE MANAGEMENT

Course Objective: To understand various functions of HRM and able to manage the human
resources of any organization effectively.

Course Qutcome: Students will be able to understand a) Basic HR concepls b) process of
racruitment and selection, <) Learning and development d) Performance Management and
Compensation &) Employee retention strategies f) imporlance of employee welfare and grievances.

UNIT - I:

Introduction of HRM: Introduction to HRM — Line Managers — HR Rale and responsibilities — New
Approaches to Organizing HR — Globalization & Competition Trends — Technolegical Trends — Trends
in Nature of Work —Waorkforce and Demographic Trends — Economic Challenges - High Performance
Wark Systerm’s — Labor Legislation in India — Equal Employment Opportunity — HR Score Card
developed. Human Resource Information System

UNIT - II:

Recruitment and Selection: Basics of Job Analysis and talent Management process - Methods for
Collecting Job Analysis Information — Job Descriptions and specifications — Job Satisfaction — Job
Enlargement, Job Enrichment, Job Rotation,

HR Planning — Recruitment & Selection Process — Planning & Forecasting of human resources —
Sources of Recruitment — Recruitment on Diverse Work Force — Employee Testing and Selection —
Basic types of Interviews — Errors in Interviews

UNIT - 111
Training and Developing and Performance Management — Importance of Training and
Development — Training process - Analyzing Training needs & Designing the program -

Implementaticn of training programmes — training methods — Management development process —
Evaluation of training and development programmaes.

Performance Management - Concept of Performance management and appraisal, the performance
appraisal process, Technigues for Perfarmance Appraisal — Career Management.

UNIT - IV:

Compensation and Employee welfare — Basic factors in determining pay rates — Job evaluation
methods - Establishing pay rates — Pricing Managerial and Professional Jobs — Performance based
pay -Benefils — Insurance — Retirement Benefits — Employee Welfare facilities, Salient features of
Warkmen Compensation Act & Minimum Wages Act.

UNIT - V:

Employee Relations — Labor Movement — Collective Bargaining Process — Grievances — Grievances
handling procedure — Employee Separation — Employee Safety and Health - Occupational Safety
Law — Work Place Health Hazards Problems & Remedies — Salient features of Industrial Disputes
Acts 1947 - Faclories Act,

Suggested Readings:
*  Gary Dessler, Biju Varkkey, Human Resource Management, 4e, Pearson 2017,
« Robert L Mathis, John H.Jackson, Manas Ranjan Tripathy, Human Resource Management,
Cengage Leaming 2016.



Uday Kumar Haldar, Juthika Sarkar, Human Resource Management, Oxford Universily Press
2013.

K. Aswathappa, Human Resource Management, Text and Cases, TMH, 2011

Sharon Pande and Swapnalekha Basak, Human Resource Management, Text and Cases,,

Vikas Publishing , 2e, 2015.
Nick Wilton, “An Introduction to Human Resource Management” Sage, 2012.
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17TMBADS: MARKETING MANAGEMENT
Course Objective: To understand the basic markeling concepts and its applications in markets.

Course Dutcome: Studenis will be able to understand a) concepts of marketing management b) to
analyze markets and design customer driven strategies c) to communicate the decisions towards
business development with superior customer value.

UNIT - I Introduction to Marketing and Market Research: Importance and scope of Marketing,
Core Marketing Concepts, Markating Philosophies, Marketing Environment, Marketing Strategies &
Plans, Changing Marketing landscape, Market Research - Definition of MR, Marketing Research
process, Markeling Information systems. Marketing Research & Elhics, International Marketing
Research,

UNIT - II: Analyzing Marketing Opportunities, Customer Value and Marketing Mix: Consumer
Decision Making, Building Customer Value, Analyzing Consumer Markets — Consumer Behavior —
Cultural, Social & Personal Factors, developing products & brands — product levels; classifying
products, product range, product line & product mix, Product Life Cycles, new product development.,
Mew Service Development, Stages of Product/ Service innovation development, The process of
adoption, Branding.

UNIT = lll: Designing a Customer Driven Strategy: Market segmentation - STP Process -
segmentation of consumer market, business market, requirement for effective segmentation, market
targeting — evaluating market segmentation, selecting larget markel segmentation, positioning —
Positioning and repositioning positioning maps, product positioning strategies.

UNIT = IV: Distribution Decisions, Promotion & Communication Strategies: Marketing Channels,
Channel intermediates and functions, channel structure, channel for consumer products, business
and industrial products, alternative channel, channel strategy decisions. The promotional mix,
advertising, public relalions, sales promotion, personal selling, Direct and online Marketing, Marketing
communication- communication process, communication promotion mix, factors affecting the
promotion mix.

UNIT - V: Pricing Decisions & Personal Communication: Importance of price. cost determinant of
price, markup pricing. profit maximization pricing, break even pricing, pricing strategies. ethics of
pricing strategy, product line pricing, WOM, Rural marketing, BOP, relationship Marketing, Digital
marketing, Social media marketing, postmodern marketing, market sustainability and ethics, Global
marketing, green marketing.

Suggested Readings:

+ Philip Kotler, Gray Armstrong, Principles of Marketing, 15e, Pearson Education, 2016.

« Lamb, Hair, Sharma, Mc Daniel, Principles of Marketing, A South Asian Perspective Cengage
Learning, 2016.

+ Paul Baines, Chris Fill, Kelly Page, Piyush Sinha, Marketing, Asian Edition, Oxford University
Press, 2015.

« Arun Kumar & N. Meenakshi, Marketing Management , Vikas, 2012

« [Rajan Saxena, Marketing Management, 3e, Tata Mc Graw Hill, 2012,

= Kenneth E Clow, Donald Baack, Cases in Marketing Management, Sage South Asia edition,
2012,
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17MBA10: FINANCIAL MANAGEMENT
“The students need Discounting Table and Annuity tables for the examination.

Course Objective: To understand the basic decisions taken by a finance manager in a Corporale,
FM helps in understanding the use of resources efficiently, effectively and economically,

Course Outcome: Students will be able to understand a) Goals of financial function b) Investment
criteia and decision process c) capital structure and Dividend Decisions d) Asset Liability
management

UNIT- I: The Finance Function: Nature and Scope; Evolution of finance function — lis new role in the
contempoerary scenario —Goals of finance function — maximizing vs. satisfying, Profit vs, Wealth vs.
Welfare, the Agency relationship and costs; Risk-Return trade off; Concept of Time Value of Money -
Future Value and Present value and the basic valuation model.

UNIT - lI: The Investment Decision: Investment decision process- Project generation, project
evaluation, project selection and project Implementation. Developing Cash Flow; Data for New
Projects; Capital Budageting Techniques —Traditional and DCF methods. The NPV vs. IRR Debate;
Approaches for reconciliation. Capital budgeling decisicn under conditions of risk and unceriainty.
Cost Of Capital: Concept and measurement of cost of capital, Debt vs. Equity, cost of equily,
preference shares, equity capital and retained eamnings, weighted average cost of capital and
marginal cost of capital. Importance of cost of capital in capital budgeting decisions.

UNIT- lll: Capital Structure and Dividend Decisions: Capital structure vs. financial structure -
Capitalization, financial leverage, operating leverage and composite leverage, EBIT-EPS Analysis,
Indifference Foint/Break even analysis of financial leverage, Capital structure Theories —The
Modigliani Miller Theory, NI, NOI Theery and Traditional Theory A critical appraisal,

Dividend Decisions: Dividends and value of the firm - Relevance of dividends, the MM hypothesis,
Factors determining Dividend Policy - dividends and valuation of the firm - the basic models — forms
of dividend. Declaration and payment of dividends. Bonus shares, Rights issue, share-splits, Major
forms of dividends — Cash and Bonus shares. Dividends and valuation; Major theories centered on
the works of Gordon, Wailter and Lintner, A brief discussion on dividend policies of Indian companies.

UNIT- IV: Working Capital Management and Finance: Working Capital Management: Components
of warking capital, gross vs. nel working capital, determinants of working capital needs, the operating
cycle approach. Planning of working capital, Financing of working capital through Bank finance and
Trade Credit, regulation of bank finance.

UNIT - V: Management of Current Assets: Management of cash — Basic strategies for cash
management, cash planning, cash budget, cash management techniques/processes, Marketable
securities: characteristics. seleclion criterion, Management of receivables- Credit policy, credit
evaluation of individual accounts, monitoring receivables, factoring.

Management of inventory- Inventory management pracess, Inventory control systems, analysis of
investment in inventory.

Corporate Restructuring: Corporate Mergers, Acquisitions and Takeovers: Types of Mergers,
Economic rationale of Mergers, motives for Mergers, Financial evaluation of Mergers.



Suggested Readings:

I M Pandey, Financial Management, 11 e, Vikas Publications , 2015.

M.Y Khan, P K Jain, Financial Management-Tex! and Problems, TMH, 2015.

James C Van Horne, Sanjay Dhamija, Financial Management and Policy, Pearson
Education, New Delhi,

Eugene F.Brigham Michael C, Ehrhardl, Financial Management, Cengage Learning. 12e,
2012,

Arindam Banerjee, Financial Managemenl, Oxford Publications, 2018,

Rajesh Kothari, Financial Management A contemporary Approach, Sage publications, 2017.



Suggested Readings:

I M Pandey, Financial Management, 11 &, Vikas Publications , 2015,

M.Y Khan, F K Jain, Financial Management-Text and Prablems, TMH, 2015

James C Van Horne, Sanjay Dhamija, Financial Management and Policy, Pearson
Education, New Delhi.

Eugene F.Brigham Michael C. Ehrhardt, Financial Management, Cengage Learning, 12e,
2012,

Arindam Banerjee, Financial Management, Oxford Publications, 2018,

Rajesh Kothari, Financial Management A contemporary Approach, Sage publications, 2017,
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17TMBA11: QUANTITATIVE ANALYSIS FOR BUSINESS DECISIONS

Course Objective: To provide the basic tools of Operalions research in solving the management
problems using mathematical approach for decision making,

Course Outcome: Students will be able to understand a) The course covers origin and application of
OR, b) Linear Programming Method, ¢} Decision Theary and queuing theory. These concepts help the
student in taking decisions for business.

UNIT - I:

Introduction to Operations Research : Nature and scope of Operations research: Origins of OR,
Applications of OR in different Managerial areas, Problem selving and decision making, Quantitative
and qualitative analysis, Defining a model, types of model, Process for developing an operations
research model, Practices, cpportunities and short comings of using an OR model,

UNIT - 1l

Linear Programming Method: Structure of LPP, Assumptions of LPP, Applications areas of LPP,
Guidelines for formulation of LPP, Formulation of LPP for different areas, solving of LPP by Graphical
Method: Extreme point method, simplex method, converting primal LPP to dual LPP, Limitations of
LPP.

Transportation Problem: Mathematical Model of transportation problem, Methads for finding Initial
feasible solution: Northwest corner Method, Least Cost Method. Vogels approximation Method, Test
of optimality by Modi Method, unbalanced Supply and demand | Degeneracy and its resalution,

UNIT - i

Assignment Model: Algorthm for solving assignment model, Hungarians Method for solving
assignment problem, variations of assignment problem: Multiple Optimal Solutions, Maximizatian
case in assignment problem, unbalanced assignment problem, travelling salesman problem, simplex
method for solving assignment problem.

UNIT- IV:

Decision Theory: Introduction, ingredients of decision problems, Decision making — under
uncertainty, cost of uncerainty, under risk, under perfect information, decision tree, construction of
decision tree,

Network Analysis — Network Diagram, PERT, CPM, Critical Path determination, Project Completion
Time, Project Crashing,

UNIT - V:

Queuing Theory: Queuing Structure and basic component of an Queuing Model, Distributions in
Queuing Model, Different in Queuing Madel with FCFS, Queue Discipline, Single and Multiple service
station with finite and infinite population. Game theory, Suddle paint, Value of the Game.

Suggested Readings:
* S.D. Sharma, Operations Research, Kedarnath Ramnath and Company, 2008.
* R. Pannerselvam, Operations Research, Prentice Hall International . 3e, 2012
* J. K. Bharma, Operations Research: Theory and applications, Se, Macmillian. 2013.
* Anderson, Sweeney, Williams, Camm, Martin, Quantilative Methods for Business, 12e,
Cengage Learning, 2013,
* Hamdy A. Taha, Operations Research: An Introduction, 9 e, Pearson, 2013,
*  Prem Kumar Gupta, D.S. Hira, Operations Research S¢, 5.Chand . 2012
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17MBEA12: ENTREPRENEURSHIP

Course Objective: To make students understand the Entrepreneurial process and also inspire them
to be Entrepreneurs.

Course Outcomes: Students will be able to understand a) mindset of the entrepreneurs, b) identify
ventures for launching. c) develop an idea on the legal framework and d) strategic perspectives in
entreprenaurship.

UNIT - I: Understanding Entrepreneurial Mindset- The revolution impact of entrepreneurship- The
evolution of entrepreneurship - Functions of Entrepreneurs - types of entrepreneurs -Approachas to
entrepreneurship- Process approach- Role of entrepreneurship in economic development- Twenty
first century trends in entrepreneurship.

UNIT - II: The individual entrepreneurial mind-set and Personality- The entrepreneurial journey-
Stress and the entrepreneur - the entrepreneurial ego - Entrepreneurial motivations- Motivational
cycle — Entrepreneurial motivational behavior — Entrepreneurial competencies.

Corporate Entrepreneurial Mindset, the nature of corporate entrepreneur- conceptualization of
corporate entrepreneurship Stralegy-sustaining corporate entrepreneurship,

UNIT - lll: Launching Entrepreneurial Ventures - opportunities identification- Finding gaps in the
market place — technigues for generating ideas- entrepreneurial Imagination and Creativity- the nature
of the creativity process - Innovation and entreprensurship. Methods to initiate Ventures- Creating
new ventures-Acquiring an Established entrepreneurial venture- Franchising- advantage and
disadvantages of Franchising.

UNIT - IV: Legal challenges of Entrepreneurship - Intellectual property protection - Patents,
Copyrights - Trademarks and Trade secrets - Avoiding trademark pitfalls.

Feasibility Analysis - Industry and competitor analysis - Formulation of the entrepreneurial Plan- The
challenges of new venture start-ups, developing an effective business model — Sources of finance -
Critical factors for new veniure development - The Evaluation process,

UNIT - V: Strategic perspectives in entrepreneurship - Strategic planning - Strategic actions-
strategic positioning- Business stabilization - Building the adaptive firms - Understanding the growth
stage — Internal growth strategies and external growth strategies., Unique managerial concern of
growing ventures.
Initiatives by the Government of India to promote entrepreneurship. Social and women
entrepreneurship.

Suggested Readings:

« DF Kuratke and T V Rao, Entrepreneurship- A South-Asian Perspective, Cengage Learning,
2012,

» Bruce R. Barringer/ R.Duane Ireland, Entrepreneurship Successfully launching new ventures,
4e, Pearson, 2015.

s 5.5 Khanka, Entrepreneurship Development, 5. Chand Publications, 2015.

« Sluart Read. Effectual Entrepreneurship, Routiedge, 2013,

* Rajeev Roy, Entrepreneurship, 2e, Oxford publications, 2012.

» Nandan H, Fundamentals of Entrepreneurship, PHI, 2013
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17TMBA13A: TOTAL QUALITY MANAGEMENT (OPEN ELECTIVE - )]

Course Objective: To facilitate students understand the guality concepls and tools and techniques
relating to total quality management,

Course outcomes: Students will be able to understand a) importance of Quality b) Principles and
Practices of TQM c) tools and techniques in Quality management.

UNIT - I

Principles and Practices - I Introduction - Quality Gurus - Benefits of TQM — Quality Dimensions-
Products and Services, Leadership and TQM, characteristics of Quality |eaders. The Deming
Philosophy - Quality councils - Strategic Planning - Customer Satisfaction-Custormer perception of
Quality - service Quality - Customer Retention - Employee Involvement - Employee survey —
Empowerment -Gain sharing - Performance Appraisal,

UNIT - 1II:

Principles and Practices - Il: Continuous process Improvement - the Juran trilagy, - The PDCA
Cycle — Kaizen - Reengineering. Supplier Parinership — Farinering — Sourcing -Supplier Selection -
Supplier rating- Performance Measures - Basic concept - Strategy - Quality cost - Bench marking -
reasons for bench marking — Process - Understanding current periormance - Pitfalls and criticism of
benchmarking.

UNIT - 1l

Tools and Techniques - I: Information Technology-Computers and the quality functions-Information
quality Issues-Quality management System-Benefits of IS0 registration-1S0 9000 series Standards-
Internal Audits. Environmental Management System-I1SO 14000 series-Benefits of EMS- Relation to
Healthy and safely-Quality Function Deployment-The voice of the Customer- Building a House of
Quality-QF D Process, Six Sigma

UNIT - IV:

Tools and Techniques - II: Quality by Design- Benefits-Communication Model-Failure Mode and
Effective Analysis-Failure Rate, FMEA Documentation-The process of FMEA Documentation-Product
liability-Proof and Expert Witness. Total Productive Maintenance- pramating the Philosophy and
Training-Improvements and needs- Autonomous Waork groups.

UNIT - V:

Management Tools: Management Tools — Introduction - Forced field Analysis - Tree diagram -
Process decision Program Chart - Statistical Process Gontrol - Cause and Effect diagram -
Histogram-state of control — Process Capability- Experimental Design-Hypothesis -Orthogonal Design
-Two factors and Full factors-Quality Strategy for Indian Industries - Quality Management in India.

Suggested Readings:
» Joel E Ross : Total Quality Management, 3e, CRC press, 2015
» Dale H. Besterfeild, Carlon Besterfeild: Total Cuality Management, Pearson Education, 2015
«  Sridhara bhat: Total Quality Management Texts and Cases, Himalaya, 2015.
* Poomima M Charantimath Total Quality Management, Pearson Education, 2015
* Kanishka Bedi: Quality Management, Oxford, 2015,
« Dr. 5 Kumar , Total Quality Management, University Science Press, 2015
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17MBA13B: CORPORATE GOVERNANCE (OPEN ELECTIVE - i)

Course Objective: To understand the growing importance of Corporate Governance in Indian and
Global Context,

Course Outcome: Students will be able to understand a) Need for Corporate Governance in India b)
Codes and Committees in Corporate Governance c) Role of Board in Corporate Governance d)
Stakeholder perspective of Corporate Governance,

UNIT - I: Corporate Governance: Introduction to Corporate  Governance - Major Corporate
Governance Failures- Need for Corporate Governance - Corporate Governance in India, Theories of
Corporate  Governance - Agency Theory, Stewardship Theory, and Stakeholder Theory -
Convergence- Problems of Governance in Companies.

UNIT - ll: Corporate Governance codes and committees — Global reporting initiative — QECD
Principles - Cadbury Committee Report - Kumara Mangalam Bida Committee Report - Maresh
Chandra Committee Report - Narayana Murthy Committee Report - SEBI Clause 49 Guidelines-
Corporate Governance Committees - Role of capital Markets, Regulator, Government in Corporate
Governance.

UNIT - lil: Board and Leadership- The board of Directors, Structure of the Board, role of the board,
Role, duties and responsibilities of Directors, Types of Directors, Board as a learning organization,
Leveraging Good Governance for Competitive Advantage.

Canflicts of Interest, Remedial Actions. Governance Ratings- Merits and Demerits.

UNIT - IV: Models of Corporate Governance- Affect of Context and culture on corporate
governance-Anglo Saxon Madel- The UK Common wealth principles based Model- The German
Model - The Japanese Business Network Model- Indian Model of corporate governance- forces for
convergence and differentiation in corporate governance,

UNIT — V: Whistle-blowing and CSR in Corporate Governance: The Concept of whistle-blowing:
types of whistle-blowers; whistle-blower policy; the whistle-blower legislation across countries;
developments in India.

Corporate  Sacial Responsibility (CSR): Corporate phitanthropy, CESR-an overlapping concept;
corporate sustainability reporting; CSR through triple bottom line: relation between CSR and
corporate governance; environmental aspect of CSR: CSR initiatives in India.

Suggested Readings:

= Sateesh Kumar, Corporate Governance, Oxford University Press, 2015,

= Christine A. Mallin, Corporate Governance, Oxford University Press, 4e, South Asia Edition,
2016,

= Bob Tricker, Corporate Governance Principles, Policies, and Practices, Oxfard University
Press, 2015,

* N. Balasubramanian, Corporate Governance and Stewardship, TMH, 2012

* A, C. Fernando, Corporate Governance, Principles, Policies and Practices, Pearsan, 2012,

« Sharma, J.P., Corporate Governance and Social Responsibility of Business, Ane Books Py,
Ltd, New Delhi



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
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17MBA13C: INTERNATIONAL BUSINESS (OPEN ELECTIVE - i)

Course Objective: To understand the International Business theories and methods, Economic
Environment, Strategic, and Operational issues of Intemational Business.

Course Outcome: Students will be able to understand a) Importance of International Business b
International Trade theories ¢} International Economic environment d) Strategic and operational
issues of B,

UNIT - I: Introduction to International Business- Need for |nternational Business- Drivers of
Globalization- Distinction between Domestic and International Business- International Business
Approaches - Modes of International Business - Impediments in international Business- Opportunities
and Challenges of International Business - Multi National Corporation(MNCs) - International Business
Enviranment- Cultural, Political and Technological Environment,

UNIT - II: International Trade Theories: Mercantilism- Absolute Advantage Thecry- Comparative
Advantage Theory- Product Life cycle theory- New Trade Cycle theory- National Competitive
advantage- India's Foreign Trade- Foreign Direct Investment in India- Balance of Payments.

UNIT - lll: International Business and Economic Integration: Levels of Economic Integration-
Benefits and Challenges of Economic Integration- Free Trade Agreement (FTA}- The Customs Union,
The Common market, The Economic Union, Arguments surrounding Economic Integration, Regional
Economic Groups, European Union, NAFTA, ASEAN, SAARC. Multilateral Trade agreements- GAAT,
WTO, TRIPS and TRIMS, UNCTAD. International Trade Folicy of India,

UNIT - IV: Strategy and Structure of International Business: Environmental Analysis, Value Chain
Analysis, Types of Strategies, Strategy Implementation Process. Control and Evaluation, Strategic
Alliances- Nature, Benefits, Pitfalls of Strategic Alliances, Scope of Strategic Allance, Alliance
development process, Economic Considerations for Strategic alliances. Organizational Design-
Factors influencing organizational Structure - organizational Structures- Choaosing a structure,
issues in Global Organizational Design.

UNIT - V: International Business Operations: Issues invalving International Production- Sourcing
and vertical Integration, - Major activities in Intarnational Marketing- Brand Decisians-

Issues of International Financial management- Forex market, International Manetary System,
International Financial Markets- Export Financing- Managing International HR Activities- HR Planning,
Recruitment and selection, Expatriate Selection. Cross Cultural Issues in International Business,

Suggested Readings:

* Michael R. Czinkota, lika A, Ronkainen, Michael H. Moffett, International Business, Ve,
Cengage Learning, 2008,

* K Ashwatappa, International Business, 3e, Tata McGraw Hill. 2008,

* Sanjay Misra, P. K. Yadav, International Business, PHI, 2000,

* A Ehud Menipaz, Amit Menipaz, Shiv S Tripathi, International Business Theory and Practice,
Sage publications ,2017

« Rakesh Mohanh Joshi, International Business, Oxford University Press, 2009

» Subba Rao, International Business, Himalaya Publications, 2007
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17MBA13D: SUPPLY CHAIN MANAGEMENT (OPEN ELECTIVE - )]

Course Objective: To understand the importance of Supply chain management in present Business
context,

Course Outcome: Students will be able to understand 8) growing importance af Supply Chain
Management b) SCM Costs and Performance ¢} Benchmarking in SCM d) Sourcing and
transportation e) Global aspects in SCM

UNIT - 1I:

Logistics and Competitive strategy: Competitive advantage — Gaining Competitive advantage
through  logistics-Integrated supply chains— Competitive performance - Models in Logistics
Management - Logistics to Supply Chain Management — Focus areas in Supply Chain Management-
Customer service and retention- Basic service capability Value added services

UNIT - II;

Measuring logistics costs and Performance: The concept of Total Cost analysis — Principles of
lagistics costing — Logistics and the bottom-line — Impact of Logistics on shareholder value - customer
profitability analysis — direct product profitability — cost drivers and activity-based costing.

UNIT = Il

Logistics and Supply chain relationships: Benchmarking the logistics process and SCM operations
=Mapping the supply chain processes — Supplier and distributor benchmarking —setting benchmarking
priorities — identifying logistics performance indicators —Channel structure — Economics of distribution
—channel relationships —lagistics service alliances.

UNIT = IV:

Sourcing, Transporting and Pricing Products: Sourcing decisions and transportation in supply
chain - infrastruclure suppliers of transport services — lransportation economics and pricing —
documentation - pricing and revenue managemen! Lack of coordination and Bullwhip Effect - Impact
of lack of coordination. - CRM —Internal supply chain management,

UNIT - V:

Managing global Logistics and global Supply Chains: Logistics in a global economy — views of
global logistics- global operating levels — interdinked global economy — The global supply chains -
Global supply chain business processes —Global strategy —Global purchasing - Global logistics —
Channels in Global logistics ~Global alliances —lssues and Challenges in Global supply chain
Management

Suggested Readings:

*» Donzald J. Bowersox and David J. Closs: ‘Logistical Management” The Integrated Supply
Chain Process, TMH, 2011,

* Edward J Bradi, John J Coyle: "A Logistics Approach to Supply Chain Management, Cengage
Learning, New Delhi, 2012.

* Sunil Chopra and Peter Meindl: ‘Supply chain Management: Strategy, Planning and
Operation”, Pearson Education, New Delhi 2013

« Rahul V Altekar: Supply Chain Management, PHI Learning Ltd, New Delhi. 2009

* Deepak P, Miiind M, Oka: “Supply Chain Management” Everest Publishing House, New Delhi.

* Manish Bansal, Babita Singla: “Retail and Supply Chain Management °, Kalyani Publishers.
New Delhi, 2012,
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17MBA14: SUMMER INTERNSHIP

Course Objective: Ta acquire practical knowledge by working in any organization. Students should
learn application of conceptual learning lo practical business problems  and also develop
interpersonal relations, working in teams and understanding Organizational dynamics,

Learning Outcomes: Students will be able to understand a) Management functions and
Organizational structure b) organizational dynamics in terms of organizational behaviour, culture,
cimate c) Functional domain knowledge d) Processes and systems d) External and internal
environment impact on the organization,

Approach to Summer Internship:

Students should take covering letter/s fram the college, addressed to the organization/professional
institutions during the beginning of the second semester coursework. The students in consultation
with supervisor / mentor and head of the department should choose any area [ topic of Business
Management as per the Syllabus prescribed by the University.

The students can approach any business organizations / corporate of bath public and private sectors,
Government departments, Research organizations etc. for the summer internship. The students
should do the internship during the summer break.

Summer internship Report has to be submitted to the depariment after approval by the concerned
supervisor/mentor and the Head of the deparimen! for the Power point (FPT} presentation for
evaluation along with Sermester end examinations. Summer internship Report is evaluated for 100
marks. The report has to be evaluated by the Head, Supervisor/ mentor and the senior faculty of the
department,
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17TMBEA15: PRODUCTION AND OPERATIONS MANAGEMENT

Course Objective: To understand the concepts of production and operations management in an
organization and analytical methods,

Course Outcome: Students will be able to understand 8) Concepls of Operations management, b)
Product & process design, analysis, ¢) Plant location and layout, d) Scheduling and Material
Management.

UNIT - I: Introduction to Operations Management: Functional Subsystems of Organization,
Definition, Systems Concept of Production, Types of Production Systems — Flow, Job Shop, Batch
Manufacturing and Project, Strategic Operations Management — Corporate Sirategic, Generic
competitive Strategies, Functional Strategies, Productivity, World Class Manufacturing,

UNIT - Il: Product Design and Analysis: New product development -its concepts, Steps of Product
Design, Process Planning and Design- Selection of Process, Responsibilities of Process Planning
Engineer, Steps in Process Planning. Process Design - Process Research, Pilot Plant Development,
Capacity Planning, Enhanced Capacity using Optimization. Value Analysis/Valug Engineering —Value
Analysis application, Value Engineering Procedure, Advantages and Application Areas. Ergonomic
considerations in Product Design. Standardization: Standardization Procedure, Advantages of
Standardization, Application of Standardization.

UNIT- Ili: Plant Location & Plant Layout: Factors Influencing Plant Location, Break-even Analysis.
Single Facility Location Problem, Multi facility Location Problems — Model for Multi facility Location
Problem, Madel to Determine X- Coordinates of New Facilities, Model to Deterrmine Y-Coordinate,

Plant Layout - Plant layout introduction, Classificalion of Layout, Advantages and limitations of
Product Layout, Advantages, and limitations of Group Technology Layout, Layout Design Procedures,

UNIT - IV: Scheduling: Introduction, Johnson's Algorithm, Extension of Johnson's rule. Job Shop
Scheduling: Introduction, Types of Schedules, Schedule Generation, heuristic Procedures, Priority
Dispatching Rules, Two Jobs and m Machines Scheduling. Quality conirol concepts

UNIT - V: Materials Management: Iniegrated Materials Management, Components of Integrated
Materials Management- Materials Planning, Inventory Control, Purchase Management, Stores
Management, EOQ, Models of Inventory, Operation of Inventory Systems, Quantity Discount,
Implementation of Purchase Inventory Model- Incoming Materials Control, Obsolete Surplus and
Scrap Management, ABC Analysis, XYZ Analysis, VED Analysis, FSN Analysis, SDE Analysis,

Suggested Readings:

« Panneerselvam, Production and Operations Management, PHI, 2012,

» K. Ashwathappa, Sridhar Bhatl, Production and Operations Management. Himalaya
Publishing House, 2012

+ Jay Heizer, Barry Render, Operations Management, 11e, 2018,

+ K. Boyer, Rohit Verma, Operaticns Management: Cengage Learning, 2011

+  Ajay K. Garg, Production and Cperations Management, TMH, 2012

« B. Mahadevan, Operations Management. Thecry and Praclice, Second Edition, Pearson,
2010,

» Danny Samson “Operations Management: Integrated Approach” Cambridge, 2012,
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17MBA16: MANAGEMENT INFORMATION SYSTEM

Course Objective: To understand the importance of information systems in organization for decision
making.

Course Outcome: Sludents will be able to understand

a) Cancepls & applications of Management Information Systems.
b} Infermation Systems Planning & Implementations.

c) Cyber crime and information security.

UNIT - I
Introduction : MIS importance, definition, nature and scope of MIS, Structure and Classification of

MIS, Information and Systems Concept, Types of Infarmation, Information systems for competitive
advantage.

UNIT - II:
Business Applications of Information Systems: E-Commerce, ERP Systems, DSS, Business
Intelligence, and Knowledge Management System.

UNIT- Nl
Management of 1S: Information system planning, system acquisition, systems implementation,
evaluation & maintenance  of IS, IS Security and Conltrol,

UNIT - IV:

Building of Information Systems: System Development Slages, System Development Approaches,
Systems Analysis and Design- Reguirement Determination, Sirategies for Requirement
Determination, Structured Analysis Tools, System Design - Design Objectives, Conceptual Design,
Design Methods, Detailed system design,

UNIT - V:

Iintroduction to Cyber Crime: Cyber space; cyber law; e-business; & - consumers; spam; phishing.
Cyber crime and information security, cyber criminals | Classification of cyber criminals - |Indian
Perspectives - Cyber crimes and Indian |T Act 2000, Global perspective on cybercrime - Cybercrime
ara.

Suggested Readings:
& Management Information Systems, Laudon & Laudon, Pearson, 2015,
*  Management Information Systems-Manageral Perspective, D P Goyal, MacMillan, 3e
Edition, 2010,
*  Management Information Systems Text and Cases, Jawadekar, Tata Mc Graw Hill, 2012.
*  Management Information Systems, Kelkar, Prentice Hall India, 2012,
* Cyber Security, Nina Godbole & Sunit Belapure, Wiley India, 2012,
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17MBA1T: DATA ANALYTICS

Learning Objective: To understand the importance of ever-increasing volume, variety and velocity of
data in organization and application of data analytical tools for decision making

Learning Outcome: Students will be able to understand a) Importance of Analytics b) Understanding
the analytical tools c) Application of Analytical tools to solve business problems.

UNIT - I

Introduction to Data Analytics: Introduction to Data- Importance of Analytics- Data for Business
Analytics —Big Data - Business Analytics in Practice. Data Visualization - Data Visualization tools,
Data queries, Statistical methods for Summarizing data, Exploring data using pivot tables.

UNIT - lI:

Descriptive Statistical Measures — Population and samples, Measures of location, Measures of
Dispersion, Measures of vanability, measures of Association. Probability distribution and Data
Modeling — Discrete Probability distribution, Continuous Probability distribution, Random sampling
from Probability Distribution, Data Modeling and Distribution fitting.

UNIT - 1lI:

Predictive Analytics: Karl Pearson Correlation Technigues - Multiple Correlation-Spearman’s Rank
correlation-Simple and Multiple regression-Regression by the method of least squares — Building
good regression models — Rearession with categorical independent variables - - Linear Discriminant
Analysis-One way and Two Way ANOVA

UNIT - IV:

Data Mining : Scope of Data Mining, Data Exploration and Reduclion, Unsupervised learning —
cluster analysis, Association rules, Supervised learning- Partition Data, Classification Accuracy,
prediction Accuracy, k-nearest neighbors, Classification and regression trees, Logistics Regression.

UNIT - V:
Simulation: Random Number Generation, Monte Carlo Simulation, What if Analysis, Venfication and
Validation, Advantages and Disadvantages of Simulaticn, Risk Analysis, Decision Tree Analysis,

Suggested Readings:

« James Evans, Business Analytics, 2e, Pearson, 2017,

« Camm,. Cochran, Fry, Ohlmann, Anderson, Sweeney. Wiliams Essential of Business
Analytics, Cengage Learning.

« Thomas Eri, Wajid Khattack & Paul Buhler : Big Data Fundamentals, Concepts, drivers and
Technigues by Prentice Hall of India, New Delhi, 2015

+  Akil Maheswari: Big Data, Upskill ahead by Tata McGraw Hill, New Delhi, 2018

+« Seema Acharya & Subhashini Chellappan: Big Data and Analytics, Wiley Publications, Mew

Delhi, 2015,
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17"MBAZ21: STRATEGIC MANAGEMENT
Course Objective: To provide a strategic orientation in conduct of the business.

Course Qutcome: Students will be able lo understand a) Strategic management concepts b) Tools
and Technigues for Stralegic analysis ¢) Strategies for competing in globalised markets d) Strategy
Evaluation and Control.

UNIT - I: Introduction - Concepis in Strategic Management, Strategic Management Process,
Developing a strategic wvision, Mission, Objectives, Policies — Factors that shape a company's
strategy, Environmental Scanning: Industry and Competitive Analysis = Methods,  Evaluating
company resources and competitive capabilities - SWOT Analysis - Value Chain Analysis and
Competitive advantage.

UNIT - Il: Tools and Techniques for Strategic Analysis - Porter's Five Force Model, BCG Matrix,
GE Model, TOWS Matrix, |E Matrix, The Grand Strategy Matrix. Market Life Cycle Model - and
Organizational Learning, Impact Matrx and the Experience Curve, Generic Strategies- Strategy
Formulation -  Types of Stralegies — offensive strategy, defensive strategy, Exit and entry barriers -
Tailoring strategy to fit specific indusiry and company situations.

UNIT — lll: Strategy  Implementation: Stralegy and  Struciure, Strategy and Leadership,
Strategy and culture connection - Operalionalising and institutionalizing strategy - Strategies for
competing in Globalising markets and internet economy -  Organizational  Values  and  Their
Impact on Strategy — Resource Allocalion as a vital part of strategy — Planning systems for
implementation.

UNIT = IV: Turnaround and Diversification Strategies: Turnaround strategy - Management of
Strategic Change, strategies for Mergers, Acquisitions, Takeovers and Joint Ventures -
Diversification Strategy. Why firms diversify, different types of diversification strategies, the concept of
core competence, strategies and competitive advantage in diversified companies and its evaluation,

UNIT - V: Strategy Evaluation and control - Establishing strategic controls for  Measuring
performance — appropriate measures- Role of the strategist — using qualitative and guantitative
benchmarking to evaluate performance - strategic information systems — problems in measuring
performance — Guidelines for proper control- Strategic surveillance -strategic audit - Strategy and
Corporate Evaluation and feedback in the Indian and international context.

Suggested Readings:

« Hitt & lreland el al., Strategic Management: A South Asian Perspective, Cengage Learning,
9e, 2013.

« Gregory Dess and G.T. Lumpkin; Strategic Management - Creating Competitive Advantage,
TMH, 2004,

« V.5 P Rao, V, Har Krishna; Strategic Management, 1e, Excel Books, 2012

+« Adrian & Alison, Strategic Management: Theory & Applications, Oxford University Press,
2010.

+ S K Sarangi, Modern Strategic Management, Everest Publishing, 2012,

s+ Thompson & Sirickland: Strategic Management, Concepts and Cases. TMH, 2009,
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17MBA18M1: DIGITAL MARKETING

Course Objective: The abjective of this course is to understand the importance of digital marketing
and its applications.

Course Outcome: Studenis will be understand a) the applications of digital markefing in the
globalized market b) Channels of Digital Markeling c) digital marketing plan d)Search engine
marketing &} Online Advertising

UNIT - I: Understanding Digital Marketing: Concept, Components of Digital Marketing, Meed and
Scope of Digital Marketing, Benefils of Digital Marketing, Digital Marketing Platforms and Strategies,
Comparison of Marketing and Digital Marketing, Digital Marketing Trends.

UNIT - II: Channels of Digital Marketing: Digital Marketing, Website Marketing, Search Engine
Marketing, Online Advertising, Email Marketing, Blog Marketing, Social Media Marketing, Audio,
Video and Interactive Marketing, Cnline Public Relalions, Mobile Marketing, Migrating from Traditional
Channels to Digital Channels.

UNIT - ll: Marketing in the Digital Era: Segmentation — Importance of Audience Segmentation, How
different segments use Digital Media — Organizational Characteristics, Purchasing Characteristics,
Using Digital Media lo Reach, Acguisition and Retention of new customers, Digital Media for
Customer Loyalty.

UNIT - lll: Digital Marketing Plan: Meed of a Digital Marketing Plan, Elements of a Digital Marketing
Flan = Marketing Plan. Executive Summary, Mission, Situational Analysis, Opportunities and Issues,
Goals and Objectives, Marketing Strategy, Action Plan, Budget, Writing the Marketing Plan and
Implementing the Plan,

UNIT - IV: Search Engine Marketing and Online Advertising: Importance of SEM, understanding
Web Search — keywords, HTML tags, Inbound Links, Online Advertising vs. Traditional Advertising,
Payment Methods of Online Advertising — CPM (Cost-per-Thousand) and CPC (Cost-per-click),
Display Ads - choosing a Display Ad Format, Landing Page and its importance.

UNIT - V: Social Media Marketing: Understanding Social Media, Social Networking with Facebook,
LinkedIn, Blogging as a social medium, Microblogging with Twitter, Social Sharing with YouTube,
Social Media for Customer Reach, Acquisition and Retention.

Measurement of Digital Media: Analyzing Digital Media Performance, Analyzing Website
Performance, Analyzing Advertising Performance.

Suggested Readings:
« Michael Miller, B2B Digital Marketing, 1e, Pearson, 2014.
« Vandana Ahuja, Digital marketing, Oxford University Press 2015
+ Michael R Sclomon, Tracy Tuten, Social Media Markeling, Pearson, 1e, 2015.
+ Judy Strauss & Raymond Frost, E-Marketing, Pearson, 2016
+ Richard Gay, Alan Charles worth and Rita Esen, Online marketing — A customer led approach
Oxford University Press 2007.
s Arup Varma, Pawan S. Budhwar, Angelo 5. De Nisi, Digital Marketing, Wiley, 2016.
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17TMBA19M2: ADVERTISING AND SALES MANAGEMENT

Course Objective: To understand Advertising, Sales Management and Sales Personnel, the role of
Distribution Channels and enabling them to manage Channel Institutions.

Course outcome: Student will be able to undersiand the importance of Sales Management, Sales
Planning and Budgeting and need for distribution channels and managing them.

UNIT =1:

Advertising: Concept, Evolution, Promotion Mix, Importance, and Functions of Advertising, Role of
Advertising, AlDA model, Types of Advertising, Advertising Plan, DAGMAR Appreach, Visualization of
Adverlising Layout — Functions, Principles, Elements of a layout.

UNIT -1

Advertising Media: Types of Media — Print, Electronic, Other Media — Merits and Demerits of each
media, Media Planning — frequency, reach and outcome, Appeals, Setling Advertising Objectives,
Adverlising Message, Advertising Budget, Evaluation of Advertising Effectiveness — Methods, and
Regulation of Advertising in India — Misleading and deceptive advertising.

UNIT = llI:

Sales Management: Importance, types of Selling, difference between Selling and Marketing. Sales
Activities, Selling Skills, Selling Strategies, Selling Process, Sales Planning Process, Sales
Forecasting Methods, Sales Budgeting Process. Sales Force Management - Recruitment and
selection, training, sales force motivation, compensation, sales force control and evaluation,

UNIT = IV:

Sales Promotion: Concepts, need, objectives, Personal Selling vs. Advertising, Types of Sales
Promotion, Sales Promotion Strategies - Sales Promotion and Product Life Cycle, Cross Promotion,
Surrogate Selling, Bait and Switch advertising, Ethical and legal aspects of sales promolion,

UNIT-V:

Sales Distribution: Distribution Channels, Need for Channels, Channel Intermediaries and
Functions, Channel Structure, Channel for consumer products, business and industrial products,
alternative channel, Channels for Rural Markets, channel Strategy Decisions. Designing, Motivating
and Evaluating Channel Members, Managing Retailers, Wholesalers, Franchisers, Managing Conflict
- reasons for Channel Conflicts, Managing International Channel of Distribution, Ethical issues in
Sales and Distribution Management

Suggested Readings:

¢ Terence A Shimp, J. Craig Andrews, Advertising, Promotion, and other aspects of Integrated
Marketing Communications, 9e, Cengage. 2016

s Jaishri Jethwaney, Shruti Jain, Advertising Management, Oxford, 2015

+ Richard R Still, Edward W Cundiff, Norman A P Govoni, Sales and Distribution Management,
Se, Pearson, 2011

« Ramendra Singh, Sales and Distribution Management: A Practice-Based Approach, 1e,
Vikas, 2016

s K. Sridhara Bhat, Sales and Distribution Management, 1e, HFH, 2011,

¢ 5. A Chunawalla, Sales and Distribution Management, 3e, HPH. 2012



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - lll SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

17TMBAZO0M3: CONSUMER BEHAVIOR
Course Objective: To understand marketing decisions keeping in mind the consumer behaviour.

Course outcome: Student should be able to a) understand consumer behaviour b) environmental
influences on consumer behaviour, ¢) perception and attitude of consumers, d) consumer decision
making &) marketing ethics towards consumers,

UNIT - I:

Understanding Consumer Behaviour: Defining consumer behaviour, need for Consumer
Behaviour, Understanding Consumer through research process, Consumer behaviour in a world of
econcmic instability, Rural Consumer Behaviour, Consumer Segmentalion, Targeting and Positioning,
Segmentation & Branding, Rural Markets.

UNIT -1l
Environmental Influences on Consumer behaviour: Influence of Culture, Sub Culture, Social

Class, Social Group, Family and Personality, Cross-Cultural Consumer Behaviour,

UNIT - 111
Consumer as an Individual: Personalily and Sell-concept, Consumer Motivation, Consumer
Perception, Consumer Aftitudes and Changing Aftitudes, Consumer Learning and |nformation
Processing.

UNIT - IV:
Consumer Decision Making Processes: Problem Recognition, Search and Evaluation, Purchasing
processes, Pos!t purchase behaviour, Models of Consumer decision making, Consumers and the

diffusion of Innovations.

UNIT - V:

Consumerism and Ethics: Roots of Consumerism, Consumer Safely, Consumer |Information,
Consumer Responsibilities, Marketer responses to consumer issues, Marketing Ethics towards
Consumers.

Suggested Readings:
+ David |. Loudon and Albert J.Della Bitta, 4e, TMH, 2011.
¢« Leon G, Schiffman, Leslie lazer Kanuk, S. Ramesh Kumar, 10e, Pearson, 2011.
+ Satish Batra, SHH kazmi, Consumer Behaviour-Text and Cases, 2e, Excel Books, 2011,
+ [Kardes, Cline, Cronley, Consumer Behaviour-Science and Practice, Cengage Learning, 2012.
= 5. Ramesh kumar, Consumer Behaviour and Branding, Pearson, 2013,
» Dheeraj Sharma, Jagadish Deth, Banwari Mittal, Consumer Behaviour — A managenal
Perspective, Cengage Leaming, 2015,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - |V SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

17MEAZ2ZM4: CUSTOMER RELATIONSHIP MANAGEMENT

Course Objective: To understand the importance of Customer Relationship Management in
Business,

Course Outcome: Students will be able to understand a) need of CRM b) building customer relations
c) CRM process d) CRM structures e) Planning and Implementation of CRM.

UNIT -1

Introduction to CRM: Concepts, Evolution, Need, understanding goals and objectives of CRM.
Components of CEM, Benefits, CRM as a strategic markeling tool, CREM significance to the
stakeholders, CRM Applications in Consumer and Business Markets, CRM |ssues & Problems

UNIT -1l

Building Customer Relations: Customer information Database — Customer Profile Analysis -
Customer perception, Expectations analysis — Customer behaviour in relationship perspectives;
individual and group cuslomer's -Customer life time value - Selection of Profitable customer
segments - Customer Life Cycle, Business Networks and CRM.

UNIT - Il

CRM Process: Introduction and Objectives of 8 CEM Process; an Insight into CEM and e-
CRTA/Monline CRM, The CEM cycle i.e. Assessment Phase; Planning Phase; The Executive Phase;
Modules in CEM, 4C's (Elements) of CRM Process, CRM Process for Marketing Organization, CEM

Value Chain, CRM Affiliation in Retailing Sector.

UNIT - IV

CRM Structures: Elemenis of CRM - CEM Process — Strategies for Customer acquisition -
Customer Retention and Development — Strategies for Customer Retention, Models of CRM - G-
SPOT Model, KOEL's Model, WebQual Audit Model, ONY X Model - CRM road map for business

applications,

UNIT -V

CRM Planning and Implementation: Strategic CRM planning process — Implementation issues —
CRM Tools- Analytical CRM —Operational CRM - Call centre management — Role of CRM Managers,
Trends in CRM- e-CRM Solutions —Features and advantages of e CRM, Functional Components of e
CRM- Dala Warehousing = Data mining for CRM = an introduction to CEM software packages.

Suggested Readings:

» G. Shainesh, Jagdish, M.Sheth, Atul Parvatiyar, Customer Relationship Management:
Emerging Concepts. Tools and Applications, Macmillan 2005,

+ Francis Buttle, Customer Relation Management: Concepts and Technologies, 2e, Routledge,
2013

+ Ekia Rastogi, Customer Relation Management: Text and Cases, Excel Books, 2011.

» Zikmund, Customer Relationship Management, Wiley 2012.

« Paul Greenberg, CEM at the speed of light, 4e, TMH, 2009,

« Lakshman Jha, Customer Relationship Management; A Strategic Approach, Global India Pwt
Lid, 2008,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA - IV SEMESTER, ELECTIVE SUBJECTS FOR MARKETING

17TMBAZ3IMS: INTERNATIONAL MARKETING

Course Objective: To understand the Global Markets, formulation of Global Markeling Sirategies
and its Implementation.

Course Objective; Students will be to get deesper insight into a) the Global Marketing Management,
b} Environment of global markets, c) Assessing Global Market Opportunities, d) Developing and
Implementing Global Marketing Strategies.

UNIT = I:

Introduction to International Marketing: Environment and Sustainability, Scope, Impertance of
World Trade, Features, Opportunities and Challenges in International Marketing, Comparison of
Domestic with International Marketing, Stages of Inlernational Marketing, Mativating Factors of
International Marketing, Internationalisation = Reasons and Strategies,

UNIT = 1I:

Global Environmental Drivers: WTO and Globalization — Issues, Types - Political, Economic, Social,
Legal and Technological Environments, EXIM Policy, International Trade and its barriers, trade in
Goods & Services, International Trade Agreements.

UNIT = Iil:

Global Customers: Drivers of Global Consumers, Inflluences of the Global Consumer -Role of
Culture - elements, Social Factors, Situational Factors, Industrial Buyer, Government Buyer,
International Marketing Research: Opportunity Analysis, Market Seleclion, Assessing Market Size and
Sales Potential, Government Policies of Target Markets, SWOT Analysis of Target Markets, Global
Market Entry Modes — Strategies, Problems and Challenges.

UNIT = IV:

Global Marketing: Globalization Dnvers — Market, Cosl, Environmental, Competitive Faclors,
International Marketing Mix, Developing the Global Marketing Program, Segmentation of product
&services, Marketing channels and Distribution Promotion Strategies, Pricing stralegies — Factors
influencing Pricing Decisions, Concepl of International Product Life Cycle,

UNIT = V:

Implementing Global marketing strategies: Negotiation with customers and selection method -
Cultural and International Negotiations, E-Marketing channels organization &controlling of the global
marketing programme, Exporl Documentation, Export Procedures, Steps in processing an Export
Crder.

Suggested Readings:
¢ Michael R. Czinkota, |lkka A. Ronkainen, International Marketing, 10e, Cengage, 2017
« Justin Paul, Ramneek Kapoor, International Marketing: Text and Cases, 2e, TMH, 2012
« Philip R. Cateora John L Graham Prashant Salwan, International Marketing -13" editian,
ThMH-2011
+ Svend Hollensen, Madhumita Benerjee-Global Marketing-4™ Edition- Pearson-2010
» Rajagopal —International Marketing-2" Edition -Vikas -2011
«  P.K.Vasudeva, international Markeling4'“ edilion-Excel Books-2012
« Kiefer Lee, Steve Carter-Glabal Marketing Management—S'd edition-Oxford-2011



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEBA - IV SEMESTER, ELECTIVE SUBJECTS FOR MARKETING
17TMBA24M6E: MARKETING OF SERVICES

Course Objective: To facilitate the studenis about the concepts of Services Marketing through
Cases,

Course Outcome: Students will be to understand a) Marketing Management of companies offering
Services b) Characleristics of services, ¢) to understand consumer behaviour in services, d) align
service design and standards, &) delivering service, managing services pramises.

UNIT- I

Introduction to Services Marketing: Services — Concepts, Characteristics, Classification of
Services, Goods vs. Services, Services Marketing Mix, Service Markeling Triangle, Factors
responsible for Growth of Services sector, Challenges faced by the Services Sector, Service and
Technology, Impact of Technology on Service Firms, Emerging Service Sectors in India.

UNIT- I
Focusing on Consumer: Consumer Behavicur in services, Relevance of Consumer Behaviour,

Consumer Expectations in service, Consumer Perceptions of service. Cuslomer Satisfaction,
Understanding Consumer Requirements-listening to customers through research, building customer
relationships, Customer Feedback, Service Failure and Service Recovery — Recovery Strategies,

UNIT- 1l

Innovation and Quality: Service Innovation — Design. Challenges, Mapping Patlerns of Service
Innovation, Types of Service Innovation, stages in service innovation and development, Service
Quality, Gaps model of Service Quality-Customer Gap, Provider Gap and Closing Gap, Service
Excellence, Service Standards- factors, types. Physical Evidence — managing Physical Evidence, and
the Servicescape - Designing Servicescapes.

UNIT- IV:

Managing Service Operations: Service Process, Service Blueprinting, Managing Demand and
Supply, Participants in Services - Employee's roles in Service Delivery, Customer’s roles in Service
Delivery, Mass Production and Delivery, Service Guarantee, Ethics in Service Firms.

UNIT- V:

Managing Service Promises: Managing Distribution Channels in Service Industry —Strategies for
Distribution, Managing People in Service Industry — Challenges, Pricing Strategies for Services —
Methods, Promotion Strategies for Services - Need for Coordination in Marketing Communication, five
categories of strategies to match service promises with delivery.

Suggested Readings:

= John E. G. Bateson, K. Douglas Heffman: Services Marketing, Cengage Learning, de, 2015

= Vinnie Jauhari, Kirti Dutta: Services Marketing: Operations and Management, Oxford University
Press, 2014,

» Christoper Lovelock, Jochen wirlz, Jayanta Chalterjee, Services Marketing, 7" edition Pearson
2015

« Valarie A Zeithaml & Mary Jo-Bitner: Services Marketing — Integrating customer focus across the
firm. TMH, 6e, 2013,

= Nimit Chowdhary, Monika Chowdhary, Textbook of Marketing of Services: The Indian Experience,
MACMILLAN, 2013,

+« Govind Apte: Services Marketing, Oxford Press, 2011,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - lll SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

17MBA18F1: SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

Course Objective: To understand the investment process, investment alternatives, Valuation of debt
and equity.

Course Outcome: Students will be able to understand a) Indian Investment Environment  b)
Portfolio Analysis ¢) Bond valuation and management d) Equity valuation of Cash market and
derivatives e) Performance evaluation of Portfolios.

UNIT - I
Intreduction te Investment - Invesiment, Speculation and Gambling, Features of Investment,
Investment Avenues, Investment Process. The Investmeant Environment — Securities Market of India,

- Secuwrities Trading, and Settlement — Types of Orders - Margin Trading.

UNIT - 1l:
Portfolio Analysis: Risk and return Analysis - Markowitz Portfolio Theory, Mean- variance approach,

portfalio selection - efficient portfolios, Single Index model - Capital Asset pricing model, Arbitrage
Pricing Theory.

UNIT - lli:

Bond Valuation: Classification of Fixed income securities, Types of bonds, Interest rates, Term
Structure of interest rates, measuring bond yields, Yield to Maturity, Yield to Call, Yield to Maturity,
Holding Period Return, Bond pricing theorems, bond duration, Adtive and Passive bond management
Strategies, bond immunization, bond volatility, bond convexity.

UNIT - IV:

Equity Valuation: a) Equity Analysis & Valuation, Equity Valuation Models, Relative Valuation
techniques — Earnings Mulliplier Approach, Valuation using P/E ratio, Price 1o Book Value, Price/sales
ratio, Econamic value added approach,

b} Fundamental Analysis, Technical Analysis, Efficient Market Hypothesis.

UNIT - V:

a) Derivatives: Overview of Indian derivatives Markets, Option Markets, Option Strategies and Option
Valuation, Forward & Future markets, Mechanics of Trading, Strategies.

b) Performance Evaluation: Mutual Funds, Types of Mutual Funds Schemaes, Structure, Trends in
Indian Mutual Funds, Net Asset Value, Risk and Return, Performance Evaluation Models- Sharpe
Model, Treynor Model, Jensen Model, Fama's Decompaosition

Suggested Readings:

o  William. F. Sharpe, Gordon J Alexander & Jeffery V' Bailey: Fundamentals of Investments,
Prentice Hall, 2012,

s V| Bodie, Alex Kane, Alan J Marcus, Investments, TMH,

e Donald E Fischer, Ronald J Jordan: Security Analysis and Portfolio Management, 8" Edition,
Pearson,

® Charles P, Jones, Investments Analysis and Management, Se, Wiley, 2004,

# Shalini Talwar, Securily Analysis and Portfolio Management, Cengage Learning, 20186.

s Prasanna Chandra: Investment analysis and Portfolio Management” 4™ Edition, TMH, 2013,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEBA - Il SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

1TMBA19F2: FINANCIAL INSTITUTIONS, MARKETS, AND SERVICES

Course Objective: To give an underslanding about Indian Financial syslem with respect o Markets,
Institutions, and Services.

Learning Outcome: Students will be able to understand a) Introduction to Indian Financial system b)
Banking and Mon Banking Institutions ¢ Financial and Securities markets d) Fund and Fee based
services

UNIT =1t

Introduction: The structure of Indian financial system; Eguilibrium in financial markets: Indicators of
Financial Development, Structure of Financial Institutions, Financial syslem and economic
development ; Financial Sector reforms after 1991 —-Recent Developments of Indian Financial
System.

Regulatory and Prometional Institutions: Function and Role of REBl, Monetary Policy and
technigues of monetary control of RBI, Major Changes in Monetary Policy. The role and functions of
SEBI. An update on the performance on Mon-statutory Financial organization like IFCI, IRBI, IDFC,
NABARD, SIDBI, and 3FCs

UNIT - II:

Banking and Non Banking Institutions: Commercial banks — Growth and structure of commercial
Banks- competilion, interest rates, spreads. and NPAs. Bank capital — adequacy norms and capital
market support. Banking Innovations- e-banking- Risk Management in Banking. Co-operative banks-
Features, Structure and Growth, Government initiatives to strengthen the co-operative banks.
Non-banking financial Institutions: Structure and functioning of Unit Trust of India and Mutual
Funds. Growth of Indian Mutual funds and its Regulation. The Role of AMFI. Insurance Companies —
Structure and Investment Pattern of Public and Private Sector insurance companies, Competition,
innavation, Role of IRDA, Challenges of Insurance Sector in India,

UNIT - i

Financial and Securities Markets: Structure and functions of Call Monay Market, Government
Securities Market — T-bills market, Commercial Bills market, Commercial paper and cerificate of
deposits- Securities markets — Organization and structure, Listing trading and settlement. SEE| and
Regulation of Primary and Secondary Markets. Role and functions of Clearing Corporation of India
Ltd.

UNIT - IV:

Asset /IFund Based Financial Services — Lease Finance- Conceptual and Regulatory Framewaork,
Classification and Financial leasing, Hire Purchase and Consumer Credit . Factoring and Forfeiting |
Housing finance, Venture capital financing,

UNIT - V:

Fee-based | Advisory services: Investment Banking - Introduction, Functions and activities of
Merchant bankers, Lead Managers, underwriting, bankers to an issue, debenture trustees, portfolio
managers. Challenges faced by investment bankers. Stock broking, Custodial Services, Depository
system, Credit rating — Role of agencies, Process, regulations, CIBIL



Suggested Readings:
= L. M. Bhole: Financial Institutions and Markets, TMH, 2012.

= M. Y. Khan Financial Services, TMH, 2012,

» 3. Gurusamy: Financial Services and System, Cengage, 2012

= Justin Paul and Padmalatha Suresh: Management of Banking and Financial Services,
Pearson, 2012,

= Frank, J. Fabozzi & Franca Modigliani; Foundations of Financial Markets and Institutions,

Pearson, 2012,
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17TMBAZ20F3: STRATEGIC MANAGEMENT ACCOUNTING

Course Objective: To understand the components of product cost, their calculation methods, and
their control

Course Outcome: Students will be able to understand aj Fundamentals of Management accounting
and Cost accounting b) Cost analysis c) Marginal costing d) Budget and Budgetary controls.

UNIT - |

Introduction to Management Accounting, Cost analysis and Control: Management accounting
Ws. Cost accounting vs. financial accounting, Role of accounting information in planning and control,
Cost concepls and Managerial use of classification of costs.

Cost analysis and control: Direct and Indirect expenses, allocation and apportionment of overheads,
calculation of machine hour rate, Activity based costing.

UNIT - Il

Costing for Specific Industries: Unit costing, Job Costing, Cost Sheet and tender and process
costing and their variants, treatment of normal losses and abnormal losses, inter-process profits,
costing for by-products and equivalent production.

UNIT - Nk

Marginal Costing I: Introduction, Application of Marginal costing in terms of cost control, profit
planning. clesing down a plant. dropping a product line, charging general and specific fixed costs,
fixation of selling price. Make or buy decisions, key or limiting factor.

UNIT - 1V:

Marginal Costing Il: Selection of suitable product mix, desired level of profits, diversification of
products, closing down or suspending activiies, level of activity planning. Break-even analysis:
application of BEP for various business problems. Inter-firm comparison: need for inter-firm
comparison, types of comparisong, advaniages,

UNIT - V:

Budgetary Control: Budge!, budgetary control, steps in budgelary control, Flexible budget, different
types of budgets: sales budget, Cash budget, Production budget, Performance budgets, Zero Based
Budgeting; An introduction to cost audit and management audit.

Standard Costing: Standard Cost and Standard Costing, Standard costing Vs Budgetary control,
Standard costing Vs estimated cost, Standard costing and Marginal costing. analysis of variance,
Material variance, Labor variance and Sales variance.

Suggested Readings:
* Hansen Mowen, Cost and Management Accounting& Confrol, Thompson Publications 2012

= 3. P. Jain and K. L. Narang, Cost and Management Accounting, Kalyani Publishers, New
Delhi, 2006.

= M. Y. Khan, P. K. Jain, Management Accounting: Theory and Problems, TMH, New Delhi,
4/e, 2007,

» James Jiambalvo, Managerial Accounting, Jehn Wiley & Sons, Inc. New Delhi, 2007.

s Atkinson, Banker, Kaplan and Young, Management Accounting, PHI, 2006

=  Manash Gupta, Cost Accounting Principles and Practice, Pearson Education, 2006



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR FINANCE
17MBA22F4: INTERNATIONAL FINANCIAL MANAGEMENT

Course Objective: To give an understanding about MNC Financial Management, Balance of
Payments and Forex markets,

Course Outcome: Students will be able to understand a) International Financial Management b)
Balance of Payments c) Foreign Exchange Markets d) Assel and liability Management,

UNIT - I

Introduction: An overview, Importance, nature and scope of International Financial Management,
Domestic FM Vs IFM, International Business Methods, Recent changes and challenges in
International Financial Management.

UNIT - i

International Flow of Funds: Balance of Payments (BOPF), Fundamentals of BOP, Accounting
components of BOP, Factors affecting International Trade flows, Agencies thal facilitate Intemational
flows. Indian BOP Trends.

International Monetary System: Evolution, Gold Standard, Bretion Woods's system, the flexible
exchange rate regime, evaluation of floating rates, the current exchange rate arrangements, the
Economic and Monetary Union (EMU),

UNIT - i

Foreign Exchange Market: Funclion and Structure of the Forex markets, major participants, types of
transactions and setilements dates, Foreign exchange guotations. Process of arbitrage, speculation in
the forward market. Currency Futures and Options Markets, Overview of the other markels — Euro
currency market, Euro credit markel, Euro bond market. International Stock market.

UNIT - IV:

{a) Exchange Rates: Measuring exchange rate movements, Factors influencing exchange rates,
Government influence on exchange rates — exchange rate systems. Managing Foreign exchange
Risk. International arbitrage and interest rate parity.

{b) Relationship between inflalion, interest rates and exchange rates — Purchasing Power Parity —
Internaticnal Fisher Effect — Fisher Effect- Interest Rate parity, Expectations theory

UNIT - V:

Asset-liability Management: Foreign Direct Investment, [International Capital Budgeting,
International Capital structure and cest of capital. International Portfolio Management.

International Financing: Equity, Bond financing, parallel loans - International Cash management,
accounts receivable management, inventory management. Paymant methods of international trade,
trade finance methods, Export — Import bank of India, recent amendments in EXIM policy, regulations
and guidelines,

Suggested Readings:
e Jeff Madura, International Corporate Management, Cengage, 2012.
* Alan C. Shapiro, Multinational Financial Management, John Wiley, 2012
# 5. Eun Choel and Risnick Bruce: International Financial Management, TMH, 2012
& Sharan. V, International Financial Management Se, PHI, 2012
* P G Apte, International Financial Management, TMH 2012,
*  Madhu Vij: International Financial Management, Excel, 2012.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA - IV SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

17MBAZ23F5: STRATEGIC INVESTMENT AND FINANCING DECISIONS

Course Objective: To develop an understanding of the role of financial strategy, in the investing,
financing and resource allocation decisions within an organization.

Course Outcome: Students will be able to understand a) Investmenl Decisions in Risk and
uncertainty b) Strategic investment decisions ¢) Investment Appraisal Technigues d) Financing
Decisions

UNIT - I:

Investment decisions under conditions of Risk and uncertainty: Concepts of risk and uncertainty.
Rigk Analysis in Investment Decisions. Risk adjusted rate of return, certainty equivalents, Probability
distribution of cash flows, decision trees, sensitivity analysis and Monte Carlo Approach to Simulation.
Investment Decisions under capital constraints: Capital Rationing vs. Portfolio. Porffolio Risk and
diversified projects.

UNIT - 1I:

Types of Investments and disinvestments: Project sbandonment decisions, Evidence of IRR.
Multiple IRR, Modified IRR. Pure, simple and mixed investments. Lorie Savage Paradox. Adjusted
MPY and impact of inflation on capital budgeting decisions.

UNIT - Ik

Critical analysis of appraisal techniques: Discounted pay back. post pay back, surplus life and
surplus pay back, Bail-oul pay back, Return on Investment, Equivalent Annual Cost, Terminal Value,
single period constraints, multi-pericd capital constraint and an unresolved problem, NPV mean
variance analysis, Hertz Simulation and Hillier approaches. Significance of information and data bank

in project selections.

UNIT - IV:
Strategic Analysis of selected investment decisions: Lease Financing, Operating Risk, borrowing

vs, procuring. Hire purchase and Installment decisions. Lease Risk Management, Leasing as a
Financing Decision, Advantages of Leasing, and Leasing Decision in practice.

UNIT - V:

Financing Decisions: Mergers and Acquisitions - need, Strategy, Diversification and Mergers and
Acquisitions, Theories of Mergers, Types of Mergers, Cost of Mergers . Government guidelines for
Takeover, Problems aon Mergers & Acquisitions and cases

Suggested Readings:
* Ravi M Kishore "Strategic Financial Management, Taxman 2012,
*  Prasanna Chandra: Financial Management, 8/e, TMH, 2012
= Prasanna Chandra: Projects: Planning, Analysis, Financing Implementation and Review, 6/e,
TMH, 2012
= | M. Pandey: Financial Management, Vikas 2012.
= Brigham & Ehrhardt: Financial Management, Text and Cases, Cengage, 2012.
* MY Khan and PK Jain: Financial Management: Tex, Problems & Cases, TMH, 2012



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEBA - IV SEMESTER, ELECTIVE SUBJECTS FOR FINANCE

17TMBAZ24F6: RISK MANAGEMENT

Course Objective: To understand the concepts of Risk Management, measurements and risk
management strategies using derivatives,

Course Outcome: Studenis will be able to understand a} Concepts of Risk Management b) Risk
Management Measurement c) Risk Management using Forward and Fulures d) Risk Management
using Options and Swaps.

UNIT - I:

Introduction to Risk Management: Risk Management Overview - Types of Risks -Impact of risk on
organizations- scope of risk management- Risk Management Levels, Risk management process - risk
models- Risk identification and measurement.

UNIT - 1I:

Risk Management and Measurement: Risk Management Tools, Regulatory Framework - Capital
Adequacy requirements - interest rate nsk, hiquidity risk, Market risk, credil risk, exchange rate risk,
Value at Risk (VaR), Cash Flow at Risk (CaR).

UNIT - lIi:

Risk Management Technigues - Forward and Future Contracts: Pricing Forward Contracts.
Fareign Currency Forward Contract, Commodity forward contract, Counterparty risk in the forward
contract, Future Contracts, Cash Vs Physical Delivery, Pricing Future contracts, The role of expected
future spot price, Impact of Financial market imperfections.

UNIT = IV:

Risk Management Techniques - Options: Structure of Option Market, Types of Opfions, Option
Strategies, exercise price and option values, Principles of Call option Pricing and put option pricing,
Put - Call parity theorem, Option values and cash payouls, Option pricing, Arbilrage pricing and the
Binomial Model, The Black- Scholes and Mertin Model.

UNIT - V:

Risk Management Techniques — SWAPS: SWAP Market and its Evolution, Pricing and valuing -
Interest rate swap, Pricing and valuing - Currency Swap, Pricing and valuing - Equity Swap, Pricing
and valuing — Commaodity Swap, Swapations.

Suggested Readings:
*« Don M Chance, Robert Brooks, An Introduction to Derivatives and Risk Management, Se,
2013.
« R, Madhumathi & M, Ranganatham, Derivatives and Risk Management, Pearson, 2012
«  Greorge E Rejda, Principles of Risk Management and Insurance, Pearson, 2005
+« Rene M, Stulz, Risk Management & Derivatives, Cengage Learning, 2003,
+ Jayanth Rama Varma, "Derivatives and Risk Management™, TMH.
+ Hull, Risk Management and Financial Institulions, Wiley, 2015,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Ill SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

17TMEA18H1: PERFORMANCE MANAGEMENT SYSTEMS

Course Objective: To understand aboul performance management and reward system and
communicating to enhance employee performance.

Course Outcome: Students will be able to understand a) Significance of Performance Management
b) Communication of Performance Management ¢) Performance Management and Development of
Employees d) Reward System, ejother perfformance related concepts.

UNIT - I:

Performance Management: Scope and Significance - Advantages of Performance Management -
Organizational Structure - Impact of Organizational structure and Operational Problems Performance
management process - Performance Planning - Performance Appraisal - Performance Mentoring -
Perfarmance Management Strategic Planning.

UNIT - II:

Communication of Performance Expectations: Job Description - Defining Performance and
Choosing a measurement approach measuring results and Behaviors. Gathering performance
Information — Presentation, Information and Taking Corrective action — Metrics- Types of Metrics -
Critical Success Factors Indicators— managing Metrics- Ownership and Responsibility,

UNIT - lll:
Performance Management and Employee Development: Performance Management Skills,

performance Management Framework, Employee Assessment system, Role of HR Professionals in
Performance management.

UNIT - IV:

Reward Systems and Legal Issues: Reasons for introducing contingent Pay Plan, Problems
associated with contingent pay plans- Selecting a conlingent pay plan- Pay Structures- Job
Ewvaluation- Broad Banding- Legal Principles affecting Performance Management,

UNIT - V:

Relevant Performance related concepts: Bench marking, Six Sigma, Competency Mapping,
Balance Score card, Coaching and Mentoring Pygmalion effect, Job Analysis, High Performance
Work Teams, Steps for Building High Performance Work Teams, Reward Praclices in Waorld- Class

Crganizalions.

Suggested Readings:
* Soumendra Narian Bagchi, Performance Management. 2e, Cengage Learning 2013.
« Herman Aguinis, Performance management, 3e, Pearson, 2014,
s+ A S Kohli, T, Deb, Performance Management, Oxford Higher Education, 2012,
+ Prem Chadha, Performance Management, Macmillan, 2012.
+ Anjali Ghanekar, Essentials of Performance Management, Everest Publishing House, 2010,
s Arup Varma, Pawan S. Budhwar, Angelo 5. DeNisi, Performance Management Systems: A
Global Perspective, Routledge, 2008,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA - lll SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

1TMBA19HZ: LEARNING AND DEVELOPMENT

Course Objective: To understand the concept of Learning with emphasis on training and
Development and its role in organizational Development.

Course Outcome: Students will be able fo undersiand a) the importance of Learning performance b}
Training and Development c) Training Need Analysis d) Training Methods

UNIT - I:

Introduction to Learming: Concepts of Learning, Fhases in Learning, Leaming theories -
Reinforcement theary, Social learning Theory, Goal theories, need theories, expectancy theory, Adult
Leaming theory Information Processing Theory, The Learning Process, The Learning Cycle,
Instructional emphasis for learning outcomes,

UNIT -l

Training Strategy and Designing Training: The evolution of Training's Role, Strategic Training and
development Process, Training needs in different strategies. Models of Training Department. Training
needs Assessment, Reasons for planned training. Designing the training program, developing the
group and the climate, Trainers and training styles, Evaluating training and Fallow-on support.

UNIT- il
Training methods - Traditional methods- Presentation methods, Hands-on methods, Group Building

Methods, e-learning and use of technology in training- Technology influence on training and learning,
Technology and multimedia, compuler- based training, developing effective online learning, blended
learning, mobile technology and training methods, technologies for training Administration.

UNIT = IV:

Development: Employee development, Essential ingredients of Management Development, Strategy
and Development, Approaches to Employee Development — Formal education, Assessment, Job
experiences, Interpersonal Relationships, the development Planning Process, company's strategies
for providing development, e-learning and employee development. Electronic MDPs,

UNIT - V:

Contemporary issues in Training and Development: Crientation training, diversity training, sexual
harassment training, team-training, cross functional teams, cross cultural training, training for talent
management and competency mapping. Career Management, career management systems, Career
paths, Career Plateauing, Coping with career breaks, Training for virtual work arrangements.

Suggested Readings:

+« Raymond A Noe, Amitabh Dec Kedwani, Employee Training and Development, McGraw Hill,
2012.

« Rolf Lynton, Uday Pareek, Training for Development, Sage, 2012,

« P, Nick Blanchard. James W, Thacker, A. Anand Ram, Effective Training, 4e, Pearsan, 2012

« Jean Barbazette - Training Needs Assessment: Methods, Tools, and Technigues- Wiley,
2014

¢ G Pandu Naik, Training and Development, Excel Books, 2011.

» Steve W. J Kozlowski, Eduardo Salas, Learning, Training, and Development in
Organizations, Routledge, 2010.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - lll SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

17TMBAZOH3: MANAGEMENT OF INDUSTRIAL RELATIONS

Course objective. To understand of dynamics of Industrial Relations againsi the backdrop of
rmonitoring and regulatory environment in India.

Learning Outcomes: Students will be able to understand a) importance of Industrial Relations b)
Collective Bargaining Mechanism c) Parties and role in Industrial Relations d) Labour Legislation

aspects.

UNIT - I

Industrial Relations : Economy and the Labour Force in India — Approaches to Industrial Relations —
Industrial Relations in Comparative Frame work- Management and Employer organizations —
Introduction — origin and growth, Trade Unions- introduction-Definition and objectives-growth and
structure of Trade Unions in India-Trade Unions Act, 1926 and Legal framework-Union recognition-
Union Prablems- Non-Union firms —Management of Trade Unions in India.

UNIT =l
Collective Bargaining: Nature and legal framework of collective bargaining — Levels of Bargaining
and Agreemenis- Change in the Labour - management relations in the post-liberalised India-
Changes in the legal frame work of collective bargaining, negatiated flexibility, productivity bargaining,
improved work relations, public sector bargaining and social security — Negotiating techniques and
skills —drafting of an agreement.

UNIT - 1li:
Tripartism and Social Dialogue: Types and levels of Tripartism — social dialogue and the Reform
Process — Strengthening tripartite social dialogue — Role of government in industrial relations.

UNIT - IV:

Labour Legislationd -Factories Act, 1948, Workmen's Compensation Act, 1923, ESI Act, 1248- The
Payment of Wages Act, 1836, Minimum Wages Act, 1948, The Paymeni of Bonus Act, 1965, National
wage policy — Contemporary issues in Wage systems,

UNIT - V:

Labour Legislation Il: industrial Disputes Act, 1948 - Grievance Handling Employee Grievances —
Causes of Grievances —Conciliation, Arbitration and Adjudicalion procedural aspects for Settlement of
Grievances —Standing Orders- Code Discipline. Industrial Disputes: Meaning, nature and scope of
industrial disputes - Cases and Consequences of Industrial Disputes —Prevention and Settlement of
industrial disputes in India- Employee Paricipation - Quality of Work Life- Managing good industrial
relations.

Suggested Readings:
= C S Venkataratnam: Management of Industrial Relations, Oxford University Press, 2009,

*  Memoria and Gauskar. Dynamics of Industrial Relations, Himalaya, 2009

= Arun Monappa: Industrial Relations, TMH, 2009

* Tapamoy Deb: Managing Human Resources & Industrial Relations, Excel, 2009
* B D Singh: Industrial Relations & Labour Laws, Excel, 2008,

= Sinha: Industrial Relations, Trade Unions and Labour Legislation, Pearson, 2009.
» P K.Padhi; Labour and Industrial Laws, PHI, 2009,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES

17TMBAZ2H4: INTERNATIONAL HUMAN RESOURCE MANAGEMENT

Course Objective: To understand the growing significance of international Human Relations
management in the context of Global workforce.

Course OQutcomes: Students will be to understand a) Cultural aspects of IHEM b) Role of IHRM in
Successful MNC ¢) Global human Resource Planning d) Traiming and development of Global
employees e} Performance Management of Global employees.

UNIT - I

Introduction and Owerview- Global Market Context-Key Perspective in Glabal Workforce
Management - Cultural Foundations of International Human resource Management-
Understanding culture-Major models of National Culture- final Caveats on Culture and Giobal
Workforce Management- Changes and challenges in the Global Labor Market- Globalization-
Technelogical Advancement- change in labour force Demographics and Migration-Emerging on the
cantingent workforce- Offshore sourcing- global workforce Management challenges.

UNIT- II:

The key role on International HRM in Successful MNC Strategy-Knowledge Transfer-Global
Leadership training and Development-Strategic Control Needs-Competitive strategy of Mullinational
corporalions-Structuring for Optimal global Performances- Linking Human Resource management
practices to Compelitive Strategy and Organization Structure-Paradigm Shift of international Human
Resource Management form contingency model to Process Development.

UNIT- i

Global Human Resource Planning — From stralegy to Decision about work Demand and labour
supply External Erwironment Scanning- Job Design for Meeting global Strategy work demand HR
planning for the Long term-Global Staffing: General Actors Affecting Global Staffing-Global
Recruitment of Human Resources-Global selection of Human Resources.

UNIT -IV:

Global Workforce Training and Development : Strategic role of Training and Development in the
global Market Place- Fundamental concepts and principles for Guiding global Training and
Development- Training imperative for the global workforce- Managing International Assignments-
Expatriate Preparation, Foreign Assignment an Repatriation-International Assignments considerations
for Special Expatriates-New and Flexible International Assignments,

UNIT - V:

Global workforce performance Management: Performing Management Process-lmportant
consideration for Global Performance Management-Planning and Implementing Glabal Performance
Appraisal- Compensation for a Global workforce- Managing Compensation on a global Scale:
Fundamental Practices-Key compensation for Expatriates, HCN's and TNC's — Global Employee
Relations- current ER issues-Influence of MNC's and Union on Global ER.

Suggested Readings:
« Charles M Vance and Yongsunpaik, Managing Global Wark force, PHI, 2009,
+ Mark E.Mendenhall, Gary R.Oddou, Gunter K Stahl, Reading and Cases in International
Human Resource Management, Routledge, Fourth Edition, 2007.
» Tony Edwards and Chris Rees: International Human Resource Management, Pearson, 2008.



Milanjan Sengupta, Mousumi 5. Bhattacharya, Excel Books, 2007,

Peter Dowling, International Human Resource Management: Managing People in a
Multinational Context, 5e, Thomson, 2008,

K. Ashwathappa, Sadhna Dash, International Human Resource Management, Tata Mc Graw
Hill, 2008.

5. K. Bhatia, International Human Resource Management. Deep & Deep Publications, 2005.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES
17TMBA23H5: LEADERSHIP AND CHANGE MANAGEMENT

Course Objective: To understand leadership traits, styles and theories to manage change in the
organization.

Course Outcomes: Students will be able to understand a) Leadership, Role and funclion of a Leader
b} Leadership theories and styles c¢) Organizational change concepls d) Perspectives of change e)
Strategies for Managing change

UNIT - I:

Introduction to Leadership — Leadership, role and functions of a Leader, Leadership motives
Characteristics of an Effective Leader, Leadership as a process - the complexities of leadership -
Effective leadership behaviors and attitudes — Leadership and power, coercion, Management, Trait
approach, Leadership Behaviour and styles — Lewin's Leadership styles, Ohio state Leadership study,
The University of Michigan Study, Blake and Maouton's Managerial Grid.

UNIT - Il

Leadership Theories and styles : Contingency theories of Leadership- Fiedler's Centingency Model,
The path-Goal Theory, The Hersey - Balanchard Situational Leadership Theory, Transformational
Leadership, Transactional Leadership Style, Charismatic Leadership. Leadership and Empowerment,
Servanl leadership, Team leadership, Leadership Ethics.

UNIT - i

Organizational Change - Change, Mature of organizational change — Sources of change -
Environmental triggers of Change, Organizational responses tc change. Impact of change on
organizations - Resistance to change. Types of change, changing faces of change, Predictable
Change, Diagnosing change situation. Perspectives on change - Contingency Perspective - Resource
dependence Perspective - Population ecology Perspective - Institutional perspective.

UNIT - IV:

Organizations for Change: Organizational Structure, Models of Structure, Influences on structure,
Organizalional structure, and change. Organizational Culture, dimensions of organizational culiure,
sources of organizational culture, Organizational culture and change, Organizational politics, The link
between politics, power and conflict, Power and conflict in times of change, Management and
leadership, Leadership in times of change. Cultural factors influencing leadership practice.

UNIT - V:

Strategies for Managing Change: Systematic approaches to Change, The hard systems model of
change, Soft systems models of change — Organizational Development, The OD process, OD-an
action —research based model of change, Factors for effective change - Demographic changes,
changing lifestyles, occupational changes, Operating Virtually, The multiple paths to change.
Developing Leadership Skills,

Suggested Readings:
«  Gary Yulk, Leadership in organizations, Pearson, 2012,
+ Ranjana Mittal, Leadership Personal Effectiveness and Team building, Vikas Publications,
2015
« Peter G. Northhouse, Leadership Theory and Practice, Sage Publications, 2011.
« Barbara Senior, Jocelyne Fleming, Organizational Change, 3e. Pearson publications, 2010
+ Mark Hughes, Managing Change, Universities Press, 2011,
+ Nic Beech and Robert Macintosh, Managing Change, Cambridge University Press, 2012,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR HUMAN RESOURCES
17TMBAZ4HG: TALENT AND KNOWLEDGE MANAGEMENT

Course Objective: To understand the importance of nurturing talent and managing knowledge in the
organization

Course Outcomes: Students will be able to understand a)} Talent Management Process b)
Suceession and career planning approaches c) Knowledge management aspects d) Knowledge
management assessment and solutions

UNIT =12

Talent Management: Meaning, imporiance, Evolution, Talent Management System, Talent Reservair
— Components, Talent Management Grid, Talent Management Assessment Tools, Process of Talenl
Management, Competence —Core Competency, Competency Assessment, Competency Modeling —
Steps in developing a valid competency model, Potential Forecast.

UNIT =1l

Succession and Career Planning: Succession Planning — Traditional Approaches, Contemporary
Approaches, Talent Acquisiion - Talent |dentification & Business Alignment, Recruiling &
Assessment, Talent Development — Training & Coaching — Action-Oriented Coaching, Remedial
Coaching, Allitude Based Coaching; Performance Based Coaching, Executive Coaching, Talent

Management Strategies.

UNIT = 1li;

Knowledge Management: Concept. Forces DOriving Knowledge WManagement, Knowledge
Management Systems, Issues in Knowledge Management. Knowledge Management Strategies,
Technologies for Knowledge Management, Factors influencing Knowledge Management.

UNIT = Iv:

MNature of Knowledge: Data, Information, Knowledge, Wisdom, Views of Knowledge — Subjective
and Objective, Types of Knowledge — Location of Knowledge — Knowledge in People, Knowledge in
Artifacts, Knowledge in Organizational Entities, Knowledge Management Assessment — Types of
Assessment, Importance of KM Assessment,

UNIT -V:

Knowledge Management Solutions: Knowledge Management Processes — Discovery, Capture,
Sharing, Mechanisms, Technologies, Knowledge Management Approaches — Hansen-Earl's Seven
Schools of Knowledge Management, Alversson and Karreman's knowledge management, Knowledge
Management Infrastructure, Organizational Impacts of Knowledge Management — on People, on
Processes, on Products, on Organizational Performance.

Suggested Readings:

+ Lance A Berger, Dorothy R Berger, The Talent Management Handbook, 2e, TMH, 2008

+« Irma Becerra-Fernandez, Aveline Gonzalez, Rajiv Sabherwal, Knowledge Management
Challenges, Solutions, and Technologies, Pearson, 2009

«  Sudhir Warier, Knowledge Management, Vikas, 2004,

s Ravinder Shukla, Talent Management: Process of Developing and Integrating Skilled
Workers, Global India Publications, 2008.

« Marshall Goldsmith, Louis Carter, Best Praclices in Talent Management: How the World's
Leading Corporations, Wiley, 2010.

¢ Hugh Scullion, David G, Collings, Global Talent Management, Routledge, 2011,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Il SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

17TMBA18E1: STARTUP MANAGEMENT

Course Objective: To understand MNew wventure creation opportunities, ils resources, and
requirements for Enterprise Startup.

Course Qutcomes: Students will be able to understand a) Startup opportunities b) Legal and other
reguirements for new ventures c) Financial Issues of startups d) Sustainability and growth of startups
e) Exit strategies

UNIT - 1:

Startup opportunities: The MNew Indusirial Revolution — The Big ldea- Generate ldeas with
Brainstorming- Business Startup - Ideation- Venture Choices - The Rise of The startup Economy -
The Six Forces of Change- The Startup Equation- The Entrepreneurial Ecosystemn —Entrepreneurship
in India. Government Initiatives,

UNIT - Il

Startup Capital Reguirements and Legal Environment: ldentifying Stariup capital Resource
requirements - estimaling Startup cash requirements - Develop financial assumptions- Constructing a
Pracess Map - Positioning the venture in the value chain - Launch strategy to reduce risks- Startup
financing metrics - The Legal Environment- Approval for New “Ventures- Taxes or duties payable for

new venlures.

UNIT - Ili:

Startingup Financial Issues: Feasibility Analysis - The cost and process of raising capital - Unigue
funding issues of a high-tech ventures - Funding with Equity = Financing with Debt- Funding startups
with bootstrapping- crowd funding- strategic alliances.

UNIT - IV:

Startup Survival and Growth: Siages of growth in a new venture- Growing with the market -
Growing within the industry- Venture life patterns- Reasons for new venture failures- Scaling Ventures
- preparing for change - Leadership succession, Support for growth and sustainability of the venture,

UNIT -V
Planning for Harvest and Exit: Dealing with Failure: Bankruptcy, Exit Strategies- Selling the
business - Cashing out but staying in-being acquired- Gaing Public {IPQ) — Liquidation.

Suggested Readings:

» Kathleen R Allen, Launching Mew Ventures, An Entrepreneurial Approach, Cengage
Learning, 2016.

+ Anjan Raichaudhun, Managing New WVentures Concepts and Cases, Prentice Hall
International, 2010,

+« 5. R, Bhowmik & M. Bhowmik, Entrepreneurship, New Age International, 2007,

« Steven Fisher, Ja-nae' Duane, The Startup Equation -A Visual Guidebook for Building Your
Startup, Indian Edition, Mc Graw Hill Education India Pvt, Lid, 2016,

« Donald F Kuratko, Jeffrey S, Homsby, New Venture Management: The Entrepreneur’s Road
Map, 2e, Routledge, 2017,

+ Vijay Sathe, Corporate Entrepreneurship, 1e, Cambridge, 2009,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - lll SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

1TMBA19EZ: MSME MANAGEMENT

Course Objective: To understand the setting up and management of MSMEs and initiatives of
Government and other institutions support for growth and development of MSMEs.

Course Outcomes: Students will be able to understand a) Issues and Challenges in MSMEs b)
Setting up of MSMEs ¢} Management of MSMEs d) Institution and Government support.

UNIT - I:

Introduction for Small and Medium Entrepreneurship (SME): Concept & Definition, Role of
Business in the modern Indian Economy SMEs in India, Employment and export opportunities in
MSMEs. |ssues and challenges of MSMESs

UNIT - Il

Setting of SMEs': Identifying the Business opportunity, Business opportunities in various sectors,
formalities for setting up an enterprise - Location of Enterprise — steps in sefting up an enterprise —
Environmental aspecis in setting up, Incentives and subsidies. Rural entrepreneurship = Women
entrepreneurship.

UNIT - lil:

Institutions supporting MSMEs: -Forms of Financial support, Long term and Short term financial
support, Sources of Financial support, Development Financial Institutions, Investment Institutions,
Central level institutions, State level institutions, Other agencies, Commercial Bank — Appraisal of
Bank for loans. Institutional aids for entrepreneurship developmeant — Role of DST, SIDCO, NSIC,
IRCI, NIDC, SIDEI, SISI, 8IPCOT, Entrepreneurial guidance bureaus,

UNIT - IV:

Management of MSME: Management of Product Line; Communication with clients - Credit
Manitoring System - Management of NPAs - Restructuring, Revival and Rehabilitation of MSME,
Problems of entrepreneurs — sickness in SM| — Reasons and remedies — Evaluating entrepreneurial
performance

UNIT - V:

Role of Government in promoting Entrepreneurship: MSME palicy in India, Agencies for Palicy
Formulation and Implementation: District Industries Centers (DIC), Small Industries Service Institute
(S181), Entrepreneurship Development Institute of India (EDIl), National Institute of Entrepreneurship
& Small Business Development (NIESBUD), National Entrepreneurship Development Board (NEDE),

Suggested Readings:

* Vasant Desai, Small Scale Industries and Entrepreneurship, Himalaya Publishing House,
2003.

+« Poornima M Charanthimath, Entrepreneurship Development Small Business Enterprises,
Pearson, 2006.

« Paul Burmns & Jim Dew Hunt, Small Business Entrepreneurship, Palgrave Macmillan
publishers, 2010.

*» Suman Kalyan Chaudhury, Micro Small and Medium Enterprises in India Hardeover, Raj
Publications, 2013.

« Aneet Monika Agarwal, Small and medium enterprises in ftransitional economies’,
challenges and opportunities, DEEP and DEEP Publications.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - Ill SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

17TMBAZOE3: FAMILY BUSINESS MANAGEMENT

Course Objective: To understand the importance of family-owned businesses for achieving
Competitive advantage in the market place,

Course Outcomes: Students will be able to understand a) Perspectives in Family Business b)
Ownership Challenge and Family Governance ¢) Successor Development strategies d) Strategic
Planning and Transgenerational Entrepreneurship e) New Leaders of the Evolution and Change.

UNIT - I: Intreduction to Family Business: Family Business as a unigue synthesis- Succession and
Continuity: The three generation rule- Building Family business that last- The systems theory model of
Family Business - Agency Theory of Family business - The stewardship perspective of family
business - Competilive Challenges and Competitive advantages of family businesses- The role of
Genograms and family messages to understand the family system. Family emotional intelligence -
The ECI-U Model.

UNIT - IIl: Ownership Challenges and Family Governance: Shareholder Pricrities — Managers vs
Owners - Responsibiliies of shareholders 1o the company - Effective Governance of the shareholder -
firm relationship — Family Governance: Structure, Challenges to family governance, Managing the
challenges of succession. Enterprise Sustainability: Twelve elements of strategic —fil and its
implications on family firms.

UNIT - lll: Successor Development: Characteristics of next-generation leaders - Next-genaration
attributes interests and abilities for responsible leadership- Next-generation personalities-managing
interdependence- CEQ as an architect of succession and continuity - Types of CEQ Spouse and the
transter of power.

UNIT - IV: Strategic Planning and Transgenerational Entrepreneurship: Life cycle stages
influencing family business siralegy - Turning core competencies into competitive advantage - The
unigue vision of family-controlled businesses - Strategic regeneration- The Business Rejuvenation
matrix - Intrapreneurship.

UNIT - V: The Future of Family Business: New Leaders of the Evolution - Three states of evolution-
Continuity and culture - changing the culture - The change formula - Organization Development
approaches to change - Commitment planning - Organic competencies and business's fulure -
Thriving through competition - Institutionalizing the change.

Suggested Readings:

« Ernesto J.Poza, Mary S. Daughterty, Family Business, 4e, Cengage Learning, 2015,

« Frank Hoy, Pramadita Sharma, Entrepreneurial Family Firms, Prentice Hall, 2010

» Sudipt Dutta, Family Business in India, Sage Publications, 1997

* Laura Hougaz, Entrepreneurs in Family Business Dynasties: Stories of ltalian-Australian
Family Businesses aver 100 years, Springer, 2015.

s John L. Ward, Keeping the Family Business Healthy. How te Plan for Continuing Growth,
Profitability and Family Leadership, Palgrave Macmillan, 2011.

« M. Nordguist, T. Zellweger. Transgenerational Entrepreneurship: Exploring Growth and
Performance in Family Firms across Generations, Edward and Elgar Publishing Limited,
2010.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

1TMBAZZ2E4:. ENTREPRENEURIAL FINANCE

Course Objective: To understand the role of Entrepreneurial Finance, Planning and valuation of an
Enterprise.

Course Outcomes: Students will be able to understand a) Financing through venture life cycle b)
Organizing and operating the enterprise ¢} Financial Planning of an enterprise  d) Valuation of an
enterprise &) Financing for growing enterprises.

UNIT - I: Finance for Entrepreneurs: Principles of Entrepreneurial Finance- Role of Entreprensurial
Finance- The successful venture life cycle- Financing through venture lifecycle- Life Cycle approach
for teaching - Entrepreneurial finance. Developing Business |dea, Business Model, Screening venture
opportunities:  Pricing / Profitability considerations, Financial, / harvest Considerations. Financial
Plans and Projections.

UNIT- ll: Organizing and Operating the Venture: Financing a New venture, Seed, Startup and First
Round Financing Scurces- Financial Boot Strapping, Business Angel Funding, First Round Financing
Opportunities. Preparing and Using Financial Statements: Obtaining and Recording the resources to
start and Build a new venture, Asset and Liabilities and Owners Equity in Business, Sale expenses
and profits Internal Operating Schedules, Statement of cash flows, Operating Break even Analysis.
Evaluating operating and financial performance using ratio analysis.

UNIT - lll: Financial Planning: Financial Planning throughout the Venture's life cycle, Short Term
cash planning tocls, projected monthly financial statements. Types and costs of Financial Capilal:
Implieit and Explicit financial capital costs, Financial Markets, Determining the cost of Debt Capital,
Investment Risk, Estimating the cost of Equity Capital, Weighted average cost of capital.

UNIT - IV: Venture Valuation: Valuing Early stage Venlures, Venture Worth, Basic Mechanics of
valuation, developing the projected financial statements for a discounted Cash Flow Valuation,
Accounting Vs Equity Valuation Cash Flow. Venture Capital Valuation Methods: Basic Venture Capital
Valuation Method, Earnings Multiplier, and Discounted Dividends,

UNIT - V: Financing for the Growing Venture: Professional Venture Capital, Venture Investing
Cycle, Determining the fund objectives and policies, Organizing the new fund, Soliciting investments
in the new fund, Capital Call. Conducting due diligence and actively investing, arranging harvest or
liquidation, Other financing alternatives: Facilitators, Consultants and Intermediaries, Banking and
Financial Institutions, Foreign Investors, State and Central Government Financing Programmes.
Receivables Lending and Factoring, Mortgage Lending, Venture Leasing.

Suggested Readings:

+ Leach/ Melicher, Entrepreneurial Finance, 5e, 2015,

+ Steven Rogers, Entrepreneurial Finance: Finance and Business Strategies for the Serious
Entrepreneur 3e, Tata Mc Graw Hill, 2014,

+  Douglas Cumming, Entrepreneurial Finance, Oxford University Press, 2012.

« M J Alhabeeb, Entrepreneurial Finance: Fundamentals of Financial Planning and
Management for Small Business, Wiley, 2015,

«  Philip J. Adelman, Alan M. Marks, Entrepreneurial Finance, 5e, Pearson, 2011.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA. - IV SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

17MBA23ES: ENTREPRENEURIAL MARKETING

Course Objective: To understand the marketing challenges and to apply marketing tools and models
for entrepreneurial marketing.

Course Outcomes: Students will be able to undersiand a) Marketing mix of an enterprise b) Growth
and marketing strategies c) Market Development strategies d) Contemporary issues in
Entrepreneurial marketing.

UNIT = I:

Introduction to Entrepreneurial Marketing — Meaning, Characteristics, Functions, Marketing
Challenges, Marketing Mix (6P's). |dentifying entrepreneurial marketing opportunities, market
research, demand forecasting.

UNIT =12

Enterprise Growth: Concept of Enterprise Growth, forms, types, structures of organizational growth,
Gazelles and Mice, Growth Objectives — operative and strategic targets, Growth Analysis — Portfolio
analysis, ERRC Grid, SWOT-analysis, and raising entrepreneurial finance.

UNIT - 1II;

Growth Strategies and Models: Growth Strategies — concept and forms, Internal, External, and Co-
operative growth strategies. Growth models - Life-cycle and Phase model. integrated life-cycle model
(evalutionary), Greiner's growth model (revolutionary), and Complexity management (process) model.

UNIT=-IV:

Entrepreneurial Market Development Strategies: Positioning, Segmentation, targeting,
entrepreneurial communication strategy, entrepreneurial pricing strategy, entrepreneurial distribution
strategy, building customer relationships, marketing plans.

UNIT - V:
Entrepreneurial Marketing Tools: Concept, Guerrilla Marketing, Ambush / Free ride Marketing.,
Tools of entrepreneurial marketing — Buzz, Social Media, Viral Marketing.

Suggested Readings:

= EdwinJ. Nijssen, Entrepreneurial marketing An Effectual Approach 2e, Routledge, 2017.

» Leonard Lodish, Howard Lee Morgan, Amy Kallianpur, Entrepreneurial Marketing, Wiley
Publishers, 2001,

#+ Zubin Sethna, Paul Harrigan, Rosalind Jones, Entrepreneurial Marketing, Global
Perspectives, Emerald Group Publishing, 2013,

« Bruce D. Buskirk, Molly Lavik, Entrepreneurial Marketing: Real Stories and Survival
Strategies, Thomson, 2004,

= lan Chaston, Entrepreneurial Marketing: Sustaining Growth in All Organisations, Palgrave
Macmillan, 2016.

* Marc Longman, Entrepreneurial Marketing: A Guide for Startups & Companies With Growth
Ambitions, Garant Publishers, 2011,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA - IV SEMESTER, ELECTIVE SUBJECTS FOR ENTREPRENEURSHIP

17TMBAZ4EG: CREATIVITY, INNOVATION AND ENTREPRENEURSHIP

Course Objective: To understand the creativity and innovations management aspects in an
enterprise.

Course Outcome: Students will be able to understand a) basics of Creativity b) Creative Problem
solving ¢} Creative Inteligence d) Perspectives of Innovation

UNIT - I;

The Creativity Phenomenon: Creative Cerebration- Creative Personality and Mativation —Creative
Environment- Creative Technology- Creativity Training- Puzzies of Creativity- Spiritual and social
raots of crealivity- Essence, Elaborative and Expressive Creativities- Quality of Creativity- Existential,
Entrepreneurial and Empowerment Creativities - Criteria for evaluating Creativity- Credible
Evaluation- Improving the quality of our creativity,

UNIT - Il

Mastering Creative Problem Solving: Structuring of ill- defined problems- Creative Problem solving-
Models of Creative problem solving- Mechanisms of Divergent thinking- Useful mechanisms of
convergent thinking- Techniques of Creativity Problem solving-

UNIT - 1

Creative Intelligence: Creative Intelligence abilities - A model of Creative Intelligence - Convergent
thinking ability - Traits Congenial to creativily - Creative Personality and forms of creativity- Motivation
and Crealtivily- Blocks fo creativity- fears and Disabilities- Sirategies for Unblocking- Energy for your
crealivity- Designing Creativogenic Environment.

UNIT - IV:

Innovation Management: Concept of Innovation- Levels of Innovation- Incremental Vs Radical
Innovation-Inbound and Outbound Ideation- Cpen and Other Innovative Ideation Methods- Thearies
of outsourcing Mew Producl Development. Transaction Cost, Resource Based, Resource
Dependence, Knowledge Based Theories.

UNIT - V:

Micro and Macro Perspectives of Innovation: Systems Approach to Innovation- Innovation in the
context of Emerging Economies- Organizational factors affecting innovation at the firm level-
Leadership and Innovations- Open Innovation- Innovation Framework- Innovations developed by
Open Technology Communities.

Suggested Readings:
= Pradip N Khandwalla, Lifelong Creativity, An Unending Quest, Tata McGraw Hill, 2004,
« Vinnie Jauhari, Sudanshu Bhushan, Innovation Management, Oxford Higher Education, 2014.
« Innovation Management, C. 5. G. Krishnamacharyulu, R. Lalitha, Himalaya Publishing House,
2010.
+  A.Dale Timpe, Creativity, Jaico Publishing House, 2003,
« Brian Clegg, Paul Birch, Creativity, Kogan Page, 2008,
= P N Rastogi, Managing Creativity for Corporate Excellence, Macmillan 2009,
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MASTER OF BUSINESS ADMINISTRATION (MBA) R17
Effective from Academic Year 2017 - 18 admitted batch

COURSE STRUCTURE AND SYLLABUS

| Semester
Course Code Course Title Int. Ext. [L[T[P|C
marks | marks
17TMBADT Management and Organisational 25 75 311)0] 4|
Behaviour
1TMBALZ Business Economics 25 75 a3 1104
1PMBADZ Finandial Accounting & Analysis 25 75 J(1/0] 4
1TMBADY Business Stalislics 25 i3] 3|10 4
17MBADS Business Law and Ethics 25 75 3 |1|0] 4
OPEN ELECTIVE-| 6A Business Research 25 75 | 3|00 3
1TMBADE Methodalogy |
6B Project Management
6C Technology Management i
60 Rural Marketing | |
17MBADT Business Communication - Lab 100 | - o |03 2 |
. _ TOTAL ] 280 4% |18]s5]3]as
Il Semester
~ Course Code T Course Title 1T it Ext | L TT—{FTEW
marks marks (
17MBADE Human Resource Management 25 75 CREN AR
17TMBADD Marketing Management 25 75 31|10 4
17TMBATD Financial Management 25 75 |3 |1(a] 4
1TMBA1 Quantitative Analysis for 25 75 (1|0 4
Business Decisions |
1TMBA1Z | Entrepreneurship 25 75 | ¥ [x2]e]d
OPEN ELECTIVE-NI 13A Total Quality Management 25 | & |6 D8
17TMBA1S 13B Corporate Governance
13C Intermational Business
130 Supply Chain Management
1TMBA14 Summer Internship 100 - 0|3f 2
lTDTAL 250 450 | 18| 5 | 31]|25
Il Semester
Course Code Course Title | intl Ext LIT[P[cC
| marks marks !
17TMBA1S | Preduction & Operations 25 S I S )
| Management |
17MBA16 | Management Infarmation 25 o 3[1|0]4
Systems
17MBAITT | Data Analytics 25 75 3 [1(0] 4




JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA SEMESTER - |

17TMBAO1: MANAGEMENT & ORGANIZATIONAL BEHAVIOR

Course Objective: To understand the Fundamentals of Management and Behavioral aspects of
individual and groups in an crganization.

Course outcomes: Students will be able 1o understand a) Evolution of Management and contribution
of Management thinkers b) the relevance of environmental scanning, planning and to take decisions,
¢) Organizing and controlling d) Individual and group Behavior e) Leadership and Motivation.

UNIT - I:

Introduction to Management: The Managemenl Process, Management Funclions, kinds of
managers, Managerial roles and skills.

Evolution of Management -Theories of Management - Classical, Scientific. Administrativa,
Behavioral. Management Sciences Theories;, Systems and Contingancy theorny,

UNIT = I

Planning and Decision Making: Planning and goal setting — Organizational planning - Vision,
Mission and goals, Types of plans, steps in planning process, Approaches o planning, Planning in
Dynamic Environment,

Diecision making process, types of decisions, decision making styles, Vroom's Participative decision
making model

UNIT —1Ii:

Organizing and Controlling: Organizational Structure, Principles of Organizing, Authority, Power
and Influence, designing organizational structure. Mechanistic and organic struclures, contemporary
organizational design and its challenges.

Controlling: The control process, controfling for organizational performance, types of control,
financial controls, Balanced Scorecard, Bench Marking, Conlemporary issues in controlling.

UNIT - IV:

Organizational Behavior: Individual and Group Behavior: Importance of Organizational Behavior,
Culture and diversity, personality theories, perception, formation of group behavior, classification of
groups, group properties, group cohesivenass.

UNIT=-V:

Leadership and Meotivation: Leadership traits, Leadership styles, Leadership theones. Power and
Paolitics.

Mativation: Approaches to Motivation, Maslow's needs hierarchy theory, two factor theory of
rmotivation, McGregor's theory, ERG theory, McClelland's needs theory, Valance Theory

TEXTBOOKS:
1, Richard L. Daft, New Era of Management, Cengage Learning, 11e, 2017
2. Afsaneh MNahavandi, Robert B.Denhardl, Janet V. Denhardl, Maris P. Anstigueta,
Organizational Behaviour, Sage Publications, 2015
Laurie J. Mullins, Management, and Organizational Behaviour, Pearson Publications, 9e
4. Stephen P. Robbins, Timothy A Judge, Neharika Vohra, Organizational Behaviour, Pearson,
16 e, 2017
5 Ramesh B. Rudani, Management and Organizational Behaviour Tata McGraw hill, 2011,

L



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

1TMBADZ: BUSINESS ECONOMICS

Course Objective: To understand the Business, impact of Micro and Macara Economic Environment
on business decisions.

Course Outcome: Students will be able to understand (a) Economic Principles in Business (b}
Forecast Demand and Supply (c) Production and Cost Estimates {d) Market Structure and Pricing
Practices (&) Economic Palicies,

UNIT- |12

Introduction to Business Economics: Definition. Nature and Scope, Relationship with ather
disciplines — business decision making process- The role of managerial economisi- Basic economic
principles — the concept of opportunity cost, Marginalism, Equi-marginalism, incremental concept,
Time perspective, discounting principle, risk and uncertainty

UNIT- 11

Theory of Demand and Supply Demand Analysis - demand function. law of damand. determinants
of demand, types of demand. Elasticity of demand, types, Measurement and significance of Elasticity
of Demand. Demand Forecasting, Meed for Demand Forecasting, Methods of Demand Forecasling.
Supply — Supply function, determinants of supply, law of supply, Elasticity of Supply.

UNIT- I:

Production and Cost Analysis: Production function, Production function with one, two variables,
Cobb-Douglas Production Function, Marginal Rate of Technical Substitution, |soquants and |socosts,
Retumns o Scale, Economies of scale - Innovations and global competiliveness Cost concepts,
determinants of cost, cost-output redationship in the short run and long run, short run vs, long run
costs, average cost curves.

UNIT- IV:

Market Structure and Pricing Practices: Classification of Market Structures - Features -
competitive situations - Price-Output determination under Perfect competition, Monapoly, Monopalistic
competition and Oligopoly - both the long run and shorl run Pricing Practices- Price Discrimination-
Pricing Strategies- Pricing Over Product Life Cycle- Break Even Analysis,

UNIT- v:

Introduction to Business Environment: Macro Economic Analysis (FESTEL MODEL); Industrial
Policy of 1991 and recent developments, Fiscal Policy, Monetary Policy, Export - Import Policy,
Faoreign Direct Investment in India

TEXTBOOKS:
1. HL Ahuja, Business Economics, S, Chand & Co, 13e, 2016,
2. Chaturvedi, Business Economics, International Book House, 2012
3. Craig H. Pelersen, W, Cris Lewis and Sudhir K. Jain, Managerial Econofics, Fearson, 14e,
2014,
Dominick Salvatore, Managerial Economics, Oxford Publications, 7e, 2012.
Justin Paul, Business Environment, Tata McGraw Hill, 2010,
& Francis Cherunilam, Business Environment Text & Cases, Himalaya Publications, 2012
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA SEMESTER - |

1TMBAD3: FINANCIAL ACCOUNTING AND ANALYSIS

Course Objective: To prepare, analyze, interprel the financial statements for business decision
making.

Course Qutcome: Students will be able to undersiand a) Principles of Accounting, Accounting
Process b) Inventory Valuation ¢} Preparation, Analysis and Interpretation of Financial Statements.

UNIT- I:

Introduction to Accounting: Importance, Objectives and Principles, Accounting Concepts and
conventions, and The Generally Accepled Accounting Frinciples (GAAF), their implications on
accounting system; Double entry system—recording business transactions—Classification of accounls—
—Accounting cycle,

UNIT- 11

The Accounting Process: Overview, Books of Original Record; Journal, ledger, Trial Balance,
Classification of capital and revenue expenses. Final Accounts with adjusiments. Valuation of fixed
assels -Tangible vs Intangible assels. Depreciation, Methods of depreciation—their impact on
measurement of business Accounting.

UNIT- 1l

Inventory Valuation; Methods of inventory valuation and valuation af goodwill, methods of valuation
of goodwill Accounting from incomplete records, advanlages and disadvantages of single entry and
double eniry system and the differences between the two, preparation of accounts, and ascertainment
of profit from incomplete records, Accounting Treatment as per the statement of affairs method and
caleulation of missing figures.

UNIT- IV:

Financial Analysis-I: Statement of Changes in Working Capital, Funds from Operations, paid cost
and unpaid costs. Distinction between cash profits and book profits. Preparation and analysis of cash
flow statement and funds flow statement

UNIT- V:

Financial Analysis-ll. Analysis and interpretation of financial statements, Horizontal Analysis and
Vertical Analysis of Company, Finandal Statements, Liquidity, leverage, solvency and profitability
ratios — Du Pont Char —Accounting Standardslssued by ICAI- Focus on importance of Standards to
give a general view on Financial Accounting practices, Interational Financial Reporting Standards
{IFRS).

TEXTBOOKS:
1. Dhanesh KKhatr, Financial Accounting & Analysis, Tata McGraw-Hil Publishing Limited,
MNew Delhi, 2015.

2. 8.N. Maheswar| S K. Maheshwari, Financial Accounting, Se, Vikas Publishing House, 2013,

3. V. Rajasekharan, R. Lalitha , Financial Accounting & Analysis, Pearson Education, New
Delhi, 2015

4. Paresh Shah, Basic Financial Accounting for Management, Oxford University Press, New
Dethi, 2014

5. Seema Srivastava, Financial Accounting, Jawaharlal, S. Chand, 2014,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17TMBAC4: BUSINESS STATISTICS

Course Objective: To understand the basic statistical tools far analysis & interpretation of qualitative
& quantitative dala.

Course Qutcomes: Students will be able to understand a} Conceplual overview of Statistics b) Tg
apply, analyze various simple & advanced statistical lools ) To interpret data through statistical tools,

UNIT -1

Introduction to Statistics - Functions of Statistics and Managerial Applications of Statistics,
Ralationship with other subjects.Measures of central Tendency- Mean, Median, Mode, Geometric
Mean and Harmonic Mean.

UNIT = I

Measures ofDispersion - Range, Quartile deviation, Mean Deviation, Standard deviation and co-
efficient of variation. Skewness © Karl Pearson's co-efficient of skewness, Bowley's co-efficient of
skewness, Kelleys co-efficient of skewness, Kurlosis.

UNIT -1

a) Tabulation of Univariate, Bivariate and multivariate data, Dala classificalion and tabulation,
Disgrammatic and graphical representalion of data. One dimensional. Two dimensional and thrae
dimensional diagrams and graphs

b) Small Sample Tests- I-Distribution-properties and applications, testing for one and two means,
paired I-lest,

UNIT —IV:

a) Analysis of Variance -One Way and Two Way ANOVA (with and without Interaction}. Chi-Square
distribution: Test for a specified Population variance, Test for Goodnaess of fit, Test for Independence
of Attributes

b} Correlation Analysis-Scatter diagram, Positive and Megative cormelation, limits for coefficient of
Correlation, Karl Pearson's coefficient of correlation, Spearman’s Rank correlation, concept of
Multiple and parial Correlation, Regression Analysis-Concept, least square fit of a linear regression,
two lines of regression, Properties of regression coefficients,

UNIT-V:

Time Series Analysis-Components, Models of Time Series-Additive, Multiplicative and Mixed
models; Trend analysis-Free hand curve, Semi averages, moving averages, Least Square methods
and Index numbers — introduction Characteristics and uses of index numbers, types of index
numbers, unweighted price indexes, weighted price indexes, Tests of adequacy and consumer price
indexes.

TEXTBOOKS:
1. P.C. Tulsian, Bharat Jhunjhnuwala, Business Statistics, S, Chand. 2016
2. LevinR.l., Rubin S. David, Statistics for Management, Te Pearson, 2015,
3. Anderson, Sweeney, Williams, Camm, Cochran, Statistics for Business Economics, Cengage
12e, 2014.
4. J. K Sharma. Business Statistics, 4e, Vikas Fublishing House, 2015.
Beri, Business Statistics, 1e, Tata McGraw Hill, 2015
6. Gupta S.C., Fundamentals of Statistics, e, Himalaya Publishing House, 2015
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17TMBAOS: BUSINESS LAW AND ETHICS
Course Objective: To understand the Legal and Regulatory Framework for doing business in India.

Course Outcome: Students will be able to undersiand a) Business Laws related to incorporating a
company b) Importance of Ethics in Business ¢} Cyber Crime and Legal Aspects.

UNIT -1;

Companies Act, 2013. Steps and procedure for incorporation of the company, Appoiniment of
Directors, Powers, duties, & liabilities of Directors, Company Meetings, Resclutions, Winding-up of a
Company.

UNIT = I

Law of Contract: Nalure of Contract and Essential elements of valid contract, Offer and Acceptance,
Consideration, Capacity to conlract and Free Consent, Legality of Object Unlawful and illegal
agreements, Confingenl Contracts, Performance and discharge of Contracts, Remedies for breach of
contracl. Contracts-1l: Indemnity and guarantee, Contract of Agency. Sale of goods Act -1930:
General Principles, Conditions & Warranties, Pedormance of Contract af Sale

UNIT = i

Negotiable Instruments Act - 1881: Negotiable Instruments- Promissory Note, Bills of Exchange, &
Cheque, and their definiions and characleristics, Types of endorsements, Holder- Halder in due
course, Discharge of Parties. Introduction to Goods and Services Tax (GST)

UNIT —1V:

Business Ethics: The Changing Emvironment: Business Ethics-why does it matter? | Levels of
Business Ethics-Five Myths about Business Ethics-can Business Ethics be laught and trained?
stages of Moral development Kohlberg's study-carol Gilligan's Theory-Principles of Ethics.

UNIT - V:
Cyber Crime: The Legal Landscape - Need for cyber faws in the Indian context - The Indian IT Act-
challenges to Indian Law and cyber crime scenario In Indian — issues and Challenges in Cyber Crime.

TEXTBOOKS:

1. Ravinder Kumnar, Legal Aspects of Business, 4e,Cengage Learning, 2016.
P.P.5.Gogna, Company Law, S.Chand, 2016.
RSN Pillai, Bagavathi, Legal Aspects of Business, S Chand. 2016
Akhileshwar Pathak , Legal Aspects of Business, Tala McGraw Hill, 3e, 2011
Nina Godbole & Sunit Belapure, Cyber Security, Wiley India, 2012
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

1TMBAOGA OPEN ELECTIVE-I: BUSINESS RESEARCH METHODOLOGY

Course Objective: To understand the basic research methodology and apply the fools for
interpretation of quantitative and qualitative data,

Course Outcome: Students will be able to understand a) Basics of Research Methodology and
Research Design b) Data Collection methods and the tools for analysis and interpretation c)
Importance of presentation of data analysis and report writing including referencing  style.

UNIT- I
Introduction o Research - Types of Research, Research procass-Conceptualization of variables and
Measurement — Types and measurement of variables — Reliability and validity in measurement of
variables- sources of error in measurement-  Ethics in business research,

UNIT- II:

Research design - Research Problem- purpose ofResearch design, Types of Research Desigr-
Experimental research design, Research Design for cross sectional, longitudinal studies,

Research design for action research — Characleristics of the good research design.

Data Collection Methods & Tools: Types of Data, Sources and Instruments for data, Guiddlines for
questionnaire, Sampling and its application.

UNIT- Ii:

Univariate and Bivariate techniques for data Analysis: Tabulation and Diagrammatic
representation of data, Cumulative frequency table. Descriptive slatistics, Measuras of Central
Tendencies, Dispersion, Skewness and Kurlosis. Cross tables, scatter plot, Correlation, Bi variate
regression.

UNIT - IV:

Multivariate techniques for data analysis: Multiple regression analysis, Discriminant analysis,
Exploratory Factor Analysis, Introduction fo Structural Equation Modeling, Cluster Analysis and
Conjoint Analysis,

UNIT- V:

Report writing and Presentation of Results:introduction, Importance of Reporl writing, Types of
Research Reports, Repor! Preparation and presentation, Report structure, Report formulation, Guides
for effective documentation, Research Brifings. Referencing styles and citation in Business
Management Ressarch.

Ethics in business research,

TEXTBOOKS:

1. Jdon C  Carr, AtanuAdhikari, Mitch Griffin . Barry J. Babin, Business Research
Methods Cengage Learning, 2012

2. Prahalad Mishra, Business Research Methods, Oxford University Prass, 2015,

3. 5. Sreejesh, Sanjay Mohapatra, Anusree. Business Resesrch Methods: An  Applied
Orientation, Springer International Publishing, 2014,

4. Donald R Cooper, Pamela S, Schindler, Business Research Methods Tata McGraw Hill,
2013

5. Deepak Chawla, Neena Sondhi, Research Methodology concepls and cases, Vikas
Publications, 2e 2016.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17MBADEE: OPEN ELECTIVE - I: PROJECT MANAGEMENT

Course Objective: The objective of this course is lo lay an important foundation to students in
managing projects with a special focus on every phase such as project planning, execution,
monitoring and evaluation,

Course Outcome: Students will be able to understand a) Importance of Project Management
b} Project Planning, Execution and implementation ¢) Significance of teams in projects d) Project
evaluation technigues,

UNIT - |

Introduction: Introduction to Project management —Project Charactenistics- Project Life cycle -
Project Identification, Formulation and Implementation- Project management in different sectors
Construction, Services Sector, Public seclor and Government Projects. Systems approach to project
managemeant.

UNIT - i
Project Planning and Appraisal: Project Planning — Project Appraisal- Feasibility study- Technical,
Commercial, Economic, Financial, Management, Social Cost Benefit Analysis-Project Risk Analysis.

UNIT - 11

Project Finance : Project Cost Estimation, Project Financing- Investment Criteria, Project Evaluation
Techniques- Pay Back Periad, Accounting rate of return, Net present value, Intemal Rate of returm,
Frofitability Index, Cash Flows Estimation for new and replacement projects- Cost of Capital, Risk
Analysis

UNIT - IV:

Project Planning and Control: Flanning Steps- Scheduling- Network Diagrams, Network Analysis,
Critical Path, Quality Management, Project Execution, Monitoring and contral, Agile project
Management, Scrum, Lean Production and project management.

UNIT - V:

Organizational Behavior and Project Management: Organizational Structure and Integration, Role
of project manager, Roles in the project team, Project stakeholder engagement, Leadership in project
management, paricipative management, team building approach, Conflict Management in Projects,
Stress Management.

TEXTBOOKS:

1. John M, Nicholas and Herman Steyn, Froject Management for Engineering. Business, and
Technology, 5e, Routledge, 2017.

2. Prasanna Chandra, Projects, Planning, Analysis. Selection, Financing, Implementation, and
review, Be, Tala McGraw Hill 2008

3. K. Nagrajan, Project Management, New Age International Publishers, Te 2015

4. Jack Gido, Jim Clements Rose Baker, Successful Project Managemenl, Cengage Learning,
e 2015.

5. R. Paneerselvam, P. Senthil Kumar, Project Management, PHI, 2009



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER-I

17MBAOGC: OPEN ELECTIVE - I: TECHNOLOGY MANAGEMENT
Course Objective: To Understand the importance of technology in conduct of business.

Course Outcome: Student will be able to understand: a) Importance of Technological Innovation b)
Importance of Research and development in technology management c) Forecasting of Technology

UNIT = I:

The Process of Technological Innovation: The Meed for &  Conceplual Approach,
Technological Innovation as 8 Conversion Process, Faclors Contributing to  Successful
Technological Innowvation. Strategies For Research and Development: R&D as A Business,
Resource  Allocation o R&D, R&D Strategy In  the Decision Making Process,
Selection and Implementation of R&D Strategy, R and D and Competitive Advantage,
Mew Product Development- Techniques For Creative Problem Salving,

UNIT = I

Financial Evaluation of Research and Development Projects: The Need For Cost
Effectiveness, R&D Financial Forecasls, Risk as & Faclor In Financial Analysis, Project
Selection Formulae. Allocation of Resources, DCF and Other Technigues of evaluating
R&D wventures.

UNIT — I

Research and Dewvelopment: PFrogramme PFlanning and Contraol, Portfolic Planning,
Project Planning and Control, Project Termination, Resource Allocation and Management-
MNew Product Dewelopment: Mew Product Development as a Competitive Strategy,
Market Research For Developing New  Products, Commercialization of Research Outcomes,
Industrial Design, Product Architecture and  Design  For  Manufacture, Develaping
Indigenous  Subslitute For Raw  Materials.

UNIT = IV:
Technological Forecasting For Decision Making: The Definition of Technological
Forecasting, Forecasting  System  Inputs and Outpuls, Classification of Forecasting

Technigues, Organization For  Technological Forecasting, Current Status.

UNIT - V:
Transfer of  Technology: Modes of technology transfer, Price of technology transfer, Negotiation for
price of MOT,

TEXTBOOKS:
1. Tarek Khalil, Management of Technology—The Key to Competiliveness and Wealth, Tata
MeGraw Hill, Boston, 2015,
2. V.K.Marayanan, Managing Technology and Innovation for Competilive Advantage, Pearson
Education, 2015.
Norma Harison and Samson, Technology management — Text and cases, TMH, 2015
Shane: Technology Strategy for Managers and Enirepreneurs, Pearson, 2015,
Khandwala: Corporate Creativity, TMH, 2015
Lucy C. Morse, Daniel L. Babcock: Managing Engineering and Technology (6th Edition),
Pearson.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17MBADED: OPEN ELECTIVE - I: RURAL MARKETING

Course Objective: To understand the imporiance of Rural Marketing, Rural Erwironment, Problems
in Rural Marketing in India and Strategies to be adopted by the corporate.

Course Outcome: Students will be able to understand: (a) Rural Marketing cpportunities (b) Rural
Economy and Environment c) Social and cultural aspects in rural India d) innovations in rural
marketing

UNIT =1:

Introduction: Meaning - Evolution — Mature and Characteristics of Rural Market - Understanding the
Indian Rural Economy ~Rural Marketing Models — Rural Marketing Vs Urban Marketing — Parameters
differentiating Urban & Rural Market - Differences in consumer behavior in Rural and Urban market

UNIT - i

Rural Market Research: Sources of Information- Faclors influencing rural consumers during
purchase of products — Rural consumer Life style —Approaches and Tools of Marketing Ressarch -
Fural Business Research- Evolution of Rural Marketing Research — Sources and methads of data
collection . data collection approaches in rural areas, dala collection lodis for rural market, Limitation
and challenges in rural marketing research, role of rural marketing consulting agencies.

UNIT — HI:

Rural Marketing Mix: Rural Markeling Mix — Additional Ps in Rural Marketing — 4As of Rural
Marketing Mix — New Product Development for Rural Market — Rural Market Product Life Cycle —
Objectives behind new product launch — New Product development process.

UNIT = IV:

Rural Market Brand & Channel Management: Brand Loyalty in Rural Market — Regional Brands Vs
National Brands — Channel Management — Indian Rural Retail Market — Rural Retail Channel
Managemaent — Strategies of Rural Retail Channel Management.

UNIT - V:

Applications and Innovations: Marketing of Consumer products, services, social marketing,
agricultural marketing, rural industry products- Innovation for Rural Market — Marketing Strategies — e-
Rural Marketing — Agricullural Co — operative Marketing - Rural Market Mapping — Corporate Social
Responsibility — Organized Rural Marketing — IT for Rural Development - e-Governance for Rural
India.

TEXTBOOKS:
1. €.8.G. Krishnamacharyulu, Lalitha Ramakrishnan, Rural Markeling: Text and Cases, Pearson
Education, 2008,
Pradeep Kashyap, Rural Marketing, 3e Perason Education, 2016
Balram Dogra & Karminder Ghuman, Rural Marketing, TMH, 2009,
Sanal Kumar Velayudhan, Rural Marketing, 2e Sage publications, 2012.
T P Gopalaswamy, Rural Marketing, Environment, problems, and strategies, 3e Vikas
Publications, 2016
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - |

17MBADT: BUSINESS COMMUNICATIONS (LAB)

Course Objective: To understand the importance of oral and written communication and its
applications in Business,

Course Outcome: Students will be able to understand a) the impodance of Communication in
Business b} to develop writing skills and presentation ¢) writing business proposals and letters d)
application of business communication in the self development Process,

UNIT - It

Introduction: Intreduction to Business Communication, Communication Barrers, Communication
Media Choices, Inter cultural and Team Communication, Interpersonal Communication, Non-Verbal
Communication, Listening, Communication through Social Media, Business Meetings.

UNIT - Iz

Developing Business Writing Skills: Importance of Writing Business Communicalion, Process of
Writing, Process of Revision, Writing positive and Meutral Messages, Persuasive Messages, Bad
Mews Messages, Business Letter Wriling, Kinds of Business Letters, Business Memos.

UNIT - Il
Business Reporis and Proposals: Writing the report, planning the Report, Steps in wriling Business
Reports, Parts of a Report, Corporate Reporl and Business Proposal.

UNIT - IV:
Oral and Employment Communication: The role of Business Presentations, Planning and

organizing presentations, Team Presentations, online Presentations, Understanding Yourself |
Career, Goal Setling, Preparing Resume, Resume Formats, Writing Covering Letters, and Enquiry
mails, Preparing for the job interview, Praclicing Business etiqueties.

UNIT -

Contemporary Aspects in Communication: Mass Media, Public Relations Management, Cross
Cultural and Global Communication, Communication in Information Technology, e-Business related
operations.

TEXTBOOKS:

1. Ober Newman, Communicating in Business, Cengage Learning, 2015,

2. P. Subba Raop, B. Anita Kumar, C. Hima Bindu, Business Communication, Cengage Learning
India, Pvi. Lid, 2012

3, Stephen Bailey, Academic Writing for International students of Business, Routledge, 2013,

4. Rajendra Fal, J 8§ Korlahahi, Essentials of Business Communication, Sultan Chand & Sons,
New Delhi, 2013

5. Sailesh Sen Gupta, Business and Managerial Communication, PHI, 2011,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER - Il

17MBAOS: HUMAN RESOURCE MANAGEMENT

Course Objective: To understand various functions of HRM and able to manage the human
resources of any organization effectively,

Course Outcome: Students will be able to understand a) Basic HR concepls b) process of
recruitment and seleclion, ¢} Leaming and development d) Performance Management and
Compensation e} Employee retention strategies f) importance of employes welfare and grievances.

UNIT- I

Introduction of HRM: Introduction to HRM — Line Managers — HR Role and responsibilities — New
Approaches o Organizing HR — Globalization & Competition Trends — Technological Trends — Trends
in Mature of Wark — Waorkforce and Demographic Trends — Economic Challenges — High Performance
Work System's - Labor Legislation in India — Equal Employment Opportunity = HR Score Card
developed. Human Resource Information System

UNIT - 11:

Recruitment and Selection: Basics of Job Analysis and talent Management process — Methods for
Collecting Job Analysis Information — Job Descriplions and specifications — Job Satisfaction — Job
Enlargement, Job Enrchment, Job Rotation,

HR Flanning - Recruiiment & Selection Process — Planning & Forecasting of human resources —
Sources of Recruitment — Recruitment on Diverse Work Farce - Employee Testing and Selection -
Basic types of Interviews — Errors in Interdews

UNIT - 1

Training and Developing and Performance Management - Imporiance of Training and
Development — Training process - Analyzing Training needs & Designing the program —
Implementation of training programmes — training methods ~ Management development process —
Ewaluation of training and development programmes.

Performance Management - Concepl of Pedormance management and appraisal, the performanca
appraisal process, Technigues for Performance Appraisal — Career Management

UNIT - IV:
Compensation and Employee welfare — Basic factors in determining pay rates — Job evaluation
methods - Establishing pay rates = Pricing Managerial and Professional Jobs — Performance basad
pay -Benefits — Insurance — Reliremenl Benefits = Employee Welfare facilities. Salient features of
Workmen Compensation Act & Minimum Wages Act,

UNIT - v

Employee Relations — Labor Movement — Collective Bargaining Process — Grievances — Grievances
handling procedure — Employee Separation — Employee Safety and Health — Occupational Safety
Law — Waork Place Health Hazards Problems & Remedies — Salient features of Industrial Disputes
Acts 1947 — Factories Act.

Suggested Readings:
* Gary Dessler, Biju Varkkey, Human Resource Management, 4e, Pearson 2017.
» Rober L Mathis, John H.Jackson, Manas Ranjan Tripathy,Human Resource Management,
Cengage Learning 2016.



Uday Kumar Haldar, Juthika Sarkar, Human Resource Management, Oxford University Press
2013,

K. Aswathappa, Human Resource Management, Text and Cases, ThMH, 2011,

Sharon Pande and Swapnalekha Basak, Human Resource Management, Text and Cases,,
Vikas Publishing , Ze, 2015,

Nick Wilton, “An Introduction to Human Resource Management' Sage, 2012



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MEA SEMESTER -l

1TMBADY: MARKETING MANAGEMENT
Course Objective: To understand the basic marketing concepls and its applications in markets.

Course Outcome: Siudenis will be able to understand a) concepts of markeling management b) to
analyze markets and design cuslomer driven stralegies c) to communicate the decisions towards
business development with superor customer value,

UNIT = I: Introduction to Marketing and Market Research: Importance and scope of Marketing,
Core Markeling Concepts, Marketing Philosophies, Marketing Environment, Marketing Strategies &
Plans, Changing Marketing landscape, Market Research - Definition of MR, Marketing Research
process, Markeling Information systems. Marketing Research & Ethics, International Marketing
Research.

UNIT — II: Analyzing Marketing Opportunities, Customer Value and Marketing Mix: Consumer
Decision Making, Building Customer Value, Analyzing Consumer Markets — Consumer Behavior —
Cultural, Social & Personal Factors, developing products & brands - product levels; classifying
products, product ranga, product line & product mix, Product Life Cycles, new product development.,
New Service Development, Stages of Producl! Service innovation development, The process of
adoption, Branding.

UNIT - IlIl: Designing a Customer Driven Strategy: Market segmentation - STP Process -
segmentation of consumer markel, business market, requirement for effective segmentation, market
targeting — evalualing market segmentation, selecting target market segmantation, posilioning —
Pasitioning and repesitioning positioning maps, product positioning strategies.

UNIT — IV: Distribution Decisions, Promotion & Communication Strategies: Marketing Channels,
Channel intermediates and functions, channel structure, channel for consumer products, business
and industrial products, alternative channel, channel strategy decisions. The promotional misx,
advertising, public relations, sales promotion, personal selling, Direct and online Marketing. Marketing
communication- communication process, communication promotion mix, factors affecting the
promaotion mix

UNIT - V: Pricing Decisions & Personal Communication: |Importance of price, cost determinant of
price, markup pricing, profit maximization pricing, break even pricing, pricing strategies, ethics of
pricing strategy, product line pricing, WOM, Rural marketing, BOP, relationship Marketing, Digital
marketing, Social media marketing, postmodern marketing, market sustainability and ethics, Global
marketing. green marketing.

Suggested Readings:

= Philip Kotler, Gray Armstrong, Principles of Marketing, 15e. Pearson Education, 2016.

* Lamb, Hair, Sharma, Mc Daniel, Principles of Marketing, A South Asian Perspective Cengage
Learming, 2016

« Paul Bainaes, Chris Fill, Kelly Page, Piyush Sinha, Marketing, Aslan Edition, Oxford University
Press, 2015,

+  Arun Kurmar & N. Meenakshi, Marketing Management , Vikas, 2012

« Rajan Saxena, Marketing Management, 3e, Tata Mc Graw Hill, 2012.

* Kenneth E Clow, Donald Baack, Cases in Marketing Management, Sage South Asia edition,
212,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA SEMESTER -1l

17TMBA10: FINANCIAL MANAGEMENT
“The students need Discounting Table and Annuity tables for the examination.

Course Objective: To understand the basic decisions taken by a finance manager in a Corporate.
FM helps in understanding the use of resources efficiently. effectively and economically.

Course Outcome: Students will be able to understand a) Goals of financial function b) Investment
criteria and decision process ¢) capital structure and Dividend Decisions d) Asset Liability
management

UNIT- I: The Finance Function: Nature and Scope: Evolution of finance function = Its new role in the
contemporary scenario —Goals of finance function — maximizing vs, satisfying; Profit va. Weallh vs.
Wedfare, the Agency relationship and costs; Risk-Return trade off, Concept of Time Value of Money —
Future Value and Present value and the basic valuation model.

UNIT - II: The Investment Decision: Investmenl decision process- Project generalion, project
evaluation, project selection and project Implementation. Developing Cash Flow; Data for MNew
Projects; Capital Budgeting Technigues —Traditional and DCF methods, The NPV vs. IRR Debate;
Approaches for reconciliation. Capital budgeting decision under conditions of risk and uncartainty
Cost Of Capital: Concept and measurement of cost of capital, Debl vs. Equity, cost of equity,
preferance shares, equity capital and retained eamings, weighted average cost of capital and
marginal cost of capital. iImportance of cost of capital in capital budgeting decisions.

UNIT- lll: Capital Structure and Dividend Decisions. Capital struciure vs. financial structure -
Capitalization, financial leverage, operaling leverage and composite leverage. EBIT-EPS Analysis,
Indifference Point/Break even amnalysis of financial leverage, Capital structure Theories —The
Modigliani Miller Theary, NI, NOI Theory and Traditional Theory —A critical appraisal.

Dividend Decisions: Dividends and value of the firm - Relevance of dividends, the MM hypothesis,
Factors determining Dividend Folicy - dividends and valuation of the firm - the basic models — forms
of dividend. Declaration and payment of dividends. Bonus shares, Rights issue, share-splits, Major
forms of dividends — Cash and Bonus shares Dividends and valuation; Major theories centered on
the works of Gordon, Walter and Lintner, A brief discussion on dividend policies of Indian comparnies.

UNIT- IV: Working Capital Management and Finance: Working Capital Management: Components
of working capital, gross vs. net working capital, determinants of working capital needs, the operating
cycle approach. Flanning of working capital, Financing of working capital through Bank finance and
Trade Credit, regulation of bank finance

UNIT - V: Management of Current Assets: Management of cash — Basic sirategies for cash
managemeant, cash planning, cash budgel, cash management techniguesiprocesses. Marketable
securities: characteristics, selection criterion, Management of receivables- Credit policy, credit
evaluation of individual accounts, monitoring receivables, factoring

Management of inventory- Inventory management process, Inventory control systems, analysis of
investment in inventory.

Corporate Restructuring: Corporate Mergers, Acquisilions and Takeovers: Types of Mergers,
Economic rationale of Mergers, motives for Mergers, Financial evaluation of Mergers.



Suggested Readings:

L]

I M Pandey, Financial Management, 11 e, Vikas Publications L2015,

M.Y Khan P K Jain, Financial Management-Text and Problems, TMH, 2015.

James C Van Horne, Sanjay Dhamija, Financial Management and Policy, Pearson
Education, New Delhi.

Eugene F.Brigham Michael C. Ehrhardt, Financial Management, Cengage Leaming, 12e,
2012

Afindam Banerjee, Financial Management, Oxford Publications, 2016,

Rajesh Kothar, Financial Management A contemporary Approach, Sage publications, 2017,
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17MBA11: QUANTITATIVE ANALYSIS FOR BUSINESS DECISIONS

Course Objective: To provide the basic lools of Operations research in solving the managemnent
problems using mathematical approach for decision making.

Course Qutcome: Students will be able to understand a) The course covers ongin and application of
OR, b) Linear Programming Method, c) Decision Theory and queuing theory. These concepts help the
student in {aking decisions for business,

UNIT - I
Intreduction to Operations Research * Nature and scope of Operations research: Origing of OR,
Applications of OR in different Managerial areas, Problem solving and decision making, Quantitative
and qualitative analysis, Defining a model, types of model, Process for develaping an operations
research model, Practices, opportunities and short comings of using an OR model.

UNIT - 11

Linear Programming Method: Structure of LPF, Assumptions of LPP, Applications areas of LPP,
Guidelines for formulation of LPP, Formulation of LPP for differant areas, solving of LPP by Graphical
Method: Extreme point method, simplex method, converling primal LPP to dual LPP, Limilations of
LFP

Transportation Problem: Mathematical Mode! of transportation problem, Methods for finding Initial
feasible solution: Northwest corner Method, Least Cost Method, Vogels approsximation Method, Test
of optimality by Madi Method, unbalanced Supply and demand . Degeneracy and its resolution,

UNIT - 111

Assignment Model: Algonthm for solving assignment model, Hungarians Method for salving
assignment problem, varations of assignment problem: Multiple Optimal Solutions, Maximization
case in assignment problem, unbalanced assignment problem, travelling salesman probiem, simplex
method for solving assignment problem

UNIT- IV:

Decision Theory: Introduction, ingredients of decision problems. Decision making — under
uncertainty, cost of uncertainty, under risk, under perfect information, decision tree, construction of
decision trea,

Network Analysis — Network Diagram, PERT, CPM, Critical Path determination, Project Completion
Time, Project Crashing.

UNIT - ¥:

Queuing Theory: Queuing Structure and basic component of an Queuing Model, Distributions in
Cueuving Model, Different in Queuing Model with FCFS, Queue Discipline, Single and Multiple service
station with finite and infinite population, Game theory, Suddle point, Value of the Game

Suggested Readings:
* 5. D. Sharma, Operations Research, Kedarnath Ramnath and Compary, 2008,
* R. Pannerselvam, Operations Research, Prentice Hall International | 3e, 2012
= J K. Sharma, Operations Research Theory and applications, 5e, Macmillian, 2013,
* Anderson, Sweeney, Wiliams, Camm, Martin, Quantitative Methods for Business, 12e,
Cengage Learning, 2013
* Hamdy A, Taha, Operations Research: An Introduction, S e Pearson, 2013,
* Prem Kumar Gupta, D.S. Hira. Operations Research 5, S Chand . 2012
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17TMEA12: ENTREPRENEURSHIP

Course Objective: To make students understand the Entreprenevrial process and also inspire them
to be Entrepreneurs,

Course Outcomes: Students will be able to understand a) mindset of the entrepreneurs, b) identify
venlures for launching, c) develop an idea on the legal framework and d) strategic perspectives in
entrepreneurship,

UNIT - I: Understanding Entrepreneurial Mindset- The revolution impact of entrepreneurship- The
evolution of entrepreneurship - Functions of Entrepreneurs — types of enlrepreneurs -Approaches 1o
entrepreneurship- Process approach- Role of entrepreneurship in economic development- Twenty
first century trends in entreprenaurship.

UNIT - Il: The individual entrepreneurial mind-set and Personality- The entrepreneurial journey-
Stress and the entrepreneur - the entrepreneurial ego - Enfrepreneurial motivations. Motivational
Cycle — Entrepreneurial motivational behavior — Entrepreneurial competencies.

Corporate Entrepreneurial Mindset, the nature of corporate entrepreneur- conceplualization of
corporate entreprenaurship Strategy-sustaining corporate entreprenaurship,

UNIT - 11 Launching Entrepreneurial Ventures - opportunities identification- Finding gaps in the
markel place — lechnigues for generating ideas- entreprenaurial Imagination and Creativity- the nature
of the crealivity process - Innovation and entrepreneurship. Methods to initiate Ventures- Craating
new  ventures-Acquiring an Established entrepraneurial veniure- Franchising- advantage and
disadvantages of Franchising,

UNIT - IV: Legal challenges of Entrepreneurship - Inteliectual property protection - Patents,
Copyrights - Trademarks and Trade secrets - Avoiding trademark pitfalls.

Feasibility Analysis - Industry and competitor analysis - Formulation of the entrepreneurial Plan- The
challenges of new venture start-ups, developing an effective business model - Sources of finance -
Critical factors for new venture development - The Evaluation process,

UNIT - V: Strategic perspectives in entrepreneurship - Strategic planning - Strategic actions-
strategic positioning- Business stabilization - Building the adaptive firms - Understanding the growth
stage — Intemal growth strategies and external growth strategies, Unigue managerial concern of
growing venturas.
Initiatives by the Government of india to promote entrapreneurship, Social and women
entrepreneurship,

Suggested Readings:

* D F Kuratko and T V Rao, Entrepreneurship- A South-Asian Perspective, Cengage Learning,
2012,

= Bruce R. Barringer/ R.Duane Iredand, Entreprensurship Successfully launching new ventures,
4e, Pearson, 2015,

* 5.5 Khanka, Entrepreneurship Development, S, Chand Publications, 2015,

+  Sluar Read, Effectual Entrepreneurship, Routledge, 2013,

* Rajesv Roy, Entrepreneurship, Ze, Oxford publications, 2012,

« Mandan .H, Fundamentals of Entrepreneurship, PHI, 2013
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1TMBA13A: TOTAL QUALITY MANAGEMENT (OPEN ELECTIVE - I

Course Objective: To facililate students understand the quality concepts and tools and techniques
relating to lotal quality management.

Course outcomes: Students will be able to understand a) importance of Quality b) Principles and
Practices of TOM ¢) tools and technigues in Quality management.

UNIT - |:

Principles and Practices - |- Introduction - Quality Gurus - Benefils of TQM — Quality Dimensions.
Froducts and Services, Leadership and TQM, characteristics of Quality leaders. The Deming
Philosophy - Quality councils - Strategic Planning - Cuslomer Satisfaction-Customer perception of
Qualily - service Quality - Customer Retention - Employee Involvement - Employee survey —
Empowermeant -Gain sharing - Paformance Appraisal.

UNIT - 11;

Principles and Practices - II' Continuous process Improvament « the Juran trilogy, - The PDCA
Cycle — Kaizen - Reengineering. Supplier Partnership — Partnering — Sourcing -Supplier Selection -
Supplier rating- Pedformance Measures - Basic concept — Strategy - Quality cost - Bench marking -
reasons for bench marking - Process - Understanding current parformance - Pitfalls and criticism of
benchmarking.

UNIT - I

Tools and Techniques - |: Information Technology-Computers and the quality functions-Information
quality lssues-Quality management Sysiem-Benefils of IS0 registration-1S0 9000 series Standards-
Internal Audits. Enviranmental Management System-1S0 14000 senes-Benefits of EMS- Relation 1o
Healthy and safely-Quality Function Deployment-The voice of the Customer- Building a House of
Quality-QF D Process, Six Sigma.

UNIT - Iv:

Tools and Technigues - II: Quality by Design- Benefits-Communication Model-Failure Mode and
Effective Analysis-Failure Rate, EMEA Documeniation-The process of FMEA Documentation-Froduct
liability-Proof and Expert Wilness Total Productive Maintenance- promating the Philosophy and
Training-Improvements and needs- Autonomous Wark groups.

UNIT - V:

Management Tools: Management Tools — Introduction - Forced fiald Analysis - Tree diagram -
Process decision Program Chart - Statistical Process Control - Cause and Effect diagram -
Histogram-state of contrel — Process Capability- Experimemal Design-Hypothesis -Crihogonal Design
-Two factors and Full factors-Quality Strategy for Indian Industries - Quality Management in India,

Suggested Readings:
* Joel E Ross : Total Quality Management, 32, CRC press, 2015
* Dale H. Besterfeild, Carlon Besterfeild: Total Quality Management, Pearson Education, 2018
* Sridhara bhat: Total Quality Management Texds and Cases, Himalaya, 2015.
* Poomima M Charantimath Total Quality Management, Pearson Education, 2015
* Kanishka Bedi: Quality Management, Oxford, 2015,
* Dr S. Kumar, Total Quality Management, University Science Press, 2015
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17MBA13B: CORPORATE GOVERNANCE (OPEN ELECTIVE - II)

Course Objective: To understand the growing impodance of Corporate Govemarnce in Indian and
Global Contexd

Course Outcome; Students will be able 1o understand a) Need for Corporate Governance in India b)
Codes and Committees in Corporate Govemnance ¢} Role of Board in Corporate Governance d)
Stakeholder perspective of Corporate Govemance.

UNIT - I: Corpeorate Governance: Introduction to Corporate Governance - Major Corporate
Govemance Failures- Need for Corporate Governance - Corporate Governance in India. Theories of
Corporate  Govemance - Agency Theory, Stewardship Theory, and Stakeholder Theory —
Convergence- Problems of Governance in Companies.

UNIT - ll: Corporate Governance codes and committees — Global reporting initiative — OECD
Principles - Cadbury Commitiee Report - Kumara Mangalam Bida Committee Report - Maresh
Chandra Commitiee Report - Marayana Murthy Commities Report - SEBI Clause 49 Guidelines-
Corporate Governance Commitiess - Role of capital Markets, Regulator, Government in Corporate
Governance.

UNIT - INl: Board and Leadership- The board of Direclors, Structure of the Board, role of the board,
Role, duties and respansibilities of Directors, Types of Directors, Board as a learning organization,
Leveraging Good Governance for Competitive Advantage.

Conflicts of Interest, Remedial Actions. Governance Ratings- Merils and Demerils

UNIT - IV: Models of Corporate Governance- Affect of Context and culiure on corporate
govemance-Anglo Saxon Model- The UK Common wealth principles based Model- The German
Model - The Japanese Business Network Model Indian Maodel of corporate governance- forces for
convergence and differentiation in corporate governance,

UNIT - V: Whistle-blowing and CSR in Corporate Governance: The Concept of whistle-blowing;
lypes of whistle-blowers;, whistle-blower policy, the whistle-blower legislation across countries:
developments in India.

Corporate  Social Responsibility (CSR): Corporate philanthropy, CSR-an overdapping concept;
corporate  sustainability reporting, CSR through triple bottom line; relation between CER and
torporale governance; environmental aspect of CSR: CSR initiatives in India.

Suggested Readings:

* Sateesh Kumar, Corporale Governance, Oxford Univarsity Press, 2015,

» Christine A. Mallin, Corporate Governance, Oxford University Press, 4e, South Asia Edition,
2016,

= Bob Tricker, Corporate Governance Principles, Policies, and Praclices, Oxford University
Press, 2015,

= N. Balasubramanian, Corporate Governance and Stewardship, TMH, 2012

* A C. Fernando, Corporate Governance, Principles Palicies and Practices, Pearson, 2012,

* Sharma, JP, Corporate Governance and Social Responsibility of Business, Ane Books Pt
Ltd, New Delhi
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17MBA13C: INTERNATIONAL BUSINESS (OPEN ELECTIVE - Il)

Course Objective: To undersiand the International Business theories and methods, Economic
Environment, Strategic, and Operational issues of Intemational Business.

Course Outcome: Students will be ahle io understand a) Importance of International Business b)
International Trade theories ¢} International Economic environment d) Strategic and operational
issues of 1B,

UNIT - I Intreduction to Intemational Business- Need for International Business- Drivers of
Globalization- Distinction between Domestic and Inlernational Business- International Business
Approaches - Modes of International Businass - Impediments in international Business- Oppartunities
and Challenges of Intermational Business - Muiti National Corporation{MNCs) - Intemnational Business
Emvironment- Cullural, Palitical and Technaological Environment,

UNIT - II: International Trade Theories: Mercantilism- Absolute Advaniage Theory- Comparative
Advaniage Theory- Product Life cycle theory- New Trade Cycle theory- Nalional Competitive
advantage- India’s Foreign Trade- Foreign Direct Investment in India- Balance of Paymenis.

UNIT - Ill: International Business and Economic Integration: Levels of Economic Integration-
Benefits and Challenges of Economic Integration- Free Trade Agreement (FTA} The Customs Unian,
The Common market, The Economic Union Argumenls surrounding Economic Integration, Reagional
Economic Groups, European Union, NAFTA, ASEAN, SAARC. Multilateral Trade agresments- GAAT,
WTO, TRIPS and TRIMS, UNCTAD. International Trade Palicy of India,

UNIT - IV: Strategy and Structure of International Business: Environmental Analysis, Value Chain
Analysis, Types of Stralegies, Strategy Implementation Process, Contral and Evaluation, Strategic
Aliances- Nature, Benefits, Pitfalls of Strategic Alliances, Scope of Stralegic Alliance, Aliance
development process, Economic Considerations for Strategic alliances. Organizational Design-
Factors influencing organizational Structure — organizational Structures-  Choosing a structure.
issues in Global Organizational Design

UNIT - V: International Business Operations: |ssues invalving International Production- Sourcing
and vertical [ntegration, - Major activities in International Marketing- Brand Decisions-

Issues of International Financial management- Forex market, International Monetary System,
International Financial Markets- Export Financing- Managing International HR Activities- HR Flanning,
Recruitment and selection, Expatriate Selection. Cross Cultural lssues in International Business.

Suggested Readings:

* Michael R, Czinkota, lika A Ronkainen, Michael H. Maoffett International Business, 7e,
Cengage Leamning, 2008,

* K Ashwatappa, International Business, e, Tata McGraw Hill, 2008

*  Sanjay Misra, P. K. Yadav, International Businass, PHI, 2009,

* A Ehud Menipaz, Amit Menipaz, Shiv S Tripathi, International Businass Theory and Practice,
Sage publications 2017

* Rakesh Mohanh Joshi, Inlernational Business, Oxford University Press, 2009

*  Subba Rao, Intemational Business, Himalaya Publications, 2007
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17TMBA13D: SUPPLY CHAIN MANAGEMENT (OPEN ELECTIVE - Il

Course Objective: To understand the importance of Supply chain management in present Business
context.

Course Outcome: Students will be able to understand a) growing importance of Supply Chain
Management b) SCM Coste and Pedormance ¢} Benchmarking in SCM d) Sourcing and
transporation &) Global aspects in SCM

UNIT = |:

Logistics and Competitive strategy: Compelitive advanlage - Gaining Competitive advantage
through  logistics-Integrated supply chains- Compelitive peformance - Madels in Logistics
Managemant - Logistics to Supply Chain Management — Focus areas in Supply Chain Management-
Customer service and retention- Basic servics capability Value added services

UNIT = 11;

Measuring logistics costs and Performance: The concept of Total Cost analysis - Principles of
logistics costing - Logistics and the bottam-ling - Impact of Logistics on shareholder value - customer
profitabllity analysis - direct product profitability — cost drivers and activi ty-based costing

UNIT = 1l

Logistics and Supply chain relationships: Benchmarking the logistics process and SCM operations
~Mapping the supply chain processes — Supplier and distributor benchmarking —setting benchmarking
priorities — identifying logistics pedformance indicators —Channel structure — Economics of distribution
—channel relationships —logistics senice alliances

UNIT - 1V:

Sourcing, Transporting and Pricing Products: Sourcing decisions and transportation in supply
chain — infrastructure suppliers of transport services — transporlation economics and pricing -
documentation - pricing and revenue management Lack of coordination and Bullwhip Effect - Impact
of lack of coordination. - CRM —Internal supply chain management.

UNIT-V:

Managing global Logistics and global Supply Chains: Logistics in a global economy — views of
global logistics- global operating levels — interinked global econcrmy - The global supply chains -
Global supply chain business processes —Global strategy —Global purchasing - Global logisties -
Channels in Global logistics —Global alliances —Issues and Challenges in Giohal supply chain
Management

Suggested Readings:

* Donald J. Bowersox and David J. Close: “Logistical Management” The Integrated Supply
Chain Process, TMH, 2011,

* Edward J Bradi, John J Coyle: "4 Lagistics Approach to Supply Chain Management, Cengage
Learning, New Delhi, 2012

* Sunil Chopra and Peter Meindi “Supply chain Management; Strategy, Planning and
Operation”, Pearson Education, New Delhi 2013

# Rahul V Altekar: Supply Chain Management, PHI Leaming Ltd, New Delhi, 2008

* Deepak P, Miiind M. Oka: “Supply Chain Management’ Everest Publishing House, New Delhi.

* Manish Bansal, Babita Singia: “Retail and Supply Chain Management °, Kalyani Publishers,
Mew Delhi, 2012
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17MBA14: SUMMER INTERNSHIP

Course Objective: To acquire practical knowledge by working in any organization, Students should
learn application of conceptual leaming 1o practical business proeblems  and also develop
interpersonal relations, working in teams and understandi ng Organizational dynamics.

Learning Outcomes:  Students will be able to understand a) Management functions and
Organizational structure b) organizational dynamics in terms of organizational behaviour, culture,
climate ¢} Functional domain knowledge d) Processes and systems d) Exiernal and internal
environment impact on the organization.

Approach to Summer Internship:

Students should take covering letter/s from the college, addressed to the organization/professional
instilutions during the beginning of the second semester coursework. The students in consuliation
with supervisor / mentor and head of the department should choose any area ( topic of Business
Management as per the Syllabus prescribed by the University.

The students can approach any business organizations / corporate of beth public and private sectors.
Govemnment departments, Research organizations etc. for the summer internship. The students
should do the inlernship during the summer break.

Summer internship Reporl has to be submitted to the department after approval by the concerned
supervisor/menior and the Head of the department for the Power point (PPT} presentation for
evaluation along with Semester end examinations. Summer internship Report is evaluated for 100
marks. The report has to be evaluated by the Head, Supervisor’ mentor and the senior facully of the
depariment.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MASTER OF BUSINESS ADMINISTRATION (MBA) R15

COURSE STRUCTURE AND SYLLABUS

| Year — | Semester

Category Course Title int. | Ext. [ L [P [ c
. marks |marks |
Core Course |l MANAGEMENT AND ORGANISATIOMNAL 25 75 | = 3
BEHAVIOUR
| Core Course |l BUSINESS LAWS & BUSINESS ENVIRONMENT 25 75 3 |- 3
Core Course |l MANAGERIAL ECONOMICS 25 75 3 |- & ]
Core Course IV | FINANCIAL ACCOUNTING & ANALYSIS 25 75 J | = 3
Core Course V| STATISTICS FOR MANAGEMENT 25 75 3 |- 3|
Open Elective | »  CROSS CULTURE MAMAGEMENT 25 75 3 |- 3 |
« WTO&IPR
« TOTAL QUALITY MANAGEMENT
« PROJECT MANAGEMENT
Laboratory STATISTICAL DATA ANALYSIS - LAB 50 - - 4 2|
| Seminar BUSINESS COMMUNICATION- SEMINAR 50 - - 4 |2
’ Total Credits 18 | 8 22
| Year - Il Semester
Category Course Title Int. | Ext. | L P c |
. marks marks
Core Course | HUMAN RESQURCE MANAGEMENT {25 75 3 3 |
Core Course || MARKETING MANAGEMENT 25 75 3 | = |
Core Course [l FINAMCIAL MANAGEMENT 25 75 3 3
Core Course IV | QUANTITATIVE ANALYSIS FOR BUSINESS 25 h 3 3
DECISIONS
| Core Course VY MIS & ERP 25 75 b S 3
| Open Elective | « FOREIGN TRADE 25 15 3 |- a8
«  BANKING,INSURAMCE & RISK MANAGEMENT
s LOGISTICS & SUPPLY CHAIN MANAGEMENT
s MSME MANAGEMENT
| Laboratory ANNUAL REPORT ANALYSIS - LAB 50 4 [2 |
Seminar | SUMMER INTERNSHIP - SEMINAR 50 - |4 2
Total Credits 18 | 8 22
Il Year — | Semester
Category Course Title Iint. | Ext [ L[|P [
mark | mark
) s s
Core Course | PRODUCTION & OPERATIONS MANAGEMENT 25 75 2 3
Core Course || STRATEGIC MANAGEMENT 25 75 2 g
Core Course Ill | RESEARCH METHDOLOGY 25 75 3 3
Core Elective | (MRKG/HRMFIN/SYS) 25 75 3 |- 3
Core Elective il {MRKG/HRM/F INISYS) 25 75 3 |- 3
Core Elective Il | (MREKG/HRM/FIN/SYS) 25 75 3 |- 3
" Seminar PERSONAL EFFECTIVENESS - SEMINAR 50 |- - & |2 |
Seminar BLUSINESS BEST PRACTICES AND SUCCESS 50 - - 4 2
| STORIES OF EMERGING LEADERS - SEMINAR
I Total Credits , 18 | 8 22




Il Year - Il Semester

Category Course Title Int. | Ext. [ L [P c
marks |marks
Cora Course | ENTREPREMNUERSHIP 25 75 3 3
Core Course |l MANAGEMENT OF TECHNOLOGY |25 75 2 3
| Core Elective IV | (MRKG/HRMFIN/SYS) 25 75 3 3
Core Elective V (MREG/HRM/FIN/SYS) 25 75 3 |- 3
Core Eleclive VI | (MRKG/HRM/FIN/SYS) 25 75 3 |- 3
Seminar PRE SUBMISSION OF PROJECT —SEMINAR 50 P N 4 P
| COMPREHENSIVE VIVA - 100 - |4 2 |
= PROJECT 25 | 75 - 3
i Total Credits | 15 | 8 22

CORE ELECTIVE STREAMS (choose any one stream subjects as Core Electives)

MARKETING ELECTIVES

CONSUMER BEHAVIOUR

SALES AND DISTRIBUTION
INTEGRATED MARKETING COMMUNICATIONS

RETAILING MANAGEMENT

SERVICES MARKETING

INTERNATIONAL MARKETING

FINANCE ELECTIVES

STRATEGIC MANAGEMENT ACCOUNTING

SECURITY ANALYSIS AND PORTF( FORTFOLIO MANAGEMENT

FINANCIAL INSTITUTIONS, MARKETS & SERVICES

_STRATEGIC INVESTMENT AND FINANCING DECISIONS
INTERNATIONAL FINANCIAL MANAGEMENT

FINANCIAL DERIVATIVES

'HR ELECTIVES

PERFORMANCE MANAGEMENT

TRAINING AND DEVELOPMENT

MANAGEMENT OF INDUSTRIAL RELATIONS
COMPENSATION & REWARD MANAGEMENT

INTERNATIONAL HUMAN RESOURCE MANAGEMENT

LEADERSEHIP & CHANGE MANAGEMENT
SYSTEMS ELECTIVES

BUSINESS INTELLIGENCE

DATABASE MANAGEMENT SYSTEMS

DECISION SUPPORT SYSTEMS

E-BUSINESS

KNOWLEDGE MANAGEMENT

INFORMATION SYSTEMS, CONTROL AND AUDIT




JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA I-Sem

MANAGEMENT & ORGANIZATION BEHAVIOR

Course Aim: Through reading the text, references and discussion of cases students should be able lo
understand the fundamentals underlying the management of an organization.

Learning outcome:

The sludents should be able to learn the history of management and the contributions of important
management researchers.

They should be able to understand the relevance of environmental scanning, planning and how 1o take
decisions,

The students can leam how io delegate authority and use power fo influence people to get the work done
through proper communication and control,

Unit =1

History of Management: Theories of Management-Classical, Scientific, Administrative, Behavioral,
Management Sciences Theories; Systems and Contingency theory

Case1: Work Force Diversity

Unit -1l

Problem solving, Decision Making and Planning: Problem Solving and Decision making, Classify
and define the problem, sel objectives, generate creative and innovative alternatives, analysis of

alternatives, and select the most feasible plan, implement decision and control, Plans, types of plans,
steps involved in planning process.

Unit -1

Organizing and controlling: Principles of crganizing, organizational design, relation between
authority, power and influence; organizational functional and control systems. types of controls

Unit = IV

Organizational Behavior — individual and group behavior: Importance of OB, personality theories,
perceplion, perception and individual decision making; formation of group behavior, classification of
groups, group properties, group cohesiveness, group decision making process and types.

Unit -V
Leadership, Motivation and Organizational Structure: Leadership theories, Power and Palitics,

Maslow's needs theory, two factor theory of motivation, McGregor's theory, ERG theory, McCellands
needs theory, Valance Theory and other relevant theories of molivation

REFERENCES:
1. Robert N. Lussier, Management Fundamentals — Concepts, Applications, Skill Development,
Cengage Learning, First Edition, 2012
Stephen P. Robbins, Timothy: Organizational Behavior, Pearson 14" Edition, 2012
L. M. Prasad, Principles and Practices of Managemenl, Revised Edition, Sulthan Chand
Publushings
Ldai Pareek, Sushma Khanna, Organizational Behavior, 3e, Oxford Publishing
Kavitha Sigh, Organizational behavior, Text and Cases, 3/e, Vikas publishing
Griffin & Moorhead, Organizational Behaviour, 10" Edition, Cengage Publishing
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA |-Sem
BUSINESS LAW AND BUSINESS ENVIRONMENT

UNIT I

Law of Contract - 1872: Nature of contract and essential elements; types of contracts, Unfawful and
illegal agreements, Contingent contracts, Performance and Discharge of contracts. Remedies for breach
of contract, Indemnity and Guarantee, Latest Amendments.

UNIT Nl

Companies Act established year 1956: Steps and procedure for Incorporation of the company,
Company Management=Appointment of Directors, Powers., Duties & liabilities of Directors, Company
Meetings, Resolutions, Winding-up of a Company, Latest Amendments, Companies Amendment ACT
2013, changes and guidelines, discussion on latest and current amendments.

UNIT 1l
Basic Business Regulations:

Megotiable Instruments Act — 1B81: Negotiable Instruments- Promissory Mote, Bills of Exchange,
Cheques, and their definitions and characteristics. Types of endorsements, Discharge of Parties, Latest
Amendments.

UNIT IV

Introduction to Business Environment: Macro Ernvironment Analysis (PESTEL Model): Industrial
Policies: A brief review of industrial policies since Independence, Industrial policy of 1981 and recent
developments, Fiscal Policy, Monetary Policy, EXIM Policy, FDI in INDIA.

UNIT V

Balance of Payments: Structure, Major components of Balance of payments, Causes for dis-equilibrium
in Balance of Payments, correction measures, Impact of New Economic Policy on Balance of Payments,
Recent trends.

REFRENCES:

REM Pillai, Bagavathi, Business Law, 5.Chand, 2013

N.D.Kapoor, Mercantile Law, Sultan Chand & Sons, latest edition

5.5. Gulshan. Mercantile Law, 2/e, Excel Books, latest edition

K. Aswathappa, Essentials of Business Environment, Himalaya Publication house, 2008,
Akhileshwar Pathak, Legal Aspects of Business, 3/e, Tata McGraw-Hill, 2007
S.M.Maheshwari & Maheshwari, Business Regulalory
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem

MANAGERIAL ECONOMICS

Course Aim: To enable studenls acquire knowledge to understand the economic environment of an
organization.

Learning Outcome: Students should be able to understand the basic economic principles, forecast
demand and supply and should be able to estimate cost and undersland markel structure and pricing
practices.

Unit-1:

Introduction to Managerial Economics: Definition, Nature and Scope, Relationship with other areas in
Economics, Production Management, Marketing, Finance and Personnel, Operations research - The role
of managerial economist- Basic economic principles — the concept of opportunity cost, incremental
concept, scarcity, marginalism, Equi-marginalism, Time perspective, discounting principle, risk and
uncertainty.

Case: 1 The objective and strategy of firms in the cigarette Industry (Dominick Salvatore page no 15)
Case: 2 Dabur India Limited Growing Big and Global (Geefika, 2nd Edition page no 64)

Case: 3 Profits in the personal computer industry {Dominick Salvatore page no 19)

Case: 4 Total Average and Marginal cosl in the .S Steel industry (Dominick Salvatore page no 44)
Unit-11:

Theory of Demand: Demand Analysis, Elasticity of demand, types and significance of Elasticity of
Demand. Demand estimation — Marketing research approaches to demand estimation. Need for
forecasting, forecasting techniques. Supply Analysis — Supply function, the Law of Supply, Elasticity of
Supply.

Case: 1 Forecasting the Number of MC Donalds Restaurants worldwide (Dominick Salvatore pages na
195)

Case: 2 Price Elasticity's of Demand in the Real World {Dominick Salvatere page no 110)

Case: 3 Northern Turkey (Craig H.Petersen page no 172-173)

Case: 4 Income Elasticity of Demand (H.Kaushal Macmillan page no 39-41)

Case: 5 Cross Demand (H.Kaushal Macmillan page no 48)

Case: 6 The Demand for sweel potatoes in the United States (Dominick Salvatore page no 100)

Unit-i1:

Production Analysis: Production function, Production function with one/two variables, Cobb-Douglas
Production Function Marginal Rate of Technical Substitution, |soquants and |socosls, Returns to Scale
and Returns to Factors, Economies of scale- Innovations and global competitiveness.

Case: 1 Labor productivity and Total compensation in the United States and Abroad (Dominick

Salvatore page no 253)

Case: 2 Maveen Construction Companies (Craig H.Petersen page no 283)

Case: 3 Substitutability between Gasoline consumption acid driving times {Dominick Salvatore page no
265)

Case: 4 How Xerox lost and regained International competitiveness and became a leader in information
technology (Dominick Salvatore page no 278)

Unit-1V:

Cost theory and estimation: Cost concepts, determinants of cost, cost-oulput relationship in the shon
run-and long run, short run vs. long run costs, average cost curves, Overall Cost leadership.
Case: 1 Out Sourcing to India: way to Fast Track (Geetika page no 272)



Case: 2 The Shape of the long —Run Average cost curves in various industries (Dominick Salvatore page
no 265)

Case: 3 BLP Carporation {Sumitrapal, Macmillan page no 203)

Case: 4 Mr. Mariin Gets Chewed out by the Boss (W Bruce Allen page no 150)

Unit-V:

Market Structure and Pricing Practices: Fealures and Types of different competitive situations - Price-
Output determination in Perfect competition, Monopaly, Monopalistic competition and Oligopoly - both the
long run and short run. Pricing philosophy

Case: 1 Pricing of innovative product (H.Kaushal Macmillan page no 78)
Case:Pacific copper enterprises(W.Bruce Allen)

Case: 3 Suzanne Muth —Theatre Complex (Sumitrapal, Macmillan page no 240)
Case: 4 Monopoly in the Mumbai city Taxi Industry (Dominick Salvatore page no 369)

REFERENCES

1. Craig H. Petersen,W. Cris Lewis and Sudhir K. Jain: Managerial Economics, 14thedition Pearson,
2014,

‘Dominick Salvatore Managerial Economics Tth Edition Oxford 2012,

W._Bruce Allen, Managerial Economics Theory, Applications, and Cases 8th Edition.

G 5 Gupla, Managerial Economics, 2nd edition, TMH, 2012,

H. L. Ahuja, Managerial Economics, 5. Chand, 2012

D.MN. Dwivedi, Managerial Economics, Vikas, 2012.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA |-Sem
FINANCIAL ACCOUNTING AND ANALYSIS

Course Aim: The aim of accounting is to provide the information thal is needed for sound economic
decision making. The main purpose is 1o provide information about firm's performance to external parties
such as investors, creditors, bankers, researchers and Government Agencies, [l has become an
important part of young people's education and citizens in various roles in the societies and businesses of
all types.

Learning Objectives: To prepare, understand, interpret and analyze financial statements with
confidence, To appreciate and use financial statements as means of business communication, To use the
analytical technigues and arriving at conclusions from financial information for the purpose of decision
making.

Unit-0:

Introduction to Accounting: Importance, Objectives and Principles, Accounting Concepts and
conventions, and The Generally Accepted Accounting Principles {GAAP), their implications on accounting
system; Double entry system—recording business transactions—Classification of accounts—Accounting
cycle,

Unit-1:

The Accounting Process: Overview, Books of Original Record; Journal and Subsidiary books, ledger,
Trial Balance, Classification of capital and revenue expenses, Final Accounts with adjustments, Valuation
of fixed assets- Tangible vs Intangible assets, and methods of depreciation. Depreciation concept-—
Depreciation of Fixed Assels -Methods of depreciation-their impact on measurement of business
Accounting.

Unit-H1:

Inventory Valuation: Methods of inventory valuation and valuation of goodwill, methods of valuation of
goodwill. Accounting from incomplete records-Salient features of incomplete record system, advantages
and disadvantages of single entry and double entry system and the differences between the two,
preparation of accounts- ascerlainment of profil from incomplete records, Accounting Treatmenlt as per
the statement of affairs method and caleulation of missing figures.

Unit-1V;

Financial Analysis-l: Statement of Changes in Working Capital, Funds from Operations, paid cost and
unpaid cosls. Distinclion between cash profits and book profits. Preparation and analysis of cash flow
statement and funds flow statement.

Unit-V:

Financial Analysis-ll: Analysis and interpretation of financial statements from investor and company
point of view, Horizontal Analysis and Vertical Analysis of Company Financial Statements. Liquidity.
leverage, solvency and profitability ratios — Du Pont Chart —Accounting Standards Issued by ICAI (Focus
an importance of Standards to give a general view on Financial Accounting practices), —=their rationale
and growing importance in global accounting environment —IAS-IFRS-US -Creative Financial Practices
and lssues related to quality of disclosures in Reported Earnings, Window Dressing and limitations of
financial statements.

REFRENCES:

W .Rajasekharan R Lalitha “Financial Accounting & Analysis™ Pearson Education, New Delhi, 2015

Paresh Shah "Basic Financial Accounting for Management”, Oxford University Press, New Delhi, 2014,
Chanesh K Khatri “Financial Accounting & Analysis®, Tata McGraw-Hill Publishing Limited, New Delhi, 2015.
M.Ramachandran | “Financial Accounting & Analysis® Tata McGraw-Hill Publishing Limited, New
Delhi, 2015.

Maheswari, Financial Accounting, |BH, 2015,

T. Vijaya Kumar, Accounting for Management, Tata McGraw Hill Education PVL Ltd, New Delhi 2015,
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA I-Sem

STATISTICS FOR MANAGEMENT
Unit = 1:

Introduction to Statistics-Overview, origin and development and Managerial Applications of Statistics
,Statistics and the branches of the study, statistics& computers, limitations of statistics.

Unit = i

Measures of central Tendency- Mean Median, Mode ,Geometric Mean and Harmonic Mean, Dispersion-
Range Quarlile deviation, Mean Deviation , Standard deviation and co-efficient of variation Skewness:
Karle Pearson co-efficient of skewness, Bowleys co-efficient of skewness Kelleys co-efficient of
skewness. Theory and problems, Discussion on direct and indirect methods of solving the problems.

Unit = llI:

Tabulation of Univariate , Bivariate and multivariate data, Data classification and tabulation, Diagrammatic
and graphical representation of data. One dimensional ,Two dimensional and three dimensional diagrams
and graphs

Unit = IV

Small Sample Tests- -Distribution-properties and applications, testing for one and two means, paired t-
tesl. Analysis of Variance-One Way and Two Way ANOVA (with and without Interaction). Chi-Square
distribution; Test for a specified Population variance, Test for Goodness of fit, Test for Independence of
Altributes. Correlation Analysis-Scatter diagram, Positive and Negative correlation, limits for coefficient of
Correlation, Karl Pearson's coefficient of correlation, Spearman’s Rank correlation, concept of Multiple
and partial Correlation

Unit - V:

Regression Analysis-Concept, least square fit of a linear regression, two lines of regression, Properties of
regrassion coefficients Time Series Analysis-Components, Models of Time Series—Additive, Mulliplicative
and Mixed models, Trend analysis-Free hand curve, Semi averages, moving averages, Least Square
methods and Index numbers — intreduction ,Characteristics and uses of index numbers .types of index
numbers , un weighted price indexes weighted price indexes, Tesls of adequacy and consumer price
indexes.

REFERENCES:

1. Levin R.|., Rubin 5. David, "Statistics for Managerment™, 2015, 7th Ed. Pearson.

2. Beri, " Business Statistics ”, 2015, 1st Ed, TMH.

3 Gupta 5.C, "Fundamentals of Statistics”, 2015, 6th Ed. HPH

4. Amir D. Aczel and Jayavel Sounder pandian, "Complete Business Statistics”, TMH,

5. Levine , Stephan | krehbiel , Berenson -Statistics for Managers using Microsoft Excel, PHI .
6. J. K Sharma, "Business Statistics”, 2015, 2nd Ed. Pearson.



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA |-Sem
CROSS CULTURAL MANAGEMENT
(Open Elective — 1)

Unit-l:

Introduction - Determinants of Culture — Facetls of culture — Levels of Cullure — National Cultural
dimensions in the business context — The influsnce of National Culture on business culture. Business
Cultures: East and West,

Unit-I1;

Cultural Dimensions and Dilemmas: Value orientations and Dimensions - Reconciling cultural
dilemmas — Culture and Styles of Management: Management tasks and cultural values.

Unit=Ill:

Culture and Organizations: Culture and corporate structures — Culture and Leadership — Culture and
Strategy — Cultural change in Grganizations- Culture and marketing - Cultural Diversity.

Unit- IV:

Culture and Communications: Business communicalion across cultures — Barriers to intercultural
communication — Negofialing Internationally.

Unit-V:

Cross Cultural Team Management: Working with International teams — Groups processes during
international encounters — Conflicts and cullural difference — Understanding and dealing with conflicls -
Developing Intercultural relationships.

References

1. Marie-joelle Browaeys and Roger Price: Understanding Cross-Cultural Management, Pearson, 2015,
2. David C.Thomas: Cross Cultural Management, 2/e, Sage Publications, 2014,

3. Nigel Holdon, Cross Cultural Management: Knowledge Management Perspective, Pentice Hall, 2012,
4. Parissa Haghirian: Multinational and Cross Cultural Management, Routledge, 2012,

5. Richard Mead: International Management-Cross cultural Dimension, 3/e, Blackwell, 2015,

6. Jerome Dumetz -Cross-cultural management textbook: Lessons from the world leading experts in

cross-cultural management, Creale Space Independent Publishing Platform; Student edition
(September 5, 2012), Oakland USA



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA |-Sem
WTO & IPR
(Open Elective - 1)

Unit -1:
Introduction- General Agreement on Tariffs and Trade (GATT) Eighth Round: Uruguay Round, World

Trade Organization: Structure - Technology Transfer — Dispule resolution Mechanism- Doha Declaration
- WTO Agreements including TRIPS & TRIMS,

Unit -II:

WIPO — Paris convention — Bern Convention — WCT- Budapes! treaty — Madrid Agreement — Hauge
Agreement — UPOV,

Unit -1

IPR-1 Patents: Historical Background of IPR- introduction, definition and classification of intellectual
Property, Patents — Patentable and Non patentable inventions - Legal requirements for patents — Types
of patent applications- Patent document: specification and claims - Important procedural aspects —
Management of IP Assets and |P portfolio - Commercial exploitation of |P,

Unit -1V

IPR ~ 2: Designs and Geographical Indication (Gl) - Designs: Basic requirements — Procedure -
Convention application — Term — Date Geographical Indication: Definition — What can be registered —
Who can apply - Rights — Term - Restrictions

Unit -V:

IPR-3: Trade marks and Copy rights: Definitions - Classification of trademarks — Classifications of
goods and services — Vierna classification — Trade marks procedure — Trademarks enforcement:
Infringement and passing off ~ Remedies ~ Copy rights — Term of copyrights — Procedure of copyright-
Assignment of copy right — Copyright infringement — Remedies,

References
1. B_K. Vasudeva World Trade Organization: Impiications on Indian Economy, Pearson Education,
2015
2. P.Krishna Rao, WTO-Text and cases, Excel Books, 2015,
3. Caves Frankel, Jones. World Trade and Payments-An Intraduction, Pearson
4. Education, 2015,
5. Carlos M.Correa- Intellectual property rights , The WTO and Developing countries-Zed books
6. Peter-Tobias stoll, Jan busche , Katrian arend- WTO- Trade —related aspects of IPR- Library of

congress
Surendra Bhandari- World Trade Organisation (WTO) and Developing Countries- Vikas
Publishing House
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HY DERABAD

MBA |-Sem

TOTAL QUALITY MANAGEMENT
(Open Elective - 1)

Course Aim: The objeclive of this course is to facilitate students appreciate the quality concepts and
develop an understanding of tools and technigues relating to total quality management.

UNIT-I:

Principles and Practices-l: Introduction,- Gurus of TQM- Historic Review- Benefits of TOM-
Leadership, characteristics of Quality leaders-The Deming Philosophy-Quality  councils-Strategic
Planning- Custorner Satisfaction-Customer perception of Cuality-service Quality,-Customer Retention-
Employee Involvement-Employee survey-Empowerment-Gain sharing-Performance Appraisal.

UUNIT-II:

Principles and Practices-ll: Continuous process Improvement,- the Juran trilogy- The PDCA Cycle-
Kaizen- Reengineering. Supplier Parnership- Parinering-Sourcing-Supplier Seleclion-Supplier rating-
Perfarmance Measures-Basic concept-Strategy-Quality cost- Bench marking- reasons for bench marking-
Process-Understanding current performance-Pitfalls and criticism of benchmarking.

Unit-11:

Tools and Techniques-l: Information Technology-Computers and the quality functions-Information
quality Issues-Quality management System-Benefils of 1SO registration-ISO 9000 series Standards-
Internal Audits. Environmental Management System-ISO 14000 series-Benefits of EMS- Relation to
Healthy and safety-Quality Function Deployment-The voice of the Customer- Building a House of Quality-
CIFD Process.

UNIT-IV:

Tools and Technigues-Il: Quality by Design- Benefite-Communication Model-Failure Mode and Effactive
Analysis-Failure Rate, FMEA Documentation-The process of FMEA Documentation-Product liability-Proof
and Expert Witness. Total Productive Maintenance- promoting the Philosophy and Training-
Improvements and needs- Autonomous Work groups,

UNIT-V:

Management Tools: Management Tools-Introduction-Forced field Analysis-Tree diagram- Process
decision Program Chart-Statistical Process Control-Cause and Effect diagram-Histogram-state of control
- Process Capability- Experimental Design-Hypothesis-Orthogonal Design-Two factors and Full factors-
Quality Strategy for Indian Industries-Cuality Management in India,

REFERENCES :

. Joel E Ross : Total Quality Management, 3" Edition, CRC press,2015

Dale H.Beslerfeild, carlon Besterfeild: Total Quality Management, Pearson Education, 2015
Sridhara bhat: Total Quality Management Texts and Cases, Himalaya, 2015.

Poornima M charantimath Total Quality Management, Pearson Education, 2015

Kanishka Bedi: Quality Management, Oxford, 2015,

Dr.S.Kumar , Total Quality Management, University Science Press 2015
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA |-Sem
PROJECT MANAGEMENT
{Open Elective — 1)

Course Aim: The objective of this course is to lay an importanl foundation to students in managing
projects with a special focus on every phase such as project planning, execution, monitoring and
evaluation,

UNIT-I

Introduction: Introduction-Project management-What is Project Management-why Project Management-
Project Lifecycle- Project Management Research in brief, Project Management today, Organization
strategy and struclure and culture, Forma of organization structure, stake holder management,
arganization cullure, crealing a culture for Project Management.

UNIT-II:

Project Planning: Project Planning Defining the project, Approaches to project screening and selection,
Work breakdown structure, financial Module, Getting Approval and compiling a project charter, setting up
a monitoring and controlling process.

UNIT-IN

Project Execution: Initiating the Project, Contralling and Reporting project objectives, conducting project
Evaluation, Managing Risk-Four Stage Process , risk management an integrated approach, cost
Management, Creating a project Budget.

UNIT-IV

Leading Project Teams: Building a project Team, Characteristics of a Effective project Team, achieving
cross- functional co-operation, viual project teams, Conflicts management, Negotiations

UNIT-V

FPerformance Measurement and Evaluation: Project conlrol cycles, maonitering project performances,
Earned value management, Human factors in project Evaluation and control, Project termination, Types
of project terminations, Project management and future current and future trends in project management.

REFERENCES

. Gray, Larson: Project Management-Tata McGraw Hill-2015

Jeffery K.Pinlo: Project Management-Pearson Education-2015

Enzo Frigenti: Project Management-Kogan, 2015

R. Panneerselvam, P. Senthilkumar; Project Management, PHI, 2015

Thomas M.Cappels: Financially Focused Project Management, SPD,2008.

Guide to Project Management Body of Knowledge (PMBOKE Guide) of Project Management
Institute, USA.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA |I-Sem

STATISTICAL DATA ANALYSIS -PRACTICAL (MS-EXCEL LAB)

Course aim: The course aims is o undersland MS Excel for applying statistical tools learnt in RMSA,
Learning Outcome: The leaming outcome is that the students should be able to:
Analyse the data to draw inference for declsion making.
Understand application of statistical measures of central tendency,
Understand application of ANOWVA,
Analyse trends.
Test hypotheses.
Syllabus - PART A
. About EXCEL
1. Introduction, Uses of Excel, New functions and features of excel 2007.
2, Getting started with excel: Opening a blank or new workbook, general organization,
3. Highlights and main functions: Home, Insert, page layout, formulas,
4.  Highlights and main functions: Data, review, view, add-inns.
5. Using the Excel help function,
General EXCEL Lessons
6. Cuslomizing the Quick Access Toolbar.
7. Crealing and Using Templates.
8.  Working with Data: Entering, Editing, Copy, Cut, Paste, Pasle Special.
8. Formatting Data and Using the Right Mouse Click.
10. Saving, Page Setup, and Printing.
11. Using Headers and Footers.
12. Manipulating Data, using Data Names and Ranges, Filters and Sort and Validation Lists.
13, Data from External Sources.
14, Using and Formatting Tables.
15. Basic Formulas and Use of Functions.
16. Data Analysis Using Charts and Graphs,
17. Managing, Inserting, and Copying Workshesls.
18. Securing the Excel Document (Prolect Cells and Workbook).
Il ADVANCED EXCEL LESSONS
19. Advanced Formulas and Functions.
20. Advanced Worksheet Features.
21. Advanced Data Analysis using PivolTables and Pivot Charts.

PART B - STATISTICAL TOOLS FOR EXECUTION USING EXCEL

IV Tabulation, bar diagram, Multiple Bar diagram, Pie diagram, Measure of central lendency: mean,
median, mode, Measure of dispersion: variance, standard deviation, Coefficient of variation.
Correlation, regression lines.

V  I-test, F-lest, ANOVA one way classification, chi square test, independence of attributes.

VI Time series; forecasting Method of least squares, moving average method. Inference and

discussion of resulis.

REFERENCES

1. Glyn Davis & Branko Pecar "Business Statistics Using Excel” Oxford University Press, 2012,

2. DP Aple : Statistical Tools for Managers USING MS EXCEL, Excel, 2012,

3. David M Levine, David. F. Stephan & Kathryn A. Szabat, Statistics for Managers — Using M3
Excel, PHI, 2015,

4. Bruce Bowerman, Business Statistics in Practice, TMH, 5/e 2012.

5. Shelly. MS Office, 2007, Cengage, 2008,

6 Ajai.5.Gaur, Sanjaya S.Gaur, Statistical Methods For Practice and Research, Response, 2000,



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA I-Sem
BUSINESS COMMUNICATIONS - SEMINAR

Alm: Aim is lo enable students understand how to write business letters and improve written
communication.

Learning Outcome: At the end of the course, students will be enabled with the following skills,
a. English language skills for effective written business communication {'s)
b. Wil be able to understand how to write project report,

-
Unit-I;

Business Writing: Introduction, Importance of Written Business Communication, Direct and Indirect
Approached o Business Messages, Five Main Stages of Writing Business Messages. Practice Exercises,

Case Study: Communication Complication in English{Meenakshi...),
Unit-11:

Business Correspondence: Introduction, Business Letter Writing, Effective Business Correspondence,
Common Components of Business Letters, Stralegies for Writing the Body of a Letler, Kinds of Business
Letters, Writing Effective Memos. Practice Exercises.

Case Study: Missing Briefcase (Meenakshi...).
Unit-11i:

Instructions: Introduction, Written Instructions, General Warning, Caution and Danger, Format in
Instructions, Oral Instructions, Audience Analysis, Product Instructions. Praclice Exercises.

Case Study: How to operate the Minolia Freedom 3 Camera, {Meenakshi...)
Unit-1V:

Business Reports and Proposals: Introduction, What is a Report, Steps in Writing 2 Routine Business
Report, Parts of a Report, Corporate Reports, Business Proposals.

Case Study: Handling unsolicited proposals for private infrastructure projects(Meenakshi...).
Case Study: The key board syndrome(Meenakshi...).
Unit-V:

Careers and Resumes : Introduction, Career Building, Understanding yourself, setting a career goal, job
search [ looking at various options, preparing your resume, resume formats, traditional, electronic and
video resumes, onling recruitment process, Write your resume to market yourself.

Case Study: Recruitment Drive at SOBER. (Meenakshi...).

REFERENCES:

1. Meenakshi Raman and Prakash Singh, Business Communication, Oxford, 2012.

2, Lesikar: Basic Business Communication, TMH, 2015,

3. David Irwin: Effective Business Communications, Viva-Thorogood, 2015.

4. Rajendra Pal, J S KorlahaHi: Essentials of Business Communication: Sultan Chand & Sons. New

Delhi, 2015
Business English Dictionary, Pearson, 2015
Lehman and Dufrene Sinha, BCOM (Business Communication) 2™ edition, Cengage, 2012.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MASTER OF BUSINESS ADMINISTRATION (MBA) R15

COURSE STRUCTURE AND SYLLABUS

| Year — | Semester

Category | Course Title Int. | Ext. [L [P e |
marks (marks
Core Course || MANAGEMENT AND ORGANISATIONAL 25 75 3 3
BEHAVIOUR
Core Course (I BUSINESS LAWS & BUSINESS ENVIRONMENT 25 75 3 |- 3
Core Course Il MANAGERIAL ECONOMICS 25 75 3 |- 3
Core Course |V | FINANCIAL ACCOUNTING & ANALYSIS 25 75 3 |- 3
Core Course STATISTICS FOR MANAGEMENT 25 75 3 [- |3
Open Elective | |« CROSS CULTURE MANAGEMENT 25 75 3 |- 3
« WTOE&IPR
« TOTAL QUALITY MANAGEMENT
* PROJECT MANAGEMENT
Laboratory STATISTICAL DATA ANALYSIS - LAB 50 - |4 2
Seminar BUSINESS COMMUNICATION- SEMINAR 50 - - 4 2 |
Total Credits 18/8 | 22|
| Year - Il Semester
Category Course Title int. |[Ext. |L P | C
marks |marks |
Core Course | HUMAN RESOURCE MANAGEMENT 25 75 3 |- I3
| Core Course || MARKETING MANAGEMENT 25 Th 3 |- 3
Core Course lll | FINANCIAL MANAGEMENT 25 75 3 |- 3
' Core Course IV QUANTITATIVE ANALYSIS FOR BUSINESS 25 75 3 |- 3
DECISIONS
Core Course V| MIS & ERP 25 75 3 |- 3
Open Elective | |« FOREIGN TRADE 25 75 3 3
«  BANKING INSURANCE & RISK MANAGEMENT
=  LOGISTICS & SUPPLY CHAIN MANAGEMENT
| ¢«  MSME MANAGEMENT |
Laboratory ANNUAL REPORT ANALYSIS - LAB 50 - |4 2
Seminar | SUMMER INTERNSHIF - SEMINAR 50 - - |4 2
Total Credits 18 | B 22
Il Year — | Semester
| Category Course Title Int. | Ext [L [P | C !
mark | mark |
s s
Core Course | PRODUCTION & OPERATIONS MANAGEMENT 25 75 3 |- 3
Core Course Il STRATEGIC MANAGEMENT 25 75 3 |- 3
Core Course Il | RESEARCH METHDOLOGY 25 75 3 |- 3
| Core Elective | (MRKG/HRM/FIN/SYS) 25 75 3 |- 3
Core Elective Il | (MRKG/HRMIFINISYS) 25 75 3 |- 3 |
Core Elective Il | (MRKG/HRM/FIN/SYS) 25 75 3 |- 3
| Seminar FPERSONAL EFFECTIVENESS - SEMINAR 50 - - |4 2 )
Seminar BUSINESS BEST PRACTICES AND SUCCESS 50 - 4 2
STORIES OF EMERGING LEADERS - SEMINAR 1 [
Total Credits 18 [ 8 22 |




Il Year - Il Semester

Category Course Title Int. | Ext. | L -]
marks [marks

Core Course | ENTREPRENUERSHIP 25 75 3 3
Core Course || MANAGEMENT OF TECHNOLOGY 25 75 3 3
Core Elective IV | {(MRKG/HRM/FIN/SYS) 25 75 3 3
| Core Elective V (MRKG/HRM/FIN/SYS) 25 75 3 3
Core Elective VI | (MRKG/HRM/FIN/SYS) 25 75 3 2
Seminar PRE SUBMISSION OF PROJECT —SEMINAR 50 - - 2
COMPREHENSIVE VIVA - 00 |- 2

PROJECT 25 |75 - .

. Total Credits 15 22 |

CORE ELECTIVE STREAMS (choose any one stream subjects as Core Electives)

MARKETING ELECTIVES

CONSUMER BEHAVIOUR

SALES AND DISTRIBUTION

INTEGRATED MARKETING COMMUNICATIONS

RETAILING MANAGEMENT

SERVICES MARKETING

FINANCE ELECTIVES

STRATEGIC MANAGEMENT ACCOUNTING

SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

FINANCIAL INSTITUTIONS, MARKETS & SERVICES

STRATEGIC INVESTMENT AND FINANCING DECISIONS

_INTERNATIONAL FINANCIAL MANAGEMENT

FINANCIAL DERIVATIVES

HR ELECTIVES

PERFORMANCE MANAGEMENT

TRAINING AND DEVELOPMENT

MANAGEMENT OF INDUSTRIAL RELATIONS

COMPENSATION & REWARD MANAGEMENT

INTERNATIONAL HUMAN RESOURCE MANAGEMENT

LEADERSHIF & CHANGE MANAGEMENT

SYSTEMS ELECTIVES

BUSINESS INTELLIGENCE

DATABASE MANAGEMENT SYSTEMS

DECISION SUPPORT SYSTEMS

E-BUSINESS

KNOWLEDGE MANAGEMENT

INFORMATION SYSTEMS, CONTROL AND AUDIT




JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA I-Sem
MANAGEMENT & ORGANIZATION BEHAVIOR

Course Aim: Through reading the text, references and discussion of cases students should be able to
understand the fundamentals underlying the management of an organization.

Learning outcome:

The students should be able to learn the history of management and the contributions of imporiant
management researchers,

They should be able to undersiand the relevance of environmental scanning, planning and how to lake
decisions.

The students can learn how to delegate authority and use power to influence people to get the work dane
through proper communication and control.

Unit =1

History of Management: Theories of Management-Classical, Scientific, Administrative. Behavioral,
Management Sciences Theories; Syslems and Conlingency theory

Casel: Work Force Diversity

Unit = 1

Problem solving, Decision Making and Planning: Problem Sclving and Decision making, Classify
and define the problem, set objeclives, generate creative and innovative allernatives, analysis of

alternatives, and select the most feasible plan, implement decision and control, Plans, types of plans,
steps involved in planning process.

Unit - 1

Organizing and controlling: Principles of organizing, organizational design, relation between
authorily, power and influence; organizational functional and control systems, types of controls

Unit - IV

Organizational Behavior - individual and group behavior: Importance of OB, personality theories,
perceplion, perception and individual decision making; formation of group behavior, classification of
groups, group properties, group cohesiveness, group decision making process and Iypes.

Unit - Vv

Leadership, Motivation and Organizational Structure; Leadership theories, Power and Palitics,
Maslew's needs theary, two factor theory of motivation, McGregor's theory, ERG theory, McCellands
needs theory, Valance Theory and olher relevant thearies of motivation

REFERENCES:

1. Robert N. Lussier, Management Fundamentals — Concepls, Applications, Skill Development,

Cengage Learning, First Edition, 2012

2. Stephen P. Robbins, Timothy; Organizational Behavior, Pearson 14" Edition, 2012

3. L. M. Prasad, Principles and Practices of Management, Revised Edition, Sulthan Chand
Publushings
Udai Pareek, Sushma Khanna, Organizational Behavior, 3e, Oxford Publishing

Kavitha Sigh, Organizational behavior, Text and Cases, 3/e, Vikas publishing

Griffin & Moorhead, Organizational Behaviour, 10" Edition, Cengage Publishing

Ehrmch



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem
BUSINESS LAW AND BUSINESS ENVIRONMENT

UNIT |

Law of Contract - 1872; Nature of contract and essential elements; types of contracts. Unlawful and
illegal agreements, Conlingent contracts. Performance and Discharge of contracts, Remedies for breach
of contract, Indemnity and Guarantee, Latest Amendmenis.

UNIT I

Companies Act established year 1956: Steps and procedure for Incorporation of the Campany,
Company Managemeni-Appointment of Directors; Powers, Duties & liabilities of Directors: Company
Meetings, Resolutions, Winding-up of a Company, Latest Amendments. Companies Amendment ACT
2013, changes and guidelines, discussion on latest and current amendments.

UNIT I

Basic Business Regulations:

Negotiable Instruments Act — 1881: Negotiable Instruments- Promissory Note, Bills of Exchange,
Cheques, and their definitions and characteristics, Types of endorsements, Discharge of Parties, Latest
Amendments,

UNIT IV

Introduction to Business Environment: Macro Environment Analysis (PESTEL Model), Industrial
Folicies: A brief review of industrial policies since Independence, Industrial policy of 1981 and recent
developments, Fiscal Policy, Monetary Policy, EXIM Policy, FDI in INDIA.

UNIT v

Balance of Payments: Structure, Major components of Balance of payments, Causes for dis-equilibrium
in Balance of Payments, correction measures, Impact of New Economic Policy on Balance of Payments,

Recent trends,

REFRENCES:

RSN Pillai, Bagavathi, Business Law, S.Chand, 2013

N.D Kapoor, Mercantile Law, Sultan Chand & Sons, latest edition

S.5. Gulshan, Mercantile Law, 2/e, Excel Baoks, latest edition

K.Aswathappa, Essentials of Business Environment, Himalaya Publication house, 2008,
Akhileshwar Pathak, Legal Aspects of Business, 3/e. Tata McGraw-Hill, 2007

5 N Maheshwari & Maheshwari, Business Regulatory

R



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem
MANAGERIAL ECONOMICS

Course Aim: To enable sludenis acquire knowledge to understand the economic environment of an

organization.
Learning Outcome: Studenis should be able lo understand the basic economic principles, forecast
demand and supply and should be able lo estimate cosl and understand market structure and pricing

praclices,

Unit-I:

Introduction to Managerial Economics: Definition, Malure and Scope, Relationship with other areas in
Economics, Production Management, Marketing, Finance and Personnel, Operations research - The role
of managerial economist- Basic economic principles — the concept of opportunity cost, incremental
concept, scarcily, marginalism, Equi-marginalism, Time perspective, discounting principle, risk and
uncertainty.

Case: 1 The objective and strategy of firms in the cigarette Industry (Dominick Salvatore page no 15)
Case: 2 Dabur India Limited Growing Big and Global (Geetika, 2nd Edition page no 64)
Case: 3 Profits in the personal computer industry {(Dominick Salvatore page no 19)

Case: 4 Total Average and Marginal cost in the U.S Steel industry (Dominick Salvatore page no 44)
Unit-Il:

Theory of Demand: Demand Analysis, Elasticily of demand, types and significance of Elasticity of
Demand. Demand estimation — Markeling research approaches lo demand estimation. Need for
farecasting, forecasting techniques. Supply Analysis — Supply funclion, the Law of Supply, Elasticily of
Supply.

Case: 1 Forecasting the Number of MC Donalds Restaurants worldwide (Dominick Salvalore pages no
195)

Case: 2 Price Elasticity's of Demand in the Real World (Dominick Salvatore page no 110)

Case: 3 Northern Turkey (Craig H.Petersen page no 172-173)

Case: 4 Income Elasticity of Demand (H.Kaushal Macmillan page no 38-41)

Case: § Cross Demand (H.Kaushal Macmillan page no 48)
Case: 6 The Demand for sweet potatoes in the United States (Dominick Salvalore page no 100)

Unit-lll:

Production Analysis: Production function, Production function with oneftwo variables, Cobb-Douglas
Production Function Marginal Rate of Technical Substitution, Iscquants and |socosts, Returns to Scale
and Relurns lo Faclors, Economies of scale- Innovations and global compelitiveness.

Case: 1 Labor productivity and Total compensation in the United States and Abroad (Dominick

Salvatore page no 253)

Case: 2 Naveen Construction Companies (Craig H.Petersen page no 293)

Case: 3 Substitutability between Gasoline consumption acid driving times (Dominick Salvatore page no

265)
Case: 4 How Xerox lost and regained International competitiveness and became a leader in information

technology (Dominick Salvatore page no 278)

Unit-Iv:

Cost theory and estimation: Cost concepls, determinants of cost, cost-outpul relationship in the short
run and long run, short run vs. long run costs, average cost curves, Overall Cost leadership,

Case: 1 Out Sourcing to India: way to Fast Track (Geelika page no 272}



Case: 2 The Shape of the leng —Run Average cosl curves in various industries (Dominick Salvalore page
no 265)

Case: 3 BLP Corporation (Sumitrapal, Macmillan page no 203)

Case: 4 Mr. Martin Gets Chawed out by the Boss (W .Bruce Allen page no 150)

Unit-V:

Market Structure and Pricing Practices: Features and Types of differen! competitive situations - Price-
Output determination in Perfect competition, Monopaly, Monopolistic competition and Oligopoly - both the
long run and short run. Pricing philosophy

Case: 1 Pricing of innovative product (H Kaushal Macmillan page no 78)
Case:Pacific copper enterprises{W .Bruce Allen)

Case: 3 Suzanne Muth ~Theatre Complex {Sumitrapal, Macmillan page no 240)
Case: 4 Monopoly in the Mumbai city Taxi Industry (Dominick Salvatore page no 369)

REFERENCES

1. Craig H. Petersen W, Cris Lewis and Sudhir K. Jain: Managerial Economics, 14thedition Pearson,
2014.

'‘Dominick Salvatore Managerial Economics 7th Edition Oxford 2012

W.Bruce Allen, Managerial Economics Theory, Applications, and Cases Bth Edition.

G S Gupta, Managerial Economics, 2nd edition, TMH, 2012.

H. L. Ahuja, Managerial Economics, 5. Chand, 2012

D.M. Dwivedi, Managerial Economics, Vikas, 2012,
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem
FINANCIAL ACCOUNTING AND ANALYSIS

Course Alm: The aim of accounting is to provide the information that is needed for sound economic
decision making. The main purpose is to provide information about firm's performance to external parties
such as investors, creditors, bankers, researchers and Government Agencies. Il has become an
important part of young people's education and citizens in various roles in the societies and businesses of
all types.

Learning Objectives: To prepare, understand, interpret and analyze financial statements with
confidence. To appreciate and use financial statements as means of business communication. To use the
analytical technigues and arriving at conclusions from financial information for the purpose of decision

making.

Unit-l;

Intreduction to Accounting: Importance, Objectives and Principles, Accounting Concepts  and
canventions, and The Generally Accepted Accounting Principles (GAAP), their implications on accounting
system; Double enfry system-recording business fransactions—Classification of accounts—Accounting

cycle.

Unit-|i:

The Accounting Process: Overview, Books of Original Record; Journal and Subsidiary books, ledger,
Trial Balance, Classification of capital and revenue expenses, Final Accounts with adjustments. Valuation
of fixed assets- Tangible vs Intangible assets, and methods of depreciation. Depreciation concept—
Depreciation of Fixed Assets -Methods of depreciation-thelr impact on measurement of business
Accounting.

Unit-Nl:

Inventory Valuation: Methods of inventory valuation and valuation of goodwill, methods of valuation of
goodwill. Accounting from incomplete records-Salient features of incomplete record system, advantages
and disadvantages of single entry and double enlry system and the differences between the two,
preparalion of accounts- ascertainment of profil from incomplete records, Accounting Treatment as per
the statement of affairs method and calculation of missing figures.

Lirit-1V:

Financial Analysis-l: Staiemenl of Changes in Working Capital, Funds from Operations, paid cost and
unpaid costs. Distinction between cash profits and book profits. Preparation and analysis of cash flow
statement and funds flow statement.

Unit-V:

Financial Analysis-ll: Analysis and interpretation of financial stalements from investor and company
point of wview, Horizontal Analysis and Vertical Analysis of Company Financial Statements, Liquidity,
leverage, solvency and profitability ratios — Du Pont Charl —Accounting Standards Issued by ICAl (Focus
on importance of Standards to give a general view on Financial Accounting praclices), —their rationale
and growing importance in global accounting environment,—|AS-IFRS-US -Creative Financial Practices
and Issues related o quality of disclosures in Reported Earnings, Window Dressing and limitalions of
financial statements.

REFRENCES:

V.Rajasekharan R Lalitha “Financial Accounting & Analysis” Pearson Education, New Delhi, 2015

Paresh Shah "Basic Financial Accounting for Management”, Oxford University Press, New Delhi, 2014.
Dhanesh K Khatri “Financial Accounting & Analysis”, Tata McGraw-Hill Publishing Limited, New Delhi, 2015.
M.Ramachandran @ "Financial Accounting & Analysis™ Tata McGraw-Hill Publishing Limited, Mew
Delhi, 2015,

Maheswari, Financial Accounting. IBH, 2015.

T. Vijaya Kumar, Accounting for Management. Tata McGraw Hill Education Pyt Ltd, New Delhi 2015
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD
MBA |-Sem

STATISTICS FOR MANAGEMENT
Unit - I;

Intreduction to Statistics-Overview, origin and development and Managerial Applications of Statistics
Statistics and the branches of the study, statistics& computers, limitations of statistics.

Unit - II:

Measures of central Tendency- Mean Median, Mode Geometric Mean and Harmonic Mean, Dispersion-
Range Quartile deviation, Mean Deviation , Standard deviation and co-efficient of variation Skewness:
Karle Pearson co-efficient of skewness, Bowleys co-efficient of skewness Kelleys co-efficient of
skewness. Theory and problems, Discussion on direct and indirect methods of solving the problems.

Unit = Nll:

Tabulation of Univariale , Bivariate and multivariate data, Dala classification and tabulation, Diagrammatic
and graphical representation of data. One dimensional , Two dimensional and three dimensional diagrams

and graphs
Unit - IV:

Small Sample Tests- t-Distribution-properties and applications, testing for one and two means, paired -
lest. Analysis of Variance-One Way and Two Way ANOVA (with and without Interaction). Chi-Square
distribution: Test for a specified Population variance, Test for Goodness of fit, Test for Independence of
Allributes. Correlation Analysis-Scatter diagram, Positive and Megative correlation, limits for coefficient of
Correlation, Karl Pearson's coefficient of correlation, Spearman’s Rank correlation, concept of Multiple

and partial Correlation.
Unit = V:

Regression Analysis-Concept, leas! square fit of a linear regression, two lines of regression, Properties of
regression coefficients \Time Series Analysis-Components, Models of Time Series—Additive, Multiplicative
and Mixed models; Trend analysis-Free hand curve, Semi averages, moving averages, Least Square
methods and Index numbers — intreduction Characteristics and uses of index numbers types of index
numbers . un weighled price indexes weighted price indexes, Tests of adequacy and consumer price

indexes.

REFERENCES:

1. Levin R.1., Rubin S. David, “Statistics for Management’, 2015, 7th Ed. Pearsan.

2. Beri, " Business Stalistics ™, 2015, 1st Ed, TMH.

3. Gupta S.C, "Fundamentals of Statistics”, 2015, 6th Ed. HPH,

4. Amir . Aczel and Jayavel Sounder pandian, "Complete Business Stafistics”, TMH,

5. Levine , Stephan , krehbiel , Berenson -Statistics for Managers using Microsoft Excel,PHI
6. J, K Sharma, "Business Statistics”, 2015, 2nd Ed. Pearson



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA |-Sem
WTO & IPR

(Open Elective - 1)

Unit -1

Introduction- General Agreement on Tariffe and Trade (GATT) Eighth Round: Uruguay Round, World
Trade Organization: Structure — Technology Transfer — Dispute resolution Mechanism- Doha Declaration
-WTO Agreements including TRIPS & TRIMS.,

Unit -1

WIPO - Paris convention — Bern Convention — WCT- Budapest treaty — Madrid Agreement — Hauge
Agreement — UPOY,

Unit -1

IPR-1 Patents: Historical Background of IPR- Introduction, definilion and classification of intellectual
Froperty, Patents — Patentable and Non palentable inventions — Legal requirements for patents — Types
of patenl applications- Patent document: specification and claims — Important procedural aspects —
Managemenl of P Assets and IP portfolic = Commercial exploilation of IP,

Unit -IV:

IPR — 2: Designs and Geographical Indication (Gl) — Designs: Basic requirements - Procedure —
Convention application — Term — Date Geographical Indication: Definition — What can be registered -
Wha can apply — Rights — Term - Restrictions

Unit -V:

IPR-3: Trade marks and Copy rights: Definitions — Classification of trademarks — Classifications of
goods and services — Vienna classification — Trade marks procedure — Trademarks enforcement:
Infringement and passing offl - Remedies - Copy rights — Term of copyrights — Procedure of copyright-
Assignment of copy right — Copyright infringement — Remedies,

References
1. P. K Vasudeva World Trade Organization: Implications on Indian Economy, Pearson Education,
2015
2 P.Krishna Rao, WTO-Text and cases, Excel Books, 2015,
3. Caves Frankel, Jones, World Trade and Paymenis-An Introduction, Pearson
4. Education, 2015,
5. Carlos M.Correa- Intellectual property rights , The WTO and Developing countries-Zed books
6. Peler-Tobias stoll, Jan busche , Katrian arend- WTO- Trade —related aspects of IPR- Library of

CONgress
7. Surendra Bhandari- World Trade Organisation (WTO) and Developing Countries- Vikas

Publishing House



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem

TOTAL QUALITY MANAGEMENT
{Open Elective - 1)

Course Aim: The objective of this course is to facilitate students appreciate the quality concepts and
develop an understanding of lools and techniques relating to total quality managemeni.

UNIT-I:

Principles and Practices-I: Intreduction,- Gurus of TQM.- Historic Review,- Benefits of TQM-
Leadership, characteristice of Quality leaders.-The Deming Fhilosophy-Quality councils-Strategic
Planning- Customer Satisfaction-Customer perception of Quality-service Quality,-Customer Retention-
Employee Involvement-Employee survey-Empowerment-Gain sharing-Performance Appraisal,

UNIT-II:

Principles and Practices-Ii: Conlinuous process Improvement,- the Juran trilogy,- The PDCA Cycle-
Kaizen- Reengineering. Supplier Partnership- Parinering-Sourcing-Supplier Selection-Supplier rating-
Performance Measures-Basic concept-Strategy-Quality cost- Bench marking- reasons for bench marking-
Process-Understanding current performance-Fitfalls and criticism of benchmarking,

Unit-111;

Tools and Techniques-I: Information Technology-Computers and the quality functions-Infarmation
quality Issues-Quality management System-Benefits of 1SO registration-1ISQ 8000 series Standards-
Infernal Audits. Environmental Management System-ISO 14000 series-Benefits of EMS- Relation to
Healthy and safety-Quality Function Deployment-The voice of the Customaer- Building & House of Quality-

QFD Process.
UNIT-1V:

Tools and Technigues-II: Quality by Design- Benefits-Communication Model-Failure Mode and Effective
Analysis-Failure Rale, FMEA Documentation-The process of FMEA Documentation-Product liability-Procf
and Expert Wiltness. Total Productive Maintenance- promoting  the Philasophy and Training-
Improvements and needs- Autonomous Work groups.

UNIT-V:

Management Tools: Management Tools -introduction-Forced field Analysis-Tree diagram- Process
decision Program Chart-Statistical Process Control-Cause and Effect diagram-Histogram-state of contral
— Process Capability- Experimantal Design-Hypothesis-Orhogonal Design-Two factors and Full factors-
Quality Strategy for Indian Industries-Quality Management in India.

REFERENCES :

Joel E Ross : Total Quality Management, 3 Edition CRC press.2015

Dale H.Besterfeild, carlon Besterfeild: Total Quality Management, Pearson Education, 2015
Sridhara bhat: Total Quality Management Texts and Cases, Himalaya, 2015,

Poornima M charantimath Total Quality Management, Pearsan Education, 2015

Kanishka Bedi: Quality Management, Oxford, 2015,

Or.5.Kumar , Total Quality Management, University Science Press 2015
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem
PROJECT MANAGEMENT

(Open Elective - 1)

Course Aim: The objective of this course is to lay an importan! foundation to students in managing
projects with a special focus on every phase such as project planning, execulion, meniloring and
evaluation,

UNIT-I
Intreduction: Introduction-Project management-What is Project Management-why Project Management-
Project Lifecycle- Project Management Research in brief, Project Management today, Organization
slrategy and structure and cullure, Forma of organization structure. stake holder management,
organization culture, creating a culture for Project Management.

UNIT-II;

Project Planning: Project Planning Defining the project, Approaches to project screening and selection,
Work breakdown structure, financial Module, Getting Approval and compiling a project charter, setting up
a monitoring and controlling process,

UNIT-NI

Project Execution: Initiating the Project, Controlling and Reporting project ohjectives, conducting project
Evaluation, Managing Risk-Four Stage Process , risk management an integrated approach, cost

Management, Creating a project Budget.

UNIT-IV

Leading Project Teams: Building a project Team, Characleristics of 2 Effective project Team, achieving
cross- functional co-operation, virtual project leams, Conflicts management, Wegoliations

UNIT-V

Performance Measurement and Evaluation: Praject control cycles, monitoring project perfiormances,
Earned value management, Human factors in project Evaluation and control, Project termination, Types
of project terminations, Project management and fulure current and future trends in project management.

REFERENCES

Gray, Larson: Project Management-Tata McGraw Hill-2015

Jeffery K.Pinto: Project Management-Pearson Education-2015

Enzo Frigenti: Project Management-Kogan, 2015

R. Panngerselvam, P, Senthilkumar: Praject Management, PHI, 2015

Thomas M.Cappels: Financially Focused Project Management, SPD 2008

Guide to Project Management Body of Knowledge (PMBOK® Guide) of Project Management

Institute, LISA,
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem

STATISTICAL DATA ANALYSIS -PRACTICAL (MS-EXCEL LAB)

Course aim: The course aims is to understand MS Excel for applying statistical fools learnt in RMSA
Learning Outcome: The learning outcome is that the students should be able to:

Analyse the data to draw inference for decision making.

Understand application of statistical measures of ceniral iendency.

Understand application of ANOVA.

Analyse trends,

Test hypotheses,

I

v

Syllabus - PART A
About EXCEL
1. Introduction, Uses of Excel, New functions and fealures of excel 2007,
2.  Getling starled with excel- Opening a blank or new workbook, general organization.
3. Highlights and main functions: Home. Insert, page layout, formulas,
4. Highlights and main functions: Data, review, view, add-inns.
5. Using the Excel help functian.
General EXCEL Lessons
6. Customizing the Quick Access Toolbar,
7. Creating and Using Templates.
8. Waorking with Data: Entering, Editing, Copy, Cut, Paste, Paste Special,
. Formatting Dala and Using the Right Mouse Click,
10. Saving, Page Setup, and Printing.
11. Using Headers and Footers.
12, Manipulating Data, using Dala Names and Ranges, Filters and Sarl and Validation Lists.
13, Data from External Sources.
14.  Using and Formatting Tables.
15, Basic Formulas and Use of Funclions.
16. Data Analysis Using Charts and Graphs.
17, Managing, Inserting, and Copying Worksheets,
18.  Securing the Excel Document {Protect Cells and Workbook),
ADVANCED EXCEL LESSONS
18, Advanced Formulas and Functions.
20. Advanced Worksheel Fealures.
21, Advanced Data Analysis using PivotTables and Pivet Charts

w

PART B - STATISTICAL TOOLS FOR EXECUTION USING EXCEL

Tabulation, bar diagram, Multiple Bar diagram, Pie diagram, Measure of central tendency: mean,
median, mode, Measure of dispersion: variance, standard deviation, Coefficient of variation.
Correlation, regression lines,

V  t-test, F-test, ANOVA ane way classification, chi square test, independence of attributes.

VI Time series: forecasting Method of leas! squares, moving average method. Inference and
discussion of results.

REFERENCES

Ty

- Glyn Davis & Branko Pecar “Business Statistics Using Excel" Oxford University Press, 2012.
D P Apte : Statistical Toals for Managers USING MS EXCEL, Excel, 2012,

3. David M Levine, David. F. Stephan & Kathryn A Szabal, Statistics far Managers — Using MS

Excel, PHI, 2015,

4. Bruce Bowerman, Business Statistics in Practice, TMH, 5/e 2012,

Shelly, MS Office, 2007, Cengage, 2009.
Ajai.8.Gaur, Sanjaya S.Gaur, Statistical Methods For Practice and Research, Response, 2009



JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA I-Sem
BUSINESS COMMUNICATIONS — SEMINAR

Aim: Aim is to enable students understand how 1o write business letters and improve written
communication,

Learning Outcome: Al the end of the course, studenis will be enabled with the following skills,
a. English language skills for effective written business communication ( 's)
b. Will be able to understand how to write project report,

Unit-1;

Business Writing; Introduction, Importance of Written Business Communication, Direct and Indirect
Approached to Business Messages, Five Main Stages of Writing Business Messages. Practice Exercises,
Case Study: Communication Complication in English{Meenakshi...),

Unit-Ii;

Business Correspondence: Intreduction, Business Letier Writing. Effective Business Correspondence,
Common Components of Business Letfters, Strategies for Writing the Body of a Letter, Kinds of Business
Letters, Writing Effective Memos. Fractice Exercises,

Case Study: Missing Eriefcase (Meenakshi., ),

Unit-11):
Instructions: Introduction, Written Instructions, General Warning, Caution and Danger, Format in
Instructions, Qral Instructions, Audience Analysis, Product Instructions. Practice Exercises.

Case Study: How to operate the Minolta Freedom 3 Camera, {Meenakshi,..)

Unit-1v:

Business Reports and Proposals: Introduction, What is @ Repor, Steps in Writing & Routine Business
Repori, Parts of a Report, Corporate Reporis, Business Proposals.

Case Study: Handling unsolicited proposals for private infrastructure projects(Meenakshi.. ).
Case Study: The key board syndrome{Meenakshi...).

Unit-v:

Careers and Resumes : Intreduction, Career Building, Understanding yourself, setting a career goal, job
search / looking at various options, preparing your resume, resume formats, traditional, electronic and
video resumes, online recruitment process. Write your resume lo market yourself.

Case Study: Recruitment Drive at SOBER. (Meenakshi,.. ).

REFERENCES:

1. Meenakshi Raman and Prakash Singh, Business Communication, Oxford, 2012,

2. Lesikar: Basic Business Communication, TMH, 2015,

3. David Irwin: Effective Business Communications, Viva-Thorogood, 2015,

4. Rajendra Pal, J S KorlahaHi- Essentials of Business Communication: Sultan Chand & Sons, New

Delhi, 2015
5. Business English Dictionary, Pearson, 2015.
6. Lehman and Dufrene Sinha, BCOM {Business Communication) 2™ edition, Cengage, 2012,
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD.
MASTER OF BUSINESS ADMINISTRATION (MBA)
COURSE STRUCTURE AND SYLLABUS

| SEMESTER
Code Subjects Approach Credits | Marks
13MBA0T | Management Fundamentals Concepts and Cases 3 100
13MBAO2 | Business Laws & Regulations Concepts and Cases 3 100
13MBAO3 | Financial Accounting & Analysis Concepls & Problem Solving 3 100
13MBAD4 | Managerial Economics Concepts and Cases 3 100
1IMBADS Business Environment Concepls and Cases 3 100
13MBADE | ResearchMethodology & Statistical Analysis | Concepts & Problem Solving 3 100
13MBADY Statistical Data Analysis - Practical MS Excel(LAB) 2 100
13MBADS Business Communication- Practical LAB Praclice Z 100
Il SEMESTE
13MBADS | Human Resource Managemen Concepts and Cases 3 100
13MBAT0 | Quantitative Analysis for Business Decisions Concepts & Problem Solving 3 100
13MBATY Financial Managemen Concepts Cases & Problem Solving 3 100
13MBA12 | Management Information system Concepts and Cases 3 100
13MBAT3 | Marketing Management Concepts and Cases 3 100
13MBAT4 | Business Ethics & Corporate Governance Concepts and Cases 3 100
TIMBATS Personal Effectiveness - Seminar Presentations, Group Discussions,
Mock interviews in the class. Z 50
13MBAT6 | Annual Report Analysis - Seminar Using CMIE Prowess Database/
Annual reponts of companies & MS-Excel 2 50
Il SEMESTER
13MBA17 | Summer Internship- Seminar Working in any organization during
summer vacation 2 50
13MBAT8 | Production & Operation Management Concepts, Cases & Problem Solving 3 100
13MBA1S | Strategic Management Concepls and Cases 3 100
T3MBA20 | Organizational Behaviour Concepts and Cases 3 100
13MBA21 Business Best Practices - Seminar Internet & Interaction with Executives 2 50
Elective 1 Concepts and Cases 3 100
Elective 2 Concepts and Cases 3 100
Elective 3 Concepts and Cases 3 100
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IV SEMESTER
13MBAZ2 | Entrepreneurship Concepts and Cases 3 100

Elective 4 Concepts and Cases 3 100

Elective 5 Concepts and Cases 3 100

Elective 6 Concepls and Cases 3 100
13MBA23 | Success Story of an Entrepreneur- Seminar | Field Visil 2 50
Main Project Work
13MBA24 | Stage-I: Research Methadolagy for the Main Project Work & Collection of Main Project

Related Data from CMIE Prowess DATABASE or any source, or Data collected from t

the field- Seminar 2 50
13MBA25 | Stage-Il : Statistical Analysis of Main project data using either Excel, SPSS, MINI TAR,

or R- Seminar Presentation 2 a0
13MBAZ26 | Stage-lll: MAIN PROJECT REPORT & VIVA q GRADE
TOTAL CREDITS = 66 CREDITS FOR 19 THEORY SUBJECTS + 4 CREDITS FOR
2 PRACTICALS, 18 CREDITS FOR SEMINARS AND PROJECT WORK. 88 2750
CHOOSE ANY ONE OF THE MARKETING OR FINANCE OR HR OR SYSTEMS ELECTIVES

MARKETING ELECTIVES
13MBA27 | Consumer Behaviour Concepts and Cases 3 100
13MBA28 | Sales and Distribution Concepts and Cases 3 100
13MBA2G Integrated Marketing Communications Concepts and Cases 3 100
13MBA30 | Retailing Managemen Concepts and Cases 3 100
13MBAIT Senvices Marketing Concepts and Cases 3 100
13MBA32 | International Marketing Concepts and Cases 3 100
FINANCE ELECTIVES
TIMBA33 Cost & Management Accounting Concepts & Problem Solving 3 100
13MBA34 secunty Analysis and Portiolio Management | Concepts & Problem Solving 3 100
13MBA35 Financial Institutions, Markets & Services Concepts & Problem Solving 3 100
1IMBA36 Stralegic Investment and Financing Decisions Concepts & Problem Solving 3 100
13MBA37 | Intemational Financial Managemen Concepts & Problem Solving 3 100
13MBA3E | Financial Derivatives Concepts & Problem Solving 3 100
HR ELECTIVES
13MBA38 | Performance Management Concepts and Cases 3 100
13MBA40 | Training and Development Concepts and Cases 3 100
13MBA41 | Management of Industrial Relations Concepts and Cases 3 100
13MBA42 Compensalion & Reward Mana gement Concepts and Cases 3 100
13MBA43 | Management of Change Concepts and Cases 3 100
13MBA44 | Leadership Concepts and Cases 3 100
SYSTEMS ELECTIVES

13MBA4S Business Intelligence Concepts and Cases 3 100
13MBA46 | Enterprise Resource Planning Concepts and Cases 3 100
13MBA47 Decision Support System Concepts and Cases 3 100
13IMBA4E E-Business Concepts and Cases 3 100
13MBA4S | Cyber Security Concepts and Cases 3 100
13MBASD | Information System Control and Audil Concepts and Cases 3 100
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13MBAO1 MANAGEMENT FUNDAMENTALS

Course Aim: Through reading the text, references and discussion of Cases students should be able to
understand the fundamentals underlying the management of an organization.

Learning outcome:

. The students should be able to learn the history of management and the contributions of important
management researchers.

. They should be able to understand the relevance of environmental scanning, planning and how to
take decisions.

. The students can learn how to delegate authority and use power to influence people to get the work

done through preper communication and contral.
Unit-1;
A Brief History of Management: Classical Theory-Scientific Management, Administrative Theory,
Behavioural Theory, Management Science, Integrative Perspective — Systems Theory, Socio technical
Theary, Contingency Theory, Comparing Theories.
Unit-II;
Creative Problem Solving and Decision Making: Problem Solving and Decision Making, Classify and
Define the Problem or Opportunity, Set Objectives and Criteria, Generate Creative and Innovative Allernatives,
Analyze Alternatives and Select the Most Feasible, Plan, Implement the Decision and Control, Vroom's
Farticipative Decision Making Model.

Case: The Coca- Cola Company (Robert N Lussier page no- 117)
Unit-lil;
Strategic and Operational Planning: Developing the Mission, Analyzing the Environment, Setting
Objectives, Corporate Strategies, Business Strategies, Operational Planning, Implementing and Cantrolling
Strategies. Time Management.

Case: Dunkin's Donuts (Robert N Lussier page no: 151)
Unit-v:
Organizing and Delegating Work: Principles of Organizing, Authority, Organizational Design, Jab Design,
Organizing Yourself and Delegating. Relation between Authority, Power and Influence. Leadership and Trait
Theory, Behavioural Leadership Theories. Situational Approaches to Leadership, Handling Complaints.

Case: Hitachi (Robert N Lussier page no: 197)

Case: Steve Jobs, Apple (Robert N Lussier page no: 348)
Unit-V:
Communication and Controlling: Organizational Communication and Information Technalogy, Interpersonal
Communication Process and Communication Barriers, Message Transmission Channels. Organizational
and Functional Area Control Systems, Establishing Control Systems.

Case: Well Point (Robert N Lussier page no: 384)

Case: Chen Clothes Manufacturing (Robert N Lussier page no: 488)
TEXT BOOK:

Robert N Lussier, Management Fundamentals - Concepts, Applications, Skill Development, Cengage
Leaning, First Edition, 2012. For PPT, Case Solutions Faculty may visit : login.cengage.com
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Journals : Vikalpa, IMA, IIMB Review, Decision, IIMC, Vision, HBR,

Business Game: Mikes Bikes — Intro: (Principles of Management Simulation Game), TMH, 2013.
You can play on any computer with internet,

Mikes Bikes-Intro is a general business simulation game which is designed for the Introduction to business/
Principles of Mana ent. This game has been developed to suit students with no prior business
experience. This helps the students to have a hands - on business experience in the classroom — experiential
learning at its best.

REFERENCES:

. Dilip Kurmnar Battacharya, Principles of Management, Pearson, 2012.

. Harold Koontz, Heinz Weihrich, A.R.Aryasri, Principles of Management, TMH, 2010,

. V.5.PRao, Management Text and Cases, Excel, Second Edition, 2012,

. K.Anbuvelan, Principles of Management, University Science Press, 2013.

e Neeta Baporikar, Case Method — Cases in Management, Himalaya Fublishing House (HFH) 2008.
0 Deepak Kumar Bhattacharyya, Principles of Management-text and cases, Pearson, 2012.

. Andrew DuBrin, Management Essentials, Cengage Learning, 2012,

. Stephen P.Robbins, Sanghamitra Bhattacharyya, David A, Decenzo, Madhushree Nanda Agarwal,
s Fundamentals of Management Essential Concepts and Application, 6™ Edition, Pearson, 2011,

. Rajeesh Viswanathan, Principles of Management Concepts & Cases, Himalaya Publishing Hous

. (HPH), 2010.

. Dr. Vandana Jain, Management Theory & Practice (With case studies), IBH, 2012

e Sachin S Vernekar, Venkatasubramanian, Preety Wadhwa, Case Studies in Management, HPH,
2012,

. R.Sarya Raju, & A.Parthasarathy, Management Text & Cases,PHI,2010.

. Maheswari, Business Organization and Management, IBH, 2011.
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13MBAO2 BUSINESS LAW AND REGULATION
Course Aim: The aim of this course is to enable students understand legal and regulatory framework for
doing business in India.
Learning Outcome: After going through the text and case lets in terms of various court judgements, the
students should be able to understand the formalities involved in Incarporating a company and the nuances
related to the Law of Contract. The student will also be able to know the implications of direct and indirect
taxes. negotiable instruments Act and also about the cyber laws.
Unit-l:
Companies Act, 1956: Steps and procedure for incorporation of the company, Appointment of Directors,
Powers, duties, & liabilities of Directors, Company Meetings, Resolutions, Winding-up of a Company.
Unit-li:
Law of Contract: Nature of contract and essential elements of valid contract, Offer and Acceptance,
Consideration, Capacity to contract and free consent, Legality of object. Unlawful and illegal agreements.
Contingent contracts, Performance and discharge of contracts, Remedies for breach of contract. Contracts-
Il: Indemnity and guarantee, Contract of Agency, Sale of goods Act -1930: General Principles, Conditions &
Warranties, Performance of Contract of Sale.
Unit-lll:
Direct and Indirect Tax: Income Tax Act -1 961 - Important Provisions of Income Tax Act: Assessment year
—Assesses, Gross Total Income, Procedure for advance payment of tax and tax deducted at source.
Assessment procedure. Central Excise Act -1 944: Basic concepts related to excisable goods, classification
of goods, and Basic concept of VAT,
Unit-Iv:
Negotiable Instruments Act - 1881: Negotiable Instruments- Promissory Note, Bills of Exchange, & Cheque,
and their definitions and characteristics. Types of endorsements, Holder- Holder in due course, Discharge
of Parties,
Unit-V:
Cyber Crime and the Legal Landscape-the world-Why do we need cyber laws in tha indian context-The
indina IT act-challenges to indian Law and cyber crime scenarion in india. (Refer Nina Godbole & Sunit
Belapure).
TEXTBOOK:
RSN Pillai, Bagavathi, Business Law, S.Chand, 2013,
REFERENCES
. K.R. Bulchandani: Business Law for Management, 5/e, Himalaya Publishing House (HPH), 2012
. Akhileshwar Pathak: Legal Aspects of Business, TMH. 4le, 2013,
. Nina Godbole & Sunit Belapure * Cyber Security” Wiley India 2012.
L] Ravinder Kumar “Legal Aspects of Business®, 2" Edition Cengage Learning, 2012.

. Kuchal: Business Law, Vikas, 2011.
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Tulsian:Business Law, TMH, 2012.

S S Gulshan, Business Law, 4" edition, Excel Books, 2012,

8.N. Maheshwari, S K Maheshwari, AManual of Business Laws, Himalaya Publishing House (HPH),
2013.

C L Bansal, Business and Corporate Laws, Excel Books, 2011,

Tejpal Sheth, Business Law, Pearson. 2012.

P.K.Padhi, Legal Aspects of Business, PH|, 2013.

Satish B Mathur, Business Law, TMH, 2012.
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13MBAO3 FINANCIAL ACCOUNTING AND ANALYSIS

Course Aim: The aim of accounting is to provide the infarmation that is needed for sound economic
decision making. The main purpose is to provide information about firm's performance to external parties
such as investors, creditors, bankers, researchers and Government Agencies. It has become an important
part of young people's education and citizens in various roles in the societies and businesses of all lypes.
Learning Objectives: To prepare, understand, inte rpret and analyze financial statements with confidence.
To appreciate and use financial statements as means of business communication. To use the analytical
technigues and arriving at conclusions from financial information for the purpose of decision making.

Unit-l;

Introduction to Accounting: Importance, Objectives and Principles, Accounting Concepts and conventions,
and The Generally Accepted Accounting Principles (GAAP), their implications on accounting system:
Double entry system-recording business transactions—Classification of accounts—Accounting cycle,

Unit-ll:

The Accounting Process: Overview, Booke of Original Record: Journal and Subsidiary books, ledger, Trial

Balance, Classification of capital and revenue expenses, Final Accounts with adjustments. Valuation of

fixed assets- Tangible vs Intangible assets. and methods of depreciation. Depreciation concept- Depreciation

of Fixed Assets -Methods of depreciation—their impact on measurement of business Accounting.

Unit-li;

Inventory Valuation: Methods of inventory valuation and valuation of goodwill, methods of valuation of

goodwill. Issue of Shares and Debentures- Entries for Issue of shares, forfeiture - Issue of shares at Discount

and premium. Alteration of share capital and reduction of share capital, Issue and Redemption of Debentures.

Unit-IV:

Financial Analysis-I: Statement of Changes in Working Capital, Funds from Operations, paid cost and

unpaid costs. Distinction between cash profits and book profits. Preparation and analysis of cash flow

statement and funds flow statement,

Unit-V:

Financial Analysis-Il: Analysis and interpretation of financial statements from investor and company point

of view, Horizontal Analysis and Vertical Analysis of Company Financial Statements, Liquidity, leverage,

solvency and profitability ratios — Du Pont Chart —Accounting Standards Issued by ICAl (Focus onimportance

of Standards to give a general view on Financial Accounting practices), ~their rationale and growing importance

in global accounting environment ~IAS-IFRS-US -Creative Financial Practices and Issues related to quality

of disclosures in Reported Earnings, Window Dressing and limitations of financial statements.

TEXT BOOK:

. Dhanesh K.Khatri “Financial Accounting & Analysis”, Tata McGraw-Hill Publishing Limited,
New Delhi, 2012,

Journals: Chartered Accountant; Finance India : Human Capital: Management Accountant: Journal of

Accounting & Finance .

REFERENCES:

s Paresh Shah: “Basic Financial Accounting for Management”, Oxford University Press, New Delhi,
2012.
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Narayana Swamy, “Financial Accounting & Analysis” PHI, 2012,

V. Rajasekharam “Financial Accounting & Analysis” Pearson Education. Mew Delhi, 2012

Ranjan Kumar Bal: "Financial Accounting & Analysis’, S.Chand, New Delhi,.2012
N.Ramachandran : “Financial Accounting & Analysis” Tata McGraw-Hill Fublishing Limited, New
Delhi, 2012.

Maheswari, Financial Accounting, IBH, 2012,

Ashish K Bhattacharya “Financial Accounting & Analysis” PHI. 2012.

T. Vijaya Kumar, Accounting for Management, Tata McGraw Hill Education PVt Ltd, New Delhi 2012.
Gary A Porter, Curtis L. Norton, Financial Accounting, Cengage Learning India Pvt Ltd., New Delhi,
2011,
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13MBAD4 MANAGERIAL ECONOMICS
Course Aim: To enable students acquire knowledge to understand the economic environment of an
organization.
Learning Outcome: Students should be able to understand the basic economic principles, forecast demand
and supply and should be able to estimate cost and understand market structure and pricing practices,
Unit-l:
Introduction to Managerial Economics: Definition, Nature and Scope, Relationship with other areas in
Economics, Production Management, Marketing, Finance and Personnel, Operations research - The role
of managerial economist- Basic economic principles —the concept of opportunity cost, incremental concept,
scarcity, marginalism, Equi-marginalism. Time perspective, discounting principle, risk and uncertainty.

Case: 1 The objective and strategy of firms in the cigarette Industry (Dominick Salvatore page no 15)

Case: 2 Dabur India Limited Growing Big and Global (Geetika,2™ Edition page no 64)

Case: 3 Profits in the personal computer industry (Dominick Salvatore page no 19}

Case: 4 Total Average and Marginal cost in the U.S Steel industry (Deminick Salvatore page no 44)
Unit-ll;

Theory of Demand: Demand Analysis, Elasticity of demand. types and significance of Elasticity of Demand.
Demand estimation — Marketing research approaches to demand estimation. Need for forecasting, forecasting
techniques. Supply Analysis — Supply function, the Law of Supply, Elasticity of Supply.

Case: 1 Forecasting the Number of MC Donalds Restaurants worldwide (Dominick Salvatore page

no 195)

Case: 2 Price Elasticity's of Demand in the Real World (Dominick Salvatore page no 110)
Case: 3 Northern Turkey (Craig H.Petersen page no 172-173)
Case: 4 Income Elasticity of Demand (H.Kaushal Macmillan page no 39-41)
Case: 5 Cross Demand (H.Kaushal Macmillan page no 48)

The Demand for sweet potatoes in the United States (Dominick Salvatore page no 100)

@ ot B P

Case;
Unit-1I;
Production Analysis: Production function, Production function with one/two variables, Cobb-Douglas
Production Function Marginal Rate of Technical Substitution. Isoquants and Isocosts, Returns to Scale and
Returns to Factors, Economies of scale- Innovations and global competitiveness.

Case: 1 Labor productivity and Total compensation in the United States and Abroad (Dominick

Salvatore page no 253)
Case: 2 Naveen Construction Companies (Craig H.Petersen page no 293)
Case: 3 Substitutability between Gasoline consumption acid driving time (Dominick Salvatore page
no 265)
Case:4 How Xerox lost and regained International competitiveness and became a leader in
information technology (Dominick Salvatore page no 278)
Unit-1V:
Cost theory and estimation: Cost concepts, determinants of cost, cost-output relationship in the short
run and leng run, short run vs. long run costs, average cost curves, Overall Cost leadership.
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Case:1 Out Sourcing to India: way to Fast Track (Geetika page no 272)

Case: 2 The Shape of the long —Run Average cost curves in various industries (Dominick Salvatore
page no 265)

Case:3 BLP Corparation (Sumitrapal, Macmillan page no 203)
Case: 4 Mr. Martin Gets Chewed out by the Boss (W.Bruce Allen page no 150)

Unit-V:

Market Structure and Pricing Practices: Features and Types of different competitive situations - Price-
Output determination in Perfect competition, Monopoly, Monopolistic competition and Oligopoly - both the
long run and short run, Pricing philosophy

Case: 1 Pricing of innovative product (H.Kaushal Macmillan page no 78)
Case Pacific copper enterprises(W.Bruce Allen)

12
Case:3 Suzanne Muth —Theatre Complex (Sumitrapal, Macmillan page no 240)
14

Case Monopoly in the Mumbai city Taxi Industry (Dominick Salvatore page no 369)
TEXT BOOK:
Craig H. Petersen,W. Cris Lewis and Sudhir K. Jain: Managerial Economics, 14" edjition Pearson,
2012,
REFERENCES

‘Dominick Salvatore Managerial Economics 7" Edition Oxford 2012,

W.Bruce Allen, Managerial Economics Theory, Applications, and Cases VivaT7th Edition 2011,
Sumitrapal, Managerial Economics Cases & Concepts, Macmillan, 2011

Geetika, Managerial Economics 2 Edition, TMH, 2012,

G S Gupta, Managerial Economics, 2 edition, TMH, 2012.

Timothy C.G. Fisher, David Prentice and Rober Waschik, Managerial Economics - A Strategic
Approach, Routledge, 2010.

H Kaushal & L Palsreve Managerial Economics Macmillan. 2012
H.Kaushal, Managerial Economics, Macmillan, 2011,

Managerial Economics ‘Craig H.Petersen 4" Edition Pearson, 2012.
H. L. Ahuja, Managerial Economics, S. Chand. 2012,

D.N. Dwivedi, Managerial Economics, Vikas, 2012.

Chaturvedi, Business Economics (Theory & Application), IBH.2012.
Yogesh Maheshwari, Managerial Economics, PHI. 2012,

Mc Guigam, Mavyer, Harris, Managerial Economics, Cengage, 2012.
Mark Hisschey, Managerial Economics, Cengage, 2011.
D.M.Mithani, Managerial Economics, HPH, 2012

Atmanand, Managerial Economics, Excel, 2012,

Justin Paul, Leena, Sebastian, Managerial Economics, Cengage, 2012,
Ivan PNG Managerial Economics. Routledge, 2013.
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13MBAO05 BUSINESS ENVIRONMENT

Course Aim: Aim of this course is to make students understand different types of business environments
they should review before taking managerial decisions.
Learning Outcome: After reading the text book & cases related to the syllabus and business news papers
like Business Standard, Economic Times, and Business Line, students should be able to understand the
issues related to the industrial policy and regulation and their amendments from time to time. They will also
understand the terminology of the planning commission and Union Budget. The knowledge gained by the
students on capital markets, RBI guidelines; trade, EXIM policy and Foreign Exchange Management Act
will be useful for them to take decisions to ensure growth and sustainability of the organizations.
Unit-l:
Industrial Policy and Regulatory Structure: Industrial Policy- Industrial Licensing Paolicy- Five Year
Planning- Industrial Policy 1991, Small Scale Industries (SS1)-Industrial Finance- Foreign Direct Investment
(FDI}.

Case 1:- Tapping the Opportunities in Environment: A Case Study of Yes Bank, (Dr. Vivek Mittal,

Page no.662)

Case 3:- Gas Authority of India Limited (GAIL) (Justin Paul, page no.102)

Case 4:-  India to allow FDI in Food Retail, (Raj Kumar, page no.208)
Unit-II:
Economic Policies: Fiscal Policy- Latest Union Budget- Reforms Undertaken- Role of Government. Monetary
Palicy- Basic Concepts- Monetary Policy in the 21 Century- Banking Sector Reforms.

Case 1:-  Indus (Budget Game), (Justin Paul, page no.179)

Case 2:-  Prof Tom and Monetary Policy, (Justin Paul. Page no.200)
Unit-l;
Capital Markets, SEBI, RBI: Capital Market Institutions-Stock Indices- Derivatives Market- Global and
Indian Scenario- Role of SEB| and RBI.

Casel: The Great Fall (Scam of 2001): A Case of Stock Exchange and SEBI, (Dr. Vivek Mittal.
page no.6e1)
Case2: Globalization of Pop Culture, (Francis Cherunilam, page no. 765)
Case 3: Investment Return from Indian Stock Market — Bombay Stock Exchange (BSE),
SENSEX, (Justin Paul, page no.252)
Unit-IV:
India’s Trade Policy: Policy changes and Issues- sector wise trade policies: recent developments- GATT-
WTO- agreements and implications.
Case 1:-  Case — Water Thief, (K. Aswathappa, page no.59)
Unit-V:
EXIM policies & FEMA: India's new EXIM policy- legal framework- initiatives, FEMA — Multi-national
companies and FDI.
Case 1:- RBI Slaped Rs. 125 Crore on Reliance Infrastructure. A Case Study on FEMA, (Dr. Vivek
Mittal, page no.655)
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CaseZ:-  China as an Expert Base, (David W. Conklin, page no.574)
TEXT BOOK
e Justin Paul * Business Environment: Text & Cases” TMH . 3/e 2012.
Journals : Vikalpa, [IMA, [IMB Review, Decision, IIMC, Vision, MDI.

REFERENCES:

. Dr.Vivek Mittal "Business Environment: Text & Cases” Excel Books, 2011.

. Rajkumar “International Business Environment: Text & Cases” Excel Books, 2012.

. K.Ashwathappa "Essentials of Business Environment: Text, Casesé& Exercises” HPH, 2011,
. Francis Cherunilam "Business Environment: Text & Cases'HPH. 2012.

] David W Conklin “Cases in the Environment of Business" Sage, 2009,

. Misra and Puri, “Indian Economy” 30E, Himalaya Publishing, 2012.
. K.Aswathappa-Essentials of Business Environment -11" Edition —HPH-2011.

s Misra and Puni "Economic Environment of Business”, 7' Edition, HPH.2012.
. Palle Krishna Rao, "WTO Text & Cases”, PSGIM, Coimbatore, 2009.

. A.C.Fernando-Business Environment -1* Edition-Pearson-2011,

® Pailwar, Economic Enironmnt of Business, PHI. e, 2012,

. Joshi & Kapoor, Business Environment, Kalyani Publishers, 2012

® Justin Paul, Business Environment, TMH. 2010.
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13MBAOE RESEARCH METHODOLOGY & STATISTICAL ANALYSIS
Course Aim: To understand the research methodology and basic statistical tools for analysis and
interpretation of quantitative and qualitative data.
Learning Outcome: Students will be able to apply the principles of research methodology for the research
design for the various mini and major projects of the MBA programme. They will be able (o analyse the data
statistically.
Unit-l:
Research Methodology: Introduction-Topic-Review of Literature-Research Gaps-Research Questions-
Objectives-Hypothes es-Scope of the study-Period of the stud y-Sampling Techniques-Data Collection-Primary
data —Questionnaire design-Secondary data-Data Analysis-Limitations of the study-Appendix-References.
Unit-ll:
Tabulation, Graphical presentation of data: Histogram, Diagrammatic representation of data: Bar diagram,
Multiple Bar diagram, Sub-divided Bar Diagram, Pie Diagram, Measures of Central Tendency: Mean, Median
and Mode. Measures of Dispersion: Range, Standard deviation and Variance, Coefficient of variation,
Measure of Skewness.
Unit-:
Linear Correlation and Regression Analysis: Covariance, Pearson’s Correlation Coefficient, Scatter
plot. Spearman's rank Correlation Coefficient, Regression lines.
Unit-1v:
Parametric and Non- Parametric Hypothesis Testing: Procedure for Testing of Hypothesis, One Sample
t-test for the Population Mean, Two Sample t-test for independent Samples, Paired Sample t-test. F-test for
two population Variances (Variance ratio test), ANOVA One Way Classification, ANOVA two way
Classification, Chi Square test of association, Chi Square test of independence.
Unit-V:
Time Series and Data Analysis: Fitting a trend line to a time series, Method of least Squares and Methad
of Moving Averages, Measure of Seasonal Variation.
TEXT BOOK
. Statistical Methods by S.P, Gupta, Sulthan Chand and Sens, New Delhi 2012,
REFERENCES:
. J.K.Sharma" Business Statistics-Problems and Solutions’ Pearson, 2010.
. P N Arora” Comprehensives Statistics Methods" S. Chand, 2012,
. Sharma” Business Statistics” Pearson, 2012,
o Priti R Majhi, Praful K Khatua, Research Methodology, HPH, 2013.
. Donald R Cooper et. al., Business Research Methods, TMH, 11/e 2013,
. Zikmund, Business Research Methods, Cengage, 2012.
® S C Gupta, "Fundamentals of Statistics”, HPH, 2012,
. C B Gupta " An introduction to Statistical Methods" Vikas, 2012,
. S L Gupta ‘Business Research Methods® TMH, 2012,
- Pannerselvam” Research Meth odology” PHI, 2012,
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Ranjit Kumar "Research Methodology” Sage, 2012,

R P Hooda "Statistics” Vikas, 2012,

Newbold" Statistics for Business and Economics” Pearson, 2012.

Levin, Rubin, Rastogi & Siddiqui, “Statistics for Management” Pearson, 2013.
Mukul Gupta & Deepa Gupta “Research Methodology” PHI, 2013.

Bhardwaj : Mathematics and Statistics for Business, Excel, 2013
Khandelwal, Business Statistics, IBH. 2013,

Uwe Flick, Introducing Research Methodology, Sage, 2011.

David M Levine, Stephen, Kathryn A Szabat, Statistics for Managers, PHI. 2013

Wayne | Winston, Excel Data Analysis and Business Modeling, PHI, 2013,
Derek, L Waller, Statistics for Business, Routledge, 2013,
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13MBAO7 STATISTICAL DATA ANALYSIS -PRACTICAL (MS-EXCEL (LAB) - 100 MARKS)
Course aim: The course aims is to understand MS Excel for applying statistical tools learnt in RMSA.
Learning Outcome: The learning outcome is that the students should be able ta:
. Analyse the data to draw inference for decision making.
. Understand application of statistical measures of central lendency.

. Understand application of ANOVA.

. Analyse trends,
s Test hypotheses.
PART A
I About EXCEL
1 Introduction, Uses of Excel, New functions and features of excel 2007.
P Getting started with excel: Opening a blank or new workbook, general organization.
3. Highlights and main functions: Home, Insert, page layout, formulas,
4 Highlights and main functions: Data, review, view, add-inns.
5 Using the Excel help function.

General EXCEL Lessons
B Customizing the Quick Access Toolbar,
7. Creating and Using Templates.
8. Working with Data: Entering, Editing, Copy, Cut, Paste, Paste Special.
9. Formatting Data and Using the Right Mouse Click.
10.  Baving, Page Setup, and Printing.
11.  Using Headers and Footers.
12, Manipulating Data, using Data Names and Ranges, Filters and Sort and Validation Lists.
13.  Data from External Sources.
14.  Using and Formatting Tables.
15, Basic Formulas and Use of Functions.
16.  Data Analysis Using Charts and Graphs.
17. Managing, Inserting, and Copying Worksheets.
18.  Securing the Excel Document (Protect Cells and Workbook).
I ADVANCED EXCEL LESSONS
19.  Advanced Formulas and Functions.,
20.  Advanced Worksheet Features.
21.  Advanced Data Analysis using PivotTables and Pivot Charts.
PART B -~ STATISTICAL TOOLS FOR EXECUTION USING EXCEL

1] Tabulation, bar diagram, Multiple Bar diagram, Pie diagram, Measure of central tendency:
mean, median, mode, Measure of dispersion: variance, standard deviation, Coefficient of
variation. Correlation, regression lines.
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IV t-test, F-test, ANOVA one way classification, chi square test, independence of attributes.

vV Time series: forecasting Method of least squares, moving average method. Inference and
discussion of results.

TEXT BOOK

. Glyn Davis & Branko Pecar "Business Statistics Using Excel’ Oxford University Press, 2012,

REFERENCES

. David Whigham “Business Data Analysis Using Excel” Oxford University Press, 2012,

. Winstion “Excel 2010 Data Analysis and Business Modelling” PHI Learning Private Limited.

. Bajpai "Business Statistics” Pearson, 2013,

. D P Apte : Statistical Tools for Managers USING MS EXCEL, Excel, 2012.

. David M Levine, David. F. Stephan & Kathryn A. Szabat, Statistics for Managers — Using MS Excel,
PHI, 2013.

U Bruce Bowerman, Business Statistics in Practice, TMH, 5/e 2012.

. Shelly, MS Office, 2007, Cengage, 2009.

. Robert H Carver, Doing Data Analysis with SPSS, Cengage, 2013.

. Ajai.5.Gaur, Sanjaya S.Gaur, Statistical Methods For Practice and Research. Response, 2008,
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13 MBAO8 BUSINESS COMMUNICATIONS —~ PRACTICAL (100 MARKS)
Aim: Aim is to enable students understand how to write business letters and improve written communication.

Learning Outcome: At the end of the course, students will be enabled with the following skills.

. English language skills for effective written business communication ('s).
. Will be able to understand how to write project report.
Unit-l:

Business Writing: Introduction, Importance of Written Business Communication, Direct and Indirect
Approached to Business Messages, Five Main Stages of Writing Business Messages. Practice Exercises.

Case Study: Communication Complication in English(Meenakshi...).
Unit-ll:
Business Correspondence: Introduction, Business Letter Writing, Effective Business Correspondence.

Common Components of Business Letters, Strategies for Writing the Body of a Letter, Kinds of Business
Letters, Writing Effective Memos. Practice Exercises.

Case Study: Missing Briefcase (Meenakshi...).
Unit-Ill:

Instructions: Introduction, Written Instructions, General Warning, Caution and Danger, Format in Instructions,
Oral Instructions, Audience Analysis, Product Instructions. Practice Exercises,

Case Study: How to operate the Minolta Freedom 3 Camera. (Meenakshi...)

Unit-1V:

Business Reports and Proposals: Introduction, What is a Report, Steps in Writing a Routine Business
Report, Parts of a Report, Corporate Reports, Business Proposals.

Case Study: Handling unsolicited proposals for private infrastructure projects(Meenakshi...).

Case Study: The key board syndrome(Meenakshi...).

Unit-V:

Careers and Resumes : Introduction, Career Building, Understanding yourself, setting a career goal, job

search / looking at various options, preparing your resume, resume formats, traditional, electronic and video
resumes, online recruitment process. Write your resume to market yourself.

Case Study: Recruitment Drive at SOBER. (Meenakshi...).

TEXTBOOK : Meenakshi Raman and Prakash Singh, Business Communication, Oxford, 2012.
REFERENCES:

18 Lesikar: Basic Business Communication, TMH, 2013.

2, GLOBERENA OR ANY OTHER SOFT SKILLS SOFTWARE/DATABASE,

3. Stephen Bailey, Academic Writing for International Students of Business, Routledge, 2013.

4. David Irwin: Effective Business Communications, Viva-Thorogood, 201 3.

a Rajendra Pal, J S KorlahaHi: Essentials of Business Communication: Sultan Chand & Sons, New
Delhi, 2013.

G, Sehgal:Business Communication, Excel, 2013,

7. Krishnamachryulu, Lalitha Ramakrishnan: Business Communication, HPH, 2013.
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8.
g,

10.
1
12.
13.
14,
15.

GRE & TOEFL, Kalpan and Baron's, Kalpan Publishers, 2013.

Business English Dictionary, Pearson, 2013.

Subba Rao, B.Anitha Kumar, C.Hima Bindu, "Business Communication”, Cengage, 2012,
Kathleen Fearn-Banks, Crisis Communication-A case book approach, Routledge, 2011.
Lehman and Dufrene Sinha, BCOM (Business Communication) 2" edition, Cengage, 2012,
Anjali Ghanekar, Business Communication Skills, Everest, 2011.

John X Wang. Business Communication, CRC Press, 2009,

Sailesh Sengupta, Business and Managerial Communications, PHI, 2011.



MASTER OF BUSINESS ADMINISTRATION 2013-14 32
JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA lI-Sem
13MBA09 HUMAN RESOURCE MANAGEMENT

Course Aim: To understand various terms in HRM and be able to manage the human resources of an
organization effectively and efficiently.
Learning Outcome: Students should be able to understand the basic HR concepts. They will be able to
understand the process of recruitment, selection, performance appraisal, training & development,
compensation and employee retention approaches and strategies,
Unit-l:
Introduction of HRM: Introduction to HRM — Line Managers - HR Duties — New Approaches to Organizing
HR — Globalization & Competition Trends — Technological Trends — Trends in Nature of Work — Workforce
and Demographic Trends — Economic Challenges — HRM in India — High Performance Work System's —
Labor Legislation in India — Equal Employment Opportunity 1990-1991 — HR Score Card developed by
TVRLS India.

Case: Social Surveyors in Flood-hit Areas (Gary Dessler page no 160)

Case: Finding people who are passionate about what they do (Gary Dessler page no 195)

Case: HR,CULTURE and Business Results Success at Google, Scripps and UPS (Robert L Mathis

P. No. 35)

Case: Religious Accommodation (Robert L Mathis P. No. 118)

Case:  Mitsubishi Believes in EEO- Now (Robert L Mathis P. No. 119)
Unit-II:
Recruitment and Placement: Basics of Job Analysis — Methods for Collecting Job Analysis Information
Job Descriptions — Job Satisfaction — Job Enlargement, Job Enrichment, Job Rotation, HRP - Recruitment
& Selection Process - Planning & Forecasting — Sources of Recruitment — Recruitment of Diverse Work
Force — Employee Testing & Selection — Basic types of Interviews — Errors in Interviews — Translating
Strategy into HR-Policies & Practices.

Case: Reinventing the wheel at apex door Company (Gary Dessler page no 309)

Case: Xerox Focuses on HR (Robert L Mathis P. No. 79)

Case: where do you find the Bodies? (Robert L Mathis P. No. 79)

Case: The Reluctant Receptionist (Robert L Mathis P. No. 159)

Case: Accenture — Retaining for Itself (Robert L Mathis P. No. 193)

Case: Recruiting at Kia (Robert L Mathis P. No. 231)

Case: Strategic Selection: A Review of Two Companies (Robert L Mathis P. No. 267)
Unit-lll:
Performance Appraisal and Training & Development of Employees — Concept of Performance,
Management Appraisal — Techniques for Performance Appraisal - Career Management — Employer Life
Cycle — Career Management & Talent Management, Analyzing Training needs & Designing the program —
Implementing different training program — Implementing Management Development Programs — Evaluating
the Training Programs .

Case: Training Crucial for Hotels (Robert L Mathis P. No. 307)
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Case: Performance management improvements for Bristol-Myers Squibb (Robert L Mathis P. No.
393)

Case:  Just Another Job (Robert L Mathis P. No_ 647)

Case: The Dilermma Within (Robert L Mathis P. No. B67)

Case:  Performance Appraisal at Cola Magic Drinks (Robert L Mathis P. No, 671}

Case: Appraising the secretaries al Sweet water U? (Gary Dessler page no 349)
Unit-IV:
Compensation — Basic Factors in Determining pay structure — Establishing pay rates — Pricing Managerial
and Professional Jobs — Special Topics in Compensation — Benefits — Insurance — Retirement Benefits -
FPersonal Services & Family friendly benefits — Salient features of Workmen Compensation Act & Minimum
Wages Act.

Case:  Salary inequities at ACME Manufacturing (Gary Dessler page no 429)

Case: HR Contributes at CSSCO (Robert L Mathis P. No. 36)

Case: Compensation changes at JC Penny (Robert L Mathis P. No, 435)

Case: Benefiting Connie (Robert L Mathis P. No, 507)
Unit-V:
Employee Relation — Labor Movement — Collective Bargaining Process — Grievances — Managing Dismissals

Employee Safety and Health — Qccupational Safety Law — Work Place Health Hazards Problems &
Femedies — Salient features of Industrial Disputes Acts 1947 — Factories Act, Mines Act.

Case : The New Safety and Health Program (Gary Dessler page no 623)

Case : Full Disclosure on Sex Offenders? (Robert L Mathis P. No. 231)

Case : Wal-Mart and Watching Its "Union Prevention” (Robert L Mathis P. No. 629)
TEXT BOOK:
. Gary Dessler, “Human Resource Management”, 12" Edition, Pearson- 2012,

Journals : Indian Journal of Industrial Relation; NHRD Journal of Career Management ; Management and
Labour Studies; Personnel today; Leadership excellence; Indian Journal of Training & Development.

REFERENCES FOR CASES:
" Robert L Mathis, John H Jackson, Manas Ranjan Tripathy "Human Resource Management- A South
Asian Perspective ", Cengage Learning 2012.

. Shyamkant Gokhale "Personal Management”, Everest, 2012,

. Dr.M.A.Kahok, lllustrated Case Studies in Indian Management , Everest Publishing House, 2012.
. Ravi Dharma Rao, HRM Case Studies, Excel, 2013,

“ Saiyadain. Mirza, Cases in OB & HRM, TMH, 2011.

REFERENCES:

. C.B.Mamaoria & V.5.P.Rao, Personnel Management, HPH, 2012,

® K. Aswathappa, "Human Resource Management, Text and Cases”, TMH, 2011.

® Dennis R. Briscoe et al, International HRM, Routledge, 2013,

. Dr. Anjali Ghanekar, “Essentials of Human Resource Management” Everest, 2010.

. Indranil Mutsuddi, "Essentials of Human Resource Management’, Newage, 2011.
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Wayne F.Cascio, Ranjeet Nambudiri, ‘Managing Human Resource Management”, 8" Edition,
TMH, 2010,

Seema Sanghi, " Human Resource Management” Macmillan, 2012,

MNarendar Singh, “Human Resource Management”, Colonel (Dr.) Laxmi Publication, 2011.
Dipak Kumar Bhattacharyya "Human Resource Management”, Excel Books, 2012.
Uday Kumar Haldar, Juthika Sarkar, * Human Resource Management”, Oxford, 2012.
Nick Wilton, “An Introduction to Human Resource Management” Sage, 2012.

V' S P Rao, " Human resource Management Text and Cases". Excel Books, 2011,
R.Wayne Mondy, "Human Resource Management” Pearson, 2009.

Chris Rowley and keith Jackson, Human Resource Management, Routledge, 2011.
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13MBA10 QUANTITATIVE ANALYSIS FOR BUSINESS DECISIONS
Course Aim: The objective of the course is to provide the basic tools of Operations research in solving the
management problems using mathematical approach for decision making.
Learning Outcome: The Course covers origin and application of OR, Linear Programming, Decision Theory
and gueuing theory. These concepts help the student in taking decisions for business.
Unit-l:
Nature and scope of Operations research: Origins of OR, Applications of OR in different Managerial areas,
Defining a model, types of model, Process for developing an operations research model Practices,
opportunities and short comings of using an OR model.
Unit-lI;
Linear Programming Method: Structure of LPP, Assumptions of LPP, Application areas of LPP. Guidelines
for formulation of LPP. Fermulation of LPP For different areas, solving of LPP by Graphical Method: Extreme
point method and 1SO-cost profit method, simplex method, two phase method, Big-M method, converting
primal LPP to dual LPP, Limitations of LPP. Transportation Problem: Mathematical Model of transportation
problem, Methods for finding Initial feasible solution : Northwest corner Method, Least Cost Method. Vogel's
approximation Method, Test of optimality by Modi Method, Variation transportation, Problems like unbalanced
Supply and demand, Degeneracy and its resolution.
Unit-lll:
Assignment Model: Algorithm for solving assignment model, Hu ngarians Method for solving assignment
problem, variations of assignment problem: Multiple Optimal Solutions, Maximization case in assignment
problem, unbalanced assignment problem, travelling salesman problem, simplex method for solving
assignment problem,
Unit-IV:
Decision Theory: Introduction, ingredients of decision problems. Decision making — under  uncertainty,
cost of uncertainty, under risk, under perfect information, decision tree, construction of decision tree
Unit-V:
Queuing Theory: Queuing Structure and basic components of a Queuing Model, Distributions in Queuing
Model, Differences in Queuing Model with FCFS, Queue Discipline, Single and Multiple service station with
finite and infinite population.
TEXT BOOK:
o J.K. Sharma, “Operations Research: Theory and applications, 5" edition, Macmillian, 2013.
Journal : Udyog Pragati : The Journal for Practising Managers, NITIE, Mumbai.

REFERENCES:

. Anand Sharma, " Quantitative Technigues for Decision Making”, HPH, 2010.

. R. Pannerselvam : Operations Research, PHI, 3" revised edition. 2012.

o Prem Kumar Gupta "Introduction to Operations Research” S.Chand, 2012.

. K.L Schgel "Quantitative Techniques and Statistics”, 2012.

® Hillier / Lieberman: Introduction to operations research, 8th edition, TMH, 2012,

. Hamdy A Taha : Operations Research: An Introduction, Sth edition, Pearson, 2013,
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Pradeep Prabhakar Pai : Operations Research : Principles and Practice. 18t edition, Oxford University
Press, 2012,

C.R. Kothari, Quantitative Techniques, 3™ revised edition, Vikas, 2012,

A M Natarajan, P Balasubramani, A Tamilarasi, “Operations Research” Pearson, 2012.

M P Gupta, R B Khanna, " Quantitative Techniques for Decision Making” PHI, 2011,

Anitha H S : Operations Research, Excel, 2013.

M.D.Vohra, Quantitative Technigues in Management, TMH, 2012.

Anderson, Sweeney, Williams, Camm & Martin, Quantitative Methods for Business, 2013.

Mik Wisniewski, Quantitative Methods, Pearson, 2013,

L C Jhamb, Quantitative Techniques, Everest, 2012,
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13MBA11 FINANCIAL MANAGEMENT
The students need Discounting Table and Annuity tables for the examination

Course Aim: To give an overview of the problems facing a financial ma nager in the commercial world. It will
introduce you to the concepts and theories of corporate finance that underlie the techniques that are offered
as aids for the understanding, evaluation and resolution of financial manager's problems.

Learning Outcome: Provides support for decision making. It enables managers to monitor their decisions
for any potential financial implications and for lessons to be learned from experience and to adapt or react
as needed. To ensure the availability of timely, relevant and reliable financial and non-financial information.
FM helps in understanding the use of resources efficiently, effectively and economically. To focus on wealth
maximization rather than profit maximization.

Unit-l:

The Finance Function: Nature and Scope: Evolution of finance function — Its new role in the contemporary
scenario —Goals of finance function — maximizing vs. satisfying: Profit vs. Wealth vs. Welfare: the Agency
relationship and costs; Risk-Return trade off: Concept of Time Value of Money — Future Value and Present
value and the basic valuation model.

Unit-Il:

The Investment Decision: Investment decision process- Project generation, project evaluation, project
selection and project Implementation. Developing Cash Flow; Data for New Projects: Capital Budgeting
Techniques —Traditional and DCF methods. The NPV vs. IRR Debate; Approaches for reconciliation. Capital
budgeting decision under conditions of risk and uncertainty. Cost of capital: Conceptand measurement of
cost of capital, Debt vs. Equity. cost of equity, preference shares, equity capital and retained earnings,
weighted average cost of capital and marginal cost of capital. Importance of cost of capital in capital
budgeting decisions.

Unit-ll:

Capital Structure Decisions: Capital structure vs. financial structure - Capitalization, financial leverage,
operating leverage and composite leverage. EBIT-EPS Analysis, Indifference Point/Break even analysis of
financial leverage, Capital structure Theories —The Modigliani Miller Theory, NI, NOI Theory and Traditional
Theory —A critical appraisal.

Unit-1V:

Dividend Decisions: Dividends and value of the firm - Relevance of dividends, the MM hypothesis, Factars
determining Dividend Policy-dividends and valuation of the firm-the basic models. Declaration and payment
ofdividends, Bonus shares. Rights issue, share-splits, Major forms of dividends — Cash and Bonus shares.
The theoretical backdrop — Dividends and valuation; Major theories centered on the works of GORDON,
WALTER and LITNER. A brief discussion on dividend policies of Indian companies. Working Capital
Management: Components of working capital, gross vs. net working capital, determinants of working capital
needs, the operating cycle approach. Planning of working capital, Financing of working capital through
Bank finance and Trade Credit - Recommendations of Tandon and Daheja Committee on Working Capital.
Cases.

Unit-V:

Management of Current Assets: Management of cash, — Basic strategies for cash management, cash
budget, cash management techniques/processes. Marketable securities: characteristics, selection criterion,
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Marketable security alternatives; Management of receivables and Management of inventory- The importance
of current assets management in working capital planning. Corporate Restructuring: Corporate Mergers,
Acquisitions and Takeovers: Types of Mergers, Economic rationale of Mergers, motives for Mergers: Financial
evaluation of Mergers.

TEXT BOOK

[ IM Pandey, Financial Management, 10" Edition, Vikas , 2013.

Journals : Chartered Accountant: Finance India : Human Capital; Management Accountant: Journal of
Accounting & Finance .

REFERENCES:

. M.Y Khan, P K Jain: "Financial Management-Text and Problems”, 6" Edition. TMH, 2012.

v F.C.Tulsian,C.A. Bharat Tulsian , "Financial Management" S.Chand Publications. 2012.

. Prasanna Chandra, “Financial Management Theory and Practice”, 8" Edition. TMH. 2012.

] Shashi K.Gupta, R K.Sharma , “Financial Management" Kalyani Publishers, 2012,

° Rajiv Srivastava, Anil Mishra , Financial Management” Oxford University Press, New Delhi, 2012.

& James C Van Horne, Sanjay Dhamija, 'Financial Management and Folicy" Pearson Education, 2012,
. IM Pandey, Cases in Financial Management, TMH 2/e 2012.

. Chandra & lyer. Financial Management, IBH, 2012.
. Financial Management: Principles and Practice, S.Chand and Sons Publications, 2012.
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13MEA12 MANAGEMENT INFORMATION SYSTEWM

Aim: The aim of this course is lo enable students to understand the importance of information systems in
the decision making and management of organizations.

Learning Ourcome : After going through the cases in the text and other references, by the end of this
course the students will understand the MIS concepts its applications.
Unit-l:
Introduction : MIS imporlance, definition, nature and scope of MIS, Structure and Classification of MIS,
Information and Systems Concept, Types of Information, Information systems for competitive advantage.
Case :MIS at Narayana Labs Ltd.
Case : Siba International and Functional Information System.
Case : Sigma Industries Limited (SIL).
Unit-ll;
Business Applications of Information Systems : E-Commerce, ERP Systems, DSS, Business Intelligence
and Knowledge Management System
Case : Knowledge Management Systems at Anil Consultancy
Unit-lll:
Management of IS: Information system planning, system acguisition, systems implementation, evaluation
& maintenance of I8, IS Security and Contral.

Case: Planning of IS at Anoop & Company.

Case : Apollo Hospitals.

Case : Implementation of OLT at Deep College of Management and Technology.

Case : Effectiveness of MIS: A Case Study.
Unit-1V:
Building of Information Systems: System Development Stages, System Development Approaches,
Systems Analysis and Design- Requirement Determination, Strategies for Requirement Determination,
Structured Analysis Tools, System Design — Design Objectives, Conceptual Design, Design Methods,
Detailed system design.

Case: System requirement specification: An illustrate case.

Case: MIS at XYZ Bank.

Case: Purchase order system: application case study.
Unit-V;
Introduction to Cyber Crime : Cyuber Crime Defination and orgin of the word,cyber crime and information
security,who are cyber criminals? Classification of cyber criminals-Legal Perspectives-Indian Perspectives-
Cyber crimes and indian ITA 2000, Global perspective on cybercrime-Cybercrime era.(Refer : Nina Godbole
et al)
TEXT BOOK
. 0 P Goyal, Management Information Systems—Managerial Perspective, MacMillan, 3rd Edition, 2010,
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REFERENCE:

Nina Godbole & Sunit Belapure * Cyber Security” Wiley india 2012
Jawadekar, MIS Text and Cases, TMH, 2012,

Dr Milind M Oka "Cases in Management Information system ‘Everest, 2012,
A K Gupta, Sharma "Management of Systems” Macmillan, 2012.

Sandra Senf “Information Technology Control and Audit” 3e, CRC Pressg, 2012,
Arpita Gopal, MIS for Strategic Business Processes, Excel, 2009.

Joseph P T, E-Commerce, an Indian Perspective, PHI, 2012.

Laudon & Laudon, Management Information Systems, Pearson, 2013.
Sanjay Mohapatra, Cases in Management Information Systems, PHI, 2011,
Nirmala Bagchi, Management Information Systems, Vikas,2012.

Aman Jindal, Management Information System, Kalyani, 2010.

Murthy, Management Information System, Himalaya, 2013.

Effy oz, Management Information Systems, Cengage, 2010.

O Brien, Marakas, Behl, Management Information Systems, TMH, 2010,
Kelkar, Management Information Systems, PHI, 2012,

Rajaraman, Information Technology, PHI, 2013.
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13IMBA13 MARKETING MANAGEMENT
Course Aim: Aim is lo understand the basic marketing concepts through case studies.
Learning outcome:

a. By reading text and relating the concepts through cases the student would be able to understand the
concepts of marketing management,
b They will be able to analyze markets and design customer driven strategies and will be able to
communicate the decisions lowards business development with superior customer value,
Unit-I;
Introduction to World of Marketing: Imporance, scope of Marketing, Core Marketing Concepts, Marketing
Philosophies, Marketing Environment, Marketing Strategies & Flans, Developed Vs Developing Marketing.
Market Research-Definition of MR, MIS, Commissioning MR, MR. Process, MR Online, MR & Ethics,
International MRE.
Case : Bata (Rajendra.P Maheshwari page no: 03).
Case : Mahindra Scooters (Arun Kumar page no: 89).
Case : Ready Meal Manufactures (Adrian palmer, page no: 70).
Case : Santoor —(lamb Hair- page no : 238).
Case : Drawing on data, searching for insight (Adrian palmer - Page no: 175).
Unit-ll:
Analyzing Marketing Opportunities, Customer Value and Marketing Mix : Consumer Decision Making,
Creating Customer Value, Analyzing Consumer Markets — Consumer Behavior — cultural, Social & Personal
Faclors, developing products & brands — product levels; classifying products, product range, line & mix,
PLC, new product development.
Case : Small New Phones {Adrian palmer- page no: 296).
Unit-ll;

Designing a Customer Driven Strategy: Market segmentation- segmentation of consumer market,
business market, requirement for effective segmentation, market targeting — evaluating market segmentation,
selecting target market segmentation, positioning — positioning maps, positioning strategy.

Case : (Segmentation) Zee TV (lamb, Hair page no 212).

Case : (Targeting) Kellogg's (lamb, Hair page no 300},

Case : (Positioning) Nimbooz (5. Neelamegham page no 225).

Case :( Positioning) Dalda (Arun Kumar page no;195).
Unit-1V:
Distribution Decisions, Promotion & Communication Strategies : Marketing Channels, Channel
intermediates and functions, channel structure, channel for consumer products, business and industrial
products, alternative channel, channel strateqy decisions. The promotional mix, advertising, public relations,
sales promaotion, personal selling, marketing communication- communication process, communication
promotion mix, factors effecting the promotion mix

Case : Barista (Arun Kumar — page no:33).

Case : Nano Car (lamb, Hair — page no:52).
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Case : Indigo (lamb, Hair — page no:356).

Case : TESCO (Adrian palmer page no : 388).

Case - Hero Motor Corp (lamb, Hair Page no:446).

Case : Avon Cosmetics (lamb, Hair Page no:487).

Case : Eureka (Arun — Page no: 711).

Case : Home Shop (Arun — page no: 639).
Unit-V:
Pricing Decisions & Personal Communication - Importance of price, cost determinant of price, markup
pricing, profit maximization pricing, break even pricing, pricing strategy, ethics of pricing strategy, product
line pricing, WOM, Rural marketing, BOP, relationship Marketing, Digital marketing, Social markeling. post
modern marketing, market sustainability and ethics, Global marketing

Case : Coca Cola(lamb, Hair — page no: 112}

Case : | phone ( lamb, Hair — page no: 534)

Case : Akash Tablet (lamb, Hair — page no: 557).

Case : Compact car (Arun Kumar page no !369),

Case : Chick (lamb,Hair Page no:650).

Case : Nokia (Neelamegham page no— 645).

Case : Shakti (Rajendra .P Maheswari - Page no:408).

Case : Airtel (Arun — page no: 901).

Case ' Beer Marketing (Adrian palmer page no:529).
TEXT BOOK:

. Lamb, Hair, Sharma, Mc Daniel: MKTG, A South Asian Perspective, Cengage Learning,
2012. (For PPT, Case Solutions, video cases, Faculty may visit : login.cengage.com )

Journals : Indian Journal of Marketing, MICA Communications Review.

Business Game: Music2Go Marketing: (Marketing Management Simulation Game), TMH, 2013.
You can play on any computer with  internet.

Music2Go is a Principles of Marketing/Marketing Management simulation game, where the students
are required to formulate and implement their own Sales and Marketing Campaign. This helps the students
to have a hands — on business experience in the classroom — experiential learning at its best.
REFERENCES FOR CASES:

e Arun kumar & N. Meenakshi: Marketing Management, Vikas, 2012.

< Rajendra P Maheshwari, marketing management text and cases, an Indian perspective, International
Book House 2012.

L Prof. M.W. Kulkami, practical solutions to cases in marketing management, 19" Everest Publishing
House, 2012.

® Adrian Palmer: Intraduction to Marketing, Theory and Practice, 2™ Edition, Oxford, 2011,

. Dilip M. Sarwate, Indian cases in Marketing Management, Everest publishing house, 2012

. S. Neelamegham, Marketing in India text & cases4" edition, Vikas, 2013.

REFERENCES:

® Philip Kotler, Kevin Lane Keller, Abraham Koshy and Mithleshwar Jha: Marketing Management, 13/
e, Pearson Education, 2012,
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Ramaswamy Namakumari, “Marketing Management”, TMH 5" Edition 2013.
Paul Baines, Chris fill, Kelly Page, Piyush Sinha, Marketing, Asian Edition, oxford , 2013.

Philip Kotler, Gray Armstrong, Prafulla. Y. Agnihotri, Ehsan UL Haque, principles of marketing, south
Asian perspective, 13/edition, Pearson Education, 2012.

K.Karunakaran: Marketing Management (Text and Cases), 2/e, Himalaya Publishing House, 2012,
Rajan Saxena: Marketing Management, 4/e, TMH, 2013.

Sidharth Balakrishna, Case studies inMarketing, Pearson, 2011.

Czinkota Kotable “Marketing Management” Indian Edition, Cengage learning, 2012,
S.A.Sherlekar, R.Krishnamoorthy, Marketing Management concept and cases, HPH, 2012,
Kenneth E Clow, Donald Baack, cases in Marketing Management, Sage South Asia edition, 2012,
Maheswari, Principles of Marketing, IBH, 2012.

Rajendra P.Maheswari, Marketing Management (Text & Cases) an Indian Perspective, IBH, 2013
R. Srinivasan, case studies in Marketing the Indian context, 5™ edition PHI, 2012,

M. Govindarajan, Marketing Management, concept, cases, challenges and trends, 2 edition PHI,
2012.

Debases Pradhan, marketing management, a case book, Cengage Learning, 2012.

Marilyn A Stone & John Desmond, Fundamentals of Marketing, Routledge, 2011.
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13MBA 14 BUSINESS ETHICS AND CORPORATE GOVERNANCE

Course Aim: The aim of this subject is to inculcate the need for business ethics to ensure sustained
business stability.
Learning outcome: The learning outcome developing business ethics and professional ethics. They will
also be able to understand ethical and psychological dimensions to contain cyber crimes and also will be
able grasp the important issues related to corporate governance.
Unit-I:
Business Ethics : The Changing Environment: Business Ethics-why does it matter?; Levels of Business
Ethics-Five Myths about Business Ethics- Can Business Ethics be Taught and Trained?: stages of Moral
development, Kohlberg's study- Carol Gilligan’s Theory-Principles of Ethics.

Case: The BHEL Disinvestment (CSV Murthy: page no.590).
Unit-ll:
Professional Ethics. Introduction to Professional Ethics- Ethics in Production and Product Management-
Ethics of Marketing Professionals-Ethics in HRM-Ethics of Finance and Accounting Professionals-Ethics
of Advertisement-Ethics of Media Reporting-Ethics of Healthcare Services. Ethical Dilemma. Introduction,
Dilermma and Ethical Dilemma-Mounting Scandals-Ethical Issues-Preparatory Ethics: Proactive steps-The
software challenge.

Case 1: How unethical practices almost destroyed world com. (A.C.Fernando Page no 218)

Case 2: Ethical Dilemma (CSV Murthy page no: 594).
Unit-11:
Cyber crimes and cyber Terrorism-social,Political, ethical and psycological | dimensitional . Intellectual
property in the cyberspace, Ethical dimenstions of cyber crimes-the psycology, mindset & Skills of Hackers
& Other cyber criminals, Sociology of cyber criminals, information Warfare,
Unit-IV:

Corporate Governance |: Does Good Governance Really matters to Corporations?-Importance of corporate
Governance —Corporate Governance in India-Board Structures Processes and Evaluation-Director
independence —Board committees, Indian model of Corporate Governance,

Unit-V:

Corporate Govermnance-II: Information communication and Disclosure-Irani Committee Report-OECD Principles

of Corporate Governance —Risk, Internal Control and Assurance-Banks and Corporate Governance.
Case: Infosys Technologies: The best Among India Corporate (A.C Fernando page no;33).
Case: TATA Steel: A Company that also makes Steel (A.C Fernando page no :69).

TEXT BOOK

° SK Mandal: Ethics in Business and Corporate Governance, TMH, 2/e, 2012,

Journal of Human Values . |IM Calcutta. SAGE.

REFERENCES:

. A.C.Fernando: Corporate Governance, Principles, Policies and Practices, Pearson, 2012.

. C.S.V.Murthy: Business Ethics, Himalaya Publishing House, 2012.

. Nina Godbole & Sunit Belapure " Cyber Security” Wiley India 2012.
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N.Balasubramanian : Corporate Governance and Stewardship, TMH.2012.

Geethika,RK Mishra, Corporate Gavernance Theory and Practice Excel 2011,

Dr.S.5.Khanka, Business Ethics and Corporate Governance, S.Chand, 2013.

Archie. B Carroll, Business Ethics-Brief Readings on Vital Topics, Routledge, 2013

K.Praveen Parboteeach, Business Ethics, Routledge, 2013.

Praveen B Malla, Corporate Governance, Routledge 2010.

H.C.Mruthyunjaya, Business Ethics and Value Systems, PHI, 2013

V Balachandram, V Chandrasekaran, Corporate Governance, Ethics and Social Responsibility, PHI,
2011,

Khanka, Business Ethics and Corporate Governance, S.Chand, 2013.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY HYDERABAD

MBA ll-Sem

13MBA15 PERSONAL EFFECTIVENESS (Seminar Presentation-50 Marks)

Course Aim:
The aim of this course is to enable students develop soft skills necessary for employability of MBA students.

Learning Outcome; Students at the end of the course would be able to:

>
F
-

'

-
”~

s

Loose fear of public speaking and feel confident about them-selves.

Farticipate in group discussions.

Face interviews.

Gain communication skills and be able to convince their view point to the superiors, peers and
subordinates.

Time management skills to efficiently manage time in meeting deadlines in modern day organizations.
Life style management skills to grow in modern day organization and succeed in their chosen careers.

Help students to confidently face and succeed in the corporate selection processes.

EXCERCISES:

@

Presentations

Group Discussions

Overcoming fear of facing Interviews

Time Management

Viocabulary skills for critical corporate communication and to give effective presentations to internal
and external customers of an organization.

REFERENCES

1.

2w oo

LAB: Globarena E-Mentoring System, by Globarena Technologies Pvt. Ltd, Hyderabad. It can be
provided in LAN and also can be accessed by registering in http:\\gems.globarena,.net. OR ANY
OTHER SOFTWARE.

Sherfeild:Developing Soft skills-Pearson Education-2013.

Murphy: Effective Business communication, 7/e, TMH, 2013,

Colin BEARD: Experiential Learning, Kogan Page, 2013,

Anandamurugan, Placement Interview Skills for Success, TMH, 1/e, 2012.
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MBA II-Sem
13MBA16 ANNUAL REPORT ANALYSIS — (Seminar Presentation-50 Marks)
Approach: CMIE Prowess Database/ANNUAL REPORT OF COMPANIES & MS-Excel.

Course aim: Aim is to show annual reports of different companies to students so that they use the knowledge
gained in financial accounting and analysis and financial management for analysis of performance of the
organizations on multiple dimensions.

Learning Outcome:
By the end of this mini project, students will be able to:
- Analyse balance sheet of an organization.

- Analyse profit and loss of an organization.

- Analyse investment portfolio of the organization.

- Analyse profitability ratios, asset turnover ratios, structural ratios and liquidity ratios.
- Forecast the future gaps in terms changing objectives of the organization.
EXCERCISES

1. Analysis of profitability ratios.

Analysis of structural ratios.

Analysis of asset turnover ratios.

Analysis of liquidity ratios.

: Analyse Growth, Stability and Stock Performance.

REFERENCE:

John Tennent, Guide to Financial Management, (The Economist), Viva, 2010,

Refer Books Under 13MBAO03 - Financial Accounting and Analysis, 13MBA11-Financial Management.

;oA woN
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MBA llI-Sem
13IMBA17 SUMMER INTERNSHIP (Seminar Presentation-50 Marks)

Course Aim: Aim of summer internship it to give an opportunity to the MBA students to have practical
exposure related to the job they prefer to do after MBA. Summer internship is to acquire practical knowledge
by warking in any organization. Through working for one to two months in any organization of their choice,
students should learn how to do routine work related to the functional area of their interest.

Learning Outcome

After summer learning internship students should be able to :

. Understand the product mix and strategies of the organization, structure of organization, reporting
systems and general administration of the organization.

. Understand the organizational dynamics in terms of organizational behaviour, culture, competition,
future strategies and change initiatives of the organization.

. Understand how to do the routine work related to job they prefer to do after MBA.,

Approach to decide Summer Internship:

Students should take covering letter/s, addressed to the organization/professional, before second mid of
first semester and approach the organizations. They can use their own contacts or seek assistance from
the faculty and head of the MBA department of the college to pursue the process of getting the summer
internship. College is also expected to constantly approach companies and professionals and try to explore
opportunities of providing summer internship to their MBA students. Students are also expected to put their
serious efforts to get the summer internship because there is huge competition for getling summer internships
and organizations are also expressing their inability to provide summer internship to the large number of
sludents pursuing MBA.

Students may work in any organization like banks, hospitals, hotels, insurance companies, charitable
trusts, NGOs, Government departments etc. or work with any professional(like chartered accountants,
doctor, lawyers, real estate, temples/ religious institutions etc.), small or big or any entrepreneur, manager
of any business organization and understand how they are doing business. They can visit the shops, petral
bunks, dealers, distributors, retailers, companies or their branch offices in their near by cities, towns and
villages to understand their business model.

Report: Abrief report of explaining their understanding and analysis of the organization they work should be
presented. There is no need to present information available in the websites. Students should give reference
to the web link with a brief note on what the web site contains.

Presentation of their experiences through working and observation during the summer internship will enable
them to enhance their creativity towards solutions for the issues and challenges of the business organizations
or professionals with whom they are associated.
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MBA lll-Sem
13MBA18 PRODUCTION AND OPERATIONS MANAGEMENT

Course Aim: The course aims to introduce concepts of production and operations management in an
organization and expose to analytical methods.

Learning Outcome: The students will be able to understand operations management, product & process
design, analysis, plant location, layout, Scheduling and Material Management.

Unit-l:

Introduction to Operations Management: Functional Subsystems of Organization, Definition, Systems
Concept of Production, Types of Production Systems — Flow Shop, Job Shop, Batch Manufacturing, The
Project, Productivity, Strategic Management — Corporate Strategic, Generic competitive Strategies, Functional
Strategies, Gross Domestic Product and its impact, World Class Manufacturing,

Unit-Il:

Product & Process Design and Analysis: Product Design and Analysis (Definition), new product
development-its concepts, Steps of Product Design, Process Planning and Design- Selection of Process,
Process Selection Decision, Process Planning Design, Responsibilities of Process Planning Engineer,
Steps in Process Planning. Process Design- Process Research, Pilot Development, Capacity Consideration,
Commercial Plan Transfer, Enhanced Capacity Using Optimization. Value Analysis/Value Engineering -
History of Value Analysis/Value Engineering, When to Apply Value Analysis, Function, Aims, Value
Engineering Procedure, Advantages and Application Areas. Standardization: Standardization Procedure,
Advartages of Standardization, Application of Standardization. Ergonomic Considerations in Product Design,

Unit-1i:

Plant Location & Plant Layout: Factors Influencing Plant Location, Break-even Analysis. Single Facility
Location Problem, Multi-facility Location Problems — Model for Multi-facility Location Problem, Method of
Transformation, Model to Determine X- Coordinates of New Facilities, Model to Determine Y-Coordinate,
Plant Layout- Plant layout introduction, Classification of Layout, Advantages and limitations of Product
Layout, Advantages and limitations of Group Technology Layout, Layout Design Procedures.

Unit-V:

Scheduling: Introduction, Johnson's Problem, Extension of Johnson's rule. Job Shop Scheduling:
Introduction, Types of Schedules, Schedule Generation, heuristic Procedures, Priority Dispatching Rules.
Two Jobs and Machines Scheduling.

Unit-V:

Materials Management: Integrated Materials Management, Components of Integrated Materials
Management- Materials Planning, Inventory Control, Purchase Management, Stores Management. Inventory
Contral- Inventory Decisions, Costs Trade Off. Models of Inventory, Operation of Inventory Systems, Quantity
Discount, Implementation of Purchase Inventory Model, Purchasing Management, Stores Management —
Incoming Materials Control, Store Accounting, Obsolete Surplus and Scrap Management, ABC Analysis,
XYZ Analysis, VED Analysis, FSN Analysis, SDE Analysis.

TEXTBOOK:
Panneerselvam " Production and Operations Management” PHI, 2012.
Journal : Udyog Pragati : The Journal for Practising Managers, NITIE, Mumbai. SAGE.
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REFERENCES:

H.Kaushal, Production / Operations Management, Case Study Solutions, MacMillan, 2012.

Ajay K Garg, Production and Operations Management, TMH, 2012.

B. Mahadevan, Operations Management: Theory and Practice, Second Edition, Pearson, 2010,
Danny Samson "Operations Management: Integrated Approach”Cambridge, 2012.

Kenneth K. Boyer, Rohit Verma, Operations Management: Cengage Learning, 2011.

Dipak Kumar Bhattacharyya, Production and Operations Management. Universities Press, 2012,
Prof. L.C. Jhamb: Production Operations Management, 18" edition, Everest Publishing House, 2013.
J.K, Sharma; Operations Research, Macmillian, 2013.

Richard B. Chase, Ravi Shankar, Operations and Supply Management 12 Edition, TMH, 2010,
K.Ashwathappa, Sreedhar Bhat, Production and Operations Management, HPH, 2012.

Scott,T. Young, Essentials of Operations Management, SAGE, 2009.

Normen Gaither & Greg Frazier, Operations Management, Cengage, 2012,
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MBA lll-Sem
13MBA19 STRATEGIC MANAGEMENT

Course Aim: The aim of this su bject is to enable the students develop a holistic perspective about strategic
management of an organization.
Learning Outcome: By reading the text and discussing the cases students should be able to understand
how to scan internal and external environment of an organization, understand different types of strategies
and structures, strategies of the competitors, turnaround strategies, global strategies and strategic control.
With that knowledge they would be able to formulate strategies, change strategies if necessary and implement
strategies. They will also be able to evaluate strategies and take corrective steps.
Unit-I:
Strategic Inputs: Introduction to Strategic Management-Strategic Management and Competitiveness-
Technology and Technology change-Vision, Mission and Objectives-Strategic Leaders-Strategic Management
process- The External Environment: Opportunities, Threats, Competition and Competitor Analysis. External
Environmental Analysis, Segments of the External Environment, Porters 5 Force Model, The internal
Environment: Resource, Capabilities. Competencies and Competitive advantages. Analyzing internal
organization -Building Core Competencies-Value Chain Analysis, Qutsourcing.

Case: Bharti Airtel (Hitt & Ireland page no 4).

Case: ITC Limited (Hitt & Ireland page no 30).
Unit-Il:
Formulation of Strategic Actions: Business level strategy-Effectively managing relationships with Customers-
the purpose of Business strategy. Competitive Rivalry and Dynamics- A Model of Competitive Rivalry-
Competitor Analysis-Drivers of Competitive actions and responses-Competitive rivalry and dynamics.

Case: Bajaj Auto limited (Hitt & Ireland Page no 80).

Case: Coca cola Vs Pepsiin India (Hitt & Ireland page. no108).

Unit-1ll:
Corporate level Strategy- Levels of Diversifications and reasons-Value creating diversifications. Strategic
Acquisitions & Restructuring- Popularity of Mergers & Acquisitions strategies, problems in achieving
Acquisition Success- Restructuring.

Case : Foster's Group Diversification into the Wine Business (Hitt & Ireland Page 130).

Case: Merger and Acquisition Activity during a Global Crisis: Global and in India (Hitt & Ireland page

154),

Focus : Troubles in the Godrej- P & G Alliance(Hitt & Ireland page. no 223).
Unit-Iv:
Global Strategy-ldentifying International Opportunities and international Strategies-Strategic competitive
Outcomes and risk in an international Environment. Corporate Implications for strategy-Strategic Alliances-
carporate level cooperative strategy, Competitive risk with Cooperative strategies.

Case: Entry into India & China by Foreign Firms and Indian/Chinese Firms Reaching for Global
markets (Hitt & Ireland page. no 176).

Case: Using Cooperative Strategies at IBM (Hitt & Ireland page 206).
Unit-V:
Structure and Controls with Organizations-Organizational Structure and controls, Evolutionary Patterns of
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strategy and organizational structure. Leadership Implications for Strategy- Entrepreneurial Implications far
Strategy.

Case 1 CISCO's Evolution of Strategy and Structure. (Hitt & Ireland page. no 256).

Case 2 Selecting a new CEO (Hitt & Ireland page no 282).

Case 3 The Continuing innovation revolution at Amazon: The kindle and E-books(Hitt & Ireland page

304).

TEXT BOOK

. Hitt & Ireland and Manikutty,” Strategic Management: A South Asian Perspective”: Cengage
Learning, 9e, 2012. (For PPT, Case Solutions Faculty may visit : login.cengage.com)

Journals : Vikalpa, lIMA, lIMB Review, Decision, IIMC, Vision, MDI. Journal of Human Values : IM Calcutta.
REFERENCES:

. Mital, Cases in Strategic Management: 3 Edition, TMH, 2013.

. Mason A Carpenter et al."Strategic Management: A dynamic Perspective” Pearson, 2e, 2012,

. ANag" Strategic Management: Analysis, Implementation & Control “Vikas Fublishing house, 2012,

. Adrian & Alison” Strategic Management: Theory & Application” Oxford University Press, 2010.

° S K Sarangi "Modern Strategic Management” Everest Publishing, 2012.

. Wheelen, Hunger; Concepts in Strategic Management & Business Policy, 13" Edition, Pearson,
2013,

. Hill, Jones; Strategic Management, 9" Edition, Cengage, 2012.

. P. Subba Rao, Business Policy and Strategic Management, 2* Edition, HPH, 2012.

. Barney, Hestrerly; Strategic Management & Competitive advantages; 4" Edition, PHI, 2013

. V.8.P. Rao, V. Hari Krishna; Strategic Management, 1% Edition, Excel Books, 2012,

. Azhar Khazmi, Strategic Management & Business Policy, 3/e, TMH, 2013.

e Upendra Kachru; Strategic Management, 1% Edition, Excel Books, 2012

. Haberberg & Ricple; Strategic Management, 1# Edition, Oxford, 2010.



